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" When the lever is here it is an 


ADDING MACHINE 


and it adds to capacity 


When the lever is here it is a 


SUBTRACTING MACHINE 


and subtracts to canacity 


When you stop putting down 
figures your 
TOTALS OR BALANCES 
are ready, all added or subtracted 
by the machine 


This New Burroughs 


Saves 5 Hours a Day 


This wonderful new Durrouchs is doing for a Cleveland concern 
in Iess than 3 hours a day, work which took 8 hours a day by hand. 
It saves over 50%) for a Chicago concern on statement work alot 

besides saving time and money, it totally eliminates all menta al 
drudgery and effort required in getting both totals and balances, 
because it 13 absolutcly automatic—and absolutcly accurate—and 
quick and neat at both. 

Just think of this—it ad@Zs credits, deposits or other items ; 
suliracis dcbits, checks or similar items; frinés dates, numbers, 
letters, etc.; gives old and new balance (makes carbon copies), 
all automatically. You just put down the figures one after the 
other—the machine does the calculating, thinking and printing. 


And then in addition to this extraordinary work—it will do multiplication 
and division—in fact, all the work of a standard Burroughs Adding and Book- 
keeping Machine. 

Don’t you think you meed this Burroughs ‘‘évain” in your office ? Others tell 
us it pays for itsclf in less than a year. At least find out the truth of this as 
applied to your own business, by permitting us to demonstrate its immense field 
of usefulness without cost or obligation to you. 


RURROUGHS ADDING MACHINE COMPANY 


39 Burroughs Block, hag-ne = Michi gan tc. teed 


Btolere of abiing and Siting ms rg ¢ ulating 9 mastinere 1 evhoard vt 
80 d. ferent models in 492 comvinations of features— $100 to $950-—-$50 more in Cana 





iding machine 
payments, if desired, 
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Service ? Looks? Both? 


If you as a dealer have realized that there is an ever increasing 
number of people who are using not—mind you—“second- 
hand” but ‘‘remanufactured”’ typewriters, then our proposition 
will be of interest to you. If you have not recognized that 
this demand exists, it behooves you to look about you. 


Ramer Remanufactured Typewriters 


fulfill all the requirements of typewriter usage. That is why they find so 
ready a sale with the dealers who carry them. The conditions in your town 
are those of every other typewriter-using community. Other dealers are 
turning into cash the demand for genuine remanufactured typewriters and 
it is ‘‘up to’’ you to investigate the intrinsic merits of Ramer Remanufac- 
tured Typewriters as a basis for bigger business. 


Servi e! 9 You and your customers may rest assured that a typewriter which has 
c been tested by actual service prevides a basis for intelligent recon- 
struction. After we have stripped a machine to its component parts, 
thrown out those which are even slightly worn, and substituted for 
them absolutely new material, you may be sure that the typewriter 

will stand many years of service. 
Looks? When every part of this machine has been re-enameled, revarnished, 
. nickelplated, accordingly as it was originally treated, it looks as nearly 


like a new machine as it could without being one. This fact has 
been demonstrated by public tests. 


Both ? The combination of serviceability and appearance make 
e 


Ramer Remanufactured Typewriters 


a constant source of profit to thousands of other dealers. How about 
you? Let’s get acquainted. A word from you will serve the purpose. 


Wholesale Typewriter Company 


314-316 Broadway, New York, N. Y. 
London, 136-137 Long Acre, W. C. 
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Improved Double Metal Clasp Envelope 


























THE TENSION 


PIO 
Salesroom: 296 Broadway, NEW YOR 


Today Every CORONA Typewriter is Sold 
before it is manufactured. 


Yet the output of the 
Standard Typewriter 


has increased nearly threefold 


in the past year. 


Why? 


If you need a machine 


for personal use— 


investigate the CORONA, 
it has advantages possible only 


to a folding typewriter. 


Standard Typewriter Co. 
GROTON, N. Y., U.S. A. 
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‘Si P Beature These Envelopes 


and get in line for your share of the profits resulting from their ex- 
tensive sale in all parts of the country. No up-to-date commercial 
stationer can afford to be without them. If you do not carry a supply 


your competitor will jump in ahead of you and you will be the loser 


The Open End Tension 
is a leader in every respect. It is being sold by the 
thousands every day. It is made in Jute, Kraft 
and Manila with a patent washer covering the eye- 
let inside of envelope to protect the contents. 


The Improved Double Metal Clasp 
is a favorite everywhere. This envelope is made 
with re-inforced washers on both sides of the flap 
which makes it much stronger than the old style 
with metal eyelet, and gives correspondingly better 
service. 

Our complete line includes the best of everything in 
Tension Envelopes, Mailing Boxes, Document Envelopes, 
Clasp Envelopes, Filing Envelopes, Photo Mailing Enve- 
ke ypes, etc. 

Write at once for your copy of our catalog, ‘Envelope 
Specialties.” 


ENVELOPE COMPANY 


NEERS AND ORIGINATORS 


Selling Agents in Principal Cities 





Company 





< 














K Factory: Bush ~— 





Open End Tension Envelope 
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WE MAKE 
AND SELL 


AMachine_A Minite 


Often more - Never less 














O let the clock tick, for with every minute one of ow 

machines begins its business click 1n some business 
office, here, there, or somewhere on the globe. 

“‘A machine a minute’’ means typewriter supremacy. This suprem- 
acy is back of every Remington salesman. !t means a prestige which 
goes with him everywhere and aids him in every day of his work. 

The most complete line of machines ever offered to the public, un- 
equalled both in quality and new improvements are the logical outcome 
of Remington supremacy. 

And the evidence of this supremacy is— 
“‘4 Machine a Minute”’ 


Remington 


Typewriter Company 


(Incorporated) 


New York and Everywhere 
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THE CIRCLE 


is the emblem of completeness and permanence. That 
describes any and all of the “LITTLE” products. 


SATIN FINISH TYPEWRITER RIBBONS 
GOLD SEAL TYPEWRITER RIBBONS 
SATIN FINISH CARBON PAPERS 
COBWEB CARBON PAPERS 


The worth of carbon papers and type- 
writer ribbons is measured by the per- 
manence of letters and carbon copies 
produced with them. Records made 
with any one of the “LITTLE” car- 
bons or ribbons hold their color as 
permanently as our little colored friend 
holds his. 


tow 


If samples and terms could be gotten to 
you as readily as this advertisement, 
convincing you would be a compara- 
tively simple matter. 

As an indication of the fact that you 
are interested 1n increasing your profits, 
es we shall need only your name and address 
CABLE ADORESS LITTLE/RO 


* 


to send you tangible proofs of the superior 
quality of our lines. Write us today. 





cre 
igi 






Perhaps the best proof of the worth of our prod- 
ucts lies in the fact that our business has grown 
until today our New York office at 287 Broadway, 
corner Reade Street, is among offices devoted to type- 
writer supplies the largest and best equipped in the world 


A. P. LITTLE, Main Office and Factory, ROCHESTER, NEW YORK 


Branch Offices: NEW YORK, PHILADELPHIA, PITTSBURGH, CLEVELAND, WASHINGTON, D.C. 
Distributing Offices for Chicago and the West: ,ROCKWELL-BARNES CO., CHICAGO 
For London and the Continent: WM. HOARE & CO., 28 Basinghall Street, London, E. C 

For Australia: SCOTT & HOARE, 426 Collins Street, Melbourne ) 


SEE = 


























Have You Got Your 
Customer’s Confidence? 


The best chair or desk or any other article for you to sell your customer is the 
one which will give him the most satisfaction and longest service. 

A business man will seldom hesitate about giving you all of his trade if you 
convince him that the stock you carry is the best that you can buy. You can 
often get his confidence and friendship quicker by the sale of a good office chair 
than in any other way, because there are so many kinds that don’t ‘“‘stand up,”’ 
and give the service—and that’s the kind he probably has or he would not want 
a new one 
Now is your chance—don’t sell him another unsatisfactory chair. 
neat, clean-cut B. L. Marble Chair—made right in every detail and beautifully 
A chair with a non-breakable pressed steel and Ball Bearing rotary 

take a little time to 


Show him a 


finished. 
iron. You can’t fail to make sales on these chairs if vou 
explain some of the superior points of merit 

Makers of Office Chairs Exclusively 


THE B. L. MARBLE CHAIR COMPANY, Bedford, Ohio 





No. 124116 
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World’s Typewriter Records all made on the 


UNDERWOOD 


Yearly Increase Words Per Minute One Hour in Competition 


**The Machine You Will Eventually Buy’’ 
UNDERWOOD TYPEWRITER CO. 


(INCORPORATED) 
Branches in All Principal Cities. Underwood Building, New York 
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It’s up to You to Decide 


ON THE CHAIR 
ON THE PRODUCER 

















You are entitled to the best 


chair made. 


Our long time experience and 


complete equipment give you this. 


We stand back of every chatr 


we make. 


We want you to be satisfied 
with and make a profit from the 





product we build. 





| Catalog /\\urphy (Bair (pany We a, 
| the 


on 


Request DETROIT, MICHIGAN Dealer 
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Big Demand for the NEW MODEL Hammond Typewriter 


ee — 


, Multiplex 
oe Keammond 


“MANY TYPEWRITERS IN ONE” 





An Unusual Opportunity For Dealers 


The exclusive features of this new model —the Multiplex 
Hammond — make it the last word in typewriter construction. 


It has the strongest kind of an appeal to business and 
professional men: 


—because two sets of type are always in the machine and 
a turn of the wrist changes you from one style to another. 
Thirty languages can be written on the same machine 
and 350 sets of type can be used. 


—because the Hammond unquestionably does the most beau- 
tiful work of any typewriter. The action being automatic, 
the impression of every character is uniform and perfect. 


—because the ball bearing carriage and delicate touch 
make it delightful to operate. 


—because it is simple, portable adaptable, durable, 


“The Hammond Is Something Different” 


The Hammond Typewriter Co. 


Established 1880 Factory and General Offices: 69th to 70th St., East River, New York 
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Not an expense 
but a dividend-paying investment 


eae THE 





Po > * tare 
> he “Ss 


Yue 


es Commercial Duplicator 
a sae The only practical, mechanically operated 
quick process duplicating machine made. 





[he Commercial Duplicator pays for itself in a short while through time, 
money and supplies saved It produces 1 to 100 clean, legible copies from on 
original of any kind of office form, whether a small shipping tag or an 18 by 24 
inch inventory or cost sheet. Simple and rapid in operation. 


The Dealers’ Opportunity 


We are receiving valuable inquiries constantly from all parts of the co 
as the result of our well directed advertising campaign. 





We want capable men everywhere to follow up these business leads and 
to push our proposition. 

The Commercial Duplicator fills an actual need in an acceptable mannet 
It offers handsome profits to wide-awake salesmen 


Duplicator Manufacturing Co. 


1171 MONON BUILDING, CHICAGO, ILLINOIS 
New York Office, 51 Church Street 
Sr. Louis Los ANGELES SAN FRANCISCO BALTIMORE BOSTON MILWAUKIE 
————— CLEVELAND PITTSBURG CINCINNATI KANSAS CITY MINNEAPOLIS DETROII 


























Dealers! 


It will pay you 
to investigate our 
line— 

Our new catalog No. 31, 
just off the press is an in- 
interesting book which 
should be in every dealer's 
hands. Filled from cover 


to cover with up-to-date 





No. 1260 60x33 QUARTERED OAK patterns in five grades. 


We Sell to Dealers Only — Write Today for Catalog 
Ouality and Service at a Fair Lrice 


454-456 Armour Street 


Central Manufacturing Company, ~°ésrcsco 
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Master-Model of the Royal | 


That Solves “Typewriter Problems” 


The Royal Standard Typewriter has solved another high-priced problem of “‘Big Business. "’ 
This new Master-Model handles perfectly every form of general corresportdence, does the 
‘special’ classes of Condensed Billing and Unit Order work without any “‘special attach- 
ments, and typewrites cards, tags, tabs and labels of every known shape and size with the 
same standard model—all this without a dollar of added cost to the purchaser! 

















Everything Included 
No Extras 





19 


Exclusive 
Features 
Found in 
No Other | 


. Standard 
Typewriter | 


One Standard Model for Every Purpose— 4 
One Typewriter That Does the Work of Several! | 
| 


The ROYAL MASTER-MODEL is a modern letter-maker in a class by itself. 


To typewriters of the ‘‘old school,’’ it stands in the same relation as the rapid-fire repeater 
to the gun with the ramrod. 


The ROYAL loads faster, fires faster. 

When a great corporation using fifty or a hundred typewriters clears for action at 8:45 A. 
M.—what must the answer be if every machine is a MASTER-MODEL, built to load 
faster, fire faster, and keep it up longer without a ‘‘breakdown’’? We know what the answer 


is: Economy, Efficiency and SER VICE! 
The Best Built Typewriter in the World 


| 
| 
| 
| 
Write for the ‘‘Royal Book’’—or Send for a ‘‘Royal Man” 














ROYAL TYPEWRITER COMPANY, Royal Typewriter Bldg., 364-366 Broadway, NEW YORK 
Principal European Office: 75-A, QUEEN VICTORIA ST., LONDON 
Branches and Agencies the World Over 
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I write the entire invoice 











Make all calculations, print all results 
automatically (that is, the extensions, 
the totals, the discounts, the deduc- 
tions, etc.) and all in less time than 


they can be copied. 


Let me try your work—I am the Moon-Hopkins 


MOON-HOPKINS BILLING MACHINE COMPANY 
Main Offices and Factory, 2235 O’Fallon Street, St. Louis 


New York Boston Cleveland Cincinnati Philadelphia Chicago 
350 Broadway Oliver Building Rose Building Lincoln Inn Court Building Lafayette Building 29 South La Salle Street 
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It Skips Columns 
and it labulates- 








Speaking of Typewriters: 
It is a great thing to be able 
to tabulate figures in columns, 


just as fast as you would write 
on a straight line. 


It is a great thing to be able to jump the 
carriage instantly to the correct writing 
point, skipping as many columns as you will. 


It is a greater thing to combine these 
two operations in one. 


The Decimal Tabulator of the Smith Pre- 
mier Typewritet1 does the first. The Col- 
umn Selector of the Smith Premier Type- 
writer does the second. And you can 
operate them both at one and the same 
time. This is one of the exclusive features 


of the 





Typewriter Visible Model 10 


nith Premier Model has many new 
a exclusive features—fourteen in all. Our il- 
istrated booklet on the ‘*Key for Every Charac- 
ter’’ typewriter, which is yours for the asking, will 
ell you all about them. 


329 Broadway, eanhed vam 
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Beware 
of Imitations 
All ‘“‘Amfils’’ Are 
Stamped 


PLATENS 


We are specialists in recovering typewriter 
platens. We have been at th.s work for years 
and always have enjoyed the reputation of 
turning out the best grade of platens obtain- 
able. A steadily increasing business is an 
evidence of the superiority of our goods. 


AMFIL XXX 
NON-HARDENING BLUE PLATEN 


is the best platen made. It is used and enthu- 
siastically endorsed by typewriter dealers and 
branch managers everywhere. 

For those who desire a good, medium priced 
platen we have the ‘‘Amfil Special,’’ which is 
the best low priced platen on the market. 


AMFIL SERVICE 


cannot be excelled. With up-to-date factories 
located where they will best serve the type- 
writer trade of the entire country we can re- 
cover your platens in a minimum of elapsed 


+4 
Lim¢ 

























Give us an opportunity to prove the state- 
ments we have made. Send your platens to 
our nearest Office. 


The Ames & Filstead Co. 


Producers of Better Platens for Typewriters 


CHICAGO NEW YORK SAN FRANCISCO DENVER 
508S. Dearborn Street 314Broadway 582ndStreet 1626 Champa Street 
BOSTON AGENCY: 17 Milk Street 


St. Louis Distributing Office: Union Typewriter Exchange, 821 Chestnut St 
Special Representatives for Great Britian: Thrale & Beaumont, Kingsway. 
ouse, W. C. London. 
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EN DORSING THE STENOTYPE 


To Labor Less 
and 
Accomplish More 
















Easy to Learn 
Easy to Write 
Easy to Read 

















+ e e 
Speed- Accuracy— Legibility 
Records dictation Prints it out An alphabet code 
a word at a stroke in plain type letters always the same 
as fast as you think. word for word. easy to read 





Greater Efficiency More letters are dictated, written, 


signed nd mailed before the close of each day’s work. 


THE FASTEST WRITING MACHINE IN THE WORLD 


Leading Business Colleges teach Stenotypy and furnish competent 
operators with the Highest Standard of Complete Business Education 


Reading Lessons, Keyboard Chart and full descriptive literature sent free on request. Address: 
INSTRUCTION DEPARTMENT 





The Stenotype Company (Inc.), Owensboro, Kentucky 



































CARRIES INSURANCE against 
bad alignment and all other type- 
writer troubles, by reason of its 
carefully designed and constructed 


mechanism. 


It Can Be Depended On 


and itt SPEED AND EASY 
ACTION are unrivalled. 


Applications for agencies are 


invited. 





Catalogues sent on request. 


THE VISIGRAPH TYPEWRITER CO., Lenox Ave. and 116 St., New York City 


NEW YORK BRANCH OFFICE: 203 Broadway 
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The Bockhoanins Machine 


Will actually do all your bookkeeping—will do 
all your posting, adding, subtracting, and extend- 
ing balances, with machine-like accuracy and 
machine-like speed. 















Cc 
? 
Does this work faster than it can be 


done by hand. 


It will inform you every day about 
the condition of any account on- your 
books, and there is a proven trial balance 
always waiting to be taken off whenever 
wanted. It will make all entries in plain 
machine type. 


Produces satisfac- 
tory results econom- 
ically. 


The Bookkeeping Machine automatically checks every posting, by 
providing a separate proof-sheet. There are no mistakes to look for at 
the end of every month. : 


It posts to a standard loose-leaf ledger without removing pages from 
the binder and is equally efficient for card ledgers. Makes monthly 
statements while posting, if desired—your statements are ready for the 
mail when the final posting 1s made. 


You know what it means to cut out your bookkeeping overtime— 
to have books always correct and in balance. 


Send us your name and address for more detailed information and 
for a copy of the illustrated magazine “Bookkeeping Today.” 


Elliott-Fisher Company 


52 Cedar Street Harrisburg, Pa. 
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Adds, Multiplies, Divides, Subtracts The Most Convincing Evidence for 


The Ensign 


Electric Calculating Machine is this 








The American Express Co. purchased ten En- 
sign machines for their pro-rating department 
after a ten months’ test open to all makers of 
machines 

The N. Y. Life Insurance Co. purchased 
twenty Ensign machines after an exhaustive test 








of every type of calculating machine. 
The City of New York has purchased ten 


| Ensign machines, in the use of which all clerks 
are equaily proficient because the operation of 





the machine is so simple. 
We solicit inspection of the mechani- 


cal construction of our machine and 


guarantee itt for three years. 


Ensign Manufacturing Co. 














Faneuil, - Boston, Mass. 
SALES OFFICES: 
Reliable Representatives wanted in 917 BOSTON: MASS. Roof HILADELPHIA, | 
Chicago, Cleveland and St. Louis ey 1201 Pack Bailing 








~— No ey Styles of Stock Certificates 
3 Designs suitable for Merchandise and Gift Certificates 


19 Styles of Bond Blanks~ 


ati ano Prices on AY Uiplicalion 
GOF L THOGRAPHED CALENDAR PADS 
For 1915 


68 STYLES 48° SIZES IN ORIGINAL DESIGNS 635 
CES ieee CHICAGO 


Send for Catalog ano Prices. 
ESTABLISHED Is 79S 


Corporation Record 
Originators and Producers of 


Can be used in any ,STATE or) 
The Blanks of Quality 


GOES LITHOGRAPHED STOCK CERTIFICATES 4 BOND BLANKS 














THE GEST AND MOST UP-TO-DATE 
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Are you 





- 


a 


tomer 


between the upper and nether mill stones? 


That’s where many a business finds itself today. 
Cost of production and selling on the increase. 


Competition grinding down prices. 


And in between, somewhere, the net profits. 


Multigraph System to the Rescue 


Put brains into the hopper and let the stones grind your difficulties into profits. 

The man with a Multigraph has daily inspiration to new selling ideas—and 
the quickest way to carry them out. 

With real typewritten letters he gets into towns his salesmen can’t reach, 
follows up inquiries promptly and thoroughly, locates and sells good prospects. 
And the same machine produces the printed features that he needs, too. 
Booklets, folders, enclosures—always something new and interesting to his trade. 
It’s real printing—better than the average job printer’s—and costs 25% to 
% less. 

This handy little machine—which takes up no more room than a typewriter 

desk—has revolutionized many a business. 

You can’t buy a Multigraph unless you need it; but we'll be glad to help in an 
impartial investigation. It costs nothing—do it while the other fellow is think- 


75 


ing it over. 
THE AMERICAN MULTIGRAPH SALES CO. 
EXECUTIVE OFFICES Cevelond 


1830 East Fortieth Street 
BRANCHES IN SIXTY CITIES—LOOK IN YOUR TELEPHONE DIRECTORY 


European Representatives: The International Multigraph Company, 59 Holborn Viaduct, London, England; Berlin, W-8 
Krausenstr., 70 Ecke Friedrichstr. Paris, 24 Boulevard des Capucines. 








What Uses Are You 
Most Interested In? 


Check them on this slip and 
enclose it with your request for 
information, writien on your bus:- 
mess stationery. We'llshow you 
what others are doing. 


AMERICAN MULTIGRAPH 
SALES CO. 
1830 E. Fortieth St., Cleveland 
Printing: 


{ Booklets 

|__|Folders 

~___|Envelope-Stuffers 
H ouse-Orga 


~~ | Hou n 
___|Dealers’ Imprints 
___|Label Imprints 
~__System-Forms 
___|Letter-Heads 

___| Bill- Heads and Statements 
___ Receipts, Checks, etc. 

____ Envelopes 


Typewriting: 

|__) Circular Letters 
|_| Booklets 

____ Envelope-Stuffers 

___ Price-lists 

___| Reports 

Notices 

___| Bulletins to Employees 
|" Inside System-Forms 
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THE CHICAGO 
BUSINESS 


Coliseum, Chicago 
September 8th-13th, Inclusive 


The two national business shows to be held this fall 
already give evidence that they will surpass anything 
previously accomplished in this line of endeavor. They 
will afford unusual opportunities to manufacturers of 
office machines, furniture and stationery supplies to 
display their goods and demonstrate them before an 
army of dealers and business men in general. 


Typewrniting contests will be held under our’ direction 
at both shows. We have engaged Mr. J. N. Kimball 
as a regular member of our organization, and he will have 
personal supervision over all contests. This will insure 
perfect satisfaction in the handling of these matters, and 
is sure to increase the interest in the shows. 


Annual Business Show Company 


150 Nassau Street, New York 





IAFFICE APPLIANCE 


and NEW YORK 
SHOWS 


69th Regiment Armory, New York 
October 20th-25th, Inclusive 





The Chicago show will be the first one in more than 
two years time. | wo of the special features will be 
the Middle West and the Chicago City Typewnting 
contests. Many manufacturers prominent 
in the office appliance industry have con- 


tracted for space. It will pay you to be repre- 
sented —and you will find yourself in good company, too. 


More than half the space at the New York 
show has been sold, not merely reserved, but 
sold under contract. Do not miss this opportunity, 


but secure your space at once. 


WRITE FOR DIAGRAM TODAY 


Annual Business Show Company 


150 Nassau Street, New York 
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THE ECLIPSE PNEUMATIC 
INKWELL WILL START AND 
MAINTAIN A REVIVAL OF 
BUSINESS IN YOUR INKWELL 
DEPARTMENT 

















Some articles start a revival But it takes 
an article of absolute worth to maintain a re- 
vival of business. The Eclipse has done both. 
It started a revival in the inkwell business over 
a year ago; it has maintained it at a progressively 
higher pitch right up to date. Scores of live wire 
stationers testify to this. 


CEL I: 


You will never know the large possibilities 
there are in your inkwell department until 
you give the Eclipse representation. 





Let us send you facts, new 1913 catalogue, list 
of discounts and aids to large sales. 














The General Dept. A, 
Supply Co. CU —" 





Has Your Typist Got 
the Pounding Habit? 


Does she tire herself out—and 
wear the machine out—by the 
way she pounds the keys? 


A sure cure for this habit is the 
typewriter which requires 
NO POUNDING 
the 


LIGHT TOUCH 


MONARCH 


| 
| @4c . | 
am : “Ih 























‘oo light, elastic touch of 
the Monarch makes the 
machine last longer. It also 
makes the operator last longer. 


Release from fatigue means 
a better day’s work—and more 
of them—day after day—year 
after year. 

Thus employer and opera- 


tor both profit by the Mon- 
arch Light Touch. 






331 Broadway, New York 





No 
Three 
O'clock 
Fatigue 
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A VALUABLE POINTER FOR YOU 


Myers Patent Pencil Sharpener 


will sharpen any pencil 




























 _——— | It makes no difference—round—oval—square or 
2—> ae 7 la hexagon. Hard or soft lead—it will carry any 
: : : » pencil from ;” to 3” in size even a marking crayon 
without wood and will give you any desired ; 
point fine—medium—coarse or Crayon. 


Automatically Stops Cutting 


when the desired point is obtained thus eliminat- 
ing all waste. 








Simple of operation and construction. 


= 4 DURABLE 
| Woens Parent ees EFFICIENT 
: i ECONOMICAL 


RELIABLE 


A Perfect 


Device 


No spring or forced feed—No intricate mechanism, but 
Fed by Gravity 


a natural law—your pencil feeds by its own weight 


on a three rod bearing giving PRICE 


A Distinct Advantage 
$6.00 


over all other pencil sharpeners. 


The sharpening mechanism is composed of two rotary 
spiral milling machine cutters made of the highest grade 
steel, tempered by barometer and sharpened by our own 
special machinery. 


Unnecessary to screw or clamp down for use but can be fastened permanently if desired. 
A real mechanical device, made in our own modern factory and is absolutely fool proof. 


Send at once for dealers’ prices and quantity discounts 


MECHANICAL PRODUCTS COMPANY 


‘*‘MAKERS OF HIGH GRADE METAL SPECIALTIES” 


BROOKLYN, N. Y., U S. A. 
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“SIMPLEX” 


INK TABLETS 
Yield— 


Profits to you 
Pleasure to your trade 


They contain all the essentials (but water) to make a 
high-grade writing fluid. They are to be dissolved in 
water, only when and where needed. Each tablet will 
make one ounce of chemical ink. There is no need of 
keeping your supply of ink in bottles, with the liability 
of being dropped or overturned, resulting in a muss and 
probable loss of other supplies. 


Will not gum the pen 

Will not freeze 

Storage space small 

Distribution economical 

Made in black, blue-black, 
red, green, violet, blue 

Packed in sizes to make gal- 
lon, quart, pint and half-pint 


Quality standard 

Flow perfect 

Colors permanent 

Will make a good copy 
Non-corrosive 

Unaffected by climate 

Keep dry until ink is needed 
Will not mould 


Just Right for Fountain Pens 
“Simplex’’ Ink Tablets are also made just the right size to fill a 
Fountain Pen with high-grade writing fluid in a minute. A 
tablet and any ordinary water will do it. 
Great for Traveling Salesmen, Tourists, Campers, 
Sportsmen and all others using Fountain Pens 


Hundreds of dollars are being spent to introduce “‘Simplex’’ Ink 
Tablets to consumers and to send them into your store. They 
will like the tablet idea. Be a merchandiser and tell them 
about the “Simplex’’ Way. 


Bear in mind—No Loss, No Freezing, No Breakage, Storage Less, 
Delivery Less, Investment Less, Profits More. 


Free Samples and Attractive Prices for Dealers. Write for Them 


“The “Simplex” Ink Company 


CLEVELAND, O., U. S. A. 
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The Superiority of 
American Factory Rebuilts 
Again Demonstrated 


That the Typewriter Dealers of the Middle 
West appreciate the decided advantage of 
having a source of supply so near at hand is 
evidenced by the increased, and steady, de- 


mand for 
AMERICAN 
FACTORY REBUILTS 


throughout that part of the country. Larger 
and better quarters became a NECESSITY, 
and we have found them at 


1214-1222 West Madison Street, 
Chicago 


The space has been more than doubled, per- 
mitting the installation of additional ma- 
chinery, labor-saving devices, and so forth, 
and accommodations for twice as many me- 
chanics as before, with the result that we are 
now able to 


MORE THAN DOUBLE THE 
OUTPUT 


Added to these advantages, the improved 
shipping facilities make it possible for us to 


fill your orders more promptly than ever 
before. 
MR. F. H. MARTIN, JR., who has served 


us so ably at Newark, as Eastern Sales Man- 
ager, will be in charge of the Chicago Plant 
after May Ist. We bespeak for you a warm 
welcome from Mr. Martin whenever you call 
on him in Chicago. If you can’t come, write 
to him. 


REMEMBER THE ADDRESS 
1214-1222 West Madison Street 


Western Wholesale Department 


AMERICAN WRITING 
MACHINE COMPANY 


345 Broadway, N. Y. 
Newark: 369 Mulberry St. 


Home Office: 
Los Angeles: 641 Santa Fe Ave. 
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OOD impressions upon your trade will always be made if in your repair work 
you furnish Goodrich Standard Platens. 

They are exactly the same quality as those supplied to the manu acturers 
of typewriters, whose preference for Goodrich platens is shown in the fact that nearly 
75% of new typewriters are equipped with Goodrich platens. 


. . * ~ 
List of people grinding typewriter platen covers for the trade 
Platen departments: Paris, Hong Kong, Capetown, Rio 
de Janeiro, Manila, Havana, Brussels, City of 
Mexico, Milan, Bombay 
Beaubein & Booth Company, 102 N. Fifth Ave., 
Chicago. Il. 
F. S. Webster Company 
Mass3, 
United Typewriter Company, Ltd., Toronto, Mon- 
treal, Halifax,Winnipeg, Canada and Vancouver, 
B. ¢ SSS 


American Writing Machine Company, 
Departments: ‘ 

369 Mulberry St., Newark, N. J. 

641 Santa Fe Ave., Los Angeles, Cal. 

01 Plymouth Court, Chicago, II. 


118 Queen Victoria St., London, E. C. 


Thorp & Martin Company, 66 Franklin St., Bos 
ton, Mass., with platen grinding plants at that 
point and 79 Queen St., London, E. C 


These people also maintain the following foreign 


332 Congress St., Boston, 








Factories: Akron, Ohio 


There is nothing in Goodrich advertising that isn’t in Goodrich Goods 


The B. F. Goodrich Company 


Makers of Goodrich Tires and Everything That’s Best in Rabber 
Branches in All Principal Cities 
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yperator a copy of our de luxe circular 
It is 


Just hand any typewriter 
written in such 








describing ERROR-PROOF SPEED KEYS. 
a masterfully graphic and gripping way. that she will never be con- 
tented until she gets a set of these wonder-working keys on her 
own machine. 

They take the drudgery out of typewriting,”’ and that is what 
ever tenographer in the world wants. You don't have to do any 
work—our “‘silent salesman” does all the convincing. When the 


ntment of a 
call and put 
Error-Proof 


stenographer has had time to peruse this vivid prese 
matter so vital to her comfort, all you have to do is to 


a set of keys on her machine on trial—that is the way 





Speed Keys sell themselves—and nine times out of 
ten they stay put. You never earned a two-dollar 
bill more easily in your life. 

It will cost you nothing to send to us for 100 of 
these silent salesmen and start them working for 
you. No expense has been spared in the production 
of this masterpiece. It is a triumph of advertising 
genius and the top notch of the printer’s art 

You need not risk a dollar to make the experi- 
ment which others are finding so lucrative. We take 
all the risk. Write us to-day for our liberal offer. 

The most striking fact about Error-Proof Speed 
Keys is that they are the most wonderful repeater 
in the whole list of office appliances. In any office 
where they obtain a foothold, they invariably bring 
repeat orders to the dealer, until all the machines 
in the office are equipped with Speed Keys. 

When you see Error-Proof Speed Keys selling like 
hot cakes among your own customers, you will no 
longer wonder why the General Electric Co. have 
purchased over 350 sets, and ordered 200 more. You 
will not wonder that the Crowell Publishing Com- 
pany write as follows: 

“The high regard which The Crowell Publishing 


Company have for the Typewriter Speed Keys is best 
attested by the fact that when the keys were first intro- 


TYPEWRITER SPEED KEY CO., 


duced your ret esentative 
left two sets on approval, 
and ina few days he was 
given an order to equip all 
the machines in the office. 
There are now being used by 
The Crowell Pub ing Co. 
fifty-seven (57) sets of Type- 
writer Speed Keys.” 


Or that the Vogue Com- 
pany say: 

“We are getting better results from our Underwood 
machines. e recommend these keys to all ty iter 
users, as they are the only ones which give catidnation 
other keye i the past, Dut they are mot to be eompered 
o 
with the Error-Proof Speed Keys.” 

Or that the Underwood and Remington Com- 

anies have approved the use of Error-Proof Speed 
a on their own office machines, and are hand- 
ling them and pushing their sale. 

Don't lay this aside without despatching a line to 
let us know you are interested. Every day you 
lay only allows your competitors that much start 
towards getting in among your customers with 
Error-Proof Speed Keys and winning an enviable 
place in the favor of the fortunate stenographers 
who get the Speed Keys. Write us NOW! 


86 West Broadway, NEW YORK 
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ON THE 


SENGBUSCH 


SELF-CLOSING INKSTANDS 


The public is growing rapidly convinced that 
there is no other inkstand on the market that wil 
absolutely prevent evaporation. 


Inkstands that are not closed airtight will allow 
ink to evaporate almost as quickly as an open well, 
and besides will admit dust and dirt to settle right 
at the point where the pen is inserted. 


SENGBUSCH Self-Closing Inkstands are closed 
airtight and absolutely keep the ink fresh at all times 
and once a customer has tried a SENGBUSCH no 


other inkstand will interest him. 


The live dealers sell SENGBUSCH Inkstands 
chiefly. Why? Because they know by doing so 
they gain a satisfied customer. 

They also know that they will get future and 
larger orders invariably for a complete equipment, 
thus causing other inkstands to be discarded. 
SENGBUSCH Inkstands are sold strictly on their 
merits, if not satisfactory money refunded. Sales 
are more than doubling year after year. Are you 
getting your share of the business? 


Think it over. Get our latest catalog at once 
and equip your stock with our complete line. 


SENGBUSCH SELF-CLOSING 
INKSTAND CO. 


STROH BLDG., MILWAUKEE, WIS. 




















Bringing Customers 
Into Your Store 


ONTH after month we are 

educating the people in your 
vicinity to a higher ideal in writing 
papers. We are telling them in 
our magazine advertisements that 
the paper used in social correspond- 
ence is just as truly representative 
as the words that are written on it. 
And we are explaining that the way 
to secure a writing paper that is of 
high quality and in the best taste, 
at a very moderate price, is to go 
to your store for 


GLAND 
LINEN 


You will profit by just carrying 
Highland Linen and the other 
Eaton, Crane & Pike writing papers. 
But you will profit far more if you 





will show these papers continuall) 
in your windows and on vour coun- 
ters, advertise them locally and 
recommend them confidently to 
every customer who comes into your 


store. 


Eaton, Crane & Pike Co. 
Pittsfield, Ss ae 
Mass. ©); New York 


ee 


TRADE MARK 
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Just as we know that there are 


NO BETTER INKS THAN DAVIDS’ 


because they are as good as money and brains can make them, so 


+ 


we also know that 


DAVIDS’ WHITE PASTE IS SUPERIOR 


in every respect, as its most distinctive feature is 


QUALITY 


DAVIDS’ PASTE is practically neutral upon any color to which it is 
applied. It is warranted not to sour or mould in any climate. - For 
Office and Household uses and Mounting Photographs it is unequaled. 








+ 
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BUY THE BEST AND FORGET THE REST 
General White Paste is put up in neat and attractive packages. The Jars possess 
many advantages over other makes, always insuring clean paste, clean brush, clean 
work at all times. It comes in different sizes and style of packages—but in only 
one quality—the Best. 
WRITE FOR CATALOG 

which describes our entire line of Inks, Adhesives, Sealing Wax, Etc., and from 
which you will see that your margin of profit is greater than is possible with other 
makes, and you get Quality Goods at that. 


THADDEUS DAVIDS COMPANY, £<stablishee S= 


Oldest Ink and Adhesive Manufacturers in the United States 
MAIN OFFICES AND FACTORY: 


95-97 Van Dam Street, New York 





CHICAGO BRANCH AND WAREHOUSE: 


18 West Kinzie St. 
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Unsurpassed Quality is 
“Built in” These Chairs 


They embody all that is required to 
give the greatest degree of comfort and 
service. Note the fine outlines in the 
illustrations, the roomy seat and comfort- 
able back. All these points, and others, — 


contribute to greater efficiency. 





A 815—5 


Saddle Seat, Cane Back 
Golden Oak or Solid Mahogany 


The Heywood Brothers and Wake- 





field Company chairs offer the most ex- 
tensive range of selection to be had any- 
where. No matter what the require- 


ment, we have a chair that meets it ex- 





A 815-5 XY actly. 


Saddle Seat, Cane Back 
Golden Oak or Solid Mahogany 


A Catalogue will cost you nothing. Write for it. 


Heywood Brothers and Wakefield Company 


WAREHOUSES 


CHICAGO, 1415-1419 Michigan Avenue 

SAN. FRANCISCO, 737-743 Howard Street 

PORTLAND, ORE., 148-154 Tenth Street 

LOS ANGELES, 215-221 East Sixth Street 

BUENOS AYRES, Argentine Republic, South America 


NEW YORK, 516-520 West 34th Street 
BOSTON, 174 Portland Street 
PHILADELPHIA, 244-254 South Fifth Street 
BALTIMORE, 113-123 West Conway Street 
BUFFALO, N. Y., Wells and Carroll Streets 


FACTORIES: Gardner, Mass. Wakefield, Mass. Chicago, III. 
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Fitted with Units, steel | 
shelves and partiticns 

















Fitted with roller 
| shelves and Units 



































Fitted with Steel Units 


























It would seem sometimes that no matter how much stock a Dealer carries, his 
salesman usually explains the Loss of an Order by asserting that the Customer wanted 
“Something Different.” ; 

Here is an opportunity for that Salesman to specialize on this Exclusive class 
of customers.by furnishing Equipment that can be arranged according to their exact- 


ing dictations. 


Globe Cabinet Safes 


are as susceptible to as many different interior layouts as there are tunes on a piano 
and that is an infinite number. 
Whether the customer be a Doctor, Lawyer, Merchant, Teacher, Publisher, 
Dentist, Minister, Advertising Man or Automobile Agent, he can havea Globe 
Cabinet Safe with Steel Insides to suit his Business, his Fancy, or his Whim. 


Filing Cabinet Sections of Steel are all Stock Patterns. Shelves and Partitions 


easily and quickly adjusted. 
Write for our Descriptive Literature and Terms to Agents and Dealers. 


The Globe-Wervicke Co. 


CINCINNATI 
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The NOVELTY 
Envelope Sealer 


It is the ONE Envelope Sealer that does a com- 
plete job without special adjustments. 


Price $10.00 


Better than $75-$100 Envelope Sealers because 
it makes no difference whether square, oblong 
or ANY size—it SEALS them all perfectly. 


Agents — Dealers Officemen — HURRY! 


This is the FIRST really satisfactory low priced sealer 
on the market—NOT mere words—BUT FACTS. 


MANUFACTURED BY 








YN 


Takes Any Size Envelope—Any Shape 





7) | | Office Appliance Mig. & Novelty Company 


Park Building, Pittsburgh, Pa. 














an L 


eS 2 RS ie eb > a ee “ee a oe SS ES a > ee Se le ee > ee Ce 


Knee Ray _ see 


_ i Se te I ey I > Ate <n lie “A > a tht Ne Ei Ny lly Sly Sty ile SY Eh iy = DP ay, N y 
“ee 3 


FINE ROTARY CHAIRS with NEW HIGH-GRADE IRONS y 


The new M. & S. Feature 
A Chair Iron as good and lasting as the chair itself 
—this is the new feature offered in M. & S. Chairs—a 
feature never before obtained in high grade designs. 
The new M. & S. Iron operates easily—silently. It is 
strong and rigid. 


Increase Your Sales 

You can double your sales on Rotary Chairs by offering this new 
iron. A demonstration of its smooth and silent operation is 
convincing. It is an immense advantage in competing for office 
contracts. This iron can only be obtained on Marble & 
Shattuck Chairs, and with the greater sales possibilities which it 
provides, combined with the beautiful designs and strong 
construction of M. & S. Chairs, it furnishes talking points superior 
to those of any other line. 


Write for this Booklet 
We have issued a booklet called **A Revolution in Chair Trons’’ which ex- 
plains more fully the advantages of this new tilting mechanism. It will be 
sent upon request. The complete line of Marble & Shattuck patterns is 
shown in our large catalog. 


(nicago Office, 304 South Wabash Avenue New York Office, 815 Marbridge Building 


the MARBLE & SHATTUCK CHAIR CO. Cleveland, O. 
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Free Carbon for 1 Week! 






For I know if you once 
‘t double the service of or 
, an 


I mean just that. 
clear impressions ( ‘imo 
write as long as the paper itself holds togetl 


to read as newspaper print, you'll never order any 


I Assume All the Risk 


[he carbon paper business is my choice of 


life work. I’ve been engaged in ‘t many years, é 
and I expect todevote the remainder of my work- 1 trade that sticks, write us for our propositio1 
ing days to it n Bull Frog. 

I know the working of the law of compensa- We furnish labels for your own trade-mark 
tion, and I know that the only way for me to if you prefer. You can advertise it as your owr 


develop my business make it enduring, is to rand 

supply goods that will satisfy every demand made 

upon them and to fu irt th tr back up our relations bacrumirena 

with the fullest measure of service. ee tt ory 
I could not afford to put my goodsin your r sey ‘a 


hands and make you the 


lan eliminates all risk : 
ym your part. men 





This old-fashioned Bull power Aeadt- 
Frog appears on ever) 


Newton Rotherick Mfg. Co., Dept. E, 36 S. Clinton St., Chicago 


box of genuine Bull Frog 
Carbon Paper. It stands 
for unvarying quality. 


dinary carl 
1 that 
other carbon paper. 


Under Your Own Labels 


If you are a dealer, 
at will t ring reorders 


If you handlcit under the Bull 
you zet the 
ing i 
Office Appliances, etc. 


y and commission arrangement to the right 


I Want to Send YOU a Supply of BULL 
FROG Carbon Paper Sufficient to Last 
One Stenographer One Week. FREE! 


Bull ibe. ant 1 di 
yn pay e 
ons will 


cove nat it make 130 
ot a ill Frog will 
ALL 


your car 


arbon 
i wp 


and want a < 
that will bu 


Frog brand 


benefit of our extensiv« 
Modern Methods, Iron 
Write for det 


n System, 


ails 







: Tear Out and Mail 


Coupon for Free Test 


If you're busy just hand the cou- 

pon to your stenographer and let 

her write on your business letter- 

head for the liberal Free Trial Pack 
age. If Bull Frog does what I claim 

for it you and I both gain, and I know 

ft will. Mail the coupon today. 
















sole judge and jury after H.W 
a week’s trial, if t'iey ® Newto 
tain Active Salesmen Wanted 

your requirements and Bull Frog is the easiest paper on earth 

even your whims. My sell, for it always wins in actual test. I 





I have filled out the blanks. 
age of Bull Frog Carbon Paper advertised in 
Appliances 


t Color of carbon wanted. 









ROTHERICK, President, 
n Rotherick Mfg. Co., Dept. E, 368. Clinton 8t., Chicago 


Picase send me Free Test Pack- 
May Office 














YES (© NOI would like the agency for Bull Frog in my city 
PUAMEB.cccce 00 ebsonceeseocece sess soeesenees Gunn eee 
RGRCIER 060. ¢ 200 ecbdthonenesnene @ccces eee ecccscecee 













dis- 

mantled for rebuilding by the 
Retyco method. Every screw, spring, 
lever and other part is taken out and 
all worn parts are replaced with new. 


shows a_ typewriter 


HIS 


We invite you to visit our factory 
and see this work being carried on. 
‘Seeing is believing.’ 

We give a written guarantee with every 
“Retyco” machine we sell. Insist upon 
getting it. 











REBUILT TYPEWRITER COMPAN 


How RETYCO 
Typewriters Are 
Really Rebuilt 


These two photographic reproduc- 
dismantle the 


throw away all worn 


tions show how we 
writing machine, 
parts, and rebuild it from the bottom 
up, making each as good as new. 

We never misrepresent our prod- 


uct, never tell you a machine has 
been rebuilt when it merely has been 
repaired. 

Are you one of the dealers who 
have been stung—bought cheap re- 
paired when you thought you were 
getting rebuilts? 

We sell you the Simon-pure re- 
builts at the lowest prices for the 
money. 

Write for price list and suggestions 


on how to increase your sales. 





T= same machine rebuilt ready 
for sale as one of our famous 
‘‘Retyco-Rebuilt Typewriters,”’ hav- 
ing passed the final inspection, we pro- 


nounce it “as good as ever.” No pains 
nor expense have been spared to make 
this machine as perfect as brains and 
money can make it. 

Every machine carries our guarantee 
as to workmanship and material. We 
offer these machines as genuine Rebuilt 
Typewriters, believing that “A Man Will 
Pay More if He Gets More.” 


PLYMOUTH BUILDING 
CHICAGO 
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The Best is the Cheapest 


You owe it to your customers to show them that 
the best papers are by far the most economical and 
that the difference in cost between Byron Weston 
Papers and second grade stock is too small to ob- 
scure the vast difference in quality. 

Truthfully, you can claim that Byron Weston 
Papers not only insure permanency, but their superb 
writing qualities are an actual aid to efficiency. 


These Water Marks Are Your Customer’s Assurance 
Of Highest Quality and Greatest Value 


The Byron Weston Water Mark is the paper protection against the inferior product 
buyer’s guarantee of a sterling product. For unknown maker with its subsequent dissatis- 
nearly fifty years it has been the identification faction and added expense. Every user of 
mark of highest quality and biggest value in paper can assure himself of the superlative 
ledger and bond papers. During all. this time quality and unusual value represented in Byron 
it has stood for the best materials, highest skill Weston papers by holding every sheet of paper 
and up-to-date manufacturing facilities. he buys to the light and finding the Byron Wes- 

The Bryon Weston Water Mark is positive ton Water Mark as pictured above and below. 





of an 


Byron Weston Linen Record 
tests higher than the Government standard and because of its absolute 
uniformity of quality and proven permanency, is used by State, 
County and City Governments, Banks, Corporations, etc., for records 
that must be preserved. 


: . ; : ; 
Carried in stock by stationers everywhere in seven forms for ruling ; 3 
and in seventeen sizes. ; 
Defiance Bond 


Recognized by experienced paper buyers as the best bond on the mar- : 
ket for the money. It has the impressive crackle and superb finish, tests > Fat iN NIC fs EOUNIO 
higher and looks better than many bond papers selling for twice as much. 

Send for Sample Book U of Byron Weston Papers and a 
sheet of our Deflance Bond with directions for ordering, ISI 
BYRON WESTON COMPANY | 
4 DALTON, MASS. ' 
“The Paper Valley of the Berkshires” 


























ye yeny Typewriter Ribbon and each sheet of 

Carbon Paper shipped out from the Ault 
& Wiborg factory has been made with the 
definite intention of causing the person who 
may use that article to want more just like it. 














You'll like Prompt Service too 


The Ault & Wiborg Company 


Factory: Cincinnati, Ohio 
CHICAGO, 705-707 S. Fifth Ave. NEW YORK, Cor. Pearl and Elm Sts. ST. LOUIS, 322 No. Third St. 


BUFFALO, 145-147 Ellicott St. TORONTO, CANADA, 19-23 Charlotte St. 
PHILADELPHIA, 1217 Cherry St. my pedi) CAN., 302 Lagauchetiere St., West 
MINNEAPOLIS, 729 Fourth St. South WINNIPEG, CANADA, 259-261 Fort St. 

SAN FRANCISCO, 545-547 Mission St. HAVANA, CUBA, Calle Galiano 69 

BOSTON, MASS., 394 Atlantic Ave. BUENOS AIRES, S. A., 535 Calle Bolivar 
CLEVELAND, 121 St. Clair Ave., N. W. PARIS, FRANCE, 82 Quai de Jemmapes 
ATLANTA, 127-129 Central Ave. LONDON, E. C., ENGLAND, 4-5 St. John's Square 
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A Great Pair That Produce 







Patents 
Pending 
U.S. and 


Foreign 





Here to stick. 


THROUGHOUT THE WORLD without 








Ist. It’s UNBREAKABLE, made entirely of 
PRESSED STEEL. pon 
2d. You CAN SEE where you are AFFIXING the 74 
STAMP. hes 
3d. WILL handle ANY KIND of PERFORA- ° 
TIONS. oth 
4th. WILL handle stamps ROLLED LENGTHWISE 10th. 


Half Size 





——o Cen tae 


Mailing Department Efficiency 


tre World Wide Stamp Affixer 


The only absolutely pilferage proof machine made 


It is a UNIVERSAL machine which will handle any postage stamp used 


any adjustment whatever. 


And we are prepared to prove every claim we make for this machine. 


TEN GOOD REASONS 


Why the World Wide Stamp Affixer is ten years ahead of all others 


WILL handle stamps ROLLED SIDEWISE. 
WILL handle THE LAST stamp in the ROLL. 
WILL NOT register, UNLESS stamp is USED. 
Registers UP TO 100,000. 

Its weight is ONLY ONE POUND. 

[It is ABSOLUTELY PILFERAGE PROOF. 


DELIVERIES ARE BEING MADE NOW IN QUANTITIES 


Simplex Electric Automatic Envelope Sealer 


-atented in the United States and Foreigr 


6,000 Envelopes per Hour 


SEA LED AND STACK ED Neatly and securely. One operator prepares the mail in less 


time and in better condition than six can do by old methods. 





It will eliminate practically the entire cost of sealing your mail. It means an absolute 
nsurance against loss of valuable enclosures thru careless hand sealing or the unreliable 
work of inferior devices sold for this purpose. Hundreds of prominent satisfied users. 


TEN GOOD REASONS 


Why the Simplex Sealer Is Absolutely Ahead of All Others 


Registers every envelope sealed. 6th. Automatic gravity feed. 
2d. Mail need not be sorted for size or 7th. Does not require skilled operator 
thickuess 8th. Will seal more securely and more 
Will thoroughly moisten the gum on neatly than by hand 
any style flap. 9th. Capacity 6,000 per hour, thin or thick 
4th. Strongly constructed, wearing parts enclosures. 
being of hardened steel. 10th. Will seal any size or shape ( 
It seals the envelopes and keeps them velope up to 11 inches long 5 


holding them till they are dry. inches wide. 


TRY IT YOURSELF—10 DAYS FREE 
We guarantee our machines against all mechanical defects for one year from date « 
They are built with the idea of simplicity in operation and long wear 
WRITE US TODAY FOR DETAILS 


throughout the United States and Canada are open 
commercial reference as to integrity aad ability 


sealed by 


purcnasé 


Sole selling rights for valuable territories 
ta salesmen who will furnish adequat 


OVER 700 IN ACTUAL USE 





THE EXTENSIVE MANUFACTURING COMPANY 


90 WEST STREET, NEW YORK, N. Y., U. S. A. 
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WASHBURNE’S PAT. PAPER FASTENERS 


YEARLY SALE 100 MILLION 





MR. DEALER:— 


The Washburne Pat. Paper Fastener is the Only Fastener having the advantage of a Sleeve Protected 


Piercing Point adapting it to Repeated Use 
without injury. 

Made of Brass and Nickel-plated Steel, 3 
sizes. Put up in Brass and nickel Steel boxes 
is of 100 fasteners each, 10 boxes to a carton. 
¥? Special, |-B brass, in brass boxes of 50 
ONS fasteners each, 20 boxes toa display carton. 

Oy Retail prices; 10, 15, 20 and 25¢ per box. § 
Special bulk prices in board boxes of 1000 fasteners each (3). o3éorceams) = 





Note our Trade Mark ‘‘O.K.’’ stamped on each fastener and box. This Trade Mark is your pretectic=. Accept no 
substitute. “There is no other just as good.” 
With our extensive advertising, reaching millions of users, will be found always the request to buy from YOU. 


Every sale means a satisfied customer 


SOLD BY ALL RELIABLE JOBBERS IN UNITED STATES AND CANADA 


THE 0. K. MANUFACTURING CO., Syracuse, N.Y., us.a. 








L. & HARDTMUTH, Kingsway, London, England, ° sd ° ° A. M. CAPEN’S SONS, 
Sole selling agents for Europe, Rilke, Acted, Makers of Stationers Specialties 60 Pearl St., New York, N. Y. 
New Zealand and South Africa. Sole selling agents for Latin America. 











DORNE TTE DESKS 


Extremely popular 
with office 
furniture dealers 


Made as fine as the 
best kiln-dried 
hardwoods and 


skilled workman- 
ship can make 
them. 


Write for Catalog 
Our Latest Sanitary. 


(Furnished with oF % The). Dornette & Bro. C0. 


Cincinnati, Ohio 
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Sheet without 
Hinge N a 


Sheet with our 


Invisible Ja — 
Hinge sisi 
Invisible Hinge makes 
your books open flat and smooth. It 
eliminates the springy bulge of the pages. But 

this is not its chief merit. It allows the pages to be 

written on and erased right to the binding edge. It doesn’t 
weaken the sheet at the point of greatest strain—the binding 

edge, as do other hinges. Brown’s is the only hinge that has 
the same thickness, strength and writing and erasing qualities as 
the rest of the sheet. 


Brown's Linen Ledger Paper 


never discolors with age. Its strong, tough texture stands 

constant handling without signs of wear, and is ideal for loose- 

leaf systems. It’s perfect writing and erasing qualities are an aid 
to neat work. It is Uncle Sam’s Standard. Recommend the use . 
of Brown’s Linen Ledger Paper to your particular customers. 


Write for Samples. 


L. L. BROWN PAPER COMPANY 


ADAMS, BERKSHIRE CO., MASS. 


Facsimile of ZX} CS Watermark 
G PAPER Co. 
LINEN LEDGER 


wv 
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TWO INTERESTING LETTERS 


N 1 The Long-Bell Lumber .Co., 
oO. Kansas City, Mo. June 26, 1912. 


Gentlemen:—The Dalton representative has given us your 
name as an owner of the ten-key machine that looks very good 
to us, but which we know very little about so far as dura- 
bility is concerned. 

We will certainly appreciate it if you can find time to 
enlighten us more particularly as to what your experience has 
been with the Dalton, as well as the company that builds it. 

Have you found the Dalton to be durable and, in case of 
any mechanical trouble, has the Dalton Company given the 
matter prompt and efficient attention? 

Thanking you in advance for your reply, postage for which 
we enclose, we are, very truly yours, 

THE BEAUMONT STATE BANK, Beaumont, Kans. 
& By F. T. Hopp, Cashier. 








N 2 The Randolph County Bank, 
oO. Pocahontas, Ark. October 15, 1912. 


Gentlemen:—Replying to yours of the 10th: 

We now own and use a Dalton Adding Machine and are more 
than pleased with it in every way, and if we were to be in the 
market for another machine we would not bother to look around, 
but would give our order to the Dalton people. 

Before buying we inquired of the promptness that they 
give to "trouble calls" after the machines were sold and paid 
for. IN NO INSTANCE IN ABOUT FOUR HUNDRED DID WE HEAR A KICK. 
This is more than I can say of other makers of adding 
machines, and the writer has used several. 

You will find the Dalton has a variety of uses for which 
other machines are not practical, and if you will install one 
you will find that the Dalton is the best clerk you have in 

é the bank. Yours very truly, 


THE BEAUMONT STATE BANK, Beaumont, Kans. 
By F. T. Hopp, Cashier. 


The 










A desire to investigate carefully is justifiable when the achievements of the 
wonderful Dalton are first heard of. Such investigation never lost The Dalton a sale. 


As investigation of The Dalton makes a sale, so a sale of The Dalton makes a friend. 





Begin your investi- 
gation today by send- 
ing for the Dalton 
Booklet, ‘‘Half a and Subtracting 
Hundred and More Machine 


Reasons.”’ ‘‘The Machine That Does Things’’ 


“Fastest for the Expert— ~ 
Fastest for the Novice.”’ 








Adding 
Multiplying, Dividing 


Cb O.A 13 
Mail the DALTON ADDING MACHINE CO. 
405 Water Street, POPLAR BLUFF, MO. 
Coupon 


If the Dalton Adding Machine will serve me 
better than any other adding machine, I want to 
DALTON ADDING 
MACHINE Co. 


} 
405 Water Street 


know how. Send on your booklet, “‘Half a Hundred 
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f and More Reasons.” 
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I Name. 
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Address 
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KNOWN BONDHOLDERS, MORTGAGEES AND OTHER 
SECURITY HOLDERS, HOLDING 1 PER CENT OR 
MORE OF TOTAL AMOUNT OF BONDS, MORT- 
GAGES, OR OTHER SECURITIES .NONE 
The Tariff and the Typewriter. 
HE pending tariff bill puts typewriters on the free list, for 


what reason is not precisely clear. We have heard no com- 


1 


plaint that the excessive cost of writing machines has con- 


tributed ftmaterially to the high cost of living, nor is there any 


‘trust” to be “busted” by the free and untrammeled importation 


machines. Probably there is no country in the world 


of such 
. } : f : Ini 
where one can buy a typewriter for less money than in the United 


will be a workable 


States. It may not be a new machine, but it 
nstrum¢ strong, true, and capable of much hammering 
hat the United States leads the world in the manufacture and 
exportation of typewriters is now a truism. This industry has 
been built up at least under a protective tariff, whatever differences 
opinion there may be as to what the tariff had to do with it 
It is, at any rate, u! der protection, one of the biggest industries 


in the United States, which offers a richer field for the writing 


machine than any other country in the world. 
There are 


produced, 


four countries of Europe, we believe, where type 


importance of 
Austria 


named in the order of the 


their output: Gerymany, England, France and Some of 


the German and English machines, while not yet up to American 
standards, are nevertheless very excellent productions which are 


ents all the time Fr forward 


undergoing improven 


ance 18 coming 


PUBLISHER’S 


POINT Of .948 3) 


with what promises to be a very creditable product. Austria is 
now a negligible quantity, so far as typewriter production is con- 
cerned 

With typewriters entering this market free of duty it is not 
unreasonable to suppose that German and English manufacturers 
will bend energy toward selling machines here and that 
they will regard every sale as something in the nature of an 
achievement to be used at home in proving that even the Ameri- 
like the foreign product. They will naturally prefer their 
home market, but they will not shut their eyes to opportunities 
here and they will give us a taste of what a splendid, elaborate, 
careful, painstaking export system can do to build up trade. 


every 


cans 


is suggested that American mechanits will go 
and foreign shops, competing with their brethren 
at home to the ruination of everybody. But they won’t. A few 
may receive offers tempting enough to draw them away, but they 


Or course, it 


abroad enter 


will not long remain 
[t appears to many that the manner in which the present tariff 
iphasizes the need for a tariff commission to give 
continuous study to industrial problems with 
It would seem that with regard to type- 
there is no clamor for free trade. Whether or 
mn of machines of foreign make free of duty will 
affect the American market cannot be determined in 
advance of the experiment, perhaps, but since the present Con- 
gress appears determined to make changes in the typewriter tariff, 
nearly everything else we use, it is suggested 


bill was drawn et 
careful and 
relation to the tariff. 
writers, at least, 
not the admissi 


materially 


along with pretty 


that more benefit would accrue to the government and the people 
of the United States if the proposed law provided for a duty on 
writing machines that would at least yield to the treasury some 
revenue fron importations which the lawmakers evidently 
expect 
— 
Business Shows Abroad. 

ROPE idedly waking up on the office appliances 
yposition and has taken to business shows even as ‘a duck 
water. Recent important expositions in Frankfort, a re- 

port W is published in this issue, and in Copenhagen and 
Glas S interest which is being taken by our cousins 
on t er s the Atlantic in everything that pertains to the 
improy ( siness systems and appliances. From the ac- 
count the exposition at Frankfort it is evident that it was as 
imp as it interesting. The manufacturers of Germany 
were liberal in their support of the show, and they, with German 
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agents of American devices, crowded all the available space with 


an array of the tools of business such as has probably never before 


been seen under one roof in any part of the German Empire 


Reports in the German office periodicals indicate 


that the 
ning to the end of the show, and that the 


equipment 


attendance was extremely satisfactory from the begin- 


promoters and support- 


ers of the enterprise are well pleased with its results, for, not 


only did German manufacturers and German \merican 


the 


agents Oj 


manufacturers liberally patronize show, but French manufa 


turers and several from Holland entered interesting exhibits 
Chere were in all 189 exhibits—which itself is evidence that 
Europe is most thoroughly awake to the advantages the busi 


ness show 


Such expositions are of tremendous educational value and fur 


thermore, they serve to promote and cement international friend 


ships and international trade, to soften old differences and obliter 


ate prejudices between difterent peoples—troubles with which 


has been altlicted for a thousand years. In the end, by 


Europe 


promoting commerce and acquaintance, mutual confidence and re 


spect, the business show may be one stone in some future strix 
ture which will more effectively guarantee the peace, tranquility, 
prosperity and happiness of the people of Europe than all the 


1 4] ] 


armies and the armaments with which she is now afflicted 


In the German ofhce appliances and commercial stationery 


publications there were excellent accounts of the business shows 
at Frankfort [hese reports were interesting, complete, and in 
most cases were well illustrated with photographs of the exposi 
tion hall and of the various booths Che German press made a 
very creditable showing and is to be congratulated upon its enter 
prise 


Stationers Should Co-operate with This Plan. 


EVER in the history of has such un- 


sel sh 


business 


associations 


labor been given to the cause of mutual advancement 


business methods as has been a 


National 


Manufacturers during the ten years of its exis- 


and the improvement o 


yrded by the oftticers and committees of the \ssociation 


and 


that 


of Stationers 


tence (nd spirit, instead of growing weaker with time, is 


growing stronger, is taking shape. and becoming a tremendous 
power for the advancement of the stationery business to higher 


planes of profit and efficiency 


Perhaps the most recent evidence of this spirit is to be found 
in the plan enunciated by a circular just issued by Charles N 
Bellman of Toledo, chairman of the committee on paper and 


National 
the 


envelopes of the \ssociation, and an energetic worker in 
all the 
Important to 

\t the 
Stationers and 


held, Mass., 


the subjects to be 


activities of organization ular is he: 


Stationers and 1s as 


next annual meeting of the National Association of 


Manutacturers, to be held in the city of Spring- 


during the week beginning October 13, 1913, one of 


discussed will b« 


[INTERIOR ARRANGEMENT AND DISPLAY 


FOODS. 


STORE 
OF 
We 


The plan outlined for this discussion will be as follows 


expect to secure photographs of the exterior, general interior, 
special fixtures, and displays of merchandise from the leading 
stationery stores throughout the country 

from the manufacturers we hope to secure several sugges 


what they consider model interior plans for 25- and 50- 


After these photographs have been classified lantern slides 
will be made and a number placed on each slide so it can be seen 
n the screen 

The general interiors will be shown st, then ‘the special 
fixtures and modern methods lisplayi e different lines of 
goods, such as Blank Books, Memora B s, Loose Leaf 
Displays, Fountain Pens, Ink Coun s, 1 s, Show Cases 
Furniture Departments, et 
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The entire set of pictures will be shown first, and 
any pictures Of special interest ist keep track of 
bers, and after the general talk is over any numbers 
called for will be thrown on the s n for general-discuss 


‘It is hoped that a representative n each of the stores 
resented will be on hand to enter into the discussion and : 
any questions pertaining to his own store 

“This certainly is a big undertaking and its success depends 
upon the co-operation of tl Stationers and man 5 
throughout the country 

“First of all, we want the photographs of the leading s 
the country. You can help by sending in names of stores 
ticular merit that you know Some stores have special fi 
that are attractive Let us know about them Chen hely 
ing that the pictures are forwarded at once with descriptior1 
accompanying each We want to know the size of the 
of the fixtures, and anything of genera! interest concerning 
things illustrated 

“Pictures will returned after the slides are mad 


so instruct 


“Don’t delay, but get into the spirit of the request at 


Pictures and intormation should be sent to Charl 
man, 321-325 Superior street, Toledo, O 

Every stationer in the country should take an interes 
idea and should lose no time in sending Mr. Bellman the 
and material called for in the foregoing circular 


-7-— 


Business Show Takes Over Typewriter Contests. 


YPEWRITER pe ople, bot! I nutacturers ans 

will be interested in the nnouncement published 

other page ot this issue that the annual International J 
writer Contests, heretofore held at the New York Business S 
under the auspices of Office Appliances, will for the next t 
be conducted by the Business Show Company, which has 
to manage these mtests Mr. J Kimball of New Yor t 
tleman who has so successfully managed all the Internat 
Contests since their inception 

Office Appliances, having started this movement t p 


nd having carried 


hed 


speed with accuracy in typewriting 


cessful that these annua mtests are watc 


issue, so 


sands of operators with keen interest and appreciation of tl 


vellous results achieved, makes its bow and retires 


from active participation in this event 


Ever since the beginning of these contests they have be 
inspiration to thousands of operators—a spur to carry th 
better achievement in their worl Probably these contest ive 
done as much as any other one agency to popularize the 
touch typewriting, which is now being taught in very nearl 


Without touch iting, the speeds at 


countries 


the well known experts would be impossible, nor wi 
probability, be possible to con ne great speed with almost 1 
less accuracy were it not for the mental and man 
involved in the touch system 
The tact that the International Contests tor Speed 
racy will for two years be under the management of thi 
Show Company instead oi under that of this magazine will not in 
any way affect the rules employed and the contests will 


ducted with the same care, fairness 


Che 


to bring the 


and impartiality as hi 


Business Show Company, indeed, will make strenuous « 


} : 
wher 


ntests up to an ever! 





usefulness [The retention of J. N. Kimball as manager Se 
events is evidence sufficient that they will be ond 
ability, and with perfect impartiality to all operators and all type 
writer manufacturers 

Office Appliances expects ts support t ( n 
f speed witl icy in typew 1 r ture as t 
Che edit vill a n al idvis pacity n the s 
the pu lica \ rv re ese events S 
But arranging the letails ntests and attending ( 
— elit nary \ s 1 \ r i nd r | S 
the lishe it 1 \ s ( n ntests are i es l 
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: : ‘ir as gen se leaf manufacturers themselves, who 
al similar events I n England as well, it Set t stinction of being able to get together and 
is a good time t ss them on to the siness Show f wl t ¢ endliness with a view to arriving somewhere. 
they have beco1 n integral part the destination toward which they were headed 

— lid ffer st opportunities for the loose leaf business, 

. problems of standardization in_ tolerable 

Some of the Results of Standardization. ral course with results which have justi- 

> 08 irce Of gratificatior pionee! se I the lly, even though many details yet remain to 

irers to reflect upon the mpleteness wit W ( ( w practically conceded that the loose leaf 

ave WO! ut in their long fight r recognition bot! indust1 1 basis that it is necessary to standardize 

ul the commercial stationery trade t is well ' ss lhe demand for loose leaf devices takes in 

within t memo young men when the mention a loos siness and has gone ahead of the demand 

leaf book excited suspicion, if not derisiot n the part of business — fo, s with such mighty strides that loose leaf 

men generally, and as for the commercial stationers, they, as a ir n their mettle to fill orders. As one of the 

rule, would have nothing to do with the proposition at all By result rt sta irdization, a gentleman prominent in the loose 

dint of great patiet and determination and prodigious labor le out that three years ago between thirty 

however, the loose leaf idea began to gain a foothold Business ind ty difi sizes were carried as stock goods, and these 

men fried it, “on suspicion,” and found that it was good, and so, neluded the ¢ s of various manufacturers, while today there 

little y little a demand ‘grew \ble men in the loose leaf indus I not more t three or four sheet sizes on which there is 

try pushed their ideas everywhere; dealers began t stock the el g sale t varrant keeping them in stock—and this in the 

goods nd th nufacturers commenced to see rifts in_ the f the fact 1 demand is immensely greater for loose leaf 

clouds, which ha gradually widened until the industry is now goods his s enabled the manufacturers to effect economies 

in the full radiance of popular favor n production a bring out a wider variety of lines in the 
The loose leaf business would not be in the position it occupies standard sizes, with resulting advantages all around. 

today were it not for the remarkable men who have guided its From the standpoint of the dealer, there are many advantages 

destinies—men wh saw clearly that the demand was a po- in the yvement toward the standardization of sizes in loose leaf, 


tentiality, even though business men were satisfied with the old not the least of which appears to be the fact that it makes the 














methods and would have to be pried out of their ruts with a goods easier to sell, safer to stock and obviates confusion. In 
tolerably long lev On their faith and judgment they staked effect, for the purposes for which it is used, the loose leaf book 
their money, their lit and the sincere labor of their lives, and ount is the same in its ruling as the bound book. The 
some the harness, but happily not betore the fruit of their principles of b: eeping are the same, but the loose leaf system 
Sa es began t pear adds certain advantages, conveniences, economies, which, now 

[Improvements have constantly been made in loose leaf devices that they are understood, have become necessary to business 
which are much better today than they were even three or four houses re forced to keep all their departments up to date. 
years ag Indeed, manufacturers are constantly endeavoring Standa yn n, tends to increase the opportunities for 
to make better goods and to install in their factories all those using loose le cs and enlarges the fields wherein they are 
appliances and systems which make for economy in the produ employed This is good for the dealer and good for the manu- 
tion of their lines, while at the same time improving their quality facture! 

It was but patural that during the first decade r so of the The National Association of Stationers and Manufacturers 
industry's existence there should be a wide variety in sizes, styles, has taken up this question with vigor and has gone about its 
punches, etc., giving no little ground for the complaint of th solution with its accustomed energy and directness. A“ prominent 
commercial stationer that a stock of loose leaf devices would loose leaf man is at the head of the association’s loose leaf com- 
involve too much expense and too many different items, and that mittee, whicl with the advice and co-operation of loose leaf 
sales vidually would be small owing to the fact that there manufacturers a ally, will have some interesting matter to 
was temp ndardization The question of standardiza- report on the s ect of standardization and other topics relative 
tion, indeed, has been seriously discussed so short a time that to loose leaf at t oming convention in Springfield, Mass., next 
the progress alrea ade would be remarkable were it not for 2) 
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On Points oF HABIT: ‘TOBACCO, 








ILLIAM JAMES tells us that habit is the great balance 


wheel of humanity 
As a man’s early choice is made so his life is lived 


The reason that men follow various lines of endeavor is because 


of early choice, environment or experience. 


Were it not for this the less pleasant walks of life would be 
deserted 
[t is because of habit that the miner toils a lifetime away from 


the sunlight. 
For this reason the trapper lives in the 
and the farmer 


forest, the sea-faring 


man braves the winter’s storm, remains on his 


lonely farm 
I he 


the twig is bent, so is the tree inclined.” 


Bible was voicing a law in psychology when it said, “as 


Practically everything we do is the work of habit 


ss SS 


makes automatic that which would otherwise require at- 
tention and effort. 

Were it not for habit we could not do more than 
in a day, and that one thing imperfectly. 

Were it not for habit, it 
dress himself than it ordinarily takes him seconds. 


talk, or even think if it 


Habit 
a single thing 


would take a man more hours to 


He could not walk, eat, were not for 
habit 

Without habit the simplest things to which we do not even give 
a thought would be immense and complicated undertakings 


s&s SS US 


The man who has developed right habits does right things 
without effort. 

Che reverse is true with the cultivator of bad habits 

Both are almost automatic in following earlier tendencies 

It almost seems that cvery thought and act blazes a thought 
path in the brain which is constantly easier to follow. 

This accounts very largely for the success of some salesmen 
who, with but their under 


the right kind of sales management, and early formed right selling 


moderate gifts, began selling careers 
habits. 

Also for the failure of gifted salesmen who were started wrong. 

A great many sales managers, especially since schools of sell- 
ing instruction have become an important part in every business, 
seek young, inexperienced men rather than men who have had 
a good deal of selling experience. 

[he reason is that these younger men have less to forget. 

Every sales manager knows the difficulty of changing old 
growth. 

He would much prefer to deal with the 


younger man just entering business, for he can mould his habits 


plastic mind of the 


of thought and action, almost as he wishes 
. oo. 7 


All men realize, at least to a certain degree, to what extent 


good habits benefit and bad habits handicap one. 
Every salesman realizes to a certain extent that he could add 


to his and acquire certain 


habits and get rid of others 
Che great difficulty is lack of knowledge as to how this can be 


earning power happiness if he could 


done. 
[There are certain laws of mind which deal with the forming or 
breaking of habit 
One is 


with all the 


that in forming a new and desirable habit one should 


impetus possible. 


start 


For instance, if a salesman felt that he needed to acquire the 
habit of industry, he should place himself in a position where it 
would be easiest for him to be industrious 

He should connect himself with a concern or in a line which 


calls for great industry, and which has enough of interest in it to 


make industry and the fruits of industry most attractive 


He should enter an organization the other salesmen of which 
were industrious, so that he would be constantly encouraged by 
example. 

He should select an organization whose methods of working 


are full of enthusiasm and encouragement 


He should put himself away from all influences, places or ass« 
ciliates which make for laziness 

It is a law of habit-forming that the longer one can persist 
along the right line without a single slipping back into the ld 
habit which he is trying to displace with the new, the better are 


his chances of securing the result desired 


If he desires to develop the habit of industry instanced in the 


preceeding paragraph he should especially guard himself against 
any break in good honest work in the 
For the habit 


maturity is similar to that of a seed being planted and developing 


first few weeks 
chance of a new rightly started arriving at 
to a mature plant. 

It requires continuity of growth, and a slip-back is to a growing 
habit very much like a frost is to a tender plant. 

More depends upon the first few weeks in the growth of th 
a seed or a new habit than one would ordinarily imagine 

s&s SS OS 


Another law of mind relating to the forming or breaking of a 


habit is that no actual progress is made until thought is put into 


action. 

Good intentions not put into action are of no assistancs ight 
habit forming. 

On the contrary, they are worse than negative influences, for 


they actually retard progress. 


The reason for this is that a great many of us feel a certain 


virtue in good resolutions which we do not deserve 


We feel a sense of elevation when we have these good inten- 


tions, and it 1s so easy to complacently accept them as of real 
value 

“Hell is paved with good intentions” because good intentions 
not expressed in action, have proved the ruin of many, many 
people. 

When we go to a theater and witness the triumph of virtue 


and kindness, and are elevated thereby, we cannot progress toward 


acquiring virtue and happiness for ourselves unless we seize the 


earliest opportunity to perform a kind and virtuous act 
\s salesmen, we can read all the ginger sales talk that was ever 


written but we will not follow out their inspiration except in con- 


crete efforts 


4 x 4 
His habits are the greatest friends or the greatest enemies of 
a salesman 
The race for business is constantly becoming so keen the 


has a slim chance 


or less blessed memory was a 


man dragging a weight of bad habits 
The old time 


by-word for bad 


drummer of more 
habits. 


\ great many oi his sales were made with one foot on the 
brass rail 
The very nature of his lite, his being away from home associa- 


tions and restraints, the fact that he was practically a stranger in 
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the towns in which he spent most of his time, all made him an easy Unl the n ant or manufacturer, he does not have to 
prey for bad habits ; invest money in merchandising or plant. 
Every man who has known a great many salesmen can recall Few salesmet illy appreciate the commercial value of their 
many ses of ruin and shipwreck. time 
Time and time again he has seen a promising selling career The salesman who has early formed the habit of industry has 
blasted bad habits a tremendous lead over the salesman who has not. 
S: inagers watch the habits of their men are the [f a salesman once makes part of himself the habit of getting 
greates oters onservation of natural resources this coun nto his territery early, and keeping going all day, he works with- 
t \ = oO +? efi + and eft tly. 
preventing an economic waste of very large propor esman to whi ym it is a positive effort to get started and 
tir keep working is e friction developer. 
inging order in salesmanship which discourages bad BS 2 
habits hing that business and efficiency are the same thing, \ city sales New York City found himself approaching 
is Sa iny a om himself. the age of 35 wit it a very large earning power, and decreasing 
2 s« prospects 
, ' , ' , ; , nted himself 1 ne day to try to locate the cause of 
Salesmanship is destroying bad habits by tl nly real method |, ; ; p one day 7 ai 
th vil is dor iway with. — a Te . : 
ideielia His rsonal ts and associations were all right; his home 
gtk ce - ieee , , life was all that it should be; yet here he was, near middle age, 
\ hors a vacuum and no evil is destroyed unless good . 
: ; eas and not a failure, only a near-success. 
is put in its plac , er ; : 
; ere eee ee : ; ; He lly that he didn’t spend enough time in the pres- 
Cor rns are destroying habits which ke inethciency and . 3 
oil Seer ee -—_ ence of the only ple who would pay real money for his time— 
ail ing everything to form right habits , 
> 4 nis pt! S] tive stomers. 
| of salesmen, increased commissions and _ salaries, : ’ ; . : 
eae ; peration, quot aia . He kept tra 1 month of just how much time was spent 
advertising eam work, co-operation, qu i yntests, p e co vie 7 : : : 
; - ' with his prospects and how much time was spent with his friends. 
tests, s s bulletins, sales conventions, training schools for sales- : 
, sin alii teiliain: Ce Minbar Malti He took a turn-about-face, and for the next two years he got 
a Cs 4 an ‘ ¢ Cl le yILS 
into his territory t as early as there was any one up to talk 
SF business with him, and stayed until the last merchant closed up 
The President of a large concern recently called his entire sell for the night 
ing force into convention at the Home Off : 1d wo years he became the sales manager of his 
The ( vention started off on the first day with a stereopticon oncer! 
lecture y the President himself. He prefaced the lecture in this . | 
way The drinki t is gradually going out of fashion in result- 
Gentlemen, the United States Government has spent a great getting sales organizations, just as it is going out of fashion in 
deai of effort and money in charting the waters of the Atlantic every walk of life 
and Pa Oceans, the Great Lakes, and the rivers of this country Now. the drink habit 
[It points out where wrecks have occurred so that others will 
not meet similar disaster 


has been fought by well intentioned people 
any jy rs 


1 irs without very noticeable results. 
Che < i I 
ig to show you in the illustrated | 
follow som 





that they treated it as a moral problem. 
ecture which will It very greatly to treatment until it was recognized 
e of the shoals and other danger points which mean as an « lem. 
disaster salesmen \ great many salesmen have cut out drinking because they 
[| have seen many promising salesmen lose out because of bad cannot do it and hold their positions. 
habits, and I believe that some of them would have been saved It wasn’t very long ago that one could observe a majority of 
by the warning signals which I am going to give you today the business met ny ordinary cafe indulging in a few cocktails 
Che strations were shown upon the screen, and that sales a¢ Jyncheon. 
Py coe eae cin ie a : Sait , . — ; or . : . 
organization had impressed upon it a lesson which sunk deeply. Few business men drink liquor with their luncheons now, and 
Ch reer of the salesman from his first drink to a drunkard’s the exception who does is generally regarded as being on the 
gtave was vividly depicted i business toboggan 
Che illustrations dealt with liquor, drugs, tobacco, overeating, The business man today appreciates the absolute necessity of 
la ise, laziness, obscene stogies, immoral associations, meeting his afternoon’s problems with a clear brain. 
and the rules of health generally. . a, 
Che salesmen were shown the advantages to them as salesmen [here is a great deal of wear and tear on a salesman’s physical 
of rig ts and fearful handicap of wrong ones self which cannot be avoided. 

( essive and enlightened president of the firm referred It is a life which requires virility, strength, and good health to 
to 1s a rapidly increasing type of executives give h the necessary optimism. : 
iow } fy nap te ae ¢ Shaie tnatibe 1 . — ‘ A ° . 

ize that efficiency is lost in their institutions becaus« lo deliberately handicap one’s self with bad habits is one of the 
employe e handicapped by their bad habits surest forms of selling suicide. 

ry increasing the asset value of their employes to them \side from a1 ral or religious consideration, and as a pure- 
. 1; ting the hanninecc ; haine of individnuale j , o.% s * : 
emied- me ee piness and well é ndividuals, and Jy sel siness position, the salesman owes it to himself to 
are doing much go take care of his body 

ss SS The ten commandments are a pretty fine course of salesman- 
| investn the salesman is his time and his ability ship in themselves 


A 

i | 
em a) 
=D ° 




















“WHAT IS THERE IN IT FOR ME?” 


By JAMes R. Goopinc, NEW YORK 
MANAGER G. W. Toop & Co. 


REPRINTED BY PERMISSION OF THE PROTECTOGRAPH WEEKLY BULLETIN 


I was down in the Rathskeller the other night nibbling on the edge of a bean in my usuai innocent way when 
an “Ex.” Pro. Salesman caught sight of me, came over where | was and seated himself at my table. 

“Hello,” said 1, setting my teeth firmly in a hunk of mashed potato, ‘““How’s tricks?” “Only so-so,” he an 
swered, reaching over and helping himself to most of the celery for which I had promised to pay Carl Schmitz 
mier some 25 or 30 cents, “only so-so.” 

“Say,” he continued, “I used to think you were a pretty good fellow, but I've reached the conclusion that 1t 
won't be very long before all your good men will be leaving you if you continue to carry out some of your ideas 
and don't appreciate a man’s work and ideas more then you did mine when | was with the company.” 

Now, the one man talks to another man along that line and as seriously as he evidently was, you can make up 
money or else you have intentionally 


your mind that you either owe him 
or unintentionally crossed his trail in 
is a full grown grouch, de luxe, with 
the conclusion that at some time in the 
ly told him something that didn’t ex 
and the supposition was somewhat 
breath that was a good walking adver 
and Malting Co. 

“Well,” said |, beating him to the 
quarters of an inch, assuming at the 
give birth to when creditors call the 
cumulated some oi that stuff that has 
figure during the past four or five tho 
and linger with me awhile and whis 
my ear that I may profit by my mista 
would like to say a few things to you, as this is the first opportunity I have 
had since taking your name off the mailing list and having you return 
your outfit by special request. This idea of yours that you seemed to have 
had once upon a time when a member of our sales organization, that the 
boss is going to get out of you all that JAMES R. GOODING, he can. for the money is right, but 
your idea that a salesman doesn’t have to do any more than he is obliged to 
do in order to hold his territory, that you are not going to give the boss something for nothing, is about as toolish 
as it can be. It’s about the surest way | know of keeping yourself down and never amounting to anything at all 
Of course the boss wants all he can get out of you and me; why shouldn't he? When you buy anything you 
want full value for your money, don't you? Why shouldn't vou give full value when you seli? 

“You say that you don’t see why you should make the boss a present of anything valuable in the way of new 
ideas that can be used by other men on the sales force without being paid for it, and still you forget that every 
thing that was shown to you when you started in the business was simply an accumulation of ideas of various 
salesmen who have been connected with the company during the past dozen years. These men when they did have 
anything good that they thought would help others gladly and cheerfully gave their ideas for the good of the 
cause. They haven't been paid in coin so to speak, but I know of several very important agencies that have been 
given out and the reason they got them was because they showed they had some brains in their noodle, by sug 
gestions that were made how to increase the business. You see, when the boss gives anybody an agency he likes t 
feel that that salesman he gives it to has a few original ideas of his own. 

“The salesman who takes the attitude that he won't give any of his ideas to the company without receiving 
a cash consideration is standing in his own light. You may find him plugging along and making a fair living, but 
he keeps himself in the background, while the salesman who is always sending in some good suggestions to the 
company keeps himself in the limelight with the boss. Some day there is an opening. The boss looks over his 
list of salesmen and when he comes to the salesman who has made some pretty valuable suggestions from time t 
time, he stops, he considers, and in a few days the salesman receives a letter, offering him a better territory 
He has shown it by his work, his sug 
‘How much is there in it for me? ” 


) 


the general direction of what to him 
all the trimmings. | naturaily reached 
far forgotten past | had thoughtless 
actly set straight on Is nerves 
strengthened by the fact that he had a 
tisement for the Milwaukee Brewing 





last piece of celery by about three 
same time the bored look | usually 
first of each month, “if you have ac 
made Solomon such a well known 
usand years, smoke up with this onion 
per a few of your brilliant ideas in 
kes; but before you take the floor | 














general agency, because the boss thinks he is the man who can fill the bil. 
gestions and his willingness to do a few things without asking the company : 
[ got about this far when my guest suddenly remembered that he had an important date that evening. 
This voung fellow I have just mentioned was bright enough, but he was one of those young men who would 
He took great pleasure in assuming an air of importance that he was doing the 
Every time he thought of some selling point or some little 
In his territory he was always « 


not improve his opportunities 
tt 
lis 
He worried himself and everybod) 


company a great favor to be represented by him. 
stunt that was good he seemed to think the company ought to pay him for it. 
contented, thinking somebody else had a better field to work than his own. 

around him continually, harping on the subject of “How much is there in it for me’ until he lost his job. 


JAMES R. GOODING. 
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MODERN BUSINESS ON ETHICAL BASIS 























MoRAL PRECEPTS COMING TO BE RECOGNIZED AS THE EXPRESSION 
OF} SouND Basis OF LIFE AND BUSINESS. By H. W. MARTIN. 
YHEN the e zeal of the I1 ( the Lion Heart, the le Wi thought and throwing open the doors to 
/ / sition the equally blood represented the world’s id n investigation of the natural sciences, It is 
hirsty ielty of the Cromwel achievement, and no matte his life comparatively a short time since we began 
liat soldiery sought to regulate’ the matter what his cruelties, his amours to realize that the precepts of our early 
thoughts men tl igh fear for their is roysterings, if he laid his due proj teachings—the commandments, the sermon 
bodies. and when e Puritanical bigots mn of spoil upon the altar s chur on the mount and other teachings convey- 
bt men at the stake for heresies s place was secure in the ivenly h ing the ideal system of morality—are 
sted only the imagination 9! That he was old at thirty-five and preser\ natural laws that go down deeply into the 
he ers, men had taken hardly a ste] an average of longevity of not more il roots of being, and that when we benefit 
upon upward road which leads to self rty meant nothing to his fellows the mind of a man we give to his body 
knowleds Outside religion nothing Destruction, in those days. n ns . added power for industry and resistance to 
was regarded as moral—and morality cot seetned to tie the chdel oak of ween disease. We find that the human being is 
siste bedienc whatever form of and by a peculiar perversion inderstan a unit—that body, mind and spirit, he is one 
-elig ippened ive the upper hand jng. honor and glory followed riches by ™an, and that whatever he does against 
according the time and the country. Th: nauest and stigma and dishonor were th: the right principles of either of his triple 
Lic mmon Iloquialism, was not ‘rtion of wealth won by commerce at attributes, brings ill to the whole structure. 
always clampe he same set of for dustry Plague followed hard on the heels When the Duchess’ nursemaid was sent 
bidde gs, for that which one might: d conquest and death waited on both. Be out to bring in the little Duke, who, with 
I untry with propriety would earn tween war and pestilence the common n the democracy of boyhood, had gone in to 
ack an the thumb-screw 1M sunk in ignorance, had little chance. In thé swim with the children of the laborer, she 
anothe But always the understanding rdering of his hfe he had ne ce said, as she brought in her charge: “And 
life anc s obligations partook of things laborer; if an artisan no protection excep would you believe it, my lady, I could see 
en and duties imposed by a power is the possession of peculiar skill mig] no difference between his little highness 
I lien, at least outside of the common ake him valuable to some powerful p1 and the common children?” The story does 
ne S experiences of men. Obedienc: tector: and if a merchant, he enjoyed s¢ not relate whether the maid thereafter re- 
t e tel mmandments was exacted be curity only so long as his accumulating as tained her place or not. She, however, was 
se G ymmanded obedience, not be sets failed excite the cupidity of not the first to realize the shattering of a 
LUS¢ sobedience would inevitably de verning powers. The merchant had | too-common illusion. 
* vhich is finest and best-in the tle chance except as the rich and the fas Ethics never had a place in business until 
= himself and break down th nable recognized in him the er d the common man came into his own. Never 
a egard for the rights of others em services which their position would  gntil the merchant himself began to dignify 
Hard yone seems to have brought for permit them to do for themselves, s his calling has business prospered, and 
ar e doctrine that the recognized that, for centuries being classed with th never until this era has the world com- 
moral teachings of the accepted religion  Jower orders, merchants gradually cam menced to understand the real meaning of 
e anything but arbitrary, but are in fact believe themselves in the inferiority of th its industry—of its producing, its selling 
as necessary and changeless as gravita calling and gave no great nt of hes and its buying—realizing that all these 
tional force or the principles of math he ethics of a profession which comm things mean service from man to man, and 
. s. Theologians discoursed along th nsent had declared to be unethical. This that in proportion as all things in one’s 
line God made the law and then mad curious belief persisted unbelievably long character work together to equip him to 
" iybody had a glimmering idea to this day it survives in the hearts of tl give the best service, in such proportion 
tha s a natural evolution created look upon the so-called learned pt will he prosper. 
as workings the maw, Se Sep ssions as more worthy than the buy The work of the surgeon, the biologist, 
t. ead ane Resets Ween oe selling of merchandise the neurologist and the bacteriologist have 
meas ‘ly apart the Personal Devil . 
pees Liberty and Morality. shown us beyond any chance for argument 
ee ee re The development of the ethical side what common experience has preached to 
S le wonder it, with such ideas business became a general movement deaf ears for 2,000 years—that a man may 
gen eld, gave more heed e development of the spirit liberty not violate any of the principles of being 
the nminent punishment than to th litical liberty first, then liberty without paying the price. And _ business 
slow table penalties ~ enc yermi tting men _ inde en of this day who do not give attention 
acted cure lations of moral these things are back numbers, for the 
law it surf that ingenior merchant must insist that his business be 
s found ways of doing as the ) ne which gives a service equal to that of 
pleas gettit iy with it, free fron the best of his competitors, and to do this 
th a or the irch. That they in he must enforce a code of business ethics 
evitabl the f their sins w which squares with principles of being 
debite e long unt that all mer ithout paying the best possible principles, 
be ners, mus ty! and more—he must insist that his people 
W he he Middle Ages, the Turk ar shall be physically fit and. of a moral un- 
the Sar n refused ssimilative efforts derstanding sound enough to appreciate the 
Oo r d missionaries led by Richart ethical side of every deal. 











THE MAN BEHIND THE COUNTER 





SOME OF 


THE PROBLEMS OF HIS POSITION AND 








HO is the Man Behind the Coun- 
ter? Not the meek and poorly 
paid little gentleman of the fiction 


of half a century ago, nor the dapper indi- 
with waxed moustachios of a later 
era. Not he! The Man Behind the Coun- 
ter, if not the Works, is an important part 
of the machinery who gives the lie every 
day to the old fiction that 
Opportunity rings the door-bell only once 
in a lifetime. Spread before him is Oppor- 
tunity in the eyes of every human being 
Ev- 


vidual 


discouraging 


who looks at him across the counter. 
ery man and every woman who enters the 
store, whose success he helps to make or 
to mar, with the 
ready to buy something, in a frame of mind 
often 


comes money in purse 


to part at least with a certain 
willing to pay any amount within reason 
for the goods required and open to sugges- 
tion with regard to additional 
not theretofore thought of. And every hu- 
man the 
after a satisfactory meeting with the Man 
sehind the Counter tucks away in his sub- 


sum, 


purchases 


being who emerges from store 


consciousness a determination to go back 
was treated so 


intelligently. 


there some day where he 
courteously and 
While he lives he will retain this memory, 


served so 


obscured, perhaps, by a multitude of fresher 
sensations, but ready to come to the sur- 
face again by the law of association when 
similar needs assert themselves Then 
back he will go, most likely to the estab- 
lishment where _ pleasant recollections 
abide and renew his previous experience 
The busy store salesman who meets and 
upon fifty or the 
course of the day is apt to regard individual 
services as trivial. Without 
thought to the matter he could hardly con 
that 


customers is 


waits more people in 


giving some 


clude otherwise than 
he makes 


vivid than that which they make upon him. 


the impression 
upon his no more 
As the majority of sensible men are toler 


ably free from small vanity, this on the 
face of it appears to be the proper conclu- 
But the 


most tenacious attribute of 


peculiar and 
We 


repetiti yn and 


sion memory 1S a 


the mind. 
remember in two ways—by 
by vividness of impression. The salesman, 
the 


_comes to 


seeing Same customer several times 


recognize him, to greet him by 
name; or perhaps memory may serve him a 
trick by 
the name of someone whom he 
the but before As a 


though, one cannot 


bringing up the recollection of 


has seen 


store once rule, 


remember a multitude 


of new people or recall «the names and 


faces of transient and occasional customers 


comes upon a definite errand and his atten- 
tion is focused upon the individual who 
serves him. The incident is not a part of 
the daily routine repeated a hundred times, 
the 


man is marked enough to remain with 


so therefore his impression of sales- 
him 
as one of the practical things to be remem- 
bered, as a guide-post to point him back to 
the same store or to warn him away from 
it, according to the character of the mem- 
ory registered. 

\ll through the days, months and years 
of his service, the Man Behind the Counter 
is sending out these impressions which he 
has implanted in the minds of his customers 

memories a hundred times more vivid and 
tenacious than he can possibly retain him- 
self, and multiplied by the thousands. This 
is a formidable thought which does not be- 
come less formidable when we think of the 
hings that make up the bulk of the small 
talk that passes as 
most people—the relation of 
this or that impression, a rumor, a report, 


conversation among 


small events, 


an account of something bought, of this or 


that store, of the manner in which one was 


treated by salesman, etc., ad lib. 


Each customer is likely to become a daily 


some 


walking advertisement of the store and of 


the salesman who waited upon him. This 
principle is so well understood even by 
establishments like Wanamaker’s’ and 
Marshall Field & Co., that no person can 
remain in their employ who they find is 
sending out the impressions not consistent 


with the good of the business 
The Store Salesman a Positive Force. 


The occupation of selling goods is not 


one fitted for the passive, negative char- 
acter. It demands in all phases some de 
gree of enterprise, some native quality of 


which is aggressive as well as 


These qualities 


the mind 
receptive of impressions 


exist in some degree in everyone, awaken- 


ing to life with the dawning of enthusiasm 
and belief in the thing presented Che 
salesman must be a man of character His 
very occupation, if he is earnest and sin- 


qualities 


cere, tends to develop admirable 


and sound habits of mind. He bends his 
mistakes to his uses and builds himself up 
by the weaknesses he discovers in his own 
methods. Today he missed making a sale 
because a customer tripped him in his argu 
ment und the weak spot in his knowl- 
edge of the goods he was offering Chat 





A Few OF THE THINGS HE SHOULD KNow. 
with very much certainty Impressions point demands more study, for 1 next 
have not been sufficiently marked. But time he must be ready. Yeste ( 
with the customer the case is different. He failed because he could not recommend 


¢ 


what a customer wanted for a certain put 
pose for the reason that he did not know 
the goods were in stock. The day before, 
lack of information abéut loose leaf a 
counting methods cost him time and em 
barrassment where another man better in 
formed could have finished the transactio1 
easily and perhaps obtained a larger order 
All these things should go down in note 


book for immediate correction, togethe 


with other incidents wherein methods may 
be made better, for the salesman’s stock is 
himself—he has no assets except at he 
carries under his hat. 

The Man Behind the Counter must take 
stock of himself as to the attributes of 
character he requires in his business And 
they are, broadly speaking, Education 
Dress and Deportment, Cheerfulness, Tact 
Enthusiasm, Honesty and Know g 
the Goods. Judgment, guiding all est 
things, makes the successful sales iT 
Enthusiasm whips him into line for self- 
improvement just as it impresses 1s 
tomer with the. sincerity of his t 
cation enables him to talk connectedly 
and consecutively without offendi the 
usages f the English languag 
whatever language he employ ress 
and Manners stamp him as rson 
of taste and correct instincts ee! 
fulness radiates pleasant im] sions 
upon tl with whom he deals a1 elps 
him over the rough places that ld be 
very rough indeed without a _ sustaining 
optimis1 Tact enables him 
mouth shut on certain occasions whet is 
much tempted to open it, and gives the 
fine instinct, born of good vil! and 
sympathy, whereby one says t ght 
thing, at the right time, in the rig ] 
Enthusiasm fuses his mind in tl 
his work and reflects his own warmt v- 
ingly upon the mind of the cust r he 
serves, who applauds and does not resent 
the conscientious efforts of an | 
Honesty begets confidence an 
itself in every part of the man, so that his 
customers say ‘There is the 1 th 
whot I'll deal henceforth ] end 
on wha e says;” and finally, Knowledge 
of the Goods, of which he can never a 
quire t much, equips him t 
jections readily, to advise, to suge d 
finally to land the order i 
the goods which fit the requirem« 
case with which he is dealing 
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SOME SUGGESTIONS ABOUT WHAT 


THE OFFICI 


BE PREPARED TO Do. 


FURNITURE SALES- 


By WiLBuR W. Woon. 








MAN OUGHT 

NE of the best men I ever knew—a 

an who had a fine, clear, well 

valanced mind, and who, under the 

handicap of ill-health, performed large 
achievements in the fifty-nine years of his 
life—began at about twenty or twenty-one 
as a book canvasser in New England. I have 


forgotten what book he sold, but at any 


rate ing the frst couple of weeks he 
didn't sell any. One evening after a hard 
and fruitless day he sat down in his room 
and took an inventory of himself. He con 
cluded, after some thought, that he had 
faile gh no lack of industry, but be- 
cause he didn’t know enough about what he 
was selling On the farm where he was 
stopping was a big barn, the loft of whicl 
vas filled with hay The following day he 
lidn't try to sell any books, but took his 
sample lume into the loft of the barn 
wie is cool 1, lying in the hay, he 
read the book ftror over to cover, care 
ully [Then he turned to the preface, 
v learned by heart. Equipped wit] 
gh knowledge s goods and with 

fide n the soundness of his conclu 

ns vegan the following day a thot 
ough canvass of his district, and such was 


his enthusiasm, backed by facts he had 


gathered from his previous day’s study, 
that he was successful from the start and 
the end of the season he not only had 


made a living, but had been able to lay 


} 


aside some money for the future. He found 


that is useless for a man to try to sell 
inything without knowing all about it, but 
that with such knowledge, he can usually 
make sale where there is a reasonable 
rosp¢ He irried this lesson all 


through his life and in his later years he 
young men, mucl 
told here 


For more than thirty years he suffered from 


better, by the way, than it is 


an illness which finally wore his strength 


down e vanishing point, but during all 
tha e, even when barely able to be upon 

Is fe never put through a poorly con 
sidere siness proposition, but carefully 


studied every part of it. His life recorded 
few lures, and had he lived a little longer 
he ld have so turned his affairs as t 
be é the weal st men of his state 
( Id this little story, every part of 
vhi ue, to re-impress the fact that 
whatever men do of lasting use to them 
selves their fellows, they must do by 
taking thought beforehand. I have heard 
many reasons given for failure, for poor 
and indifferent work, but seldom has the 
real reason been giver ‘I did not study 


out thoroughly.” When _ the 


young man 


emerges half-fledged into the field of office 
furniture salesmanship, he is sometimes 


permitted to try out his growing spurs 


on customers who deserve to be handled 
by experts, for their own good and for the 
good of the business. 


is hardly a field 
Your old hand at 


shartcomings and imme- 


Office furniture 


novice in salesmanship 


realizes his 


diately posts himself on everything he ought 
to know about the goods, for he under- 
inds that salesmanship principles art 
tually alike in all lines and that under- 
standing one’s proposition thoroughly is 
first essential before one can get results 
The Modern Filing Cabinet. 
Perhaps the first thing one ought 
sure of if he is expected to sell filing 
ets is what filing cabinets are for 
sounds ele entary ind S t ne 
t a grip on the higher ematics 
less he knows how to ad i ‘ 
( ses r filing cabinets tl 
t suspect, Horat ni s youl 
as a salesman to find out at they aré¢ 
H ng posted yourself on ta y 
f these uses are as you can discover 
ill have automatically found out tl 
son why filing cabinets are used as they 
areé Having gotten thus far, the young 


salesman will begin to get 
is any good at all, and his pr 


fter will be more rapid because the work 


will be more interesting If all the infor 
mation wanted can’t be got in the stor 
or by reading catalogues, it is a good plan 
to get acquainted with the filing clerk in 
some big institution and find out about S 
methods—what sort of papers are file 


how they are kept track of, how any given 


letter or document is so filed as to be 
found at a moment’s notice He will f 
lifferent systems of filing, each adapte: 
different uses and will come t nderstand 
the alphabetical system, the numerical sys 
tem, the mbination of the two systems 
filing by states, by towns, et He will 
learn that there are special cabinets fot 
naps, charts and drawings, for plans and 
specifications, for letters, legal d 
ments, and he will learn that the small 
nets for card files form an elaborate 
interesting System oO! themselves whose 
ses are multifold and astonishing 
If the young man gets as far as this 
his studies, he will mmence ‘t 
stan it en he begit eal I 
selli he must find S 
’ vha is customer is f 1 
ich f it there s likel t ( 
s thought will, perhaps, bring 





idea that a man ought to arrange his filing 
purchases so as to allow for ex- 
that, indeed, the customer 
may not always understand what 
may be 


abinet 
pansion, and 
himself 
filing appliances he needs, but 
open to suggestions of a useful nature from 
better informed of the 


Here we 


someone who is 
possibilities of such equipment. 
have the sale by suggestion. 

Having mastered his primary course, the 
young salesman should continue his stud- 
ies in the store, possessing himself of all 
the points about the goods his house car- 
preparing to demonstrate them 
from beginning to end whenever necessary. 
He should study the size and exterior ap- 
pearance of the cabinets, their shape, adapt- 
ability, finish and material, 
their construction, the manner of joining 
another, etc. He should then 
turn his attention to the interior, note the 
space available for use and the capacity of 
the file; he should note how the drawers 
are hung and be prepared to tell why they 
slide easily in and out; he should be ready 
to speak, of their load-carrying capacity, 
o explain the follower blocks, the guides 
and the folders, the rods and all special 
construction which -make for 

and easy operation. He 
should be able to speak intelligently of the 
interior construction and to point out spe- 
cial features, such as the material of which 
the drawers are made; why they are espe- 
cially strong; how the manufacturers have 
guarded against buckling and warping. He 
should know whether the drawers are dove- 
tailed or tongued and grooved, and whether 
the wood is one piece or veneered. He 
should understand the advantages of the 
sanitary construction, but be prepared to 
recommend solid bases where space econ- 

foremost consideration. He 
fact, omit nothing about the 
goods in his investigation, noting even the 
points of advantage, such as any 
special things about the drawer pulls or any 
device which, while permitting the drawer 
to be pulled out its entire length, still holds 
it, even when loaded, rigidly in place and 
prevents the annoyance of dropping drawer 
and contents upon the floor. 

It is evident that the salesman will sel- 
dom unloose all his information upon one 
and he must use judgment to 
ivoid talking too much, for if he has the 
knowledge it will give him confidence and 
keep him from being tripped up by some 
knowing buyer; furthermore, without com- 
plete knowledge he cannot give even a par- 
tial demonstration satisfactorily. 


ries and 


bases, 


tops, 


one upon 


features of 
convenience 


omy is of 


should, in 


minor 


customer, 








LAYING OUT THE ADVERTISEMENT 


But ad 


dealer in 


Scrist 














\dvertising 


the point 


vertising 


his local paper if 


sulnicient 


rood 
Zood 





money 


and does pay 
does pay! It pays the 
he has tl news 
is store news—terse, te 


telling plain tacts and 


quoting plain figures. Like news ery 
other ki not all of it appeals 1 ery- 
ne t among those who do read ell 
SOME SUGGESTIONS REGARDING DEALER AD- nae ens gaan: : 
always be some one wl vill w 
ERTISING AND A PAIR OF GooD EXAMPLES. te moade decceihal 
Beca the eye 1S the best tra 
‘. ‘ , 4 ‘ 
ur TL ns, the advertisement \ 111TY 
to the mind through that org s 
the bes edium for making sal 
said that certain shapes and proportions 
OME savants, digging around amor f special sales in n the same sort o most easily apprehended and ‘ 
the ruins of Pompe or tlerculaneun language, so far as meaning goes, as we We see ery few square pictures s 
or perhaps it was in some more rt use nowadays the panel-shaped or oval Ss Si 
cently excavated city still more ancient \dvertising is not a new art. It is about that parallelogram about 5 by & s 
discovered upon the remains of a wall as old as the Decalogue rr older—and pleasing » the sense « prop S 
what was left of an advertisement an mankind has added to its volume without advertisements follow this rul s 
nouncing the auction sale of the goods lecessarily improving its quality t the the xtent f making the a 
some merchant whose business methods same extent The daily pape vith its longet iy than it is the t 
could be made to square with the views wide circulation, has immensely extended ibly re with view to followings 
of his creditors, some thousands of years the audience one may reach, but it hasn't cept lagazine and newspaper spa than 
ago. On the inner walls of a temple wer given advertisers in general very much bet witl conscious idea of form s 
written other advertisements and notices ter copywriting capacity When the an Che picture post-cards which are so pleas 
showing that the daily affairs of these peo cient Roman advertised, it was a hand ing and popular follow, by the 
ple tallied rather closely with our own made job and the advertisement on papyt by 8 proportion reduced to 3% by 3} 
They had neither newspapers nor schools lettered on a wall said what was neces When we speak of a well laid-out ad 
of advertising nor had théy advertising sary and nothing more Now, with our vertisement we are unconsciously applying 
men, but they applied their common sens« typewriters and type-setting machines we _ the laws of mass and proportion understaod 
to the means they had and published the can use up a great many words ithout by artist architects and landscape 
loss of their domestic animals and the news saying anything. except that advertising gardeners 
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The Illustrations. 


Che advertisement of John W. Graham 
& ( reproduced on the preceding page 
was reduced from an immense double-page 
spread in the Spokane (Wash.) Spokesman- 
Review of Sunday morning, March 30. This 
advertisement is store news with a veng 
eance and proves conclusively that the 
great house of John W. Graham & Co. be 
lieves newspaper advertising to sell « 
fice uipment Everything mentioned in 
this advertisement relates to commercial 
stationery and office machinery and equip 
ment. The lay-out of the advertisement as 
a whole is well-balanced and pleasing, and 


sufficient space 1s ¢ mployed so that each 
st can be told without crowding Che 
space alotted to the different items is as 
evenly proportioned as possible, apparently, 


and those announcements which are boxed 


off with rules arranged as to forn 


are so 


what appears to be an inverted pyramid on 


imetrical bas« 


a 
Chis advertisement 1s composed ot 
S e or so of smaller ones, each of which 
tells something interesting about the goods 
advertised For instance, in that part ré 
lating to the No. 78 Rotary Mimeograph 
e advertiser calls attention to the new 
process introduced by this machine and 
zives briefly some facts that are likely t 
interest a considerable number of readers 


same principles are followed in all tl 


sections, it being the evident policy to tell 


and their uses 


W here 


about the goods 


rage person does not know. 


possible prices are given of the goods ad- 
vertised This applies especially to the 
smaller articles, but with regard to the 
larger machines and in that part of the 
vertisement relating to office furniture, 
pat larly the sect nal bookcases, prices 
have 1 t been riven 
Phe nnouncement reproduced on _ this 
page was reduced from an advertisement of 
( linneapolis Office Equipment Con 
pany recently published in a Munneapolis 
newspaper. It was written by Mr. Farrell 
Taylor-Critchfield Company and was 
sent to Office Appliances by the Browne 
Morse Company of Muskegon, for whose 
well-known lines the Minneapolis Offic 
Equipment Company are agents. This is 
splendid example of specialized advertising 
attractively presented. It tells the story 
dern office furniture in an interestin 
vay, and presents convincing arguments 
favor of the right sort of equipment If 
( Ss any criticism of this advertisement 
ips that it is rather too liberal 
t nt of matter employed. One is 
inclined to inquire whether the advertis« 
ght not | been a little mort 
pleasing with somewhat less type matter 
But it is nevertheless a good suggestion 
both matter a! arrangement, and ts 
presented here in t ope that it will, 
conne 1 with the advertisement of the 
John W. Graham Ce m the preceding 
page e some office equipment dealers 
to g serious th to the question of 
advertising in an effort to make their owt 
vork in this direction more effective 














fueniture or fixtures here and there 











could secure 





| 
His face was just a trifle higher than that 
to talk to a man standing 

| ideas 


just as important to business success 





standpoint 


out of taste and out of harmony would be 





you all about it. 


3922 Fourth St. So. 





vancement in office styles, designs and furnishings 


Our services are free to prospective customers. 
little of your time and show you designs and tell you how to have your office in as 
perfect taste as your home, not from an artistic standpoint but from a_ business 
We can make your office equal in effective appointment to any in 
New York or Europe, at no greater cost to you than a jumbled up mess of job lots 


study 


We Are Artists In 
Office Design 


Your business success depends as much on the pleasing effect 


of your office as on your personal appearance. 
There are styles in offices just as distinctive as styles in clothes. 


Maybe you are out of style in, your office design and equip- 
ment if you have followed the general haphazard custom of picking up a piece of 


Surroundings affect everyone consciously or unconsciously. Is 
your office designed to soothe the nerves and get the best effect? 


You know a man will close a business deal more readily if his 


surroundings are in perfect harmony and accord. 


Did you ever think how quickly you are affected favorably by 
entering a home perfectly appointed with everything in harmony? Why is it not 
more important to have the people who enter your office favorably impressed? 


You can only accomplish this by having your office properly 


appointed and laid out as an harmonious whole 


One of the greatest students of business success has said that 
H. H. Rogers of Standard Oil fame never did anything by guess. 
equipped after the most careful study by the great financier and the best talent he 
Every piece of furniture and equipment was chosen and placed 
with the sole idea of getting the best business effect. 


His office was 


For instance, the visitor’s chair alongside of Mr. Rogers’ desk 
was placed facing the light so that Mr. Rogers had a clear view of a visitor's face 
while the visitor had to look against the light to 
of the visitor and Mr. Rogers refused 
Stop and consider the great advantage of these simple 


Mr Roger's features. 


There are many, many things that enter into proper office ap- 
pointment aside from expedient schemes like these of Mr Rogers and that are 


Every desk, every chair, every cabinet and table. Every piece 
of equipment has its proper place and should be in proper style in your office, 
according to the size, the shape of the room, according to the lights and shadows, 
according to the decorative tone of the walls, location of windows and each de- 
tail should be fashioned to make an harmonious whole 


We are closely associated with the greatest office equipment 
factories and concerns in the world whose experts are constantly studying ad- 
| > . ° 

To be most effective your office must be designed by an expert. 


We are associated with experts all over the east in our line. We 
are not simply sellers of desks and chairs regardless of their fitness for your needs. 


Let us take a 


MINNEAPOLIS 
OFFICE EQUIPMENT COMPANY 


Our Furniture and Equipment Are Up 
With Our Methods 


Call phone Nicollet or Center 4929 and let us send a man to tell 


Minneapolis, Minn. 


























A recent advertisement of a well-known company, 


pub.ished 


in a Minneapolis paper. 


tisement was written by Mr..Farrell of the Taylor-Critchfield Company. 


The adver- 
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THE 


MERCHANT 


PERFORMS. 


-By BERNARD 


THE IDEAL STORE AND THE QUALITY OF THE SERVICE 


BRADY. 








the 
the 


most trom 


to 


the 


be 


would win 


F WE 
world 
most, and if we would understand what 


we must able give 


constitutes the ideal store we shall have 


drawn a mental picture of an ideal arrange 
ment, where all the stock is conveniently 


accessible and as far as possible in view, 
and where the system and order are such 
that confusion does not occur even at the 
busiest time. 

rhe spirit of the store is its- animating 


force; if it is brusque and grouchy we may, 
perhaps, look 
order undisturbed by the frequent visits of 
cust If the behind the enter- 
prise is sunny dispositioned as well as ag 
gressive, may look to a bright and 
cheery place, where the clerks smile as they 


for apple-pie order, but an 


ymers man 


we 


rearrange the goods for the next rush hour 
When the cheery boss directs his clerks to 
rearrange the stock to better 
convenience, how much lighter is the work 
than it would be if the order came with a 
growl! A laugh takes pounds off of the 
weight of the big blank books and the loose 


with a view 


leaf ledgers that must be put on higher 
shelves 
So then—the spirit of the ideal store is 


a cheery one. And with a cheery spirit, it 
is logical to expect a store whose arrange 
location will let the sunshine in 


yr other, so as to have plenty oft 


ment and 
somehow 
light everywhere 

Appreciation of things pleasing does not 


The 


themselves 


acidulous’ disposition 


the 


the 
and 


follow 
cynic destroy 


the cheery 


grouch 
Wags 
h 
h 


automatically, but world 


on and grows and expands its chest in the 
sun-bathed ozone; then with its circulation 
it looks ithin ar 
ways of 
business-like 


hyper-oxygenated Ww 
thinks 
both attractive 

That 


able the establishment to g1 


up new making the stor 


and 


store arrangement which will en 


ve the quickest, 


most Satistactory service to customers 


probably most nearly approaches the ideal 
] 


But how this arrangement is to be achieved 

depends on so many different things it 1s 

impossible to give more than suggestions 

to be thought about and adopted or dis 

carded as one's location, business at 
may make necessary 


premises 


To give ideal service the store must be 
readily accessible to the largest number of 
possible customers. It must be so arrat 
with regard to the stock that the same lines 
or goods bought together—those things 
which in use are logically and necessarily 
associated—may be purchased most easily 


in a single order Furthermore, the store 


ll promote the interest of customers as 
well as its own by studying to achieve an 
arrangement which shall be suggestive of 
further purchases and at the same time 
emphasize the importance of quality in 
equipment, for there is generally more 
profit to the dealer and more satisfaction 
o the user in goods of quality, and better 


assurance of repeated sales 


Customers may be divided into two im- 
portant classes no matter how numerous 
may be their subdivisions later. The first 
class is the transient customer who makes 
a comparatively small purchase which is 
quickly attended to. Many of this class, 


though, may, by tact, be developed into the 
second class of those who make important 
Che 


to avail 


purchases in a single order. transient 
the 


accommodations designed for 


has not time hi 


customer 
of many 
arrangement 


he 


short order and go about his business 


an 
at 


comfort, but demands 


in 
Che 


In 


whereby he may get wh wants 


one, however, who comes in with the 


tention of ordering a system or a complete 


equipment must, in the nature of things, be 


with a place where he and the 


the 


provided 


salesman handling matter can discuss 


the order and lay out the necessary 


plans 
\ccommodations for this purpose should be 


roomy enough for comfort and equipped 
with chairs, a well-kept table or flat-top 
desk with a large top, and the necessary 
paper, pencils, rulers and figuring pads 
should be handy for instant use. Such a 
place may be provided in the rear of the 
store, if the light is good, or in an L-room 


adjoining the main store, if possible, but 
wherever located, it should be within easy 
access to the necessary items of stock and 


re 


will 


bustle of the s 


e customer and the 


ut of the way of the 


so that th salesman 


be interrupted in their work 


Convenience Big Factor in Service 
\ well-lighted, and 


not 


convenient 


clean 


store instantly impresses the mind of the 
customer with its capacity to serve |! 
needs Service is what the ustomer de- 
mands, especially if he is a busines in 
for with him the elements of time, a 
curacy and capacity to pr! de exactly 
what 1s wanted is f fat reate! 
moment than price It make little 
difference to him that his eq ment 
st a rew dollars more than that 
nother man it he t vhen 
he needed it and if it fits his requirements 
vhen he gets it. The other man may hav: 
saved a few dollars by getting a cheaper 
tfit, only to find that he had to wait for 


ditferent 


S¢ mble« d 


meantim 


ditference 


lor 


inst 


items to D¢ ord¢ 
or that it does n 

when he gets it 
he may have mor 


in delays and ex 


does 


nt 1S p 


nce 


not 
or 


many departmen 


follow tha 


equipment 


ness institutions making larg. 
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papers 


an 
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grade 
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would 
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documents 


file 
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tor the 


rade ol! 
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are for! 
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The store 


S arrangement 


Sense 


ymer confidence that 
indled in a h 
Vay 
l-arranged store A 
tilized as convenient 
eood service not 
mer may readily sec 
r is likely to want 
rangement of the s 
he clerks, enablir 
rk with the muni 
erro! An arrang, 
dred steps a day 
( counter saves 1 
when the total is ¢ 


instead 


number of s¢ 


nual saving in 1 
} at ne vithe t 
hant who would 
r¢ fre 1 the 
ll make his business 
ice—must stu 
vill best show 
e goods most ft 
lerks: will s 
t ot the custome 
1ilable space in the s 
e { k disposit 
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London, April 19th, 1913. 

YW RADE conditions still rule good 
the United Kingdom The steady 
ement towards the greater us 
Oo date office appliances and special- 
ties lear and resistless. Backed up as 
this ement is by a continuance of gen 

eral siness prosperity—as witness 
which are the aggregate export and import 
figures for March, which showed a sub 
stantial rease over those for March last 
year just as those for the preceding month 
f January and February also did—there is 
no reason to expect any diminution. On all 
sides one hears modern methods of con 
ducting es discussed and commented 
1 an 1 very § od picture of loose leat 
yndi s in this country is furnished by 
the following statement given to your cor- 


respondent by General Manager G. |] 


itehouse of the Ludgate Company of 
Edinburgh, a very enterprising and growing 
special ce equipment house here 
Phe ire still and probably always will 
be many British men of business wh 
Starting eir voya on the sea of con 
merce, f it difficult to leave the region 
where y are ebound by conservatisn 
to inherited methods of keeping accounts 
the transactions Others there aré 
Si ntagonism to innovation is thei 
secol ature When loose leaf books as 
1 standard proposition were introduced 
Great Britain, a great expectant horror ot 
lost s falsified accounts and illegal 
bookkeeping, Mr. Whitehouse reminds us, 
ti ssession of many of our commercial 
en They made calculations of the loss 
throug loose sheets getting mislaid, for 
getting ll about favorable side of good 
mechanical features the binders designed 
hold sheets firmly, entirely ignoring 
r hat their most important docu 
ments loose and couldn’t be otherwis« 
[They drew mental pictures of their clerks 
cl ng errors and cooking accounts easily 
b ns¢ n new sheets. surreptitiously 
Pie njured up sions of court actions 
their opponent's favor becaus« 
ir loose leaf ledg couldn’t win the 
, er 
Many thanks are due to the men wh 
seeing the advantage the system, cheer 
ly ut ok the eting of loose leaf 
lines it lly, spe good energies 
‘ itir business men to the uses and 
s of | e le and instructing 
the best plication. An equal 
I ( ratit should go to thos 
ir firms wl vere far-seeing enoug! 
to do themselves the benefit of this “‘n¢ 


nstitute themselves 


al 


a 


e¢ 











hence, when the loose leaf proposition has 


Office Appliances in Great Britain. 
Exclusive Corresponde: Office A attained in this country the same general 
comparative adoption as in America at 
one and the same ti pioneers of a present, it may be that the principles and 
inting progress and ex lea of hook customs of exploitation will adjust them- 
keeping efficiency selves and the business be conducted along 
a ey Perr ae ery Te F well defined lines. 
san uum “tebe todo winks mae : In attempting to arrive at some under- 
ster and fadter and for Secleien it standing of the position, full cognizance 
shuts ef tle teansh af 3 fice appli must be taken of the widely different 
ace iatineen te tinetd Gdlials a6 : methods possible or advisable in Great 
ot dinslin th Gilie desea Britain because of the economic advantage 
‘ of a small geographical area with a dense 
a pelea, ting Sy | ae population. The distances between the 
cee a rd cities and towns are small indeed, and con- 
. ee er les which, but for —_ centration is comfortably possible. This 
_— hs pasar biel nie ce . may account for the present condition that 
j the direct dealing of manufacturer with 
ntipathy 1 the potential : et, and ( user is gaining ground. 
MAY OF the Stasomery ae But, as th Careful analysis of this question of the 
—— 2 ee - the ig nareegh channel for the distribution of loose leaf 
— leaf forms & Strong link in the Per goods brings forward arguments from 
| yas prongs rely: ' h sagrtbage age both sides which would appear to an im- 
; ¢ partial judge to be equally tenable, feasible 
rt: i ort Frage contr is ae, es and just, hence the deadlock on this very 
' important factor of loose leaf progress. 
und account books, the loose " af business On behalf of the stationer it is submitted 
ti peat riety ee =, that loose leaf goods are essentially items 
; gus : of commercial stationery, just as the sewn 
stricted and unqualified =. 2 ween account books they were designed to re- 
son i ovina viaggio Pipi a place and supersede. This argument is 
: certainly logical and, if enthusiastically per- 
pe nl geese Dg ine fi ye na ‘ paren ~ sisted in, and acted upon, would have con- 
ie ' sighs ‘ siderable influence in deciding the question. 
rms to allay nITEIOe, CEN oS Pee lhe strength of the argument as a plain as- 
ie — ‘a = wabl os _~ say , sertion is obvious and almost unassailable 
“% ih eae oe ee its weakness lies in the lack of enthus- 
lly accurate definitions - , iasm, spontaneity, and collectively in its 
ek, Ee. eee P ad\ submission. Every stationer holds a brief 
the cause on account of the lack for this contention but only a small per- 
wars pages eae angi centage lrave taken sufficient interest to 
a eked ti daa s] ow that their opinions are real and de- 
. termined, instead of inactive peevishness. 
| well remember a few years ag n A number of British stationery houses have 
sions of giving personal nstrat approached the matter in the right spirit, 
ing experimented in turn with all the interestedly, substantially, and with a de- 
ternative descriptions, only be as termination to retain and maintain that 
every instance lf IT me loose | business they considered to be their right. 
gers But the apathetic stationers are in an over- 
[he att yf great est 1 whelming majority, Those of our stationers 
ders of this article will 1 rally be the who realized that not only did it bring 
um stances surroundin mar fe good, profitable business, but that it was a 
loose leaf goods in Great Britai1 responsible duty they held to their custo- 
s no st among Britis! ms tl s mers to put themselves in a position to 
ble yy far the most d It to s supply loose leaf goods, have, almost with- 
t the need prevails, and the market ex out exception, done exceedingly well. 
s, is indis ible, but the most eco- Others have been sitting on the fence, bliss- 
al, most practical az il] ind sat fully ignoring or deliberately blinding 
Li y means of fillin eed themselves to the process of evolution 
( g tl irket, i n which through which bookkeeping methods are 
experts of the longest « ence passing, which must necessarily show its 
st study cannot agre: ew years” effect upon one part of their business. 
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the who make no at 


anticipate or even meet loos 


These are stationers 
tempt to 
wants, show but little interest in the goods 
to fill but 


simply wait for inquiries to come to 


le al 


content t 
then 


these wants, are 


inquiries to which they in many cases hav: 


no information to supply in answer, and i1 
the vast majority of cases no suitable 
samples to demonstrate the device and s: 


cure the business 


matter trom the mat 


the 


the 
of 


Leoking at 


facturer’s point view, argument ad 


since! 


vanced certainly has the merit of 


and is generally received sympathetically 


as prompted by reasonable motives Phe 


leaf industry is no exception to tl 


to 


loose 


rule that establish responsible manu 


facturing facilities entails the outlay 


capital experiments 


addition 


considerable on 


ents, machinery and stocks In 


administrative i 


libe rally 


men in 


be 


services of 


} 
tne 


pacities have to remunerated 


that in the office ay 


but men of modern 


tor it 1s recognized 


pliance business none 


ideas and the ability to use them, can be 


employed, and such men can command hig! 


prices. These manufacturers, with aims as 


enterprising as they are laudable cheertully 


undertake these responsibilities and tiabuili- 


ties, fully realizing the extent of the mar 
ket and keenly anxious to have the best 
nethod of distribution to fill it. Our native 
firms are not alone in awakening to the 
fact that to secure thx share of business 
they consider themselves entitled to, th 
necessity plainly showed itself to get bus 
ness direct from the uset The Englis!] 
branches of American loose leaf lant 


to he or the 


facturers seem pretty gen 
opinion that the methods they were a 
customed to on your side, could n 
Great Britain be applied to run on the 
same orthodox lines They too have beet 
mpelled to adopt a | ire that w l 
meet the existing conditions 
Qin the stationers’ behalt am « ( 
that individual interest and enthusiasn 
the | se leat ind try nd bined act 
to back those sentiments, would d 
to bring the matter to an issu 
manufacturer and retailer vukd =hail 
happ 
There ts ne great d culty the stat 
ers st contend e they 
emselves to a great extent created 
( t it may it this st pear tft 
nsurmountabl leclares White s 
ine age of standa if I l S¢ ( 
s not vet arrive Great Britain. a 
resent tie 1 S é risir 
KI I na most H s re t! s¢ 
vw Man icture he cS Tt it ina l i | 
called “proprietary ()n t irabil 
I his there mus ecessa Vv he ré { 
erence of opinion, but in ( past a 
cu t conditions é these 
nufacturers cannot | ! I 
rather from sweet reason, | ese 
responsible mat re 
ree to find his \ lire 
nnot be blamed irra 1 
Signs wit a Vi t 1 intall 
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nent proprietary interest and goodwill in 


that market 
[It would be mere speculation at this time 


to say which method of distribution will 


prevail and be recognized as orthodox. In 


view of the geographical conditions favor 
able to manufacturers and the intense in 
terest they evince in their business, on the 


the local interest and th: 
the 


one hand, 
awakening Tt stationer on the otner, 
shall fore cast the iltimate sO 
\lr. Whitehouse 

and Office 


Trades. 


wh 


aShS 


The Typewriter Machinery 


According to some reports the larcl 
ypewriter trade was a little less active so 
far as London is concerned, but this is put 





How the Militant Suffragettes Damaged the 
Roneo Windows in London. 
NI 
I riy laste I 
! ace 1s ris 5 ~ 
specially tru t rthe 
zland and in Scotland This is not the 
rst tin t it ne has had te 
ll an t ) inces busy ‘ S 
no ir to seek Che iron, t 
he shippin dustries are locat , 
rth al ey l iVs s¢ ( t ‘ 
alance st | iS SO et ‘ ] 
It t ! rstand even this 
ne bears nm 1 1 t it alte il 
iT¢ ( ncerne | th COTTes I 
ere Set B. 4 reason t 
ordinary mercantile hou tale la 
respondence than d t i 
hous, This and all s were 
mented upor ) ty» 
ently a fol S 
It is curious that openit 
riter | sines «] he irv s th 
( iractel the ] tT s ( 


difterse 
the « t 
ot a A 
11 
small i 
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é st ever, your correspondent under- 
sta The opportunity was taken by 
firt like the Addressograph, the Dicta 


phone the National Cash 


Register, and a 


few others, .to rent space and build ef 
é stands Che exhibition was mainly 
atte ed, of « rse, by picture theatre man 
agers and owners, film and_ projector 
mal scret patentees, and the géneral 
publi Judging by the crowds round the 
ds stands the enterprising special 
ty llers were being well repaid for their 
energy The National Cash Register pe: 
ple brought themselves very much in line 


with the general tenor of the exhibition by 


renting also one of the dozen little motion 


pictt boeths in which films were being 
shown all day long The National Cash 
Register, of course, showed their well 


known Dayton factory’ to the accompani 


ment of a lecturt General Manager H 
( Banwell 
English champion 


challenging 


Che Smith Premier's 


typist \liss Rita Farrell, is 


for the championship 
contest to take place 


Curtis of the Royal 


of Great Britain, the 


in London on May 8th. The company gen- 


erally reports good business throug! 


the provinces with further show 
space having to be acquired. 
L.. C. Smith business is also developing 


new branches having been opened 
in Liverpool and Sheffield. 
recent noticeable typewriter ad 


well, two 

recently 
\mong 

vertising in Great Britain is the new Rem 


ington poster and the railway plates ex 
hibited by the Royal 


Che Remington poster is a most 


[Typewriter Company 
striking 
production, and the Royal advertising plate 
is quite one of the neatest and most et 
fective of the kind put out for some long 
vhil Both efforts 


fields. 


attain a high standard 
respective 
Nicholson, 


the Remington Ty 


managing director 
pewriter Company, has 


been interviewed by the “London Budget 


vhich is a Hearst-owned organ here, 

tine SI ( f men's suffrage 
Nicholson is lually in favor 

é seme! women His remarks 
on the point are very interesting. He sums 
ip as follows I would give women the 
fra e on exactly the same terms as 


is given to men 


ind would certainly not be 
lavor of any ited franchise scheme 
men only With regard to their en 
Parliament, it seems to me that the 


hard work and long hours would imposs 


ysical disability with which womet 
l t be able to cope. If they can get 

I see ‘ther reason for tl 

exclusio1 You see my great point is t 
l an bsolutely pposed to a sex barriet 
z militant methods [I am. strong] 
a he I pt ople are eq tally 
to militant methods is doubtful at 

ent, as have secured quit 


advertisement from their window 


being broken in the course of one of the 
militant window-smashing crusades 

London recently. The morning papers, the 
day after, contained illustrations of the 


nm 


—_ 
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Even though the best 
to make a better best 


result— 


“Our Line” 





UCCESS shows that advantage has been 
taken of all opportunities. Our success is 
largely due to tak- 
ing every oppor- 
tunity to improve 
our products. 











Take precedence 








everywhere, being 
used by the most 


Our goods bear the highest guarantee; therefore the dealer 


should enter with enthusiasm into the sale 
of our high class products. 


Other Reasons: 


Consistent trade protection together with the fact that 


We meet every condition 
We fill every requirement 








MITTAG & VOLGER, Inc. 


Sole Manufacturers for the Trade 


Principal Office and Factory: PARK RIDGE, N. J.,U S.A. 


261 Broadway 
NEW YORK, N. Y. 


205 W. Monroe St, 


BRANCHES: 


7 and 8 Dyers Bidg., 
Heolbora E. C. LONDON 


CHICAGO, ILL. 


AGENCIES: All Over the World 


discriminating. 
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event; the principal papers, for instance, 
the “Daily Graphic,” the “Daily Mirror,” 
and the ‘Daily Sketch,” all ‘being illustrated 














journals, sent their special photographers 


to take special views of the damaged win 
dows. By courtesy of the “Daily Mirror 
are able , -e herewith one of 


we ar to reproduce herew 
Psi =~ \ the poe tographs taken by them immediate 
a ly after the event. The damage amounted 
to about $500, but, of course, was cover 
a. Up by insurance. For hours afterwards the 
\ i entire pavement outside the Roneo building 


was entirely blocked by an_ interested 








crowd, trying to get a glimpse f the 
smash Needless to Say, the accident 
proved nothing less than a very good ad 
vertisement for “Roneo.” It set pr yple 
talking, and every morning paper had a 
anama long account of the affair the next day 

The recent speech of the British Post- 

master General at Sheffield hinting at ap 







proaching developments in the teleg 


e iphic 

Po 1c system, is surmised to refer to the proposed 
y extension of the Baudot system, which is 

being adopted at the General Post Office. 
The Baudot apparatus types the message in 


The moment bold characters on a_ continuous slip, 
we receive Le Ly 
an order Dont miss 


LAS 


from a 2! BUSINESS 


dealer for ‘anenon! EXHIBITION , 
PANAMA we i a Opéns Aha UZ 








foe, 
SO" 


commence to help him i Ga of the Recent Glasgow Busl- 


to sell it. We advertise direct to those Pi pagal on nEN 


whose trade he solicits. pe eee ae me 


Continent generally, and it is expe 


We make PANAMA a quick seller. be used between all the larger cities c 


United Kingdom as soon as the apparatus 


PANAMA 1s the carbon paper of can be manufactured, delivered, pane See 


up. The chief advantages of the 


quality, made specially for those who iateed te Ghat eiaiich wep 


of operators to work simultaneously in 


demand permanent copies. both directions on one circuit It can als 


be worked, for example, between London 





and Bristol and extended on to Ply: 


The package is so handsome that it im- ee eee ee 


mediately attracts attention. Write for ters on one wire. 

The Gl Exhibition. 
full particulars. Talking pe exhibitions aka ag 
respondent that the most important bus 
ness show ever held in Glasgow took place 


The Largest Manufacturers of Carbon at the Zoo Buildings, from the . 
M of April, the list of exhibitors including 
Paper in the World peg agg es daar ce ote 


O+ 


many 
in the Kingdom who are specialists 11 

equipment The Royal typewriter had a 
fine stand at which high-speed typewriting 


demonstrations were given by R. G. ‘ 


0.G. DITMARS, Vice-President 


158 THIRD AVE.. BROOKLYN. N. Y.. U. S. A. from dictation in two munutes eer 


one error, himself being blindfolded while 


One of his feats was to type 2] 





























operating The Royal’s silver cup offered 




















to the most speedy typewriter for 











May. 1913 
utes from dictation and 25 minutes’ copying | 
from printed matter was won by Curtis, 
the ges being two city councilors of | 
Glasg assisted by the city assessor. 

Di ng machines were shown and drew 
special ntion. Gammeter Multigraphs 
we rk all day and the Addresso- 
gra also well to the front. Kenrick 
an n showed a complete equip 
ment of vertical filing systems, business 
stationery, and the Writerpress. Moore's 
Modern Methods and the Shaw Walker 
goods were also well displayed as well as 
were Kalamazoo specialties. The gradual 
development of British office appliance 


business was she 


eral firms labeling 


Roneo nea" at 
On Thu 
chester R« 


land, held 


rsd ay ¢ 


wn in the 


vening, 
tary ( lub 


a meetin 


process of Sey 
themselves “All-British.”’ 
the Manchester Rotary. 
March 6, the Man 
Manchester, Eng 


g and dinner at the AI- 


bion Hotel, Piccadilly The schedule of 
events included the assembly at 7:30; toast, | 
“His Majesty, the King,” at 8:00; toast, | 
“The Manchester Rotary Club,” at 8:15; a | 
few remarks by J. Raleigh Wilmot, Esq., | 
B. Sc., C. E. and M. I. M. E., and J. Sey- | 
mou M. I. M. E., on “American | 
Business Methods,” at 8:30. At 9:00 o’clock 
was ‘A Night with Roneo Rush 
wi ng the story of the Roneo Du 
plicator and Copier, delivered “for the edi 
fication of members and guests, for the en 
lighte ( uplifting and business regen 
eration \t 10:15 questions were supposed 


ang “A Lang 
Phe enu was 
desir¢ even by a 
made more 
possible by, the 


on a Roneo 


wered and 


a 
Tact 


at 10:15% the company 
Syne.” 

hing that could be 
Club. 
interesting if 
that it 


everyt 
and it was 
that 
printed 


Rotary 
were 


was 


Duplicator. 


Che dinner was announced by a large 
fo bearing on its first page a fine half- 
tone showing a view of the street in Man 
ches ere the Roneo offices are lo 
cate: anner between two white poles 
was cleverly introduced into the picture, 
looking stretched across the-street to 
announce the time and place of the dinnet 
Inside were the announcements of events 
and the menu card, and on the back cover 
was ; lever humorous history, “ye An 
cient History of ye Art of Duplication” 
roi time when Skinclothes Stone 
ha é ade the first impression of his 
rival's n the jurassic mud down to the 
n S e and less laborious methods 
the pre 

Durin e course of his talk George A 
W. R rth of the Roneo Company 
hand some clever folders with car 
toons illustrations as mementoes 
the ision. One of the cartoons, by the 
way s reproduced from Office Appli 
ances, and showed Uncle Sam greeting 


Rushworth on the o 


United States two 


ision of a visit to the 


three years ago. 


Thriving British Typewriter Factory. 


Many of the re 


not be 


rs of Office Appliances 
with the 


ide 


familiar extent 
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A Treaty With- 
out Misunder- 
standing 









In all serious-  , 
ness we make A 
the state- 4 
ment: we 
offer our 
reputation, and 
standing, asthe Larg- 
est Manufacturers of 

Carbon Paper in the World, as a guaran- 
tee that PANAMA Carbon Paper is 
far superior to the average Carbon Paper, 


that it gives clear, clean, permanent 
copies, that, per copy given, it is not only the 
best, but the most economical. 


Our PANAMA advertising is, so far as we are 
concerned, a solemn treaty without misunder- 


standing. We guarantee “PANAMA.” 


The Largest Manufacturers of Carbon 
Paper in the World 


Ue PLIES CO. 


0.G. DITMARS, Vice -P: 


168 THIRD AVE. BROOKLYN. N.Y.. U. S.A. 
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to which the office equipment industry has 


grown in Great Britain will be interested 


in the following particulars regarding the 
Imperial Typewriter Company, Limited, of 


CPPLI 
ances will likewise recall that it 
Leicester factory of 
son where a new, practical and 


time recording device was work 


described 


long ago, as in a pre 
of this magazine 
These facts go to show ha 





Leicester, England Here the company 
has extensive works, making the Imperial 
typewriter, which is well known in the 
British Isles and on the continent of Eu 
rope. This industry was founded in 1902, 
the first factory covering 3,000 square feet 
of ground. This space soon became too 
restricted for the growing needs of the 
company and the plant was enlarged to 
more than double its previous area Again 


finding the needs for expansion imperative, 





additional space was taken, until at th 
present time the plant covers an area 
more than an acre, with additional exten 
sions now under way When thes Idi 
tions are compl ted in the near future, the 
factory of the Imperial Typewriter Con 
pany, Ltd., will have an output of mort 
than 700 machines per week 

The company is strictly a limited corpo 


ration, producing typewriters and nothing 


else whatever. It produces all the parts ot 


the Imperial typewriter, including the type 
and makes all its own special machine 
tools for producing every part of the ma 
chine 


growth which 


The 


appeal 


evidences of healthy 


this aggressive con 


to characterize 








CARIBONUM TEAM. 


Top picture (in uniform), 
O. E. SCHNEIDER. 
cern should be a cause for 1 littl eicester 1s an ideal place Ve 
gratulation among Englishmen interest tory—a place where skill ( 
in the development of the office appliances IS an open sesame to a e& . 
industry in their country h has tor ite, and where, if any ere ( 
generations ee! known ror the eXpe 1e¢ hanical ability isa ailabl 
ness of its mechanics, particularl ce and for advice and suggestio1 
workers in steel Che continued growth and p1 
[lt would appear that the fact the Impérial Typewriter | 
Imperial lLypewriter Ci pany t seems to assure the 
properly located t ecul sons t be known a 
mechanical workers, for ess ( ( me mechat il I 
1s rrect, it was the l d Wos nt importance t | S 
holm works wht ide ste} t vorl 
is the home t IX] the \ tal 
date the firm of Taylor, Taylor & Hobs Britons and Dutchmen Play Foott 
gave to that ity additi i! ime by ne = \ de Flines, ¥.. 
working out « 1 new in n in ths in the United St s ¢ 
grap! ptics Readers () \p estigating fice machines 





Taylor, Tay! 


LN ( 


Wads 


iT 


] 
ed 


in 


it 


ne 
H ob- 


Ingenious 


not 








tamiliarizing himself with erican 


anutacturing processes and selling meth 


and particularly informing himself wit] 


regard to the factory processes a! sales 


mie ds ot the Royal Typewriter | 

pany, tor which his firm, Blikman & Sar 

torius f Amsterdam, Holl é 

igents s now at Utrecht Holl 

he is performing his period of litary 

sel ( vhich the laws t 

tron | male citizens of prope ntal at 

physical qualifications on reacl 

age \ir. de Flines finds tim 

to ~ litary duties, to orga 

mat es [he de 1 S te 

deed ve are told that the recent s - ( 

tween picked team from the 

Caribonu Company, Limite: 

Eneglar nd the Blikman R Cl 

Bhi in & Sartorius, Amste 

first international football 

play etween two teams sel 

business uses in the respe I 
In the recent match the Brit I 

wit] score of 5 to 2, whi - 

very editable showing tor both sides and 

proves that the Britons had the ill an 

knowledge right with them and that they 

needed all they had to pit yains gr! 

and initiative of the Dutchmet1 tw 

goals for the Royal Club were s 

second halt \lore than at 
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Condensed Billing 


is simple on an 


L. C. Smith & Bros. 
Typewriter 





BALL BEARING; LONG WEARING 


Condensed billing has been adopted by many business houses 
on account of its time-saving features. 


The L. C. Smith & Bros. typewriter is particularly adapted 
to this service and requires no extra attachments. 


The pressure roll lock and release device, the tabulator, the 
back spacer and the paper gauge make the L. C. Smith & Bros. 
typewriter a complete condensed billing machine. 


These conveniences are part of the typewriter—not attach- 
ments—and there is no additional cost. 


Write for free booklet, ‘‘The Measure of Worth.” It explains 
how ball bearings make the L. C. Smith & Bros. typewriter the 
easiest running and most durable writing machine. 


L. C. SMITH & BROS. TYPEWRITER CO. 


Head Office for Domestic and Foreign Business 
Syracuse, N. Y., U. S. A. 











THE THREE “RIVAL” FOUNTAIN PENS 


RIVAL NON-LEAKABLE 


Perfect Fitting, air-tight joints form a perfect, absolutely non- 


leaking Writing instrument, 

NEW RIVAL SELF - FILLER 
Pen is filled by simply turning 
the coliar in center of barrel to 
opening. Press hard rubber 
bar, release and pen is filled. 
No metal parts to corrode o, 
to-rot rubber sack. Has all 
the good, reliable features to 
be found in any of our pens, 
lus the special advantage 
ust mentioned. 
Made in three sizes: No. 22, No. 
, No. 24. Plain, Chased and 
Gold Mounted. 
RIVAL No 3 with Gold or Ster«- 

ling Silver om Mounting 

Catalog Yllustrating our full line and giving Prices and Discounts will be sent to Dealerson Request. WE GUARANTEE EVERY PEN. for Holiday and Fine Trade. 


D. W. BEAUNMEL & CO., Inc. Office and Factory, 35 Ann St., NEW YORK 
FOREIGN AGENTS WANTED 
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a 
—here’s 
An Adressing Machine 
that fillsall requirements 
of Efficiency, Simplicity 
and Economy. 


The Montague Mailing 
and Imprinting Machine 


$37.50 


{| Shipped ready for work 
good work. Use it in your 
own way, and at the end of 
six months, if it is not satis- 
factory, return it in accord- 
ance with our guarantee. 


{ It is the time saver and 
money maker of modern office 
work. 


{| Addresses envelopes, post 
cards and advertising matter. 


Imprints names and other 
records on pay rolls, office 


and factory forms, at the rate 
of 1500 per hour. 


{| Anyboby can run it. Not 
a little machine nor a cheap 
one. Plenty large enough and 
perfectly made. 


of guarantee and samples 
sent free upon reqnest. 


Copy 


} 


Montague Mailing Machinery 
Company 


Chattanooga Tennessee 
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pitted against such strong, skillful and 
courageous opponents as the Englishmen. 
Mr. de Flines is a firm believer that the 


backbone of modern business lies in full, 
free and hearty co-operation between em- 
ployer and employe, and we desire to com- 
pliment him upon his courage in striking 
out Holland is 
a most conservative country in many ways, 
and all innovations having in view the pro- 
motion of the welfare of employes in larger 
factories have heretofore failed. It will 
be interesting to know whether this attempt 


into a new line of action. 


to get everybody together will meet with 
success. 

Pictures of the respective teams are 
shown herewith, also a photograph of Mr. 
and O. E. Schneider, the or- 
ganizers of the match. 

Mr. Schneider, by the way, now repre- 
sents the Caribonum Company, Limited, on 
Europe, where he is one 


de Flines 


the continent of 
of the best known ribbon and carbon paper 
men in active The company has 
large works at Leyton, London, N. E., and 
maintains branches at London, E. C., 
Bristol, Birmingham, Glasgow, Manchester, 
Leeds, Liverpool, Paris, Berlin, Vienna and 
They claim to have the largest 
to the manu- 


and 


sery ice. 


Toronto. 
in devoted 
of 


factory Europe 


facture carbon papers typewriter 
ribbons 

The pictures shown herewith have been 
somewhat enlarged from the originals sent 
by Mr Flines, believe, were 
taken with a pocket camera made 
chester and purchased by Mr. de Flines in 
America get her innings 


de which, we 


in Ro- 


Chicago. Thus did 
Italian Typewriter Gets Big Naval Plum 


By an Italfan Correspondent 
In the second half of the year 1912, the 
all the 


order 


Italian navy called in competition 


first-class typewriter concerns in 
that they might determine from whom they 
would buy 100 re- 


quired by the navy department, and which 


machines, which were 


would be chosen from the victorious com- 
petitor. The importance of this purchase 
and the advantages which said victory 
would have brought with its added enthu- 
siasm to the fervor which existed amongst 
the importers of typewriters, and the com 
petition was extraordinarily keen 

Bad humor and dissension sprang up be- 
tween men representing one of the most 


important companies of New York, and se- 


riously compromised its unquestionable 
possibility of triumph. The Italian navy 
department, seeing the discord among the 
bidders, cancelled the first contest and 
called upon the best American manufactu- 
rers to present their machines directly 
through a representative duly appointed to 
this effect 

Typewriting by the Touch Method in 

Russia. 


Office Appliances is informed by John P 
Mendeleeff that the application of the touch 
the Typewriter 


method in Remington 


School at Moscow, Russia, was carried out 


in pursuance of the system esp¢ lly de- 
signed by Mr. Mendeleeff for the Russian 
language. His Manual has been adapted 
not only to the standard keyboard type- 
writers, but also with good results to an- 
other system of keyboard arrange: t in 


use upon many machines in Russia 
At the present time Mr. Mendeleeff is de- 
voting his attention to introducing 


sia those methods of expediting siness 
which have been so successful rica 
In the course of his work he applied 
himself, among other investigations, to the 
study of the employment of t! Reming- 
ton billing machines and the Remington- 
Wahl adding and subtracting typewriters 
as applied to the daily work ial 
officers in the Russian empire en- 


deleeff states that his labors have been thus 
far very successful, and he is m ncour- 
aged by the employment of these machines 
in a number of the leading houses, among 
which he mentions the Putilovsky Ma- 
chine Factory in St. Petersburg, using one 
Remington-Wahl machine witl tal- 
izers; the J. Borman Compai le 
makers in St. Petersburg, one | ton- 
Wahl with one totalizer; th lornthon 
Company, woolen cloth makers, St. Peters 
burg, one Remington-Wahl with one total- 
izer; Bank of the State (Central ne Rem 
ington-Wahl machine, with two totalizers, 
also in St. Petersburg. and t Electri 
Lighting Company in Moscow, using seven 
Remington-Wahl machines, « hicl 
has eight totalizers 

In addition to the work dy 
done, Mr. Mendeleeff is arranging pecial 
accounting system for the Moscow Electric 
Lighting Company, and is als rranging 
business systems for the Russian Bank of 
the State with a view to extending the em 
ployment typewriter-adding machines 
facilitate the work. He is likewiss ry 
ing on similar work for privat ncerns 
and is making a strong effort to induce the 
government to modify its stand t the 
employment of loose leaf r t 
laws requiring the use of | - 
for books of account 

Several articles have  heret I been 
published in Office Appliances th regard 
to Mr. Mendeleeff and his wor I ip 
pearing in the August issue 412 ige 
86; another in last January’s number on 
page 166, and a third in Marcel f this 
year on page 6/7 Mr. Mendel id 
dress is Liteiny Prospect, 55, St ters 
burg, Russia 

Norway Offers Inviting Market. 

\ bri market for office furniture is 
developing in the city St Nor 
way The bulk of the bus : . 
to Swedish firms. but American | $ are 
now a close second. The § 
ture In 1! most respects i 5 yn 
of An erican wares, in mateéf?rla i 1d 
finish The demand for é S 
chairs file cases is esp ig 
ing A large number of the fir s of 





May. 191 

the city are fitted out with American 
hogany, and the popular demand for oak 
and h g s from this couutry is 
stant wing Oak roll- top desks sell. 
ing ym $25 to $50 should find a ready 
market and flat-tops at from $15 $4 
sh easily outsell the Swedish lines 


Multigraph Machines in China. 


Fr Report by United States Consul General Sa 
S. Knabe ‘ rientsin, China 
| nly multiplying device used 
Tientsin so far is the Roneo duplicat 
perhaps a stray machine or two of o 
mak« rking on the stencil principle 


Some of the Chinese Government oftices 
us¢ Reneo, but in case they desired a 
mort fective machine they would certainly 
apply 1€1 igent who handles sucl 
mai Le 1 Tientsin or would go to one 
of the large import and export houses and 
ask t ave information about such ma 
ol S id to have one brought out 
trial sn tical to attempt ( 
business direct with a Chinese house Ali 
SI siness is 1 through the foreigt 
houses Tients 


ically all the foreign goods 


N China a imported at Tientsin 
wl s the nly treaty port, and cons 
quently ( nly place where foreigners 
cal iblish business houses. Chinese 
merchants who ish to obtain foreign 
goods purchase them of the merchants 
the s ements some cases they 

in ( the large wholesal: 
imp d ex] is to bring in certain 
goods for them [A list of such firms will 
be in ne \ rid Trade Directory 
publis by the Bureau of Foreign and 
Do1 esti Commerce. ] 


New European Bank in Uruguay. 


I R by ¢ Affair Richard I 
\ n, Montevid 

I zileno-Italo-Belgo Bank opened 
a bra n Montevideo on January 1. Thi 
hea e of 1 bank, founded in Janu 
ary, 1‘ s locate: \ntwerp, and exists 
as sul onsolidation of La 
Sociéte Gene l Belgique, El Credito 
Italiano, and La Banque de l’Union Anver 
nois¢ Che ipital stock is given as 20 
000,000 nes ($3,860,000). and. through the 
appointment to the local board of men of 
excell I e prosperous future 
the i assured. 

Che Tr hould not depend ot 
his ag o spend his own money in pus! 
ing goods. It is to the interest of the mar 
ufacturer to sell the produce, and he should 


support his agent with the same degre 


interest with he supports his rep 
resentatives at hom«e 
pay ! 
ply him with ; 


that will h 


le should help hin 


is advertising campaigns, and sup 


necessary suggestion 
| 


elp him in disposing of the goods 


There's the Strength! 


486 West Fort Street, 


~ 

a 

of 
un 
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The Protectograph 


which stamps the famous limiting line 









NOT OVER THIRTY DOLLARS $3I0$ 


largest bank ac- 
for over twelve 
form of check 
been suc- 
you have 


TODD on 


has protected the 
counts in the country 
years. It is the only 
protection that has never 
cessfully altered. Be sure 
the machine with the name 
the name plate. 


G. W. TODD & CO., 1121 University Ave., Rochester, N. Y. 











When the wind _ hurtled 
through Detroit at 86 
miles an hour one day last 
March, there was a big 
loss of plate glass. 


But merchants who had Petz metal 

covenen store front bars did not 

suffe MADE 
IN 

— , P — - — YET . 

[he bar with the steel backbone held up — 

to the storm when weal tore onts 


gave Way 


Pr stor ars combine 

ite ¢ Trance, 
ou two thing [he photographic evidence 
1 S.J ’ and our book 





Detroit Show Case Company 
DETROIT, MICHIGAN 


How About Showcases? Catalog on Request. 





What did we want to order in May— 
Let me think! Oh, yes! Here it is. 


CUSPIDORS 


We want the ‘BEST EVER.’’ 
Then send the order to 


The Ireland & Matthews Mfg. Co. 


Dept. O, DETROIT, MICH. 




















SUCCESSFUL BUSINESS SHOW AT FRANKFORT 





OF MODERN OFFICE MACHINERY 


THE Most SUCCESSFUL EXPOSITIONS 


OFFICE APPLIANCES SHOW IN GERMANY A REPRESENTATIVE EXHIBITION 


ATTEND ONE OF 


HELD IN THE INDUSTRY. 








EDITOR’S NOTI The material for this account of the 


i ae htel brothers, successors t VW kre hag hh. } rank fo} [ 
specialties and exclusive European agents for several well known 
vears. Mr. Wachtel visits the States once a year and tis well | 
1 special. packet of pictures showing the various booths and a general 
ing reached us too late for this issue. It is hoped to use f 


HE Office Appliances Exposition held illumination. The hall provides 6,000 square 
from April 10 to 20, at Frankfort-on meters of tloor space 
the-Main, Germany, was one of the supports, and 3,000 square 

most successful expositions of this kind in the first gallery, while 

ever held in any country Che list of ex tors gallery furnishes 

hibitors shows the wide range of machines thousand spectators 

devices and supplies covered by the show Not only German 

Che interest manifested in these tools ot \merican, English, French a 

business efhciency is indicative of the great 


progress which has been made in the in 
dustry in Europe in recent years. An ofhes 
appliance show of this kind is more than a 
mere industrial exposition The mat 

facture and sale of the goods are, after all, 
incidental. Such an exposition reflects the 
development of business practice, for all of 
the machines, devices and supplies which 
constitute such a display are but instt 


ments through which we apply that great 


economical factor in business which is 
designated by the word “System Sys 
tem” is but another name for the economi 
cal conduct of busine ss, and the economical 


conduct of business means essentially « 
ter business principle and greater business 


efhiciency 


The conditions under which the xhibi 
tion was held were ideal. Few, if any | 
tions better than Frankfort-on-the-Main 
could have been chosen Frankfort has 


been tor centuries a city of national meet 
ings, and from the time when in 794 Charl 
magne convoked a council there, has been 
noted for its assemblies, museums, and ex 


positions, temporary and permanent \] 


though th O1 is import: historically 
th © town important | ull KONSUL ZEISS-BENDER, CHAIRMAN, 
and educationally, Its gl ry lies not wholly FRANKFORT BUSINESS SHOW. 


in the past for it is today financially and 

commercially one of the most Important I uftacturers of office equipment 

German cities, being one of the leading ige of the opportunity atforde: 

money markets of the world and great position and showed lines 

railroad junction point fice machinery and devices 
The city of Frankfort and the Executive \n indication of the adv. 

Committee of the exposition may be proud in modern office equipment 

t the Festhalle, the beautiful building seen in the difference betwe 

which housed the exposition Aside fron tion just closed and a smaller di 

its beauty and its aesthetic features. the Frankfort about the same 

Festhalle is admirably adapted for exhib in 1910 The effect of 

tion purposes It is a substantial stone showed by the fact that 

structure built with a glass dome supported dictating machine, which 

by artistically patterned semi-circular steel cally unused before the 

girders. This dome constitutes nearly the were, as a result of the 

whole of the roof. On a fair day it admits adopted 

ample light, and, when necessity demands Nothing was left undone by 


20,000 electric light bulbs furnish brilliant ind managerial committees 


free from pillars or 





furnished fr. Oscar Wa 
Brothers ‘ anufacturers of off 
hicl é we handled 
ner I l Mce appliance husiinre 
e inte? 1f the exposition bu 
j ; aqgastiit 
R 


position to make it a success 
sent broadcast invitations in tl 


very attractive book whicl 


ot the exhibitors and ther 
Wit regard to the exposition 
ments ere made by the rf 


special rates to exhibitors and 
il wares not sold at the exp 
arried back free of charge 


1 shipment on the German 


number of special rat 


were made to points of inter: 


aroul l'rankfort 

Phe rganizations whicl 
together in the interests of t 
W ¢ 

I German Office Appliar 


\ssociatior 
lhe German Paper Asso 


lati 


‘T \ssociation of tl 


The Association of the Get 
Ware Industry 


1 tie Association otf Gern 


Cor | Zeiss-Bender, honorary 
of tl German Office Appliance: 
trol nd proprietor of the fir 


Zeiss l'rankfort-on-the-Mair 


pacity as Chairman of the Exe 


mitt the exposition, mad 
address The attitude of br 
and the high business ethi 
emunciated in this address 
proht be put be fore busine Ss 
WI ane other lands \fter 
assembl in the name of the 


ances trad Consul Zeiss-Bender 


brief review of the industry 


g other effects of the 
tion at lrankfort, the organiz 
German Office Appliances Tras 
tion ar the consequent unifi 
members of an industry hithert 
the spirit of co-operation Git 
expressed for the part which « 
the exposition management 
making it possible to sell every 
1 


before the show opened and 


; 


plays so attractively Che spe 
that thirty years ago the office 
industry was practically unknow 
the previous decade has shown 
ment which is hardly paralleled 


of industrial progress Che 
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FRONT VIEW OF THE SPLENDID AND IMPOSING FESTHALLE, HOHENZOLLERNPLATZ, FRANKFORT-ON-THE-MAIN, WHERE THE 


ment trade, hearers were reminded, need 


onsider its function of no mean importance 
for in no line of effort has the word “econ 
The ancients 


recognized the value of time as is evidenced 


omy” played a greater part 


by the Latin quotations, “Tempori parce” 
save time; and “Carpe diem’”—Employ 
the day These utterances of  twe 


thousand years ago may be placed along 


with Demokritos’s words spoken centuries 
before Christ “Time is the stuff of which 
life is made and in no store can new be 


yurchased.” Not only ancient but modern 
iterature were drawn upon to show that 
he importance of economy has_ bee 
recognized in all time. Quotations from 
Shakespeare and from Bismarck and vari 
ous proverbs all indicated that the principl 
is a familiar one And yet it has remained 


FRANKFORT BUSINESS SHOW WAS HELD. 


for the modern man to apply this principle 


to an extent as it has never hitherto been 
used. We have learned that what is cheap 
is often not economical, but wasteful, and 


that what appears costly is very often the 


highest economy. In a most special sense 


is this true of office appliances. The device 


ov system which represents what seems a 
large initial cost proves in the end indis 
pensable as a saving of time and money 


The consul closed by pointing out that the 


very object of the exposition was to show 
business men how they might practice the 
highest economy in that most important 
branch of their business, the office . and 
with this forceful conclusion he commended 
the exposition to the consideration of all 
concerned and ended by quoting a German 
proverb wal result gives 1 its 
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Underwood Typewriter School at the Frankfort 
in the foreground. 


Show. 


Miss Rose Fritz Underwocd Booth, with Miss Fritz and some of the prizes the has 
speed competitions. 


name. 

During the show there were several 
special events which added to the interest. 
One of these was the demonstration of 
speed typewriting by Miss Rose L. Fritz 
(Queen of the Typewriter), who went from 
New York to Europe especially to attend 
the exposition and carried with her the 
Office Appliances Cup which she won for 
three years when she held the title of 
champion of the world for that length of 
which has’ never been 
equaled. The cup was exhibited at the 
booth of J. Muggli, agent for the Under- 
wood Typewriter Company. 

On the following pages is a list of the 
concerns which were represented at this 
exposition, with brief mention of the lines 
f goods they exhibited. 


time, a record 





The Office Appliances International 


Trophy in the foreground. 
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FRISTER & 
134-135 


which 


ACTIENGESELLSCHAFT VORMALS 
ROSSMAN, Berlin So. 26, Skalitzerstrasse 
Booth No. 104. Showed the Royal typewriter, 
needs no introduction to Americans, and the Senta and 
Testa portable typewriters 

ACTIENGESELLSCHAFT VORMALS SEIDEL & NAI 
MANN, Dresden. Booth No. 9. Makers of typewriters 
and computing machines. Showed the Ideal Typewriter, 
a machine of the commercial type; the Ideal Polyglott, 
a typewriter capable of writing 126 different characters 

is intended for language work and technical writing 
in general; the XxX Universal Adding and Multiplying 
Machine—is of the button type and is adapted especially 
for the counting of specie; the S. und N. Computing 
Machine, a somewhat smaller and more limited machine 
than the X x X Universal, yet thoroughly adapted for 
ordinary office use, price 


OFFICE JAPPLEANCES 


THE EXHIBITS 


fire-proof, theft-proof, and non-breakable sales and cab 


inets Gruenewald System Files and other office fur 
niture 

BOLESLAUS BENAS, Berlin W. 8, Friedrichstrasss« 
71 Booths Nos. 28, 29 and 30. The Benas Computing 
Machine Triumphator’’ (manufactured by the rri 


umphatorwerk m. b. H., Leipzig-Li). The Benas Ad 
ding Machine, somewhat smaller than the Triumphator 
The German patent for the adding machine was issued 
in March, 1y13 Among other office 
which this company exhibited was an automatic 
writer carriage return. 

BERGISCHE GESCHAEFTSBUECHER-FARBIK AU 
GUST SCHMIDTMANN, Barmen, Oberdoernerstrasse 90. 
Booth No. 75. Loose leaf books in various styles and at 
different prices. 


devices 


type- 


several 
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118 Boot N 83 Cabinets and safes ard gister 
hies, pa steners, stamping machines I talogue 
envelopes 

BRAUSE & CO., Iserlohn in Westphal Booth No 
144 A number of types of steel pens for offi ] and 
for artis purposes Supplies for sign wr 

BRUNE & STOCK, Elberfeld, Islandufer Cafe 
Hollaender Booth No. 108. General agents for rn 
puting machines and office novelties 

BRUESSLER & CO., Elberfeld, Suedstrasse 2a Booth 
No. 138 Multigraphing machines General presenta 
tive for Frankfort on the Main and vicinity, Max Steir 


feld, Frankfort on the Main, South, Gartenstrasse 3¢ 








135 marks; the Erika 
Typewriter, a portable ma- 
chine which may be used 
in small offices and for 
travel. 

ADLERWERKE VOR- 
MALS HEINRICH KLEY 
ER A. G.. Frankfort on 
the Main, Hoechsterstrasse 
17. Booths Nos. 53 and 
n4. The Adler Typewriter 
Donble or single keyboard; 
decimal tabulator; special 
bichrome 


broad carriage; 
ribbons; billing features, 
various keyboards; two 


languages written with 
one keyboard; as Many 45 
184 characters to some of 
the keyboards all key 
boards readily interchange 
able Also, the Klein 
Adler, a portable machine 

THE ADDRESSO 
GRAPH COMPANY, 801 
West Van street 
Chicago, 11) 
Exhibited the 
graph. Represented in 
middle and northern Ger 
many by Herman Kinder 
Hamburg 36, Koe 
terlin 


turen 
Booth No. 1 
Address: 


vater, 


also 


nigstrasse 48, 





FRANZ BUCHNER, Hamburg 1, Gr. Reichnestrasse 
20. 00th No. 130a ‘*Dragon”’ line of typewr tools 
including rhe Dragon Screw Holder; the Dragon Wind 

ing Machine, for nding 
or unwinding typewriter 
ribbons hand operate 
Emaille-Politu Drag 
for polishing ty] 
frames 

ALBERT BUENNIG 
Gardelegen Boot! N 
18. The Hansa Fol g 
Machine The I'r 
Copying Mae} I 
lope Sealiy ' 


Calculated to s 

demand for efficient 

chines at mode te st 
BUNZEL-DI LTON 

WERK, Wien X I 

iten Strasse 194 B 

No 13 The B D 

ton Computing Ml 

[ype 10, and ers 
VERLAG DER BUERO 

BEDARI RUNDSCHAI 


Publisher Frie V 

Schnack ( g 

>, Lietzer 

Booth No 9 

Samples of tl 

Which is a sj 

monthly pub 

voted to the 

the Germa Ass 

Office Equiy ent I des 
BU E R O-INDUSTRII 


GESELLSCHAFT M B 











W. 50, Tauentzienstrasse 
9; In southern Germany, H Ketcher 
Switzerland, Italy and Fuerst nwald S © ¢ 
Austria-Hungary by Henry - = Pm 112 ( d I 
Welti, Basel (Switzer al ome ‘ Ire , 
land); main agency for fTic irnit ire le s an 
Frankfort on the Main writing tables, bookkeey 
ind vicinity, Heinrich ers’ desks, ce 
Zeiss (Unionzeiss) Frank and document safes, type 
fort on the Main, Kaiser Display of M. Erlebach Nachfolger at the Frankfort Business Show. The proprietors of writer tables 

ete 


the business, Oscar 
4 in the foreground. 


strasse 36 

ALEXANDERWERK 
VON DER NAHMER A 
a Berlin 8S 14 Neue 
Jakobstrasse 6 tooth No 
57. Wilbelma and Automat 
Copying Machines, and electricity 
for various purposes at corresponding prices. 

AMERIKANISCHE CARBON PAPIER FABRIK G. M 
B. H., Berlin S. 42, Wassertorstrasse 50. Booth No. 95 
Said to be the only German firm devoted to the manu 
facture of carbon paper exclusively. ‘‘Best of All’’ Car 
bon Paper—trade mark ‘‘Goldfasan."’ 

APPARATE INDUSTRIE A. G., Berlin W. 50 
Tauentzienstrasse 10 Booth No. 64. The Faktotum 
Typewriter, price 168 marks. A comparatively light 
machine in which the type strikes from above. 

GEBRUEDER ARMBRUSTER, Frankfort on the 
Main, Gutleutstrasse 296. Booth No. 12. Metal, 
or combination specialties for window and store display. 
this class of equipment for all busi 


Arthur is a myth. 


propelled mael 


ines 


wood 
Various types of 
nesses. 

FERDINAND ASHELM, Berlin N. 39, Wildenaustrasse 
16 Booth No. 66 Helm books of record. Loose leaf 
books and loose leaf novelties of various kinds. Helm 
Card Index Books 

AUSKUNFTSTELLE DES ARBEITSAUSSCHUSSES 
(INFORMATION BUREAU OF THE EXECUTIVE COM 
MITTEE). First gallery, Booth No. 7 

AUTOROL GESELLSCHAFT M. B. H., Berlin S. 42, 
Luisen-Ufer 34. Booth No. 119. German representatives 
of the Albemarle Paper Manufacturing Company, Rich- 
mond, Va. World and Reliance blotting papers. Duralit 
typewriter papers. The Autorol, said to have a capacity 
of 1,200 copies the hour, and other copying machines 
both hand and electrically propelled. Hygienk 
The booth was used also by Paul Herzberg, which name 


towels 


see for further information 


CURT BEHRENDS, Berlin SW. 68 First gallery 
Booth No. 9 Advertising and printing exhibit 

WILHELM BELLER, Frankfort on the Main, Zell 22 
Booth No. 133 Office furniture, machines, supplies 


been a little facetiousness about his twin brother, 
Here then 
that there is another Wachtel in the world just like Oscar. 


and Arthur Wachtel, are the gentlemen who are seated, the former appearing 


In the course of Oscar Wachtel’s annual 
his friends pretending to 


some of 
is the evidence that Arthur Wachtel is 


M. B. H 
Leather 


BERLINER SITZMOEBEL-INDUSTRIE G 
serlin C., Neue Promenade 1 Booth No. 103 
upholstered furniture. 

PEYER-PREUSSER & 
i. Taunus. First gallery, 
printing exhibit. 


GLASEMANN, 
tooth No. 9 


Niedernhausen 
Advertising and 


BIERNATZKI & CO., Hamburg 1, Bieberhaus Booth 
No. 74. The ‘‘Biernatzki’’ Money Counting and Wages 
Paying Machines 

BLECHWARENFABRIK LIMBURG G. M. B. H., Lim 


burg on the Lahn. Booth No. 140. Metal plates for 
names and for advertising purposes. 
BLUEN & CO. K. G., Berlin W. 35, Centrale Pots 


damerstrasse 1l05a. Booth No. 98 Derby Kabinett 
Duplicator. Derby Rotary Duplicator, sold with or 
without automatic paper feed Derby, Plentikopy, Rara 
Avis, Beco, and Orplid Carbon Papers Derby Type 
writer Ribbons. Derby Cleaner, for removing stains 
from the skin Derby-Styx-Fabre, and oilless ink for 
mimeographing machines Various other Derby supplies. 

WILHELM BODLAENDER, BPerlin-Halensee Booth 


No. 22. The Neo-Rapid Register The Autotuete Sam 
ple Case. The Autopress Holeless Fastener 

D. BONDY, Duesseldorf 116, Ackerstrasse 107. 
No. 65. Carbon typewriter ribbons and 
supplies, cloths for copying books, holders, Koelt- 
Patent Office Coin 
Counting and Wraping Machine, and other office supplies 

BORBSTAEDT & NORTON, Berlin W. 9, Potsdamer 
Factory, Offenbach on the Main, Bernard 
tooth No, 34 A new Norton Copying Ma- 


Booth 
papers, other 
copy 
Chairs and Seats, Schlich’s 


gen’s 


strasse 4 


strasse 79 


chine Is electrically operated Automatically makes 
facsimile letters Automatically adjusts itself for any 
stock sized sheet Copies emerge flat Other multi 
grarhing machines also shown 

JULIUS BORCHARDT, Berlin 0. 27, Gruener Weg 


visits to the United States there has 


* Strasse 35. 


HERZ CAHN, Calen 


believe that maker, Mai BR ~ 


reality—welcome proof 108 \ Aenebtnile tte 
and novelties I 
ne 
JAIME CARBONELL, INH. LUIS FAUST, Frankfort 
on the Mair Am Salzhaus 6 Booth N« 109 Put 


translator Copying and multigraphing work dons 

CENTRALBLATT DER SCHREIBMASCHINEN-UND 
VERVIELFAELTIGUNGS-BRANCHE, Berlin W Kur 
27 sooth No. 141 A magazine devoted 
to typewriters and other office machinery 


fuerstenstrasse 


KARL CHRISTOFFEL, Kaiserslautert Booths Nos 
79, 80 and 81 Rooms furnished to show the use and 
effect of ‘‘National’’ Office Furniture 

MAX COHN, Frankfort on the Main Fischerfeld 


strasse 15 tooth No. 83a. 


Fountain Pen 
CARL COLLIN, Offenbach on the Main, G Markt 
Booth No. 111. The Collin Multicopy Ma 


Office supplies The Lipsius 





chine 

COMPTOMETER G,. M. B. H », Link 
Strasse 25 sooth No. 101. The Com I vers 
Adding Machines and Computing Machines 

DR. DANNENBERG & CO., Bochum in Westphalia 
Soot No 82 ““Tenia’’ Typewriter ri ns rbon 
papers, stencil sheets and copying machin« is 

JULIUS DEUTSCH & CO., Hamburg 36. Kaiss wi 
helmstrasse S82 Booth No. 110 Importers of multi 
graphing machines. The Lettergraph and other Ameri 


can office machines and equipment. 

DEUTSCHE BUEROBEDARFS GESELLSCHAFT, Gos 
lar on the Harz. Booth No. 49. Tip-T »p, Edob-Rekord 
Edob, Reko, Jub-Edob Gelatin Duplicators; Greif-Rekord 


Stencil Duplicator; Debego No. 2 and other mile 
producing devices; ‘‘Favorit’’ Typewriter Table Greif 
Carbon Paper; Hercynia Typewriter Ribbons: duplicator 
supplies, nastes, inks, ete., ete 

DEUTSCHE EXPORT-REVUE G. M. B. H Berlin 
Ww mM rauentzienstrasse 15 Booth N 06 Editor 








61 





Consul Albert Blom An excellent fortnightly put d Computing Machines Glowgows} and R 
tior dealing with manufacturing. Fifteen different ffice furniture, filing systems, et« 
editions of each number GOLDFEDER & MEYERHEIM, Berlin, Neve hoenig 
DEUTSCHI MASCHINEN - VERTRIEBS' GESELI trasse 34 Booth No. 130. Pebea post cards 1 other 
Berlin N. 4. Chaussee Strasse 128 ovelties. Patented card index system adapted 


SCHAFT M. B. H., 


129 Booth No. 52 The *‘Victoria’’ Copying Machine ly for statistical purposes 
“Express ind ‘‘Courier’’ Folding, Sealing and: Oper GRIMME, NATALIS & CO., ¢ G. A. A., Brau 
g rrinks-Brunsviga Cx 


ing Machines Exhibited also the Rottack Pencil weig. Booth No. 123 












Sharpene which is said to eliminate the breaking of hine, Trinks-Triplex Computing Mz ne, Trinks-Ar 
points sharpening pencils by machine. Typewriter motype Computing Machine, and others 
ribbons, et GROYEN & RICHTMANN,, Coeln } t R 
DEUTSCHI POST-UND EISENBAHN-VERKEHRS Mauritiussteinweg 84 Boot N if German 
WESEN ACTIENGESELLSCHAFT, Staaken-Berlin (Da- sentatives of the Blickensderfer Manufacturing ‘¢ 
pag-Efubag Booth No. 55. The Poko Stamp Register pany Exhibited the Weltblick Nocoblick ther 
ing and Affixing Machines Automatically control the Blickensderfer typewriters, costing arks 
use of stamps and list the number of stamps affixed per The machines exhibited included the new mus and 
hou rrespondencs typewriter a Hebrew typewriter writ 
DEUTSCHE VISIGRAPH-GESELLSCHAFT M. B. H ng from r to left; a Hebrew-Latin typewriter, writ 
Berli W Potsdamerstrasse 112. Booths Nos. 88 ing in the ordinary way and backw : portable type 
and SSa The Visigraph and Barlock Typewriters writers, et 
DEUTSCHER FACHVERBAND DER  BUERO-IN GRUENEBERGER WERKE A. G., Strassburg |, 1 
DUSTRIE, E. V. Booth No. 86. Devoted to the inter Grueneberg Booth No. 184 The Radius off I 
ests of the exposition as a whole; under the control of Hines 
the German Association of Office Appliance Trades GRUENEWALD’S REGISTRATOR COMPANY Ha 
DEUTSCHER HOLZHAUSBAU H. & F. DIBKMANN, ver. Booth No. 134. Files, office furniture, ste 
serlin O. Booth No, 187. Portable, knock-down, wooden et 
houses, for temporary and more permanent dwe g C. F. GUETTLER, Frankfort on the M Rebstoech 
places, als exhibition and sales purposes. Shared erstrasse 25. Booth No. 42. The ‘‘Moloch’’ Document 
booth wit Isolierwerk G M D. Ee Destroyer 1 machine which tears — . 
DEUTCHER KOMBI-POSTKARTEN-VERLAG G M ind documents which might convey information if thr 
i. ms 5 nkfort on t Main, Uhlandstrasse 40. Boot! nto a waste basket 
No. SSb. Post cards for advertising purposes GUHL & CO., Frankfort on the M First gall 
DICTAPHONE CoO. M. B. H., Berlin SW. 68 Zimmer Booth No. 5 Advertising and printing exhibit 
strasse 6S Booth No. 20 A new aluminum dictating S. GUTMANN, Nuernberg, vord. Sternzass« Booth 
machine 15 by 31 centimeters, weight about eight kilo Nc 32 European representative f the Comptograph 
grams Company, chicago, Ill Hand and electrically operated 
VALENTIN DIETZ, Langenlonshein, Rheinland. Booth models of Comptograph visible adding and listing 
No. ll6a rhe Kosmopolit Copy Apparatus, a device for machines 
making reproductions of the original photographic shar} ADOLI HEERDT, Frankfort on the Mai Nidda 
ness of itline strasse i) Booth No. 38 Metal shelves and Dinets 
A. & H. DUERSELEN, Berlin W. 8, Friedrichstrass« for clothes. stcck. ets 
59-60) Booth No. 59 Represents the F. S. Webster DR ADOLF HEINEMANN, CHEMISCHE FABRIK 
Compa! in Germany and Switzerland Multi Kopy Worms Booth No. 127 rypewriter supplies f 
Aux Cayes, Shield, and Hub carvon papers; and Star ers 
and Aux Cayes typewriter ribbons Also, stencil sheets GOTTHOLD HEINZ, Johanngeorgenstadt S I 
of various kind Adolf Florsheim Hamburg, igent, Neuerwall 16-18 
WILLIAM EGAN, Frankfort on the Main, Am Schaus Booth Ne 67 Exhibited an extensive ine f office 
piel is 4 Booth N 146 Mirror advertising nov furniture iding typewrite tables ibinets lesks 
elties hairs, covers; also filing cabinets, et 
FRITZ EILERS, JR., Bielefeld, Feilenstrasse 1 Boot! H. HENDRICHS, Worms on the Rhine Boot Ne 
No. S7 ({tlas Loose Leaf Books, advertising novelties 185 Leather wares, including mus esp 
in catalogues, and trades books of every descriptior ind document holders 
ENGLERT & SCHLOSSER, Frankfort on the Mair HENKEL & CO., Duesseldorf I t galler B 
South First gallery, Booth No. 2 Advertising and N i) Advertising and printing exhibit 
printing exhibit PAUL HERZBERG, Berlin S. 42, Lyisenufer 34 
PAUL EBERHARDT & CO., Berlin W. First gallery Booth No. 119, shared with the Aut Gest 
Booth No. 9 Advertising and printing exhibit. Dom,’ ‘Scotia and Britia papers, § 
M. ERLEBACH, Nachfolger, Frankfort on the Main, sheets, and typewriter papers Also various otl I 
Kaiserstrasse 60 Booth N« 45. Manufacturer of of writer and duplicating machine accessories 
fice economic nd importer of American devices. ‘‘Qu HERZSTARK & CO., Wien XIII Linke Wien: é 
Fountain Pens; Idea D Patriot, Middle Joint, and 274 Booth No. 105 Che Austr l € t 
Pocket Safety models Also the Quail Pencil Sharpener ng machines, operated either by |! 1 or ele it 
the Rotospeed, the Qu Clip, Esterbrook pens, et« Built on the Thomas’’ systen Represented 
FORTSCHRITT G. M. B. H., Freiburg in Bavar burg by the Austria-Germania (¢ J Mark 
and Gross-Karben bei Frankfurt a. M Booth No, 48 DR. ADOLF HOELKEN, Charlotts irg < Booth N 
Roll and flat top de verticle files, card indexes Pico Typewriter Ribbons 
loose leai cs and supplies, paper fastening device HOLLERBAUM & SCHMIDT, Berlin N. 65. First g 
etc. Booth No Advertising and } ting exhibi 
FRAMAG FRANKFURTER MASCHINENFABRIK G HOEVELMANN KUEHRT & BOLLENDORI 0 
M B. H Gross-Auheir Frankfurt a. M Boot us thid Booth No L106 rhe Minerva ‘I 
No. 135 Woodworking machines mode 1 good machine of the standard ty 
FRANCKEN & LANG G. M. B. H., Frankfort on tl ISOLIERWERK G M. B. H Witte n the Rubr 
Main, Ta strass¢ 1 Booth No. 139 Twenty Booth No. 187, shared with the Deut é H 
branches Circularizing for ivertising purposes H & F. Dieku Various devices f fice tele} 
FRANKFURTER EMAILLIERWERK OTTO LEROI TAEKEL'’S GROSSBUCHBINDEREI UND CARTON 
G. M. B. H Neu Isenburg and Berlin First gallery, NAGE-FABRIK G. M. B. H I t M 
Booth N f Advertising and printing exhibit. Schaefergasse 1 Booth N i2 Letter stamping 
FRANKFURTER GESCHAEFTSBUECHER FABRIK vices, card ndexes, filing systen ind ther ff 
SIMON STIEFEL, Frankfort on the Main, Mainzerland equipment 
Strasse S7-S9 Booth N $1 Loose leaf books, trad JUNKERS & CO., Dessau First galle Boot 
books, American techni igazines, bookkeeping ) Advertising and printing exhibit 
book printing equipment nd writing materials KAFFEEHANDELS AKT. GES I I 
FRANKFURTER PRIVAT-TELEFON-GESELLSCHAF' Booth N 9 Advertising and ting exhi 
M. B. H Frankfort Main, Stiftstrasse 29 MAX KELLER, Frankfort n the Ma W ese 
tooth N 6. The Sx hstrom apparatus, telephones 22 Booth N 17 Mer les Type ters and ( 
and tele ne supplies ng Ma nes 
FRAENKISCHI HOLZWARENFABRIK G M H I KESEBERG ¢ M. I H H I 
Kit x n the Mail Booth Ni 110a Telep! 107 Exhibit f the grap! rt 
batterie supplies nd advertising 
ADOLI FREUND, INHABER RICHARD HAUS DIEDRICH KIEBELER propriet c the f f 
SECKER Frankfort on the Main, Schaefergasse 12 Diedrich & Frit Kiebeler Barme Booth N S20 
Booth N 6—shared with Carl Lauser Representativ rypewriter ribbor 
for t Hermeta’’ Clothe ( ets in Frankfort on the GEBRUEDER KIMMICH It 
Mair nd Hessen-Nas l Metal cabinets for clot} First gallery, B No. lf Ady t z£ 
bo l ments et rhe ibinets are said t xhil Off irniture 
fire f ipacity nd isi KISMET REGISTRATUR GES. M B. H B 
erated 54, Rosenthalerstrasse 1 Boot N 6S Let 
GLASPLAKATE-FABRIK, Offenburg in Baden I t prong and < p binde 
gallery, Boot No. 8 Advertising and printing exhibit furniture, et 
GLOWGOWSKI & CO Berlin, Muellerstrasse 5 GEBRUEDER KLENE Hilve l Amste 
and I ! ton the M Kaiserstrasse 11 tooth Ni nd: als Be Boot N 121 Address 
1] Rer tor vps f . showing the Wahl ¢ ( 
put Attachment; the B ighs Adding Type BENNO KNECHT, Berlin W. 9, I trasse 25. | 


No. 60. Exhibited the Millotype; a German multigraph- 
ing machine; the Dalton Adding Machine; and Hermes 
Computing Machines. 

A. W KOCH, Frankfert on the Main, Schweizer- 
strasse 61. Booth No. 188. ‘‘Ideal’’ document holders 
with maps attached. Smaller articles of office use. Ad- 
vertising novelties. 


KOEHLER, SPILLER & CO., Hamburg, Gr. Bleichen 


1. Booth No. 183. Vacuum cleaners electrically op- 
erated 
J. C. KOENIG & EBERHARDT, Hanover, Schloss- 


German agents 
bindings of its 


wenderstrasse 4. Booths Nos, 50 and 51. 
for technical works. Showed artistic 
manufacture and of other firms, 

KOENIG’S BOGENLAGER, 
15 **Regulus”’ office supplies. 

KONTOR-REFORM G. M. B. H., Luebeck 3. Booth 
No. 136a.. Card register systems and devices, vertica) 
files, post card albums, advertising novelties, etc. 

KONTOR-VERLAGS-GESELLSCHAFT M. B: H., Ber- 
lin W. 35, Potsdamerstrasse 122. Booth No. 96. ‘Das 
Kontor.” One of the most valuable jourfals devoted 
to the office. 

FELIX KROKERT & GCO., Halle a. S---Pirst gallery, 
Booth No. 1. Advertising and printing exhibit. 

CARL LANDOLT & CO., Thalwil bel Zurich. Booth 
No. 16. The Gonto hand operated adding machine, a 
simple yet etticient device. 

CARL LAUSBER, Stuttgart... Booth.No. 56... Shared 
with Adolf Freund, System 1., Celesta; and Steck-V. 
Loose Leaf Books; also various types of ring books. 

LEUTERT & SCHNEIDEWIND K. G. A. A., Dresden. 
First gallery, Booth No. 1. Advertising and. printing 
exhibit. 

CARL. LINDSTROEM A. G., Berlin O. 17, Gr. Frank- 
furterstrasse 137. Booth No. 113. Exhibited, Lind- 
stroem’s “Parlograph,” a <diétating machine bearing 
great similarity to the standard American makes. The 
trip is operated pneumatically. by pressing a cord- 
enmeshed bulb fastened around the speaking tube. Also 
exhibited stamp affixing machines and other office de 
vices 

JACOB LORSCH, Frankfort on the Main. Booth No. 
102. Regina Typewriters, files manufactured by Arn- 
stadt, and by Busch & Toelle, printed matter, etc. 

ERNST MARX, Berlin W. 8. . First gallery, Bootb 
No. 9. Advertising and printing exhibit; 

PH. MAYFARTH & CO:, Frankfort on the Main, 
Hanauerlandstrasse 8. Booth No. 181, | “Herakles’’ 
hand operated baling presses. 

GEBRUEDER MARZ, Frankfort on 
heim. Booth No. 189. Materials 
bundles and packing boxes. 

METALLINDUSTRIE SCHOENEBECK A. G., Schoene- 
beck on the Elbe. Booth No. 40. Featured the Mentor 
Typewriter, model 3. A comparatively light.commercia! 
typewriter resembling in appearance the ‘‘Royal.’’ Ex- 
hibited also ‘‘Weltrad’’ bicycles. 

V. MELITZKY, Berlin S, 59, Kottbuserdamm 70-71, 
and Hamburg 1. Booth No. 21. Office systems. 

GEBRUEDER MICHEL, Frankfort on. the.Main, Kleine 
Booth No. 04. ‘‘National’’ stamp 


Leipzig-Co. Booth Noe. 


the Main-Roedel- 
used in wrapping 


Piingstweidstrasse 11. 


registering and affixing machines; twine «cutters, hat- 
stands, revolving and stationary, carbon ‘papers. 
HERMANN MINJON, Frankfort on the Main. First 


gallery, Booth No. 9. Advertising and printing exhibit. 

MITTELDEUTSCHE TELEPHONGESELLSCHAFT M. 
B. H., Frankfort on the Main, Maingzeflandstrasse 51. 
Booth No. 99. Electric telephone, time recording and 
yther devices, 


J. MUGGLI, Frankfort on the Main, Kaiserstrasse 38, 


ind Berlin W. 8. Friedrichstrasse 68. . Booths Nos. 5 
and 6. German representatives of the Underwood ‘Type- 


writer Company. Exhibited various models of the Un- 
lerwood, featuring the billing and computing elements, 
ind the extra broad carriage. Miss Rose L. Fritz gave 
jiemonstrations of speed typewriting and the champion- 
ship enp was on exhibition. 

CLEMENS MUELLER G. M. B. H., Dresdén N. 6, 
Grosshainerstrasse 1-5. Booths Nos. 35. and 36, Man- 
exhibited the Urania Typewriter, of the 

mmercial type Is made with various carriage lengths. 
Has forty-four keys with which eighty-eight characters 
Has decimal and columnar tabulating 
billing purposes. Also exhibited the 
a portable machine which with case 


ifacture and 


may be written. 
ittachments for 
Perkeo Typewriter 


d utensils weighs only 4.47 kilograms; price 200 
marks 
MATHEUS MUELLER, Eltville. First gallery, Booth 


No. 9 Advertising and printing exhibit. 

NEUE PHOTOGRAPHISCHE GESELLSCHAFT A. G., 
Steglitz-Berlin. First gallery, Booth No. 2.. Advertis- 
ng and printing exhibit. 

NORDENHAMER RECHENMASCHINEN AKTIEN- 
GESELLSCHAFT, Oldenburg i. Gr. Booth No, 100. 
Computing machines and parts 

ULRICH NORDMANN, Dresden A., Pragerstrasse 45. 
Booth No. 84 Represents the L. C. Smith Brothers 
Germany. Exhibited models 3, 5 and 6, 
features: Bichrome ribbon, back 
broad carriage, and billing at- 


Company in 
th the following 
space, tabulator, extra 
hments 
NORMALZEIT 


DER STERNWARTE ELECTRISCHE 








OFFICE APPLIANCES 

















Judged by the 
success of any other 
business appliance, 
the Dictaphone is 
already one of the 
big things. Its sales 
already tabulate 
alongside the sales 
of the adding ma- 
chine, the duplica- 
tor, the cash regis- 
ter and the type- 
writer. 


In value of ser- 
vice rendered we 
admit only the tele- 
phone to the level 
of the Dictaphone. 


It is not merely a 
machine; it is a sys- 
tem that has stood 
up to every demand 
made of it; it has 
never fallen down. 


This is the class of 
product that the Dicta- 
phone dealer carries. 


TAE DICTAPAVNE 


104 Woolworth Building 
NEW YORK 


(Columbia Graphophone Company, 
Distributors.) 


Sole 











UCHREN GES. M. B. H., Frankfort on the 
26 Booth No. 73 Electric telephone time 


and other devices 


erstrass¢ 
recorder, clock regulating 


WwW OTTEMANN Hanover 
eral representative of The Carter's Ink Company Bos 


Hawgenstrass¢ yh tre 


ton, Mass whose products were exhibited Thes 
uded carbon papers and inks 
PICCOLA SCHREIBMASCHINEN 


GESELLSCHAFT 
M. B. H Markgrafenstrasse 92 rhe 


Corona and Piccola portable typewriters 


Berlin SW. 68, 


PILZ & JAHNKE, Frankfort on the Mair Jahnstrusse¢ 
4°} Sootl N La **Nilfisk electrically operated 
vacuun eal Purex hand cleaning past 


other sanitary supplies 

HARRY PINOFF, Neukoelln bei Berlin, Kaiser | 
; Booth No, 117 Helios wate 
blutting paners, and other office supplies 


richstrasse 


GERHARD LUDWIG QUAAS, Berlin-Steglit Al 
strasse 6 Booth No, 180 Fountain pens, pet de 
and steel nens 

LUDWIG QUANDT, Offenbach on the Main, Bisn k 
strasse It tooth No, 2 rriumeoh nd Zeit t 
Creld loose leaf books 

ALFRED RANSMAYER, Berlin SO. 16 Koepenicke 
strasse 113 Were represented at the booth of the 
Schreibmaschinen Zeitung, stand No. 60 Manufactu 
types for all standard makes of Germar American 
ther typewriters Iso tynes for su inguages 
Sanscrit Arabi Hebrew ete ete 


RAPAX APPARATEBAU GESELLSCHAFT M. B. Hl 


Wien IIl., VParacelsusgasse 6 Boott Ni aN | 
Rapax multicopy machine Kither hand or 

perated Hias automatic paper feed, automati ng 
ind automatic d¥ving features 

G. H. REHFELD & SOHN, Dresden N. ¢ Haupt 
strasse 6 Booth No. 77 Makers of Kultur lo se |] 
ledgers, book locks, et 

CARL REMBOLD, Heilbronn a N I g 


Booth No. 4 A\dlve 
RHEINISCHII 


rtising and printing exh 
SCHREIBWAREN—UND METAL! 


WERKE G. M. B. H Bonn, Hochstadenring Boot 
No. 71 The ‘‘Bonnaris metal office devices nkwells 
telephone memo-pads, et 

A. RIECK, Stuttgart, Gartenstrass« 7 Boot No 
Lie Cloek co ind time stamping devices 


ROTHSCHILD, BEHRENS & CO., Hamburg Alter 


wall 40 Booths Nos. 26 and 27 Exclusive g i 
agents in the German Empire, Denmark, Sweder ind 
Norway f lb. Gestetner’s new Rotary Cyclostyl Aut 
matic-Cyclostyl Ne Cyclostyl ind accessories 

RUETER & FRIEDRICH, CHEM. FABRIK, G. M 
B. H Hannover tooth No. S3a RKD multigrap x 


apparatus pastes for ill purposes, 


HANS SABIELNY, Dresden A. 9 


hektograph inks, et 
Also Berlin l’aris 


ind Brussels Booth No. 78 The ‘‘Comptat Adding 
and Computing Machines 
SALUBRA A. G Grenzach in Baden First g 


Booth No, 9 Advertising and printing exhibit 





JEAN SCHERBEI Nuernberg, Schwepern nstrass¢ 
ot) Booth No llla General representative f tl 
firm of Gebrueder Lazard, Saarlouis Exhibited various 
office supplies, including fountain pens, self-feeding pet 


cils iftice appliances, 
SCHLESICK Y-STROEHLLEIN 
Kaiserplatz 17 Booth No. 126 
DR. FRIEDRICH SCHOENFELD & CO 


First gallery Booth No. 9 Advertising and printing 


stationery et 
Frankfort on the M 
Optieal good 


Duesseld 


exhibit 

VERLAG DER SCHREIBMASCHINEN-REVUE, Wi 
heln Issleib publishes Berlin SW Wilhelmstrusse 
119-120. Booth N v1 rhe ‘‘Schreibmaschinen-Revue 
i very interesting. illustrated technical magazine issue 


fortnightly 


SCTIRELBMASCHINEN ZEITUNG Hamburg a4 


rs feld 3 Beoth No. @ Is one of the oldest 
magazines in the field Founded and published | (rt 
Purghaget An excellent monthly publication S 

f 


booth with Alfred Ransmayer 
FERDINAND SCHREY G. M. B. H Berlin SW. 1% 

Beuthstrasse 2-5 Booths Nos. 142 and 14 Sha 

with the affiliated firm Visible Schreibmaschine 


included the Hamn d 


schaft m. b. H The exhibit 
Multiplex Typewriter i machine witl letters titable 
for making show window placards i ting 
Assyrian i Hebrew-Latin model; a mathen ty} 
writer with 120 characters the Victor Typewrit 
model 3; and the Star Typewrite with a bichrome t 
bon instead of the inking roll as hus hitl to | ied 
in this machine 

SIMON SCHROPP’SCHE LANDKARTEN - HAND 
LUNG, Berlin NW. 7, Dorotheenstrasse 5 Booth Ne 
24 rhe ‘‘Sebropp’’ patent system of printed matter f 


ropaganda work 


FRANZ SCHULZ & DR ( 


GOEDECKEMEYER 


Frankfort on t Main-Roedelheim Boot! No 
Inks, paste hektegraph supplies, et« ete 

EMMA SCHUETT, Griesheim on the Mair First 
gallery Booth Ne 2 Advertising and printing ex 
hibit 


SCHWAN-BLEISTIFT-FABRIK SCTIWANHAEUSER 
VORMALS GROSSBERGER & KURZ, Nuernberg, Max 
feldstrass« Bor t N 145 Der per nk nd 


the 1 


SHAW-WALKER, LTD > St. Bride tre I le 
E. ¢ Both N 120 Exhibited v s 8S \ 
solid and s il filing devices with whi e A 
ican publi familias These included Se s 
*“Sectionets ] Sectionuls 


FEF. SOENNECKEN, Berlir Bout Leipzig Boot N 


10 Manuf in extensive ne of " filing 
devices and stationery These nelude res 

files, car lexes loose leaf books prong s 
Various forms f files and accessories, « 

LUDWIG SPITZ & CO G. M. BL. H Be SV is 
Puttkame ese 19 Also Londo New Y P 
and Wie Boot No. 44 rhe | ta ( y M 
chine eit d or electrically per \ 
device of t ver type 

STELLA-VERLAG G. M. B. H Be SW. 6S, Alte 
Jakobstra 12 Booth No. *). Off 
advertising rt es 

FRITZ STEPHANY, Gera, Reuss, I 
N ; \ hairs and settees 


BERNHARD 


STOEWER \ G s 

Booth N i the Stoewer Record Typew gt 
grade type f for mmercial s f f 
keys car ‘ f writing eighty-eight 
Stoewer! t }? table tvpewriter 
capable of ting ninety characters 

GEBRUEDER STOLLWERK ACT. GES 
Rhine First gallery Booth No ’ \d 
printing x 

STRASSBURGER PATENTBUECHERGESTELL-FAB 
RIK (System Lipman, Wolf, Netter & J > g 
Koenigshofe Alsatia), Berlin W. 35 B N “Ax, 
rhe Lipm System for arranging b oks g 

STROUTLS PLAKAT-ATALIER Fra 
Mair I : Boot Ne 2 \ 
printing ex! 

TEEGE & STIELOW Hamil u Als \ 
sterhaus. FPooth No. 17. German repress 
Printog . +s Company, La Crosse, W 
the P Z Multiple Typewriter t ig 
machine s either hand or elect y 


PrHOMANN’S DIKTIERMASCHINEN-WERI AND 
SYSTEM CENTRALE DIPPOLDISWALDE ¢ \ B.H 


Berli WW Steglitzerstrasse 7 I 1 
Phomar tating machine Per} x 
standard American machines 
CARL TIEDEMANN, Coswig-Dresde« B N 86 
Ty pewrite ons and earbon pape 
PFRANITZ & SAUER, Sebnitz-Hertigs - 
Boot N 12h Exhibited eard indexes 
files i I ting devices, filing pockets 
rRIUMPH WERKI \ G., Nu berg 
strasse 212 Booth No 1 The Triump 
the itest f twelve models which tt is 
put out n 1910, it first ente t 
tl typewrit field The Triumph Ss a t 
machine witl ecimal tabulator and h 
KURT UHLIG, Berlin O. 17, Muehk 
Booth N Manufacturer of the Aut 
magazir f g d binding device yg 
lamp ty \ ose leaf devices a tt 
UNION-WERK G M B iH Radet 1) 
First ga Be N ’ Advertising z 
exhit 
GUENTHER WAGNER Hanove W I t 
gaulle B N 9 Advertising and 
\ls I’ bon papers, typew t ks 


WANDERER 


WERKI \ ee VORMALS WINKI 
HOFER & JAI P 


NICKI A. G Sel 1 


Boot N S Exhibited various mode ( 
tinenta vy t i machine wl j 
yrowr t f,ermatr typewriter ndu 

WEILWERKE G. M. B. H Frankfort « Ml 
Roedell Boot Ne 7 The de pl f 
Porped I vrit \ show t t 
develo} warfare from tl rt 

rper Models of the Torpe ] 
At this hoot was a typew y 

n larg ad figure tl I t ter 
key strok ‘ second Also exhibites t edo 
Bicvele 

HEINRICH WUHRMANN Freiburg B 
Boot! N 2 (enera representativ ( M ge 
Frankf t Mair Schifferstrass¢ 
Loose Le Book ind other office | 

WUESTEN & CO Frankfort " M I 
galler I N s Advertising and 


rHE YOST TYPEWRITER CO LTD I E. ¢ 


Booth N 14 Through their Germa ) Y 
Schreibma en Gesellschaft Coe 
Friesenplat 16 they showed the 191 f he 
Yost Ts with the built in tal if I 
typ bbonless features 

HEINRICH ZEISS, Frankfort on the M | 
strasse 6 Booths Nos. 2 > and 4 | 
and 1 file d indexes; Union and \ ! 
niture 1 files and copying mact I tt 
Fish ' ers the Multigrapt I enta 
typew et 

Advert nd the various trades 
importa t ir expositior rhe ¢ ga 
ery \ ad st exhibitors of leat 

oden. g d paper ddvertising me t 
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The 


by that firm first ‘step was the estab- 
lishment an order-registry bureau by 
which all orders, to be valid, must be con- 


firmed \ systematic effort to extend this 


plan throughout the network of buyers for 


such a vast business was then made, su 
cessfully. The new scheme, as usual with 
innovations, revealed many imperfections in 
the old method. Many buyers had been 
trusting to the efficiency of duplicate order 
books, firmation of invoices, etc., who 
readily welcomed the change 

Furthermore, it has developed that the 


new bureau is of as immediate and practical 


value to the seller as to the purchaser. Ad- 
vance orders running into large amounts are 
necessarily placed very frequently in the 


conduct of large business. Sometimes 


th 


any 
will represent the supply of on: 


one ot these 
kind of goods for an entire season. In such 
a case the manufacturer well knows that 


any delay on the part of the buyer in plac- 
ing his order invariably means a curtailment 
of the the the 


manufacturer’s salesman will often proceed 


quantity lo get order 
to handle it from the mere penciled memo 
the 


him, sometimes without an abso 


randum selections which customer 


has given 


lute promise to take the goods. The quan 


tities in such a case are often tentatively 
jotted down, and on this unstable and in 
definite basis the manufacturer proceeds to 
buy his raw materials, pay for his motive 


power and hire his labor—only to find, too 


in trade conditions has 


often, that a change 
caused the buy er to alter his mind, or even 
to cancel the order altogether. 

By using the order-registry bureau, th: 


manutacturer secures his own guarantee of 


certainty on an order as well as gives his 
assurance of duly handling it. It is only 
another instance of a clean-cut, scientific 
business method which benefits both parties 
to the reement by showing them precisely 


where they stand 

For th interested in the new idea, an 
illustrated page article in the Upholsterer 
for Oct 15 last, will give further details 


than above related 


wisdom is a resolute d 


Napole on 


‘The truest 


191 Orritci Af PLhRIARGCES 
vas x p its entirety ever t 
ft r ind guide to the exposition W he 
‘ 1dvertising and } ting 
ext t be inde tood that the firnu volves 
me £ id of tne advertising 
hes ; - Oe a Motor Equipment for our new Numbers 
ci ee ee ont 77 and 78 Edison Rotary Mimeographs 
sit ened hic firms who did not iv 
br town ha n hand representatives w 
f ti tels at which they 
I g ideration that many of the 
SSeS lecided merit, that the Ge 
I tr vy recognizes the nece 
im sibilities of iffice economies ind 
exhil | t means for turning 
nt st ' nnot but tind that 
x ve I to all who were 
I the s exhibitors o1 
REGISTRY BUREAU FOR GIMBEL | The On 
BROS. 
\ pla for the easier tracking of goods Number Metal 
ordered from manufacturers for the use of 
Vg epring ei om: Si ees 78 Rotary Stand 
Gimbel Brothers, the big Philadelphia de 
partment store, has recently been devised Mimeograph With Motor 





Mounted Drive 











This Motor Stand is handsomely designed and is{made so either the 
No. 78 (automatic feed) or No. 77 (hand feed) Mimeograph may; be 
mounted on it away from the factory—in other words, it is a separate 
unit. The motor is made especially for those machines and is so wound 
that the same motor will accommodate both alternating and direct 
currents. In ordering it is only necessary to specify the VOLTAGE of 
the current used. -The speed regulator governs the speed, which reaches 
a maximum of 100 revolutions per minute. There is nothing on the 
market to compare with the outfit above illustrated for completeness 
and for low cost. of production of duplicated typewriting. It is the 
most perfect device of its kind ever offered. 


New Dermatype Stencil Process for Use 
With All Models of Rotary Mimeographs 


This new skin-like stencil sheet is waxless and indestructible. It is as flexible as 
cloth, will not crack or tear, is not affected by hot or cold temperatures, and will 
yield many thousands of copies from one original writing. It cannot be damaged in 
handling. It is a complete revolution in stencil papers and will broaden the world 
of stencil duplication beyond any possibility heretofore conceived. 

Do you want to know more about these wonderful inventions? A post card ad- 
dressed to our Mail Department will bring you further information. 


MADE ONLY BY 


A. B. DICK COMPANY, Chicago and New York 
WARNING | 00 cect ote or oe ee 


paper process, over twenty-five years ago, we were occasionally 
annoyed by petty infringers of our patents until the Courts 
compelled a discontinuance of such infringements. We may not be free from a like 
temporary annoyance through infringers of our inventions covering the new machines 
and stenciling materials, as some manufacturers prefer to imitate rather than to 


We, therefore, warn all against the manufacture, sale, purchase or use of such 


ALL INFRINGERS WILL BE VIGOR- 


create. 
infringing machines or stenciling materials. 


OUSLY PROSECUTED. 
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answer this ad. 


For all who 


Pin the coupon to your let- 
ter head, send it to me and 
I’ll send you one set of 


ee 


C 


be be J 


Typewriter Cushions. They 
sell at $1.00; you get them 


FREE 


The only obligation you as- 
sume is to give me your 
honest opinion of them — 


be it good, bad or indif- 
ferent. 
You have had so many 


talks on ‘‘absolutely the 
Best” that I’m not going 
to add another one. Send 
for the cushions. They will 
do the talking. If you're 
one of the “‘Show Me’”’ kind, 
here’s where I get your 
business if you'll only send 
the coupon now. 


J. E. GRADY 


36 South State Street, CHICAGO 


Typewriter Sundries Co. 
1904 North American Bldg., Chicago 
Please send me a free set of Grady’s Cushion 
Feet for the typewriter. This is to put me 
under no obligations to you, except to give | 
my opinion of the cushion. 


00 





BALLOU MANAGES DUPLICATOR 
SALES. 

Morgan E. Ballou, the recently appointed 
sales manager of the Duplicator Manu- 
facturing Company, Monon building, Chi- 
cago, is an experienced office appliances 
man and is especially well known in the 
typewriter field 

Mr. Ballou started in the typewriter busi- 
ness as salesman in the Chicago office of 


the Remington Typewriter Company, under 
S. W. Crandall in 1898, and during the last 
two and a half years of Mr. Crandall’s 


MORGAN E. BALLOU. 


He 
then transferred to Texas and was manager 
office at Dallas for a 

Monarch 


regime was assistant manager was 
Remington 

year, the 
was put on market, opened that company’s 
New York the first 
man or salesmanager employed 
sold the first Monarch 
States became 


Underwood Typewriter ( 


of the 


and when lypewriter 


office. He was sales- 
them 


the 


by 
ind machine in 
United 
of the 
Kansas City, Mo., 


Later he manager 
impany at 
manager Monarch 


Pittsburgh, 


then 
Pa « 3 
1910 


Typewriter Company at 
signing the last 
Since then he has been in the motor truck 


named position in 


business until he assumed his present posi- 
tion on Feb. 1, 1913. 
Mr. Ballou is enthusiastic on the subject 


of the Commercial Duplicator, the machine 
which is made and marketed by the Dupli- 


cator Manufacturing Company This ma 
chine was described some time ago in 
Office Appliances It was first known as 


the Billograph machine, and since the pub- 


descriptive article, many 


that the 


lication of the first 


improvements have heen made, so 


machine now approaches the ideal of ef- 
ficiency for the purposes for which it is de- 
signed. It is designed to fill the gap be 
tween the single carbon copy and the 


multiple duplicator, and it is claimed that 


it pays for itself in saving of labor and time 


soon as it is well in operation 


almost 
The Duplicator Manufacturing Con 


ord has sold its 


as 
pany 


ade a fine re and 


nas m 


machines from coast to coast, largely by 
correspondence It has done a b ] ess 
among the steel companie Ss, l ted 
States Steel Corporation using 20 ese 
machines. It is said that they e already 
in use by every important railroad systen 
Wholesale grocers and merchan ses 
employ them for floor or departmental 
slips, where they effect a tremer 
ing of lab and time and pri te speed 
in handling the orders 

The Commercial Duplicator 1s Lid t be 
the only mechanically operated 
limited duplication, its accurate echanical 
feed ensuring perfect alignmen ! ini 
formity copies and great spec 

The Duplicator Manufacturing Company 
has some good territory open f agents 
for whose benefit the company has prepared 
a very thorough and comprehens stem 
of instruction and demonstration 

Those who may be interest 
propos n should write imt 
the company at the address given al e and 
secure the latest descriptive of 
the machine and full particular the 
proposition the company is p red to 
offer 


WOMAN TAKES BIG POSITION. 





\ new position has been created in the 
Remington service—that of Superintendent 
of Employment Departments, and Mrs 
E. A. Kennedy, former manager the 
Typewriter Employment Department of 
the Remington Typewriter Company in 
Pittsburgh, has been appointed t ll i 
Her duty is to travel the country, out of 
New York, visiting the various Employ- 
ment Departments conducted by Rem 
ington—one in every city where Rem 
ington branch is located—and aid their 
efficiency through advice, suggestion and 
co-operation 

Mrs. Kennedy is not the first woman 
whom the Remington Typewriter ( pany 
has honored with high position ere is 
Miss Mary E. Orr, who is a director i 
the company and its acting treasurer. It 

MRS. E. A. KENNEDY. 
seems fitting that the Remingt ld 
recognize the natural talents of 
work this kind, since it was the ning 
ton ‘pioneered” in the typewriter 
fel 











Pay You Sell 


TH: AT'S OU . PROPOSITION 


ae 











ind typewriter salesmen, 


(ju a e 

repairmen, office specialty salesmen, 
etc., are making a splendid profit selling 
TURTON’S 


“SPRING CUSHION”’ 


TYPEWRITER FEET 








I 4 21 with , if T ork, é as itl 
is a ‘special set for every model m oie for ‘that 


mode’ ; i ermanently to it, resu are 
secured that cannot be uined from any “‘cushi ns’ 
made exactly the me, irrespective of the weight ar 
vibration of the machines they support. 

Wert tiv prove a saving of 25% on ribbons; 50% 
less noise; luction i 1e wear, and a “velvety” 
touch that enables the operator to do more, and better, 
work and € tatigue 

Sets in use three years are still giving perfect service 
—we guarantee them five years. 

The re easily sold and stay Bese -hence this 
liberal offer We hav reatly increase 1 our factory 
output, knowing that A ape usua | pr ve sition is going 
to secure us the co-operatior fl wire’’ aaieahe ‘ 
every where As we grant exclusive territory, you'd 
better hurr 


C. M. TURTON, Nashville, Tenn. 











gare oF ing 
Huion City 











BON DS 


k like > gilt -edge securities when they 


Trepa red on 


= B.”” BLANKS. 


The only lI!ne of steel engraved blanks on 
the market. Do not confound them with 


cheap lithographed blanks. Dealers and 
investors prefer them because they look 
ike money. 


Write for particulars. 


KIHN BROTHERS 


Bank Note Engravers 
99-103 Beekman St., New York 
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APPLIANCES 


What Is Your Best Time 
On These Problems? 


Note for $950 dated 
due in 98 days, bearing 43 per 

The Meilicke 
maturity 


Example 1. 
today, 
interest. 
and 


cent gives 


interest date in two 


sect mds 





Large Banks and Small Ones, 
Wholesalers, etc., are installing them 


It wouldn’t take you long to decide what to do with a clerk 
that continually wasted time and brain energy paid for by your 
Methods that are losing you time and money should 
receive the same summary treatment that you would accord a 


company. 


clerk. 


Investigate the Meilicke 


Send for our descriptive booklet ‘‘Automatic Calculation 


of Time and Interest.’’ 


to pay $285 at 5 per cent November 
Ist, note dated January 8th; you 
discount it today at 44 per cent. 
Meilicke time, 28 seconds. 
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Example 2. John Roberts agrees 


Four Machines in One 


The Meilicke is a composite 
of four devices. A time Com- 
putor, Holiday Detector, Matu- 
rity Finder and Interest Calcu- 
lator. 

Yet it operates as one ma- 
chine—not four. Four distinct 
problems in one automatic 
movement. 

A problem once solved correct- 
ly should not need to be solved 
again. 


Ba Bn Bn fin fin Mn fn he hn Mn Sn Me, hn Mn Ln Me, hn Mn, Mn Mi, Mn Len, Ln Ml, Mn Me, Me Mn, Ml A, Mn Mn, Ml An, Mn Mn. Mn, Ar, Mn Mn, ln. Ml, Mn Ar, te. Mn, Ln Mr, 





Meilicke 


Calculator Co. 


Peoples Gas Bldg. 


CHICAGO, U. S. A. 





Meilicke Calculator Co., 
Peoples Gas Bldg., Chicago, III. 


Gentlemen —I am interested in reading 
your new book. Please send me a copy with 
the understanding that this request imposes 
no obligation on me. 





oe | — 


[MERALITE 


DESK LAMP 


WITH GREEN GLASS SHADE 


THE BEST LAMP FOR OFFICE OR HOME 





**KIND TO THE EYES" 
Does Not Tarnish or Collect Dust 


Made in many patterns for any location 
Send for our Emeralite Booklet with prices. 


H.G.McFADDIN & COMPANY 


44 Warren Street New York 














YOU WILL KNOW 
ES 
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Absolute Chair Satisfaction 
When You Know Our Line. 


We manufacture a complete line of office chairs backed 
by over half a century of practical, experience and give 
the utmost in both quality and style. 

All That You Can Ask of a Chair. 

The cut shows one of our ideal office chairs made of 
highest grade selected quartered oak and finished either 
Golden Oak, Office Oak, Weathered Oak or Early 
English. Seats put together with Lindermann's wedged, 
dovetailed joint, insuring durability, and equipped 
with Gilson Mfg. Co.'s chair irons. Standing arm chair 
to match. 

Get our catalogue and price list. 


NICHOLS & STONE CO. 
Established 1857. 
Gardner, Mass. 
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PIONEER IN OFFICE FURNITURE 





How 


4N AMERICAN BY ADOP 
GOoD IN THE COUNTRY OI! 


rION MADE 
His CHOICE. 








ATIVE Americans are often forced 
to admit that the quality of brains 
and character possessed by the 
naturalized citizen is occasionally and quite 
often superior to the average native prod- 
uct \merica owes a tremendous debt to 
those same naturalized citizens, and es- 


pecially are we indebted to the Norsemen 


who have brought to our industrial, social 
and political life an accession of vigor, 
honesty, intelligence and industry which 
would be an asset to any country and an 


ornament to any era in its history 
An example of the sort of transplanted 


citizen whom Americans are proud to call 


one of them is Nels Johnson, president of 
the Johnson Chair Company of Chicago 
Mr. Johnson first saw the light of day in 
the town of Voss, in Norway, on December 
1, 1843—the year in which Ibsen was born, 
and this interesting fact recalls to mind 
the debt the world owes to other Nor- 


wegians, such as Ibsen himself; Edward H. 
Bull, the 
Bjornson, the 


Grieg, the composer; Ole B vio- 


linist; Bjornsterne author, 
and many others. 
Norse- 


men as evidenced by their exploits in war, 


Considering the character of the 


in exploration, and in conquest, and in a 


later and gentler era their achievements 
in literature and the arts of industry, it is 
hardly surprising that a born Norwegian 
should be one of the leading figures in the 
office furniture industry of the United 
States 

Mr. Johnson's parents, John L. Johnson 
and Emily Johnson, were people of more 
than average intellectual and_ physical 
vigor Chey were of the type whose sons 
and daughters seem to enjoy the fullness 
ot those powers which make for success 
and prominence in life Nels Johnson is 
one of twelve children born to his parents 


In 1850 the elder Johnson decided that 


Norway did not offer the opportunities he 
desired for his growing family, and he ac 
cordingly brought them to America, strik- 
ing westward, after the manner of the 
pioneer, taking up a farm in Boone county, 
Illinois, at a point not far from the Wis 
consin border line. Here they worked the 
farm and the younger members of the 
family attended the schools of the period 
In 1855 one of the sons, Andrew P. John 


where he learned 
Nels Johnson re- 


went to Beloit, Wis., 


Son, 


the « arpenter's trade 





mained with his parents until 185 en he 
came to Chicago, where he secured a pos 
tion with the Chicago Det é 
under the control of “Long J Wet 
wortl Nels was then about sixteen years 
old and he did the things usually required 
of a printer's boy in those days Iping 
fold the papers every day by ha: ind aft- 
erward delivering them over regular 
route He employed the odds and ends of 


his time in learning the art of typ 
and shortly became proficient enough to be 
Mr. Johnson re- 


mained a printer in the composing depart- 


given a case of his own 


ment of the business from 1861 to 1872, the 


greater part of that time having been spent 
with the Chicago Evening Journal 

In 1861, two years after his brother, Nels 
came to Chicago, Andrew P. Johnson, on 
the breaking out of the Civil War, entered 
the construction department of the United 
States army, building bridges and doing 
kindred work. Later he engaged in con- 
tract work until 1868, when he formed a 
partnership in Chicago, with |] erhold 
and A. Borgemeier under the firm name 
of Herhold, Johnson & Borgemeier, the 
new firm buying out the eane chair factory 
of Thompson & Crawford at was 
then 233 to 255 North Green street, extend 
ing the lines to include other articles 
household furniture. \ year || they 
built an addition to the factory which 
brought the floor space up to 27,000 square 
feet 

In 1872, Andrew P. Johnson induced his 
brother, Nels, to leave the newspaper office 
and join him in the furniture business. Soon 
after this the Johnsons purchased F. Her 
hold’s interest and in 1877 the fir ecame 
\. P. Johnson & Co. In 1883 pany 
was incorporated with A. P. Johnson as 
president, and Nels Johnson as secretary, 
which position he held until J 907 
when he became president on the de 
his brother, Andrew 

For the past SIX years Nels ] I n has 
directed the affairs of the J ! Cl 
Compat and during this peri 
pany has moved into one of the irgest 
and most modern chair factor I the 
country, its former factory property ing 
been sold in 1907 to the Chicas 


western Railway Company Chis 1 fa 
tory is at 4401 to 4531 West Nort enue 


ympany's rooms at n the 


snow 


and the c 


n 


ee le 
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Karpen building, 900 to 910 South Michigan 
boulevard 

In the management of the business Mr 
Johnson is assisted by his eldest son 
Walter, and by his nephews, sons of his 
brother, Andrew, one of whom—Arthur | 
Johnson—ts secretary of the company, and 
} 


the tne! Joseph | Johnson —1S VICE 


presid 


lent and treasurer, and still another, 
Olaf B. Johnson, is a director. These young 
men, having grown up with the company 
acquired the interest of their father on his 
death 

Nels Johnson, in spite of the fact that his 
years number three score and ten, is still in 
active charge of his company’s affairs. He 
possesses the dignity of years and au 
thority, illuminated by a genial and kindly 


disposition His strong physique suggests 
the ruggedness of his native Norwegian 
mountains giving the impression of 


strength, repose and permanence 


Mr. Johnson has held various positions 


of responsibility outside of his office chair 
business. He has been president and di 
rector of several concerns, and in Septem- 
ber, 1909, he was made president of the 


Chicago Furniture Manufacturers’ Associa 


tion. For thirty-eight years he has been a 
trustee of the Holy Trinity English Luth 
eran Churcl a fact which of itself is the 
highest possible evidence of the esteem in 
which his friends hold hin 


BIG STORE CHANGES HANDS. 


Che trade will be interested in the an 
nouncement that the merchandise, fixtures 


and good will of the Brown Book & Sta 


tionery Company, 918 Grand avenue, Kan 
sas City, Mo., have been sold to the Brown 
Preuss Stationery Company, a corporation 
orporated under the laws of Missouri, 
with a paid up capital of $15,000, a sub- 
stantial surplus and practically no liabilities. 

The control and management of the new 
Ompany will be in the hands of Otto 
Preuss, well known as the proprietor of the 
Otto Preuss Company, dealers in architects’ 
and engineers’ supplies, 909% Grand avenue, 
Kansas City. Mo 

The policy under which the Brown Book 
& Stationery Company has been carried on 
will be continued by the new company and 
the business will remain in the same loca- 
tion as heretofore 

The Brown Book & Stationery Company 
was officered by Walter Brown as presi- 
dent and treasurer; C. W. Brown, vice-pres- 


ident, and ( \. Brown, secretary. All of 
these gentlemen are well known and highly 
thought f in the trade, and their many 
triends will wish the new company the 
fullest measure of success 

Che Daily Newspaper Association, a na- 
tional organization for the promotion of 
newspaper advertising, with offices in the 
World Building, New York City, gave its 


annual dinner at the Waldorf-Astoria Hotel, 
New York n Wednesday evening,. April 


>? 4 1 . . 
“d \ddresses on national advertising by 
speakers tf distinguished authority were 
th 1 








Look at Your Floor 


Does it present an attractive appearance? Is it clean and inviting, or 
grimy and repelling? This is important. A worn, dirty looking floor 
is decidedly a poor business proposition. 


Wild’s Parquet Inlaid Linoleum 


is recognized as the most satisfactory floor covering for offices, show- 
rooms, etc. It looks just like wood parquetry and the patterns being 
inlaid (not surface prints) retain their newness through years of hard 
usage. This flooring is noiseless. It is perfectly sanitary; easily cleaned 
with soap and water; costs less than hardwood; and never needs “‘doing 
over.”’ 

Sold by most furniture, house furnishing and 


department stores. You can be sure of the 
right kind by the trade mark on the back. 











Our folder “B"’ showing the 26 patterns in colors will bt 
mailed on request, also a small sample and list of dealers 
in your locality handling this linoleum. 


JOSEPH WILD & CO. 


Wholesale Distributors 


366-370 Fifth Avenue, New York 
Boston Est. 1852 Chicago 











Desks that can withstand both fire and flood should 
be invaluable to the business man and therefore 
an easy selling proposition for the Dealer. 


U. S. Steel Roll Top Desks are practically invulner- 
able giving the maximum amount of protection to 
their contents. They are substantial, yet with grace- 
ful outlines and their finish in wood effects is remark- 
able for beauty. It’s a wise Dealer who carries this 
modern high grade furniture. 


New illustrated Catalog de luxe 
and price lists sent on request. 


US.STEEL FURNITURE COMPANY) 
(02 SOUTH WEST STREET, SYRACUSE NY) 
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How a Comma “Saved” the Republic! 

A few months ago Salmagundi recorded 
the detection of a fraud in an important 
English legal document through the pecu- 
liarities of its typewritten pages. Here is 
another case in point, which indicates that 
Sherlock Holmes has either “swum” the 
English Channel or yielded his laurels to 
Lecog and Arsene Lupin. 

One of the French governmental minis- 
tries required a stenographer. As usual in 
a country where civil service is as well es- 
tablished a national habit as the English 
tub or the Venetian gondola, a competitive 
examination was held. A number of young 
women, more or less capable, encountered 
it. After the papers were handed in, the 
ministry was amazed/to receive an anony- 
mous denunciation, also typewritten, charg- 
ing favoritism in the test. Ona small scale, 
and without the tragedy, it was like an- 
other Dreyfus case. The newspapers found 
it capital “copy.” One suggested that the 
premier should retire forthwith. The Roy- 
alists plucked up new hope of a restoration, 
and agreed with the Syndicalists that the 
Republic, at least, was done for. 

Enter, then, the Twentieth Century de- 
tective—we will call him Monsieur Quisait. 
He demands to see the examination papers. 
Also, to be sure, the anonymous accusa- 
tion. He scrutinizes them—using finally a 
microscope. The breathless observers of 
the tottering ministry smothered 
“Ha!” or its French This is 
what he discovers: 


‘ 


hear a 
equivalent. 


Every comma in the letter 
followed by two spaces instead of one. 

Every period preceded and followed by 
two spaces. 

Every paragraph indented three letters 

All the three words used most frequently 
misspelled. 

An acute accent invariably where a grave 


anonymous 


should be. 

All of these peculiarities in the anony- 
mous missive common also to only one of 
the examination papers. 

And this, in spite of the fact that these 
two typewritten “exhibits” were obviously 
written on different makes of typewriter. 

The “villain,” plainly, was found. The 
ministry was saved—likewise the Republic. 
The Royalists went back into retirement, 
and the Moulin Rouge breathed peacefully 
once more. Everybody sang the Marseil- 
laise and drank Burgundy instead of ab- 
sinthe. 

But what did the ministry do with the 


indignant young woman who, like Joan of 
Arc but in a different way, had so upset 
gravity, ever ready for a 
England tries to starve 
tender-hearted. 


the national 
healthy tumble? 
her suffragets, but is too 
Ah, there, messieurs, is the national differ- 
Your Frenchman is less sentimental, 
He is always gallant, and 


ence! 
more logical. 
sometimes quite as cruel in the most re- 
fined of ways. The case in hand proves it. 
M. Quisait did not imprison the luckless 
young writer of wide-spaced periods. He 
did not even arrest her. He did something 
much less reformative, much more humili- 
ating—something she will never forget, al- 
though, rumor says, she got the place for 
which she strove: 

He made her take another examination! 
By this time she was fighting mad—and 
she passed it. 


An Involuntary Holdup. 


Some weeks ago the Carter’s Ink Com- 

pany hit upon a plan to advertise one of 

their specialties in a way that would insure 

attention. Ona regular Carter’s Ink Com- 

pany bill-head a statement of account was 

multigraphed in imitation of typewriting, 
about like this: 

“The Blank Company 
in account with 

The Carter’s Ink Company 

March 1, 1913. To Carter’s Ink.... 

Just below the statement, in 

large clear type, boxed in with rules, was 


$4.50.” 


foregoing 


the following: 

“This is not a statement of indebtedness, 
except for the that you will 
save money, time and temper by buying 
Carter’s Ink. The circular tells why.” 

A considerable 
ments with circulars enclosed were mailed 


suggestion 


number of these state- 
throughout the country to concerns which 
had not yet awakened to the advantages 
of this specialized Carter product. Natu- 
rally this method of advertising attracted 
attention and a bunch of orders came in; 
but one concern in Chicago, perhaps suf- 
fering from brain fag induced by the heavy 
per- 


and 


| 
Said to 


merchants are 
statement 


Chicago 
form, took one look at the 
read no farther, but immediately pinned on 
a check for $4.50 and returned both docu- 
Ink Company 


labor 


ments to the Carter’s 

With the natural reluctance of most peo- 
ple to giving up a check that is incontesta- 
bly good, the Boston office of the Carter’s 
Ink Company has put it up to their Chicago 
office to call upon the company and diplo- 


matically lead them around to the 


ot their with a view t nvincing 


them that the check in hand is but 
order and the precursor 


error, 


ment of a “truly” 
of many other checks in the futur: 


Even Pale Horse No Deterrent. 


One of the liveliest story tellers in the 
Underwood organization tells a short one 
of the apt saying of an old lady friend 
of his family who had been a client of the 
city’s best known lawyer. When she heard 
that he was “lying at the point of death 
she remarked: 

“Well, my gracious, won't en death 


stop that man’s lying?”—-Underwood News 


Dickens Too Industrious. 


A big Toronto store recently had a spe- 
cial sale of books, of which a display of 
Dickens’ novels was the popular center- 
piece. An Irishman on his way home from 
work glanced in and was observed to read 
with great care the sign above xhibit 
Slowly a look of deep disgust erspread 
his face as he repeated aloud Dickens 
works all week for four dollars.” Then he 
turned quickly away, muttering wrathfully 


“The divil he does, the dirty s 


Burroughs Clerk is Champion Diver. 


Donald J. Duke, consignment cle f 
the Chicago office of the Burroughs Add- 
ing Machine Company, is an authority on 
all kinds of fancy diving and swimming 
Double somersets and Australiar rawls 
come as easy for Duke as swimming “dog 
fashion” does to the average swimmer 

Mr. Duke won an honorary bership 
in the Amateur Athletic Union thi gh his 
expert diving not long ago, and at the re 
cent Chicago Water Carnival na gold 
medal and other honors for obtaining a t 
tal of eighty-six out of a possibl 
dred points, in an exhibition of 
ming and diving. 

We Get the First New Nickel. 

Through Frederick P. Bushnell tf the 
Alvah Bushnell Company, Office Appliances 
was the fortunate recipient of tl rst of 
the series of new nickels recent! in 
circulation from the Philadelphia mint 
Mr. Bushnell has our sincere thanks 
this little evidence of his S unt 
thoughtfulness through which 
Office Appliances was able to form an opi 
ion of the new coin in advance of the sev- 
eral columns of discussion which appeared 


a few days later in the daily papers 
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The Filing Envelope for All Time 
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A. R. MacDOUGALL ©& COMPAN) Department “C” 
TORONTO HASTINGS, MINNESOTA, U.S. A. 








© Pittsburgh Visible G) 
Model No. 12 


The First Visible Typewriter and Still the Best 
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Live Dealers Wanted in Denver, La Crosse, Milwaukee and Omaha 


Investigate 


Pittsburgh Visible Typewriter Co. 


Union Bank Building : : Pittsburgh 








BUSINESS SHOW TAKES TYPEWRITING CONTESTS 





WHO 


LAID TO DEVELOP 


THESE 


WIT 


CONTESTS 
ACCURACY 


H 


SINCE 
TO 


THEIR 
STILL 


INTERNATIONAL TYPEWRITING CONTESTS, HITHERTO HELD UNDER THE MANAGE- 
MENT OF OFFICE APPLIANCES, TO BE CONDUCTED BY 
SHow Co. FOR Two YEARS UNDER PERSONAL DIRECTION OF J. N. KIMBALL, 
Has SUPERVISED 
SPEED 


rHE ANNUAL BUSINESS 


INCEPTION—PLANS 
HIGHER STANDARDS. 








International typewriting con- 


test tor speed and accuracy, held for 
he last six years under the manage 


ment Othce will in the fu 


Appliances, 


ture be held under the management of the 
Annual Business Show Company and under 
the direct supervision of J. N. Kimball, the 


supervisor of every annual contest, who has 


been engaged by the Annual Business Show 


Company to handle its contests of every 
kind. This means that the International 

ntest held once a year for the world’s 
record, will be made an even more im- 
portant factor to the business world, than 


it has been in the past 
When H. Patterson, 


maga ynceived 


founder oft 
of 
rules and reg 


(;,eorge 


this zine, Cc the idea type- 


writing contests held under 
would promote speed with ac- 
ould have had 


value. Mr. Patterson believed that 


ulations that 


curacy, he <¢ no idea of their 
ultimate 
the only way to develop speed and accuracy 
the 


of expressing a greater output of a higher 


on machine, which is but another way 


standard, was to invite operators into a con- 


T 
} 


pe 


rator, Ss set 
day's work on the 
Ten years ago 
s country, upon 


as exacted 


enalty for 


ha 


for every 


a 


el 


new 


T< 


carelessness on 


iT 


tl 


[his extrem« 


¢ 


Dp 
pa 


standard 


machine 
bu 


whom 


t 


he 


siness 


the 


S¢ 


h 


irt 
ti 


+ ¢ 
oO 


I 


ois 


business 


} 
ait 


the 





world. Last year’s “school contest’—lim- 
ited to operators who never used the ma- 
chine previous to September 1, 1911—in 
other had used the ma- 
chine but one year, was won by Miss Dunn 
writing 88 words per minute, or six words 
per minute better than the all-around cham- 
pion of the world could do in 1906. 

It is hardly a misstatement to say that 
this entire gain comes solely from the con- 
tests which have been held on the machine, 
nor that had such contests not been held 
the average speed in commercial offices to- 
day would be but little more than half what 
it This fact in itself should be sufficient 
answer to the question, “What good are 


words those who 


is. 


these contests?’ 
From the beginning, these contests have 
been held at the Annual Business Show in 
New York, that enterprise having been se- 
lected as the place best adapted to the pub- 
licity which it was desired to give them. 
Urgent requests have been made by or- 
ganizations to make the contests a feature 
of their annual meetings, but it was con- 


honor awards, and established rec- sidered desirable that they be held at the 





test tor 

rds which could be used in schools where yearly exposition. 

the use of the typewriter is taught. To get Suggestions have been made that the con- 
away from the old idea of mere speed, tests be broadened to include contests be- 
which had no practical value, he established tween operators to demonstrate a feature 
a set of rules and regulations, after con of the machines—as “card writing contests” 
erence ith many Business School pro- and similar events. Such contests would 
prietors, by which a penalty of five words FRANK E. TUPPER. be interesting and might prove that certain 


yvends for his supply of 


and typists, considered a 


equipped who, upon graduation 
words 


out thirty-five 


fifty 


a minute 


onsid 


minute 
the 


speed of words a 


Was ¢ 


ered a marvel. Today same schoo 


1 


require that student reach at least 


every 
the fifty-words-a-minute point and many of 
the students reach seventy and eighty 


believe that no small part of this result 





been obtained through the influence of the 
typewriting contests conducted by Office 
Appliances 

len years ago if any operator were asked 
the possibilities ot either himself or 
thers on the typewriter, he would have 
said he did not know—and uld have 
stated the simple fact. Today there is 1 
1 student in any school but can tell 
just how fast the “champi in é 
and how far away from that champ 
he nearest competitor When Miss 

n the International trop! for the : 
time with 82 words a minute e wa 
knowledged rightfully to be ( et 

FRANK RUTHERFORD. the machine—the fastest operator J. N. KIMBALL. 




















Every typewriter in use in your 
vicinity is opening the way for 


TheEdison 
Dictating 
Machine 


Prevent substitution, 

specify ‘‘made by Edison”’ 
Every owner of typewriters 
must dictate slowly, to a sten- 
ographer, taking her away 
from her writing to take his 
dictation, or 


Dictate at his own pace to his 
Edison while the typewriter 
operator continues to write 
letters all day long. 


There can be little doubt in his 
mind which way is least ex- 
pensive and most efficient when 
you tell him the facts. 

There are still openings for dealers 
to handle the Edison Dictating 
Machine or for men with sufficient 
capital and sufficient confidence in 
this big moneymaking proposition 
to take advantage of this chance to 
start in business for themselves. 
Write us for our free book “The 
Goose, the Typewriter and the 


Wizard.” 


ThomasA. Edison, Inc. 


205 Lakside Ave., Orange, N. J. 




















APPLI! 


ANCES 


machines were best adapted ertain 


uses, but the managers of the contest have 
not considered the machines heir sole 
desire was to promote speed with accuracy 

encourage better typewriting and to in 


crease the daily output of the operatol 


It was the intention f Mr. Patterson 


and that intention has been carried out by 


the present managers of the publication, to 


ontinue the contests until they ere per 
anently established. vhen they s] vuld be 
turned over to someone who was in bettet 
pesition to give them the immense amount 


required 
The engagement of 
handle all contests 


opens the Way lor a 


he Show Company to 
that enterprise, 
and arrangement has been made 


transfer, 
by which the Business Show Company will 
take over the contest, tor two years. and 
permanent teature of their an 


New York \s Mr 


the contests in 


make it a 


nual show in Kimball 


has handled the detail 


the past, the transfer to the Show Com- 


pany brings no change in the method or 
rules under which the contests have been 
held The editor of Office Appliances will 


act in an advisory capacity whenever called 


upon, and Office Appliances will, in the fu 


ture, as it has done in the past, support in 
every consistent way, this, and other con 

| tests conducted under the Id Office Ap 
pliances rules and regulations, wherever 
they may be held 


The managers of Office Appliances give 
with 


contest 


up their personal work on the 


great reluctance. The contests have, how 


ever, been developing to such importance 


and the Business Show, where they have 


into a 


Was ( mnsidered 


always been held, having been made 


permanent institution, it 
desirable for the benefit of speed with ac 


they be put in the hands ot 


well 


them up to a still higher standard 


curacy, that 


those who are s equipped to bring 


ind make 
‘reasing influence 


them an ever ine 


Chicago and New York Business Shows. 


[That -the two business shows to be held 
this fall—in Chicago at the Colisenm—Sep 
tember 8 to 13, and in New York at Sixty 


October 20 to 25, 


clearly; 


space so tar in 


ninth Regiment Armory 


will set a new standard is shown 


by the sale of the idvance 


if the exhibition. Frank E. Tupper, pres 
ident and sole owner of the Show Company, 
was in Chicago in April with the diagrams 
Sixty per cent of the total space for the 
New York show is engaged under contract 
vhile initial work on the Chicago exhibi 
tion brought sufticient result to guarantec 


\ir. Tupper’s former connection with Ot 


fice Appliances as New York 
special knowledge of the field 


Manager al 


fords him a 
admirably for presiding 
h he will giv 


and equips him 


over the enterprise, to whi 


his personal attention and devote his entire 


time during the 


year 


Mir. Frank Rutherford, who has spent 


much of his later life in the typewriting 


business, is secretary of the company 





st important ste 


I) Company t protect its service s 
the engagement of Mr. J. N. Ki I] 
handle l contests held al 
Kit il] has tor several years pervis¢ 
the typewriting contest, the FE. n trai 
scribing contests and other sp I 
5 veek 
\\ Kimball a me 
g and during ( i 
( evoting mu 
hese important 
I re value re f 
( sts under \I1 in 
] ill be made a featur 
. V al new interest is ass 
igo it is planned 
tt ( \liddle West conte \ 
LY ntest, to be held ul 
ly t same conditions as the 
contests held annually at 
s] Vs Lhe \Liddle West 
contest ill take in contestants {) 
Kentucky, Indiana, Michigat I] 5, W 
ons Sssouri, lowa \lint Nans 
Nel i, South Dakota and N Dak 
| mpionship of the Mid \ 
he represented by i silve { be 
held by the winner for one yea i! 
ner als eceiving a gold m« S r al 
br edals will go t 
t I e ol mtes I] I 
ute 
| Chicago City nte 
ni ters who are reside 
§ Chicago, prizes being gole 
bronze medals rime of the City 
contes hniteen minutes 
Che mntest will be managed rh 
ball assisted by a corps ¢ 
mercial teachers residing in t tates e1 
I ( n the contest It is al 
to admit to the correcting 1 I re] 
resentative from each typewriting pal 
whose machine is represent 1 
tests It has come to be a matte tes 
tion whether or not machines at n trial 
is well-as writers, and in order that « I 
maker may have an equal « ty 1 
judge of the fairness with which t ! 
tests are conducted, each will llowed 
representative as stated above 
Undoubtedly this will be the _ biggest 
affair of its kind ever held in Chicago Ir 
a number of years there have eel rapid 
writers who desired to get into the Interna 
tional contests at New York, but the neces 
sary cost and time have made it absolutely 
prohibitive That these writers ll tak 
advantage of this opportunity rtail 
and they will be joined by many more 


ability and will bi 


have faith in their own 
glad the chance to show A il the 
Cal 
The entrance fee for the liddl West 
contest will be $2, and for the ¢ City 
contest $1, payable on entry slank ; 
copies of International contest rules 
der which the Chicago contests will be 
held in be had upon application to J. N : 
K ill, 1358 Broadway, Ne \ City 
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CLEVER FRENCH GIRL WINS 
CONTEST. 


Office Appliances for April showed th 


portrait of Mile. Marin, who won the hon 
ors at the speed and accuracy typewriting 
competition held in Paris 

Mile. Marin is but nineteen years old and | 
is a typist in a Copying Office in the Rue 
Lathtte She was not especially trained 
for speed, but developed her own efficiency 
through her day’s work 

She accomplished the remarkable feat of 
maintaining an average speed of seventy 
for three-quarters of 


five words per minute 
an hour without a single mistake in spell 
ing. (American stenographers please note.) 
The total amount her errors was but 
four or five and they consisted wholly of 
errors in punctuation 

The precise nature of the rules and reg- 
ulations have not been furnished to the pub 
lishers, but the rules are what are termed 
the standard rules of France. 

The Competition in which Mlle. Marin 
participated is an annual competition open 
to all users of the Oliver typewriter in 
France This competition not only pro 
motes fraternity among Oliver typists, but 
has for its special design the encouragement 
of speed with accuracy 

The test consisted in copying from the 
day's issue of the French newspaper “Le 
Figaro.’ No operator knew what copy 
would be furnished. The newspapers were 
put in their hands a moment before the 
signal was given to start 

Among the several prizes offered, con- 
sisting of sums of money and articles of 
various nature, was one of the latest model 
Oliver machines. The distribution of the 
prizes took place at Salle Gaveau and was 
made a part of an evening's entertainment 
Seventeen hundred people were present 


The papers were examined by a jury con 


sisting of 

Mr. O. |] Rodington, President of the 
British Chamber of Commerce of Paris; 
Sir Robert Walton; Mr. J. Pajot, General 
Manager o Coffres-Forts Fichet’; Mr 
Fournier-Forquignon, President de la 
Chambre le la Mecanographie: Mr. Ra 
visse, Edit f the magazine “Mon Bu 
reau’; Mr. Gandouin, Advocate: Mme. Gan 
douin, Principal of the Oliver School; Mr 
Denis, Sub-Manager of the Cosmos Com 


pany: Mr. E. A. Beazley, Continental Man 
ager of the Oliver Typewriter Co., Ltd 
\ group portrait of these people was shown 
\pplances last month 








in (thee 


SPECIAL COMMITTEE MEETS IN 


(on \pril 30 the pecial committee ap 
pointed by the National Stationers’ Asso 
Clation t ascertain the precise conditions 


1 


which prevail with relation to direct selling 


] 


by manufacturers and jobbers to consum 


ers, met and took testimony in the rooms 
t the S ners’ Board of Trade on April 
30. | \ kes hairman of the com 
mitte¢ 


\ report will be presented at the Spring 
field ( mvention 

















Office Equipment 
Salesmen 


This is for You 


NLY “‘live-wire’’ salesmen will be interested in this adver- 
tisement 

in touch with experienced Office Equipment 
lished in business for themselves— 


We wish to gel 
Salesmen who are already estal 
or who wish to become so established. 

To such men we are able to offer unusual opportunities. 

We assign ‘‘exclusive territory’? for the sale of a complete 
line of Duplicating Equipment 

This Duplicating Equipment reproduces typewritten let- 
ters exactly, addressing them and, if required, turns them out 
with a fac-simile signature in different color. 

Our equipment also includes the fastest known device for 
setting type from which letters are to be duplicated—and a 
Direct Inking Attachment which enables an operator to turn one 
of our letter Duplicators into an Office Printing Machine, with 
which a large percentage of printing expense can be saved. 

We offer complete Letter Duplicating Outfits at from $75 
to $300 

We make an Electrically Operated Power Duplicator which 
turns out duplicate typewritten letters at the highest rate of 
speed consistent with good work. 

Our line also includes three different Addressing Attach- 
ments and all accessories 

Thus, we put our representatives in position to get business 
from both smallest and largest concerns. 

If you are the kind of salesman described in the first part of 
this Advertisement, write us at once. 

Tell us all about yourself and your experience. 

The more information you give us about yourself, your 
experience, your ability and your resources, the better able 


we shall be to judge of your fitness to do our proposition justice. 


Write us today Addr 


TheWriterpress - Lettergrapil Co. 


Dept. 21, 295 Broadway, NEW YORK 
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Save Nine Clerks’ Pay 


by using the 


LIGHTNING 
NER 










This Labor Saving office device 
operated by one clerk will open 
over 200 letters a minute with- 
out cutting an enclosure. 


One boy or girl can do the work of ten, 
open all the mail in one department and 
have it distributed practically as soon as 
received. 

Actual observation in a department 
store where the Lightning Letter 
Opener is now used has shown that 
the average mail boy opens only about 
10 letters a minute. ‘This seems ab- 
surd, but we ask you to watch it your- 
self. Then you will see that our state- 
ment is very conservative. 

















Quick opening and distribution will save val 
time for both officers and clerical force, and 
showing the latter the value of minutes will put 
snap into the day’s work 








In a highly systematized office (name on re- 

uest) one S ihening Letter Opener enabled 
three capable young men to be transferred to 
another department where they could earn 
more money for the company. No one re- 
alized how much valuable time was being 
used in simply opening mail. 


The Lightning Letier Opener is extremely practical 
All letters are opened flat; the enclosures cannot fall 
out. Take the mail just as it comes from the bag 
Don't shake itdown. The knives cannot cul a single 
enclosure. Torn or crumpled envelopes, thick or 
thin foreign letters, are all opened just as well and 
at the rate of over 200 a minute 


















We do not expect the Lightning Letter Opener to 
do its best work in your office the first day or fir 
week. We want you to give it a thorough 
at our expense; to compare it with any other 
opening device on the market 


Fill in and mail this coupon today. 








Lightning Letter Opener 
Company 
311 State Street, Rochester, N. Y. 


Makers of the Newest Member of the Efficiency Family 












Gentlemen 
the current used in my office is A 

is ; frequency is (Cross out one.) 
Send on that machine for approval. 
Write your name and address on the margin 
and send today. 


My Electric Lighting Co. advises that 
DC Voltage 




















TYPEWRITERS 


wholesale at attractive prices 


KINN & PETERSON 
143 N. Dearborn St., CHICAGO 
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INGLY OF His 


MEMBER OF PROMINENT BrITISH FAMILY HERE 
ON PROFESSIONAL BUSINESS, 
First VIsIt TO 


TALKS ENTERTAIN- 
THis COouNTRY. 








LAWRENCE, 


senior 


Pe FR \LEXANDER 
English 
Lawrence & 


lawyer 
a, 


who is an 
ae partner of 
ingers, has been visiting America on profes- 


whart- 


sional business and has taken the opportu 


nity of studying the position of the type- 
writer industry He has come to. the 
conclusion that 


there is room in Eu 
rope for an English- 
built 
chine at 
prices and is taking 


standard ma- 


standard 


steps to place a ma- 


chine of this descrip- 


tion on the market 
in due course He 
has a new standard 


model containing 


new feat 
but the 


will be in ev- 


several 
ures, ma- 
chine 
ery way of standard 
type. 

Sir Alexander is a 
that 
Lawrence family so 
well known in Eng- 
land from the prom- 


heroic 


member of 





inent and 


part taken by some 








Glenconner at a reception given to Premier 
Asquith. Although his experience with the 
more violent of the agitators for this 
cause has been anything but agreeable, h« 
neverthless is inclined to favor the idea 


of universal suffrage, and that he has given 


careful study to the subject became evident 
the other day in the 
9 . aaa office of his maga 
zine, when the 
write emarke: 
that he vent his 
boyhood young 
manhood it state 
where e¢ | suffrage 


was lawful from th 
time of its organiza 
tion as a territory 


Instantly Sir Alex 


ander queried 
“Wyoming Chere 
are comparatively 
few Americans whi 
are cognizant of the 
fact that the ballot 
was first given to 
women equal 
ity with men ir 
Wyoming on the or 





its ter 


ganization 
ernment 


ritorial 
in 1868 that this 





of its members in 

the Sepoy rebellion policy Was contin 
in India during 1857 ued when the terri 
The horrors of this SIR ALEXANDER LAWRENCE. ime wae . adinitted 
war, the bloody cruelty of the ma- as a state and that the state of Wyoming 
tives wreaked upon white women and chil- was the first in the Union to grant equa 
dren, the rescue of ‘those surrounded and = suffrage; yet here ccmes an glishmar 
defended by small and decimated garrisons many thousands of miles with ll unde 
of British troops, and the final crushing of | standing of what hardly one Amiericat 
the rebellion with the punishment meted a thousand remembers—which seems t 
out to the leaders of it, are all vividly pic- show that cultured Englishmen, when the) 
tured and described in the London Illus- finally settle the question of suffrage, will 
trated News of 1857, a bound volume of do so with full knowiedge of all the facts 


which is in the writer's 
Sir Alexander is both lawyer and _ busi- 


possession 


ness man; he has advanced ideas on educa- 


tional subjects, believes in English tradi- 
tions and keeps himself thoroughly posted 
upon current events, world politics and po- 
litical movements having a bearing on sub 
jects which are vital in British affairs. Like 


Englishman, Sir 


many another prominent 

Alexander has come on one or two occa- 
sions in touch with agitators for women 
suffrage. once having suffered a_ rather 


painful experience when a guest of Lord 


Sir Alexander Lawrence is a graduate 
Oxford University, and he maintains law 
offices in the Temple, in a building which 
was erected in 1678. He says this is called 
the “ne building in contradistinction 
the old building, which was erected some 
time in the twelfth century He is undis 
guisedly pleased with the Unite States 
especially its people, for he says wit 
humorous twinkle of the eye, that Chicag 
weather in the month of April reminds hit 
of London because it is so consistently ba 
He praises the courtesy and hospitalit 
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Americans, and suggests that a modifica- 
tion or, as it were, a revision downward, of 
the American system of high temperatures 
in houses would be of advantage, for, said 
he: “I felt at first like a hot-house grape 
just ripening.” 

Sir Alexander was much interested dur- 
ing a short stay at Washington, D. C., 
when he attended a session of the Supreme 
Court of the United States. The court at 
the time was trying a case involving the 
question whether an estate of a million 
dollars left by a Filipino merchant belonged 
to his children by a Filipino wife, or 
whether he had been previously married 
to a Chinese woman in 1847, in which event 
the estate would go to his heirs by the first 
marriage. The jurisdictional questions and 
the variety of laws and customs which the 
United States Supreme Court must pass 
upon remind him of the Court of Appeals 
of his own country, which is the court of 
final jurisdiction in the British Empire 
This court settles controversies from every 
corner of the British dominions, from mat 
ters arising under the old French laws of 
Quebec to the native laws of India and 
the ancient Norman customs of the Chan- 
nel Islands 

Sir Alexander says that he enjoys golf 
ing, but that he is-an indifferent player 
During his college days he was a good foot 
ball player and achieved some distinction 
in college athletics as an amateur boxer 
He is somewhat inclined to listen more 
than he talks; but what he says is interest- 
ing and to the point. He is a most enter 
taining conversationalist on topics of the 
day, on travel, politics and current liter 
ature, but it requires some art in cross ex- 
amination to get him to say anything about 
Alexander Lawrence 

He returns to England after a satisfac- 
tory trip, with the intention of pushing 
vigorously the manufacture and sale of 


British-made standard typewriter, for 
whose construction British shops are al 
ready admirably equipped 


WANTS AGENTS ABROAD. 
The Ideal Stencil Machine Company of 
Belleville, Ill., recently made a shipment of 


stencil machines to the Deutsch-Ameri 
kanisches Exporthaus of Berlin, Germany 
their agents for Germany and _ Austro 
Hungary. The company has already intro 
duced its machines into Australia, New 
Zealand and British South Africa throug] 
the Excelsior Supply Company of Sydney 
Austral ind is desirous of establishing 
ther agencies with reliable foreign dealers 


BIG COMPANY CHANGES NAME. 


Phe ime of the Universal Stenotyp: 
Company f Owensboro, Ky., has beer 
hanged to the Stenotype Company 


Measure your wrath but not vour love 
ait] reates possibilities 
Today is tomorrow's banker 


ds are raw metal. Work is the mint 








Job Printing 
= At Half Price 
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Yn Form Letters, Circulars 
) Price Lists, Bills 
Cards, Office Forms 
Announcements, etc. 


done on an Underwood Re- 
volving Duplicator by a six 
dollar a week office boy will 
serve your purpose just as 





Model No. 4 
well as those your printer now charges a dollar an hour for. 


It does not take long at this rate for an 


UNDERWOOD 


Revolving Duplicator 


to pay for itself. It’s a great help to efficiency—a daily time 
and money-saver. It will help you increase sales by the 
most direct, wasteless kind of publicity — personal letters. 
It reproduces fifty perfect copies per minute—the work is so easy. any boy 
can do it well. The machine is neat, clean and compact and will not get out 
of order. Sold complete without any license restrictions. You can buy your 
supplies where most convenient 
You need it? Write now for 


booklet and specimens of work 


New Style Supplies 





New 1913 Model 


Model No. 3 


UNDERWOOD TYPEWRITER CO. 


(INCORPORATED) 
Dep’t B. Underwood Building New York City 


Branches in all Principal Cities 




















FREE 
DELIVERY 


of Recovered Platens 


TRANSPORTATION 


paid both ways on platens pro- 
vided they are stript of old rub- 
ber when sent for recovering. 


PARCEL POST 


provides us with an oppor- 
tunity to improve our service 
to the dealer. We announce 
that we will take your cores 
and return them recovered 
without any transportation ex- 
pense to you. 


QUALITY IN PLATENS 


is the first consideration with 
We continue to furnish at 


us. 
50c the best platen on the 
market. We have not changed 


our price and consequently no 
need to lessen our quality. 
SOME MANUFACTURERS 


recover platens with rubber the 
cost of which has been lessened 
by adulteration. These platens 
have been priced accordingly. 


OUR REPUTATION 


is of such value to us that we 
cannot afford to take such 
chances on quality. 


PROMPT SERVICE GUARANTEED 


THORP & MARTIN CO. 


Parts, Platens, 
Tools and Supplies 


Factory, BOSTON, U.S. A. 








MANUFACTURERS 


You know the value of 


Rubber >: Covers 


We make them for all machines. Special 
prices and discounts. Cover fabric sample 
and catalog on request. 


Typewriter Specialty Co., Inc. 
152 Chambers St., NEW YORK 





Dust 
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AIDS FOREIGN TYPEWRITERS 


(New York Times, April 8, 1913.) 


Charles Strauss, chief counsel for the 


Underwood Typewriter Company, pointed 
out last night a provision in the proposed 
new Tariff law which, he said, gave a dis- 
tinct advantage to European manufacturers 
American typewriter manufacturers. 
Under the 


are admitted mto this country free of duty, 


over 


proposed new law typewriters 


on the theory that they are a product of 


steel 


“Typewriters,” said Mr. Strauss last 


night, “are no more a product of steel than 
are watches Typewriters have from a 
dozen to fifteen ingredients in their com- 


position other than steel. The proposed law 
admits the machines free, but lays a tax on 
used in 


the raw materials other than steel 


the manufacture of the machines. The re- 
sult is that the foreigner sending in a com- 
plete machine gets in free of duty, whereas 


his American competitor is compelled to 
pay duty on the ingredients that he 


the 


has to 


have in order to turn out finished 
product 

“The bill eliminates the 30 per cent duty, 
but subjects the American manufacturer to 
the duty on the raw materials. It is an 
unfair discrimination in favor of the foreign 
the American makers 


the bill in its 


manufacturers, and 


of typewriters will oppose 
present form, so far as it relates to the duty 
on raw materials and the admission free of 


the finished foreign machine, to the utmost 


Typewriters. 
(New York Times, April 9, 1913.) 
Charles Strauss, General Counsel for 


the Underwood Typewriter Company 


It is the conviction of the typewriter manu- 


facturers of this country that a fair import 


duty upon typewriters, such as now exists 


under the present Tariff act (30 per cent ad 


valorem), is absolutely imperative to the 


future welfare of the typewriter industry, 
and that it would be most unfair to permit 
the free importation of foreign made ma 
chines 

[The considerations which lead to this 


threefold, to wit 


the 


conviction are 


1. Because under existing Tariff act 
and under all previously proposed revisions 
thereof, and under any conceivable revision 
thereof which does not approximate ab 
solute free trade, the various materials out 
of which the typewriter is constructed are 
and always will be dutiable. 
the difference 


manufacture here and abroad 


D the 


2. Because between 


cost of more 
than offsets 
foreign built 


the cost of transportation of 


such 


hence, if 
the 


machines, and 


are admitted free, foreign 
manufacturer wilb be able to 
than the American manufacturer can profit- 
ably produce and market his product 


the 


machines 


sell for less 


3. Because American manufacturer 


exporting his machine has to pay duties in 


practically all of the European countries, 


including Germany, France and _Italy, 
wherein the foreign competitors are found 
The placing of typewriters on the free list 





must have been done inadvertently, and 
doubtless will be corrected Chey have ap 
parently been classified with sewing ma 
chines and cash registers But the sam« 
reasons do not exist, because both 

last named industries have toreign ta ries 
already, which means the competition they 
will face will be their own 





Photograph, taken at night, of a 6x8 foot 
electric sign in front of the store of R. M. Par- 
rott, North Carolina sales agent for, the Dalton 
Adding Machine Company, at Raleigh, N. C. 
This sign is said to be a very fine example of 
reproduction work by electric lights. 














One of the windows in the store of R. M. Par- 
rott, North Carolina sales agent for the Dalton 
Adding Machine. The big electric sign shown 
in the preceding illustration appears in this pic 


ture, which was taken by daylight. 
BIXBY SEEKS LOCATION. 
C. M. Bixby, who recently resigi 


manager of the Bixby Office Supply | 


pany, Grand Rapids, Mich., and t 
drier climate for the benefit 

by’s health, passed through Chicag 

ly on business. Mr. and Mrs. Bixby ha 
recently been living in eastern N¢ ka 
and Mrs. Bixby’s health has so great 





Md.) 
) is to encourage strong hopes 
: 5 
IS I v | king for a desir 
nnection with some office equi 
ment neern where the climate will 
the throat t1 bl 
Irs. B y was subject in Micl 
( by 1 e wire—one 
perienced kind—and should any 
reaqde!l f this mag ine desire to commu! 
uggested that letters | 
ire ot the Bixby Office Suppl 
Compal! 66-68 Pearl street, Grand Rapid 


rs. B. E. Calkins, of Anacond 





re they will spend a month 
r near San Diego. Mr. Calkins 
s not been the best during th 
and on the advice of his phy 
he rest cure whil 
rst time in my life I inten 
ing but loaf,’ said Mr. Calkins 
\\ ll rent some little house close t 
and do absolutely nothing 
fact hope to come back so stout that the 
vill mistake me for Oscar Reit 
Ikins is one of the leading 
dealers in Montana, and has 
self far is in that part r ti 
and aggressivens 
riends hope that his stay 
California will fullfil every expectation 


INK MAN HAS NARROW ESCAPE. 


re O!1 R. Simpsot vho has for the past 


rs travel for the Robert Kelle: 


Detroit. in the southern, 


nortl estern states, has just 


1 
1 injuries received in a rail 


: V 
| Metal 


BEN CALKINS TAKES VACATION. 


for Southern Cali 


! Safe 


é/ 





The New 


Curtain 





No. 831 Safe with Sections 


pore of swinging doors, always in the way and taking up valuable wall 
| and aisle space, this new type of safe has a pull-down curtain. Can be 
placed side by side without loss of space. Substantially built of heavy plate 


steel, double-wall construction, reinforced where necessary to withstand con- 
siderable crushing force. 


The Interior admits ‘‘Art Metal” horizontal Sections, 18 inches deep, as 
illustrated. Also adjustable steel shelves and partitions. 


Convenient Curtain Instead of Swinging Doors 


Exclusive Features 


Curtain is double—one curtain behind the other, joined 
together and operating as a single curtain. Curtains are 
formed of steel slats, ingeniously joined so as to make a con- 





dent which occurred on tinuous flexible sheet; light enough to be readily operated 
th of February. The passenger | and yet so strong as to exclude fire, smoke, dust and water. 
vhich Mr. Simpson was riding on Slats are made so as to insure curtain expanding uniformly 
Wrightsville & Tennille Railroad near | when exposed to heat without being forced from guide-ways; 
Eastman, Georgia, was overturned and Mr. | and, being double with air chamber insulation, better pro- 
Simpson sustained a severe scalp wound, a tection is afforded than by doors usually furnished on safes 
n his shoulder, and a sprained hip of this type. Curtains are so fitted to channel guide-ways 
Simpson’s many friends will rejoic and carried on anti-friction ball-bearing walls so as to re- 
kn that he has sufficiently recovered duce friction to a minimum, and being carefully weighted, 
can again call on the trade witl secure greatest possible ease in operation. 
any injurious effects to himself = : . , 
The safe is mounted on swivel casters, easily moved about, and is 
shipped on its own base. 
AMERICAN TYPEWRITER EX- Regular stock finish is Olive green enamel. Other plain colors or 
CHANGE MOVES. hand-grained finishes to order. 
With the general May first migratior DIMENSIONS 
nerican Typewriter Exchange moves No. 831 Curtain Safe Closed _ Over-all: 37 in. wide, 72 5/16 in. high, 28% in. deep. Clear inside: 
$3 to 140 North Dearborn street 352 in. wide, 564 in. high, 20 in. deep. 
The 1 uarters are considerably larger 
ld and will provide much bettes Prices and Further Information on Request 
handling the company’s gr: 
ne siness 7 he \me rican Typew ritet e 
Exel leals in typewriters in the rougl A t M t | ( t t ( 
ully repaired. and rebuilt. and does busi r e a ons ruc 1i0n Oo. 
h all parts of the country. The JAMESTOWN, N. Y. 
is under the management an 
| ( 


Originators and Largest Makers of Metal Furnituer 
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A WORD FROM MR. BAILEY. 

“The published sheet of committee of the 
National Association of Stationers 
Manufacturers shows the names and locali- 
ties of some eighty men especially delegat- 
ed by President look 
the interests of until the 
next or ninth held at 
Springfield, Massachusetts, commencing on 
the thirteenth of October, the 
names of the officers and delegates to the 


and 


Patterson to after 
the 


convention, to be 


Association 


next also 


National Chamber of Commerce,” says 
Frank W. Bailey, chairman of the Conven- 
tion Committee, in a recent communica- 
tion 

“These eighty men have each some spe- 
cial work to investigate and make report 
upon at this convention lf they con- 
scientiously look after this delegated work 
as they do their own business, we shall 


have a very interesting and instructive 
meeting 

‘To the few who met in Chicago in 1904 
and signed the application for a charter, 


not realizing at that time what was in the 
minds of the originators of this movement 
and their deep-laid plan that has been and 
is being worked out, the results seem mar 
velous. Slow 
the development of all substantial benefits 


has been this growth, as is 


“Our Association last year accepted the 
invitation of the manufacturers by voting 
to meet at Massachusetts,. in 
1913. 
facturers enter more fully into the dealings 


They are 


Springfield, 
The products of this class of manu- 


of the stationer than any other 
men who have given royal support to our 
National 
a convention in their midst 


Association, and deserve to have 
and moreover, 
they are jolly. good fellows. They are re 
sponding to the call and we shall not only 
have an opportunity to transact our annu 
ual business as an association, but to see 
the workings of some of the famous mills 
and be entertained by the manufacturers 
of the Connecticut Valley 
“Never in the history of our nine years’ 
work has the membership shown a disposi 
tion to secure accommodations as early as 
they have at Springfield. Do not think 
because the Hotel Kimball is booked to its 
capacity that there is not room for all. We 
hotel 


accommodations 


have assurance from our able com- 


mittee that 
for all who wish to come can be obtained 


satisfactory 


Having nine traveling from 


this delightful center, I know of their hos- 


spent years 


pitality and the man who fails to join us 


at this convention will enter on his life’s 
calendar a loss that he can never make 
good 

“Plans for the next convention are well 
under way The regular routine will be 
followed till Tuesday evening, when we 
shall hold an evening session of the asso- 


room tor manufactur 


Wed 


considered Holyoke 


ciation to make the 


ers to take members to the mills on 


nesday. That will be 

Day and in the evening an entertainment is 
= . 

that will be 


which we announce at 


being worked out very inter 


esting, but cannot 


Thursday will bring the closing 


this time 
of the 


convention, and at the banquet we 
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hepe to have speakers of national promi- 
nence 

“Plans for Friday and Saturday are 
yet completed, but will be announced later 
Those not 
tions should do so at 
F. L. Wood, Springfield, 


of the hotel committee, for 


not 


who have made their reserva- 


once and write to 


Mass., 


accommoda- 


chairman 


tions.” 


CARBON PAPER CONCERN TAKES 
MORE ROOM. 

the Neely & 

started in 


Pe aco k 


Chicago 


business ot 


The 


Company, which was 
only a few years ago, has been so success- 
ful that the company has had to take new 
and larger tactory quarters in the Boylston 
116-122 West 


entire 


building, Illinois street, where 


they occupy two floors, comprising 


about 35,000 square feet of floor space 
Che Neely & 


brief time in which they have been in busi- 


Peacock Company, in the 


ness, have achieved an enviable reputation 


as manufacturers of the “Buckskin Brand” 


of typewriter ribbons and carbon papers, 
and have established their lines with a 
large number of dealers throughout the 
United States The growth of their busi- 
ness, indeed, has not been confined to this 


country alone, for, it is interesting to note, 
their export business has grown to such an 
extent that they are now shipping goods to 
many different countries 
In their 
’ = 7 
cock Company has installed the 


and 


Neely & Pea- 


latest 1m 


new factory the 


proved machinery for the 


manufacture of typewriter ribbons and car- 


apparatus 


bon papers, with modern appliances for 


testing purposes in their up-to-date labora 


tories. 
The members of this company are all 
young, though experienced men, and all 


oi them are on the job every day \mong 
added to the 


Rockwell, who was recently 


those recently company's 
staff is M. H 
connected with a large industrial company 
of Milwaukee 

The 


pers in preparation, 


company has a number of new pa- 


which are soon to be 


put on the market, and is just issuing a 
new catalogue for which they invite in- 
quiries from dealers who may be interested 


in the lines 





Export shippers should take notice of the 
fact that ocean rates have ruled abnormally 
It should 


financing ol 


high for the past twelve months 
that the 
drafts is an important 


also be recollected 


invoices and factor 
to avoid excessive charge for exchange in 


While on the 


foreign transportation, shippers should ex- 


commissions subject of 


ercise great care to select the best means 
for sending their devices abroad Small 
items should not be sent by freight where 


parcel post will accomplish the same pur- 


pose; for instance, it may cost $3.50 to send 


a $5.00 pencil sharpener from New York to 


Bombay by freight, while the same article 


might possibly cost sixty cents by parcel 


post Exporters should study into these 
matters and get a line on them, for it is 
perfectly clear that a dealer cannot get 


fa 19123 


item when freight 
than half the 


cost of the goods to pay him for h 


enough for a small 


charges cover more yriginal 


andling 
them, unless there is some way he can get 
him more cheaply 


them transp¢ rted to 


Frequently parcel post is the answer his 


problem 





A BUSINESS SHOW AT FORT 
WAYNE. 
12th to 
Printing Company of 
held a 
The 
were personally attended by represen 
included the follow- 


1 


15th, inclusive, the 
Fort 


From March 
Fort Wayne 
Wayne, 


business 


Indiana, very successful 


exhibition exhibits which 


tatives 
of the manufacturers 
ing 

Burroughs Adding and Bookkeeping Ma- 
chines represented by Mr. Bailey 

Wales \dding 
Mr. Roger 

Multigraph Letter 
Folders represented by Mr 


Machines represented by 


Printers, Sealers, and 
Lone \ 


Dictaphones represented by Mr. Dessler 


Shaw-Walker filing devices represented 
by Mr. Wagner 

All steel filing devices of the General Fire 
proofing Company of Youngstown, Ohi 
represented by Mr. Smith 


L. C. Smith & Brothers 


resented by Mr 


typewriter 
Huggins 

,ookkeeping \lachines 
represented by Mr. Smith 

Other exhibits not personally represente 


Elhott-Fisher 


included 
The 


Viking 


Marvin Safes 


Hall, 


Bookcases 


Herring, 


Gunn, Derby and Cutler Desks 
Milwaukee 


Saunders and other envelope sealers 


Chairs 


The Addressograph, and a large number 
of other office appliances and _ business 
furniture 

The exhibition was very successful 
a sales standpoint for, although the attend 
ance Was not so very large, thos« lid 
come were there with serious purpose, sev 
eral good sales having been made ring 
the show and a good list of prospects s¢ 
cured by exhibitors The gentlemen den 


onstrating the appliances worked hard until 


ten o'clock each night of the show, after 
which hour until midnight everyone was 
seated around a ten-foot round table wher« 
refreshments were served The honors ot 
the gabfest’” were awarded to | VM 


O'Connor, store manager of W. K. Stewart 


& C Indianapolis, who proved to be the 
best all ‘round story teller t M1 
Wagener of the Shaw-Walker Co y ani 
Mr. Loney of the American Multigrap! 
Sales Company ran Mr. O’Cont 1 clos 
second for first honors 


COLUMBIA CO. TAKES LARGER 


QUARTERS. 

Che Columbia Ribbon and Carbon ( 
pany will move from its present quarters 
in New York City to larger and 
enient premises at 69-71. Wooster street 
that city. They will move about the 


tter part of May 
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VIEWS SHOWING THE ARRANGEMENT OF THE STORE OF THE FORT WAYNE PRINTING COMPANY, FORT WAYNE, IND., DUR- 
ING THEIR RECENT OFFICE APPLIANCE EXPOSITION.—Upper left-hand picture: Showing ‘‘Alisteel’’ filing cabinets of the General Fireproofing 
Company, with Saunders hand and electric sealing machines on table In the foreground. Upper right-hand picture: Showing Wales Adding Ma- 
chines and L. C. Smith Typewriters, with a portion of a Shaw-Walker ‘‘Sectionet” exhibit on the extreme right. Left-hand picture, middle row: 
Exhibit of “Sectionet” filing devices, manufactured by the Shaw-Walker Company. Center picture: The Dictaphone exhibit, demonstrating both 
dictating and transcribing. Right-hand picture, middie row: Exhibit of Viking Book-cases and Gunn, Derby, Cutler and Valley City Desks. Low- 
er left-hand picture: Where the Multigraphs were demonstrated. Lower right-hand picture: The display of the Burroughs Adding Machine Company. 
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THE FOURTH OF A SERIES OF ARTICLES, 
Mvucu OF THE DaTA 1s EXTRACTED FROM A RECENT 
BROCHURE OF 
‘“‘PRECURSORS OF THE MODERN WRITING MACHINE.”’ 


FOR WHICH 


Count Emitio BUDAN, 








1833 typewriter model 
attempted in had 


tered one fundamental and final dit 


NTIL 


every 


Lurope encoun 


ficulty—that of lever construction Many 
had been designed which worked, as we 
have seen, but none that worked rapidly 
The obstacle was chiefly that of a_ solid 
common lever principle which by its very 


nature forbade flexibility and dexterity in 


operation lt was to a solution of this 


that 
nineteenth 


problem the European inventors ot 


the early century bent every 
energy 

That solution, as it happened, was left to 
Progin of Mar 


“Ktypo 


a printer—one Saverio 


France In devising his 


called it, he 


seilles, 


graphe,” as he may very well 


have thought particularly of its possible 
adaptation to the printing industry along 
much the same general lines as the later 


Mergenthaler. For the idea which he pat 


ented in September, 1833, was that of indi 
vidual type-levers, arranged in a circle and 
converging to a common point of impression 
short, the 
the 


the principle 


upon paper—in 


which has since governed construction 


of every practi al typewritel manutactured 

It was a great advance, but like all great 
advances it revealed all the more clearly the 
remaining difficulties to be surmounted 


These stand out the more clearly to us who 


can view the successive creation or evolu 
tion of the typewriter from the perspective 
of the present. Here were the levers and 
the keys. so much clear again Keyboard 
and carriage, however, there were none in 
Progin’s 1833 model Distributed. upon a 


disc around which were placed the 66 keys 


then deemed necessary, the type struck up 


ward, as in the modern machine, a small 


hook at the constituting 


end ot each levet 
point ot impact or 


the 


the circle affording the 


clutch for the finger. A key to type 


arrangement was furnished the user on a 


card \ 


for this mechanism, 


separate wooden bas« served as 


support which exacted 


almost as much technical knowledge of tl 


user as of the inventor 


The interior progress of the keys was 
assured, after each impression, by the use 
of the operator’s hand, along a_ toothed 
shaft In a state of repose, as the quaint 


the key s 


immersed 


words it, 


old 


rested on a 


Italian description 
cushion sufficiently 
the 


The last impressions were visible 


in color to feed type before each im 


pression 
just beyond the round opening in the center 





rT the disc already described, containing 
the respective keyed characters of the alpha 
bet 

advances in me 


that of 


individual 
fact, 


Like many 


chanical progress, in Progin 
did not really get beyond its one great and 
leverage a 


that of individual 


had 


something more than a curious interest 


ital idea 


tion It many incidental details of 


to us 


tf today. Among other special attachments 


was one which permitted the writing of 


musical notation, for which purpose an 


made it possible to raise the 


halt 


adjustment 


type-levers way, manipulating other 


levers of different length which imprinted 
the various notes desired. This idea, as 
readers of this article will at once observe, 
is really the basic principle of the shift 
key itself, and makes one wonder how fat 


Progin might not eventually have gone, 


had he actually attempted to work out his 


ideas in some kind of sequence or logical 


order 
[It is interesting also to note in this 


nection that the machine of Ravizza, de 


scribed in the first article of this series, em 


bodied these very principles of improve: 
construction with which Progin had clum 
sily but surely experimented. What on 
mind failed to see another discerned by 
the light that his predecessor had shed 


the The entire 
the typewriter’s development is typified i 


this It is a 


ipon problem story of 


n 


such incidents as long road 


mn which new figures constantly emerge. 


each carrying to completion the idea of the 


one behind him, and each offering a furthe1 


problem to his successor. But each achieve 


some one 


ment, however partial, records 


diffculty. surpassed—some one benefit pet 


manently conferred on the world of indus 
try for which each pioneer toiled and suf 


fered 


quickened in | 


and whose advances he measurably 


is own individual battle for 


success 


PROMINENT EUROPEANS IN UNIT- 
ED STATES. 


Giorgio of the well known offic: 


Antonio 


appliances house of Damiani & Giorgio 
vho are well known to the readers of this 
magazine for the interesting articles they 


have contributed from time to time regard- 
ing conditions in Italy, is now in the United 
States, Louis S. Ferrar, 
the representative of the Underwood Type- 
They reached 


accompanied by 


writer Company in France 


New York late in April, and before 
return will visit various parts of the | 
States 


Mr. Giorgio, and perhaps Mr. Fert 


so, will visit Chicago. In the June iss 


Ofhce Appliances we hope to have ! 
tore, some interesting interviews wi! t 


rr both of these gentelmen, giving 


conditions in Venice and Italy generall 
and in France, which is rapidly becoming 
an important factor in the world of ofthese 
appliances manufacturing. 

\ short article by Mr. Giorgio will 
found in this issue of Office Appliat 


A BIG NEW FACTORY BUILDING 


Ground has been broken for the erect 
of another big addition to the fact 
the Burroughs Adding Machine ‘| 
of Detroit, to cost in the neighborh« 
$125,000 

The new building will take the 


an extension to the big four story tactors 
building which was erected in 191] nd 
will extend from the western end of the 
present building a distance of three hut 
dred feet to the limits of the Burroughs 
property in that direction 

The building will be sixty-five feet ( 
and four stories above the ground with a 
ten foot basement. It will be of brick a1 
re-enforced concrete construction, similat 
to the building which it will adjoin, and 
will add about 70,000 square feet t 
space of the present factory, bringing 
total floor space of the Burroughs plan 
to 387,809 square feet—over seven acres 

It has not been decided as yet just 
departments of the factory will oc 
new addition, but it is probable that 
eral departments will be enlarge 
given more space, allowing for even 
efficiency in working conditions, and all 
ing for the employment of additional forces 
of men 

The erection of the new building tici- 


demand for 


pates an even greater 
machines in every line of business tha 
ever before 


PRINTING AND ADVERTISING 

SHOW. 
The National Printing 
will be 


Advertis 
New G1 


and 


KE xpositio1 held in the 


Central Palace New Yorfl City 
18 to 25, 1914 The next exposit ll 
occupy three floors instead of one, 1 first 
floor to be oted to the display 
chinery and supplies; the second 
and accessories, and the third t 
graphic and poster work, advertisi 
cialties, business equipment, systems 
binding, ete 
Many pt inent concerns | 
reserved space for this expositio1 
having tripled their previous reset : 
and many others have engaged spa 
were not represented in the previous sl 
Inquiries regarding space should be ad 
dressed to Harry Cochrane, president, } 
tional Printing and Advertising | 
tion, Fifth Avenue Building, New York 
N. Y 
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Start Your Bookkeeper Right 


The National Office Register starts your 
bookkeeper right by giving him certified 
records from which to work. 


It makes a totaled and classified record of all your 
business before your books are posted. 


It helps the bookkeeper to locate mistakes and at the end of the day 
shows whether any item has been lost or wrongly entered. 


It gives you control over your business. It shows you at all times just 
where every division of your business stands. 


It will increase your profit. Write for information. 


The National Cash Register Company, Dayton, Ohio 
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i comeussenmenintenmmenien —~ Te . 
———_— THE MULTIPLE ADVANTAGES OF 
STENOTYPY. 
The introduction of the Stenotype during 
| the past year has attracted world-wide at 
| tention and wonderful results have been 
| achieved. Stenotypy has become a stand- 
ard course of study in commercial lleges 


of America and the superior 


graduates in this course has won t 1] 


proval of progressive business met 


where 
Dictation can be taken with the greatest 
speed on the machine which prints in plain 
| type, a word at a stroke 





Every student of average intelligence 
| a real desire to succeed has equal 
He us 


M |} tunity with the Stenotype. | we 
€asure typewriter cost | alphabetic letters with which he is already 
b e e familiar, having learned them in ear] ife 
y typewriter service 
speed The student eed kno nothing 
It is the life of a typewriter, not what you pay for it, a mitch Gk aa? uk a ke ween 
that determines the total cost. | to read words which are printed et 
| with pencil-made characters where the least 
| crook or turn, heavy or light line 


THE VICTOR TYPEWRITER |) 0"! ics: 


or combinations of those same letters 


notes are not subject to any varia 


form when written at the highest 


type notes. Compare this machine 


Model No. 3) are no large and small circles, full and halt 
A , length strokes which are difficult and cor 
combines durability with visibility. It is built to last fusing. It is much easier to strike 
and not to “trade in” in ayearortwo. It has all the nn a. ae ena eee ane Fane 
d f h the printed word correctly 
goo points of other machines and a few extra ones is iia bce aiiiiene Gade 
of its own. For i instance: self reading the words and sentences 
, . ‘ - ‘ first few lessons in less than five minutes 

bie mmene stands on an inch-wide bearing, insuring permanently establishes beyond a doubt ia his mind, th 
pertect alignment. '* wonderful facility which he can acquire. He 
The ribbon lasts twice as long as on other machines, as it prints in four sees that he is learning something ill 
paths instead of two. be valuable to his future careet After 
A simple and accurate decimal tabulator is built into every machine and | spending two Rous os the mach 
at no additional price. working out the words and sentences in the 
| first lesson, and the words in the second, he 
| can take the sentences from the second 
We would be glad to demonstrate the advantages of the Penge tina cc snag age eeegurp 
Victor to you, and we will gladly mail you catalogue and | words per minute. Each day’s work brings 
| increased results and his interest and ambi- 
full particulars. | tion is held until he has successfully passed 


the examination 


VICTOR TYPEWRITER COMPANY }} <0 scc2" 


° steno pe beco -o «€ ki ( OT Mpa! 
812 Greenwich Street, New York eee es ae ) 3 
y Cc shares S 1aDOoO e practices 


out fatigue and will be satisfied wit! 





ing less than that degree of super! 











= 
i oenitiie 
which has the first call in the 


At the end of ten days 


iorthe wee wy _SENNEDT S _ IR VELER’ EXPENSE world d students 
ray A write the subject matter in their fifth lessor 
= _—— BOOK at the rate of 45 words per minut At the 









Ce For keeping a Daily and Monthly yal unt. Vest end of one month, they write pra 
pocket size. A page for each day in the m “fo A pages | - ial 
for Collections, Receipts Addresses, Mile age Ac oy oe vith ter at the rate of 1/70 words 
Monthly Diary, etc. Itis called the ‘‘Traveling Man's I 7 take easy dictation at the 


in a neat box (a year’s supply) with 1 wnsde ner . . : tae wa 

leather cover for holding book, with 125. word per fore \ os 
ocket for cards and memo. pad two months, they can _ take the 

( plete set with YOUR NAME ; . at 

ST AMPE D IN GOLD on the cover. dictation as readily as shorthand stu 

take it at the end of six months 


MONEY BACK IF NOT SATISFIED.--AGENTS WANTED . ° “1: 
end of five months, familiar matter is 


E. W. BENNETT, NEW BRITAIN, CONN ten at the rate of 400 words per 


general office dictation at the rate 

















Also Bennett's Sales Record and Expense Book, Vest Pocket Size, Leather Bound, Good for Four Years, 50 CTS 








| words per minute and_ strange 



































completed and difficult dictation begun, 


places the Stenotype graduate who is just 
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! 
matter at the rate of 125 words per minute, | 
without any particular speed training. 
\ rapid increase in speed after the text is | 


entering the business world on an equal 
basis with the ¢ <perienced stenographer 
Difficult articles from technical magazines. 
editorials from newspapers, etc., are taken 


t a speed of 170 words per minute, and 


read back correctly by other operators. An 
8,000-word sermon in forty-five minutes, 

is reported without an error and a five 
lay convention was reported by a seven- | 
teen-yeal old girl who easily and accurately 
recorded the fastest speakers 

Stenotypists are much more efficient on 
the typewriter because of double finger | 
practice on both Stenotype and Typewriter 
keyboards 

The course of training enables the stu 
dents t levote a greater portion of their 
time t the correlative. studies—English, 


Spelling and Typewriter practice—which 






are the essential foundations of business 





emciency 





* » 
re Seen sot vie vee es HET he B-M Desk with Brains 
HIS is a thoroughly practical We originated this idea of a sec- 
desk tional desk and have developed it 
along practical lines—of usefulness 
and convenience. Patents on essen- 


bench for carpenter or machinist. tial features have been applied for. 


attributes to stenographic superiority 





Speed, Ac uracy and Legibility. 










The graduate Stenotypists never break 






down, nor hesitate, on the hard words 





They need no assistance over the rough 





It is as great a convenience for 






places and regardless of unfamiliar dicta 






the busy office man as is a work- 






tion, inexperience with their subject and 





strange environment, their notes are always 





Don’t take our say-so for this. Write us today. 

With the B-M Desk With Brains 
chart we will send you our new 
book, ‘‘Filing Systems,”’ provided 
you write on your business sta- 





accurate, are easily read by any operator 





Send for a chart of the parts which 
can be put together in the B-M 
Desk With Brains and see for your- 
self exactly how it will fit your 






They do not have to re-write a single dic 







tation and every letter is sent out cleanly 







| 
| 
familiar with the code and never “get cold.” 


written—without erasurers or corrections 


1 


It is the greatest satisfaction to have the 






work come back without errors 






special needs. , 
tionery. 






8.000 different combinations are 






Sten type means an easier and better | 







Address, 


Browne-Morse Company 
104 McKinney Avenue ‘Muskegon, Michigan. 


day's work for the amanuensis and satis- | . 
; possible 






factory service for the employer. When 





dictation is given with greater speed, one 





Stenotypist is able to keep at least four or 





five typists constantly busy and the work 









| nches 
the day is so divided that all correspond- : alias om a eo +00 testa mannae 
. ‘ul s t, New York City 2} roadway, St. s > 
ence 1s equally borne and completed every Oro N. Frederick Street, Baltimore _ Cor. 11th and F Streets, Washington 
] 432-436 Broadway, Milwaukee 61 Post Street, San Francisco 82-84 E. Randolph St. Chiacgo 






night in time to enable the office force t 





Export Distributors 
B. Souto Co., 108 Greenwich St., New York City 





go home together Mlore letters are dic 






tat written «tot } d , fore ( . . : P oe . 
ated, written, signed and mailed before th We want “live wires” to*handle our lines in ‘“‘Exclusive 


f each day’s work t W t d Territory.” This is addressed to up-to-date dealers and office 
; . Agen $s an e eq ment stores able to co-operate with modern sales and 


rti sing plans. Write us NOW. 







rhe first graduating classes have supplied | 








+ 


a great many competent operators tor 
secretarial positions in National and Stat: 
Institutions which pay the highest salaries 



















Other graduates art ourt reporters and 

stenographers in law offices where thi M f _@ P bl Si lified 
emuneration (including fees) is equally || YOUF Manufacturing Problems Simplifi 
high The larger demands for Stenotypes 








me from railroads, banks, manufacturers . 
ee ' _ arta i improve it, design and make the tools 











vholesale houses and corporations in vari ture. We will produce it for you én our 
us lines of industry They give preferences equipment of jigs, fixtures, dies, etc., 
to them in every instance and at greatly 
reased salaries tment is peopled by 300 expert designers and tool makers. 
ling your proposition. Our advice will be valuable to you. 
the workman is to produce to the lim . 


iat ke apacity of his tools, he must have ; i 
some incentive. In order to interest your || The Taft-Peirce Mfg. Co,. Siw: Woonsocket, R. I. 


superintendent and foremen, put them on a NEW YORK, 165 Broadway DETROIT, 1311 Majestic Bidg. 
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DOUBTFUL SCHEME TO SELL CAR.- The Little Joker in the Pack 
BON PAPER. Che salesman t the I 





Ol ic@w I be 
- paper—they don't call it that, by t way 
New Plan for Getting Business Opens puts his case neatly and demonstrates tha 
Door to Bad Precedent in Carbon Paper hie has good stuff. The prospect, | ee 
Business. has quite a supply of standard goods 
hand perhaps he has tour boxes r il 
ERHAPS few products which make Stance, for which he has already paid $1 
up the things sold in the held of of The new goods are worth the sar I ¢ 
wins +. (ah er 
fice equipment are so open to bun 9<.9U a DON Che salesman induces Ss cus 
ombe, or at least, are so little understood tomer to trade in what goods he has at full 
Pi gr \\ that unscrupulous sellers can temporarily prices, at the same time selling m $2 
ce App make a “go” of second-quality goods un- worth of the new product, taking the goods 
der first quality misrepresentations, as are or the istomer and ten dollars in cas! 
‘ Daniel E. Paris, advertising manager of 1 carbon papers To the uninitiated, all Now this ten dollars beyond a doubt rep 
shire Paper Company, South Hadley Falls, Mass sheets look alike, and the talk about perma resents some fair profit on the eight boxes 
s hat ork ‘ 1 \ Kes t r} ' ' } +. 1 
iz i ill worl N pla nak Ja nency. non-smutting qualities import d pa Ot Carbon paper, so that the g as akel 
bevy ind Danie nm ing but di He s . & ’ ; oy 
She telehteet on indeed. in the advertising ¢ pers, carefully selected colors and expert in exchange may be stored a1 sol 
He shares a big automobile with his family work in “our immense laboratory’—all  leisur lhe price realized on them may 
Barring t t 2 proper and true in its place when voiced be counted as additional gai sami 
- 1 1 ] | 4 ] > re ) 7 ? ' 
by those who actually have such equipment 1idca 1s worked where the cus as 
and really produce the goods, sounds just book of coupons which he has put ised 
is glib from the tongue of the representa Irom a manutacturer or dealer Che be 
€ Nels Johns president of the Johnson Chair ¢ tive of some house that never was within is traded in at full value plus its ash 
ny of Chicag i istinction of being one of | four miles of a carbon paper factory and ¢4uivalent in the new goods and as mucl 
the ploncers among Chicago manufacturers. He beg wouldn't be able to distinguish an aniline ™ore as 1s necessary to indicate a prof 
! the hair busine s t t the Civ Wa 1 pm . 91 
had been a resident of Chicago some years bef color from a bottle of red ink As many on the entire deal. This enables the selle: 
beg! « of that 1 ible strugg! Mr. Johns different varieties of buncombe are pra to accumulate not only quantities stand 
Nie I ea , printer's trad ind tised in introducing carbon papers to the ard br inds of carbon papers but als the 
’ fties he was mpositor on the ©} u D ; : } | 
uninitiated by persons who would resort to equivalent in numbers of books of coupons 
lou He etains keer nterest j th | - : ’ . . 

} +} i) ’ ; " - ‘ ‘ } + 1 1] 
servative ind has followed all the latest dey cheap practice in any business, as are em either untouched or partly us¢ 1 all 
menee type-setting machinery—far different f ployed in almost any other lin (And very this at very small cost, since bot] t and 

days w he st ' at the , nd set } “Rey ” : , . 4% +] 
ud brevier by hand likely there is no branch of the office equip pron ave been covered in the iginal 
ment business in which so many schemes deals Voes anyone expect that nceri 
have been sprung as in this very carbon which has accumulated a stock of ¢ 
paper business \ll of us remember the under such conditions will insist lis 
fellow who advertises glowingly for a part posing of them at full prices 5 re 
© Cl es N. Bellma f tl Frank Engraving . a ‘ ' , ld 1 ] 
; ner in a profitable business and when the lance upon human nature would surely b: 
Printing Company Foledo, O is actively in charge « 66..9.59.99°4 , a e ‘ 
the business, which is one of the largest of the kind sucker bites with what money he can scare tor childlike and bland What this si 
in the state He, nevertheless, finds time to « apie up loads him up at retail prices with cheap ler will do. as soon as he gets ug) 
did work on behalf of the Nationa Association of S . 1 1 1 11 
bo rs -h he r dispos goods and a quantity of books, will, 11 
tioners and Manufacturers Bellman s t «quie 1 } arbon paper which he Can Hevel , P = : 1 : 1 
who says little and does mucl He has goo ‘ ot at a profit or even at original cost and numal probability, be to sell thi stuff 1 
sound health and keer ng mit disappears to work in fresh fields and pas as ™ as he can get without sper 
tures new The letters of the gullible much to do it—at the minimut selling 
partner’ who faithfully holds the bag are cost, in other words, and this will mean cut 
‘f° 1 . n “71 grket , th 
unanswered, and if, perchance, the aggrie\ prices d a broken market as long as the 
* J. B. Irving. president of the Irving-Pitt Ma fu | ed one consults his attorney he discovers goods last, and a continuous roun su 
ring Company of Kansas City, Mo., is a practica that he paid his money for a “valuable’ performances as long as the new schem«: 
enthusiast on organization imong stationers Wi consideration and duly received the goods, retains it vitality 
ever opportunity offers in the various cities he visits ? : : : , 
from time to time, Mr. Irving calls the stationers t and that it is very doubtful if he could Some carbon paper manufacturer is mak 
gether, if they have no local association, gives a dinn make a criminal case stick against thos ing the goods which form the backbone 
it his own expens« and reaches the gospe of . aR . . 
1 expen and prea who deceived him Then, too, the reader’ this little scheme—and that he has a good 
elation and co-operation He is one of the best singlk 
sanded missionaries the Nationa) Association has doubtless remembers the lure of the chap factory and a reliable line is evide1 
who told such highly illuminated stories the quality of goods being offered It is 
about his carbon paper plants manned by evident that the plan would not work un 
Japanese in white uniforms and wearing less reliable stuff was provided t ffer 
" as ’ white gloves—just to emphasize the “non customers who can distinguish to some « 
q gan tu ~ s manage f the ’ ri ; 
Manufacturing Company of Chicago, is proud of his smutting”’ qualities of his wonderful car tent at least what constitutes fair ality 
record as a typewriter man. ‘le began his typewrite bon paper! Those who swallowed this” in carbons. The little bluff about the ne 
eareer as a salesman fifteen years ago, and has lurid tale never had seen a sheet of carbon process the imp wrted base and the new 
it fine record It is interesting to note that Mr. Ba ld | a ’ , . 
was the first salesman and the first branch sales made i they had they would have seized aiscovery n colors, cleverly worked, Ca 
ger to be employed by the Monarch Typewriter Cot the tongs and carefully dropped the teller ries the sale where there would otherwis: 
pany . . , 
down the elevator shaft be no inducement 
Now comes a salesman bearing a sheet Here is a threatened condition whicl 
and a very good one, too—which he offers manufacturers and reliable dealers it 1 
¢ William J. Youmans, vice-president of the bis as something closely resembling carbon bon papers are anxious to avoid—and un 
mercial stationery house, The W. B. Carpenter Cor paper, but which he calls something else less the new scheme fails of its promised 
pany, of Cincinnati, began his stationery career wit If this were all, the harm would not amount success to the promoters, the carbon papet 
smother Cincinnati stationer as stock boy He cared . - . 
for the stock and bought shorts until he learned th to much, for it would be only one more lit trade will suffer from a new attack of cut 
stock thoroughly. Since this beginning he has gon tle trick added to what we have—purchaser__ prices on standard lines until the publi 
upward rapidly, and is now a member of the National | simply getting good goods under another wakes up to the little game and a newer 
Catalogue Commission—itself proof sufficient of . | ; 
| name scheme is sprung 


usual ability as a stationer 
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Style 10X 


No other adding machine in the world can have a special com- 


puting attachment like this! 


It shortens and vastly simplifies 


multiplication and is an exclusive patented feature of the 


Barrett 


easy-to-carry 


Adding and Computing Machine 


The Barrett Adding and Computing Machine is the light- 
est, most compact, simplest, and the most economical handle- 
driven adder on the market today. Even without the special 
computing attachment this machine cannot be equaled for 
its combination of many advantages in one machine. 
And with the special attachment added, its superiority be- 
comes more marked than ever! 

The Barrett computing attachment, as above illustrated, 
is an EXTRA KEYBOARD traveling over the standard 
Barrett Keyboard. On this attachment, it is necessary to 
set a multiplicand only once, after which it can automatically 
be transferred one column to the left for as many numbers as 
the multiplier contains. 

‘There are a great many concerns who have deferred pur- 
chasing an adding machine for the reason that no single item 
in their work has been of sufficient volume to justify the pur- 


chase. This coupled with the price ($250 to $400) has resulted 
in their denying themselves to actual prevention of loss 
which can be accomplished by a machine. 

The expression “Easy To Carry’’ which we employ in 
connection with the Barrett means that it can be taken from 
one place in an office to another by any one, and being port- 
able it does ALL of your figuring in one-third less time than 
it can be done the old way, plus certain accuracy.” 

There are three Barrett models—the Six with a capacity 
of 9,999.99 for $100; the Ten with a capacity of 99,999,999 99 
for $150 and the Ten X, same capacity for $175. All of 
these machines are so light they can be carried about at 
will, so easily operated that any who can write can use them 
correctly, so durable that they withstand the hardest wear. 

Is there any wonder that the Barrett is the easiest-selling 
adder on the market ? 


Write today for full details and for our New Book, ‘“‘Condensed Effiziency”’ 


Barrett Adding Machine Company 


General Offices, Dept. B, Bulletin Building, 


Philadelphia, Pa. 


TT TT 
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INDUSTRIAL EXPOSITION AT Kast Water street, had a complete display mazoo and its environs 
SYRACUSE. of “Up to the Minute” Loose Leat Books Chat night at 6:30 about 60¢ 


The first Industrial Exposition in Syra and othce devices rhis booth enjoyed its present at the Knichts of Pyt 
cuse was held from April 21 to May 3 at the share of attention where as the guests of the Bet 
“Arena.” The exposition was a huge suc- Club of Kalamazoo they were tt 
cess. Those manufacturers and other Syra informal banquet during which S 


cuse business men who could secure space MICHIGAN PRINTERS’ COST CON- orchestra and the Harmony Qua 
with a display of thei GRESS. nished musi The talk which 


were represented 


goods. Manufactures which bore the stamp The second annual ccngress of the Michi- West of Detroit was to have gi 
“Made in Syracuse” predominated The gan Printers’ Cost Commission was held morning was postponed until 
success of the exposition gives basis for th at Kalamazoo, Mich., from Thursday to banquet. Mr. West answered th 
general impression that it will be an annual ‘Saturday, April 17 to 19, inclusive. The at- “What Should a Printer Make 
affair tendance registration numbered 254 and in- from the material side. but trea 
One of the principal attractions at the cluded a good number of printing stationers to a talk of splendid moral tot 
show was the Remington Typewriter Com from all parts of the Wolverine state of welcome and appreciation wer 
pany’'s booth at -which machines made Thursday, trom 10:00 a. m. to 2.00 p. m by George ] Putt and George 
factories other than at Syracuse were rt was devoted to registering and getting respectively The talk which 
shown The Smith Premier and Monarch acquainted. The public opening exercises Fred W. Gage of the Gage Pri 
machines played a prominent parr, since occupied from 3:00 to 5:00 p. m., George J pany, Ltd. (who is, by the way 
this was the first time the Monarch was Putt presiding. The Rev. Henry W. Gelston president of the Michigan Printe1 
seen in public with the special features offered the opening prayer which was fol Commission) might have been et 
which have recently been attached to the lowed by addresses welcoming those pres telligent Optimism.” By facts 
machine The simplicity of the Wahl ent. One of these talks was given by the pointed out the panic spectre 1 
Adding and Subtracting Attachment wit! Hon. Fred M. Hodge, president of the Kal- pelled Following this there wet 
the key-set tabulator attached to condensed amazoo Paper Company, and the other by talks by Frank Osgood of Grar 
billing machines proved a great drawing George J. Putt, president of the Ben Frank John Clyde Oswald, cditor of 7 
card. Models of all the Smith Premier and lin Club of Kalamazoo, the organization can Printer, New York, and F. §S 
Monarch machines were shown. The booth which acted as host to the Cost Congress of Grand Rapids. This day’s prog: 
was in charge of S. Lvnn Maxon, manager In response to the greetings, Hon. Perry F closed by a vaudeville performar 


of the Syracuse branch, who was assisted Powers, State Commissioner cf Labor, hall above that in which the ba 
by Herbert U. Grant end Joseph E. Straub Cadillac, spoke tor the visiting body held 

Miss Irene Fritz (who, by the way, is not The preliminaries having been disposed The talks scheduled for the fast 
related to Miss Rose L.. Fritz). in the even- of, the Congress proceeded to the regular the Congress began at 10:00 a 
ings gave, on the Monarch, wonderful den order of the day. First, there were reports blackboard demonstration by R 
onstrations of speed operation by the toucl from the officers of the Commission: of Cincinnati, who gave as the 
method George Harland, president; R \ Moote. address. “A Few Facts and Son 

[The typewriters shown at the booth ot secretary, and Edwin ¢ Peters, treasurer Such practical questions as 

the L. C. Smith & Bros. Typewriter Con This was followed by the appointment of more profitable to run, seven job 
pany were first placed on the market ten committees Then First Vice-President four cylinder presses?” were at 
years ago. This was about two years aftér Kred W. Gage gave a talk outlining “What the course of the talk. R. S. R 
Lyman C. Smith, Wilbert L. Smith, Monroe the Michigan Printers’ Cost Commission is Detroit ecause he felt the ge 

C. Smith, and Hurlbut W. Smith resigned Crying to Do,” and R. L. Drake of Lansing been covered by previous speakers 
from the Smith Premier Company. The two secretary of the Industrial Board, took as his Demonstrations in Est 
years which elapsed after these centlemen his subject, the “Workmen’s Compensation and H \. Jones of Detroit s 
left the Smith Premier Company were o« Law of Michigan,” and invited questions “The New Salesmanship.” John Cl 
cupied by the erection of a plant and the with regard to the act wald, editor of The American Pt 
development of the typewriter which has At & o'clock the Commission again 2:00 p.1 spoke on “Business Id 
since been so successful at the hands of the gathered and listened to a talk on “The plied to Printing.” This talk w: 

L. C. Smith & Brothers Company The Education of Printers,” treated by E. C by the transaction of such business 
company’s booth was in charge of William Warriner, superintendent of schools in Sag reports of committees, etc., and finall 
J. Derby, manager of the Syracuse brancl inaw. The Hon. Woodbridge N. Ferris, gov fore the adjournment of the Cong1 
Mr. Derby was assisted by several able ernor of Michigan, addressed the meeting following officers were elected t 
typewriter men and his talk was followed by an illustrated ing the ensuing year President 

The Chicago Typewriter Exchange had lecture on “Paper Manufacture and its R« Gage of Battle Creek: first vice 
on exhibition a full line of machines and lation: to the Selection of Ink Color \. K. Tyson of Grand Rapids; s¢ 
office appliances. W. G. Lindsey, manager Schemes.” This most interesting topic was president, George Harland of Det: 
of the company, was well pleased with the 1andled by E. ¢ Andrews of Chicag retal R. A. Moote of Jackson 
husiness done at the show, since he got Friday, from 10:00 a. m. to noon was Edwin C. Peters of Saginaw 
into touch with people whom he uld not given over to addresses ‘Co-operatior \t rious times during th 
have reached otherwis« What It Will Do for Machine Compositio1 members f the Michigatr Prit 

The Kirtland-Wyckoff Company, dealers Houses and Printers,’ was presented by ( Commission and others paid interest 
in re-manufactured typewriters, with the S. Peterson of Chicag: The “Cost Svsten instruct isits to the plant of 
Corona typewriter as a leader, hid a good n Small Shops,” was the subject selected maz Loose Leaf Binder ( 
exhibit, displaying also presses for copper by William S. Ralston, Detroit, who spoke whose factory all comers wer. 
plate work from the viewposnt of the city printer, and treate 

The exhibit of the United States Steel H. J. Richardson of Augusta told how the 
Furniture Company was a source of su system might be applied to tl country The Schwabacher-Frey Stati 
prise to most of the visitors at the boot! printer's needs The broad topic. “Ef pany of San Francisco is reprit 
The display consisted of office furniture ficiency,” fell to the lot of F. S. Etheridge Chamberlain, Jr.’s_ series of 
constructed entirely of steel, yet so cleverly of Grand Rapids, and Loring Lane of Battle Theoretical Salesmanship, now ri 
manufactured and fin:shed as to give many Creek. told of the factors in the “Cost of Office Appliances, and is sendit 
the impression it was of wood constructior the Small Job.” The afternoon was set customers in very neat booklets 6% 
The MeMillan Book Compan 509-515 aside for visits to the paper mills in Kala long by 3% inches wide 
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rhe telephone operator of a small manufact 











Manutlacturer 
Minute Gount 


saves days of typist labor by addressing 


iow ; sinall 
Makes I 


iring plantin Chica sary shipping tags 


go, used to spend about half of her time in answering calls, and circulars, envelopes, post cards, etc., to be sent out to list of 
the other half of the day in reading magazines and newspapers prospects and customers, and eliminates detail from the Secre- 
between calls, she saves hours of bookkeeper's time by tary’s office by addressing notices and filling in cividend checks 


Poday, 


filling in customers’ 


\ elopes 


And the 
vritten appearance 
nl classified! so that a perfect reference record of customers 


Ly pe 


names on statements, and addressing en to the stockholders. 





helps the shipping clerk by filling in all of the neces {nd all of this work is speedily and accurately handled on the 

— 

fi 7 —~ 

Ps Tal re sO a 
— = ' CSS qu 
iene — = | 
gf & FROM ‘ 

real value of the ADDRESSOGRAPII lies not alone in the speed with which the addresses can be printed, but also in its 


| index. The address plates can be arranged 


1 modern ¢ I 
stockholders can constantly be maintained. 


liences—it has every feature of 
prospects 


ind its many convet 
eiployes 


how often you address it, and send us samples of your 















fell us the nature of your list, how you are addressing it at the present time 
forms. Then our Systems Service Department will tell you just how the ADDRESSOGRAPH can be applied to your particular needs. 
ressogi Oo W ' i} Sireet, Chicago 
& COMPANY 
N¢ ~ 
orre on —~—Stt BRANCH 
. OFFICES 


Atlanta 
Baltimore 
Boston 
Cleveland 
Dallas 
Denver 
Des Moines 
Detroit 
Duluth 
Houston 


Indianapolis 


KansasCity, Mo 


Los (Ange les 
1s 


Minneapol 
Montreal 






Newark 




















New Orleans 
New York 
Omaha 
Philadelphia 
Pittsburgh 
Portland 

San Antonio 
Salt Lake City 
St. Louis 

San Francisco 
Spokane 
Toronto 
Washington 
Winnipeg 
London 


Addressograph Co 
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De[uxe, Steel Back Binders 
Pubreco Fibreloid Indexes 
De[uxe, |*]at Opening Leaves 
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Defuxe, 








--these three distinctive features give 


DeJUXE Ledger Outfits 


an exceptional advantage in every 
loose leaf ledger competition. 


Made by the Makers of the De[uxeJine, 


C. S. & R. B. Co., Chicago and New York 
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LOOSE LEAF ARTICLES IN THIS NUMBER 





BRIEF SUMMARY OF THE INTERESTING ARTICLES WHICH APPEAR IN THE 
SUCCEEDING PAGES ON VARIOUS ANGLES OF THE LOOSE LEAF BUSINESS. 








N THE present issue of Office Appli thine different about zdvertising from wha clusions are not of the obvious sort one 
es there is an even dozen of loose has already been said on the subject it might infer from the foregoing, viz., that 
leaf articles, each one of which contains now comes L. R. Coppage, a man with the selling more books will bring better profits. 
matter which is both interesting and of training of a salesman and sales manage He cheerfully admits this part of the propo- 
practical value to dealers in leose leaf who gives us something fresh, vital an sition, but goes more deeply into the matter 
books leven of these articles were written vigorous on “Advertising the Loose Lea than this and shows how it will be of advan- 
by prominent manufacturers in the loose Line.” Mr. Coppage views advertising, not tage to the future of the business to educate 
leaf field and one was contributed by a well is a thing apart from the rest the bus the public in the use ot thinner books. The 
known Kansas City dealer. Several others ness, but as one of the vital forces—a pa: dealer should read this article. 
were invited to contribute to this number ot the very atmosphere in which business The selection, care and volume and ex- 
but on account of the pressure of other en has its being. He handles the subject fron tent of stock are the sub-topics treated in 
gagements coming at a time when this work the standpoint of salesmanship,. and pr the article by Arthur H. Breuel. Mr. Breuel 
would have to be done. requested that theit sents some practical suggestions, with ex gets down to brass tacks right away and 
contributions be deferred until another time. amples of how to do it and how not to do it vives some figures and suggestions that, if 
It was the intention of Office Appliances ‘ that energetic stationers can hardly fail to carefully read by anyone intending to in- 
to obtain the views of all manufacturers on ippreciate stall a loose leaf department, could not fail 
topics of value to the dealer in loose leai J. C. Carlisle, manager of the loose leaf to be of great advantage. 
with a view to giving him some suggestions department -of the Schooley Stationery Bradford Webster takes up an angle of 
to help him make his department what it Company, discusses how to handle pros the loose leaf business not heretofore much 
ought to be 1 the fullest sense as a means pective customers Mr. Carlisle’s article discussed. He telle of the uses of fooce teat 
- the distribution of loose leaf appliances though short, is to the point and contains in the purchasing department, and both 
If, by any chance, someone was omitted in some useful suggestions dealers and purchasing agents should fa- 
u er ass, the omission ast hag oversight Selection of the lines, their location in the miliarize themselves with Mr. Webster’s 
Che en includ ong wan hee noted in store and the employment of salesmen aré suggestions. 
se Kang 7 a lagi ee three leading heads under which George | Wide-awake commercial stationers who 
sige rio pasa aed ee a W igginton discusses the subject, “Laying appreciate the importance of the work of 
leaf stock, while there is an interesting bit nina plan for the Loose Leaf Department the National Association will be glad of the 
na ge - Che final important detail is so to plan for opportunity to read what H. A. Prizer has 
mnory = the aatey Dy ME ee Oe hs department as to avoid as to say about the work of the Association’s 
ee es warding whet the Nationel i. much waste as possible. Mr. Wigginton has loose leaf committee. Mr. Prizer has given 
sociation of Stationers and Manufacturers is f 
: : ; given some sound and excellent suggestions much study to loose leaf problems, and his 
doing in the article contributed by Mr i hes erry +? eta ; 1. AP thy epee wand 
Prizer of Philadelphia, chairman of the Na pears agit 7, oo “th ree article is most interesting. . 
sional Association’s Committee on Loose vv autase of anyone adopting then Plodding along the same roads, until the 
Pe ee ae The article by C. E. Sheppard contains ruts are worn to such a depth one cannot 
In the present issue, whose priacteel too! many important suggestions Mr Sheppard see the world of opportunity over the edges 
te tenes tool we have cheese tee | dealer s part in the distribu of the path, has brought many a man to a 
uticle a conteibution by Mr. Faces on the ‘Oo Of Mone leaf goods, advises him to disappointed old age. R. L. Winans tells 
mistakes that are made by some dealers, ‘cate @ Suitable loose leaf department, dis how to prospect in new fields for loose leaf 
This arrangement is, perhaps, upon the cusses standardization points it the im- business and points out portions of the 
theory that if a man would remedy his ills portance of thorough knowledge of local business world which have hardly yet been 
ia: eeeint Comb teteaee elene Chew ee Ole conditions, knowledge of the lines, adver explored, to say nothing of being cultivated, ; 
Cisiete te ae interesbinw wisheeh- ame weaiices tising, etc., and makes many other sugges by the advocates of the loose leaf system. 
sie Wheaties cele dies cine diene A ereater 1008 all of which will well repay reading I he article is suggestive, valuable and inter- 
practical knowledge on the sub One of the pioneers in the loose leaf esting. — ys 
lect. of loose teat in all ta amaies business in Chicago is Joseph A. Mudd The final article in the series is by C. R. 
Riguew +. Yeinnk. alles tee tank Beene Oe vho, in a two-page article has sketched th: N elson, a pioneer in the loose leaf world. 
ie the foose teal besiness abd ks cme af ite rigin and development of the ose leaf \ir. Nelson pays his compliments to some 
best posted men in the field. tella. som industry in a most interesting way , of the devices which are put on the market 
the things the loose leaf salesnias should knowledge of the development of loose leaf by amateurs in loose leaf, who know noth- 
know. He outlines 2 pretty feree couteact is a part of the general information every ing of the business and less of mechanical 
£ * ane teen ates, eae Ghonein oe ercial stationer ought to post himself principles Dealers and loose leaf men will 
expert in the selling end of the loose leat Mr. Mudd is an interesting writer. as be interested, for all have encountered at 
Rccktcen tas nivarthalsea. on wee oan tons those who read his article will attest yne time or another the competition of the 
approach the standing of an expert in the William H. Edwards in his article, ‘“¢ device, which “blooms but for a day before 
line unless he acquires the knowledge Mr pacity, the: Loose Leaf Bug-Bear sucgest fades 
Jones points out as necessary to conspicu that his views may put him in jeopardy ee a 
ous success trial for loose leaf heresy yet he must What though ten thousand faint, 
Magazines and trade periodicals for years nevertheless adhere to the opinion that Desert, or yield, or in weak terror flee! 
have published articles on advertising. The more books instead of bigger books should Heed not the panic of the multitnde; 
subject is important, we all admit, but we be the slogan of the dealer and the manu Thine be the captain’s watchword—Victory. 


had an idea that nobody could write any facturer of loose leaf. Mr. Edwards’ cor —Horatius Bovar. 
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SOME MISTAKES AND THEIR CURE 





By CHARLES R. FARGO, SALES MANAGER, THE C 


S. & R. B. Co., 


CHICAGO. 








Y SHEER force of merit a new 1 
dustry has struggled through its 
babyhood and gained a firm foothold 


in the business world 
The loose leat business stands today 
upon the threshold of a new era—an era ot 


creative selling, of refinement, of style and 
quality and of profitable trade development 

Che experimental days are over, the cost 
ly mistakes of the early manufacturers and 
dealers make valuable guide posts steering 
the safe chan 


the coming generation into 


nels of efficient profit earning business 
methods 
Standardization of styles, sizes and 
gauges has come into loose leaf through a 
process of evolution which few have noticed 
in its gradual development, but it is here, 
nevertheless, and here to stay because it is 
the 


and simplicity. 


founded upon most natural basis—that 


of economy 
Che future will have but little to do 
standardization—it will be 


the 


the problem oft 


more concerned with elimination ot 


absolute styles, the improvement of quality 


and and the search for new fields 


where the loose leaf principle can be ap 


Service, 


plied to make the wheels of business run 


1 


more smoothly and efficiently. In this work 
the stationer will play an important part 
as the selling agent of the several great 
manufacturing concerns which have devoted 


themselves so energetically to the develop 


ment of the splendid mechanical devices 


which enable him to compete successfully 


for the largest and finest loose 


stallations The selling of loose 


is rapidly reverting back to the local deal 
er. The powerful organization of the loos 
leaf manufacturer who sells direct to the 
user can not meet the handicap local 
competition where dealers and their sales 


men are properly equipped and trained and 


where the quality and price of the goods 


are on a with his 
Dealers 


business 


par 


4 


who have studied 


and made a specialty of it have 
repeatedly proved that they can 
out of town competitors from the 
can take his place in creating 


the demand for high class loos« 


From the experiences of successful deal 
ers who now dot the country at most fre 
quent intervals, we can draw lessons which 
should prove most valuable to the dealet 


about to venture into loose leaf and to thos: 


who have not made the greatest su 
this department 

Giving Service. 
that of 


Che first lesson is giving service 


Service means much more that uick de 


livery of goods It means in the first place 


giving a painstaking study of the require 


ments of your customer and helping him to 


select the right goods for his purpose It 


means the caretul inspection of every item 


of every order to see that it goes out com- 


plete with a correct nota 


that 


and pertect, and 


] 


ts details on the order 


tion ol 
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CHARLES R. FARGO. 

eorders il ac t least eff t 1 
he part of the custome: It means sheets 
trimmed to exact size, accurately inched 
ind carefully packed and sealed t Keep out 
the S il nN niently labeled It means 

thoug l foll p of each ord se 
that the goods have opened up t 7 S 
t ers Sattstactior ind it the S 
nde nd systems are properly nde 
stood by s erks and bookkeepers ( 
iSIs v d ser ( : urse o}it 
mnectior it i line goods \ needs 
I ipolog I lity in l val inn 
iendly relationship with the inufacture 

this line lt up b nsistently st g 

s goods and aidin n their distrib ! 
Dealers in 1 se lea goods ive neve! 
given to these ngs the set . nsidet 
tion they aeserve and m tiie pas ive 
been prone to swit *h frequently trol one 
line ot roods t inother otten ithnout 
even making a talt imparison of quality, 
when the outward appearance and the price 
seemed to point to a temporary advantage 
The result of this careless method of buy 


ne S { Musands I st 

are | ( th mixed st 

goods I which the line s 

man icturers are repre sented | - 
prove unsalable in compet 

bright ne stocks of competing 
styles be me back numbers 

get shopworn, and, worse tha 


the working a house 


up valuable 


capital ol 
room which shoul 


merchandise 


It is no exaggeration to say 
are hundreds Tt dealers ill 
stocks of loose leat goods t st 
way of the proper developme: 
important and _ profitable depart 
their businesses They adn 
goods are out ot date, and lac k 
attractiveness but they insist the 


w lines or 


add n attempt any pt! 


the old 22 ods are oft thre shel 


seem tf verlook the fact that 
these goods even at cut prices 
sure to make dissatisfied cust 
call an incident which came 
year I 5 izn oOo i dealet 
stock a en very old styl 
vit ( inisn which l 
the patie Cc ¢ lob The ( 
Re ict] $6.14 The deale 
fused tf Sti } the cle ve! re 
simila vhich mat t 
ut ilt 2 his competit: ~ 
i harvest thet Holding 
peculiar ea ot sellit he of ( 
eTs ¢ lly ) ly t s¢ 
go out iround \t | 
despera ( irking the 
dowt $7.00, put then 
he thev attract 
1 s St custo! s 
was \ fe mont lat 
a s Cl pla 
shorts eale1 i ri 
See t price hit ( S 
iscat splaced by 
a I ( s salesmat il l 
nee vine \ | 
A aie as the savit ‘ 
S P ‘ 
een | ff had he surne 
date s I brought ~ 
Ss ld : Cl ia en me 
dollar profit, say, s i] 


Good Lines Best Success Rule. 
Ask il Suc essful deals t t t] 
rule of s ess in the handling 


will 


lines, put them in stock and stick 


tell you Cet 
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5 that you must carry every styl to be sold out without being replaced or customed to the trade-mark idea and has 
and every size in the line you take up. N vecome soiled and worn to such an extent learned that there is a positive protection 
5 essary or even wise to attempt t as greatly to impair their value for det against inferior quality in the fact that no 
st iscellaneous devices from. other nstrating purposes. As a means of keep manufacturer can afford to advertise and 
lines to take care of established demand ing the enthusiasm of your sales force at put his name on goods that will not stand 
\void the temptation to stock a competi the highest pitch, a complete line of new the test of service. 
tor'’s | 1 the hope of cutting in on his samples is worth all that it will cost ever \ny dealer who feels any doubt as to the 
trade. Sell the goods you carry in stock if you have to replace it three or four times a value from a selling standpoint of trade- 
vi sssibly can, for in so doing you art veal marked, advertised product of well-known 
building up trade for yourself and creating The dealers who have made the greatest Manufacturers needs only to apply the argu- 
onfidence in the minds of your customers — guecess in the handling of loose leaf goods ment to himself in making purchases in 
standing back of your selections are those who advertise—and keep pound other lines. ,.What dealer would not sooner 
\ safe rule to follow is to stock the  jng ome the fact that they are making a buy a watch with Elgin, Waltham or How- 
goods you need to take care of the new de specialty of this department Phere ar: ard stamped on its dial than one with only 
mands you can create. It is far better to iny ways in which a loose leaf department the name of the local jeweler, however 
lose an occasional order than to accumu an be advertised without a heavy outlay 200d his reputation. Some dealers will say 
late a miscellaneous stock which you do gy ¢hy part of the dealer. In fact advertis when applying this argument to loose leaf 
not understand and cannot recommend ine is not so much a matter of cost outlay that they are better known in their own 
What goods to carry in stock is best de as it is of persistent effort in putting it te communities than the maker, which may be 
te 1 by your own experience. With practice the many sales helps which th true and yet that does not lessen the fact 
the aid of your manufacturer and his sales manufacturer provides that the local buyer feels doubly assured 
men it is easy to select a conservative Store displays, window displays, news when the goods carry the stamp of both 
ypening stock of best sellers to which you asstiiied: aiiaiee a come alee ac aia maker and seller and an indication that the 
an add as you find a demand is developed pitt? gS ae “vee “ 1 : ‘in 1, former feels some pride and responsibility 
In addition to the regular stock goods ss eae pity PE iain ye ee . in the satisfaction given by his product. 
trade builders which only need be kept in in : i : 
v4 irry on your shelves you should keep persistent operation to provids = Genie There is a great and ever growing field 
a very complete line of samples nOf COUMTCr §=ptuen for ‘any dealer who will back the in loose leaf for the progressive dealer who 
and window displays and for salesmen’s gee eye . cok ok aeeele anak nollie will think and study and enter actively into 
le nstrations. These samples should be ofiows rm ‘ the selling plans of his manufacturer, help- 
filled with various stock forms and indexes ing and encouraging his clerks and sales- 


nd the forms should be partly written up 


This question f advertising brings us : ps “ ; 
, men to higher ideals in selling. 


\lake up your mind to make order taking 
merely.a by-product in your selling scheme, 


; ; ; face to face with another problem of dis- 
show at a glance how they are used I 


tributi which manufacturer-dealer must 
Great care should be taken to see that sialeath ctl ' md . 


vork out in the near future and that is the 


these samples are always kept clean and : and send forth your salesmen each day with 
ip-to-date and that the salesmen undet juestion Of selling the goods under the 21 ever growing determination to create 
stand the operation of the binders and sys manufacturer's label and guarante¢ and increase the demand. The reason why 
tems. The advantage of such samples is in Many large dealers have in the past been the profits are often cut out of the loose 
being able to show the goods quickly and opposed to any effort on the part of the leaf business is because the planning, de- 
clearly, and in avoiding the necessity of | manufacturer to identify himself with his signing and creative labor is generally done 
taking out stock goods for demonstrating product, preferring to give the goods a by some one before the order comes to 
and allowing them to become soiled’ and special name and stock number of their you, leaving only the mechanical devices for 
scratched \ sample line also affords pro- own in the belief that this practice will, t you to supply at competitive prices. But 
tection against running entirely out of a some extent, protect them on reorders the fact is that the business man of today 
device and having nothing to show in case While there may be some weight to this wants new ideas to use in his business—is 
a demand is developed. Sample lines form argument it is certainly greatly overbal hungry for them; and if your salesmen are 
a very important part of the selling equip anced by the prestige it gives a manu working along the right lines, with a thor- 
ment of a loose leaf department and deserve factured product in the eyes of the buyer ough knowledge of loose leaf systems and 
much e attention than they have re to have the manufacturer’s label prominent devices, there is no reason why he should 
ceive Most dealers seem to regard them ly displayed not be able to get his full share of the 
as an expense item and allow the binders The American public has become a creative business which pays the big profit. 














There is no better scale by which to measure financial returns than this one of 

knowledge of your business; that knowledge is your stock in trade, and the most 

ignorant merchant knows that the better the quality of his goods the higher 
prices he can charge and can get for them. You are nothing but a merchant of 
ability—that is what you are selling, your ability—and you will get, other things being 
equal, whatever price your goods are worth in open market, a market where there is 
always a demand for a first-class article. —J. N. KIMBALL, 


























WHAT LOOSE LEAF SALESMEN SHOULD KNOW 





By Harry S. JONES, SECRETARY, JONES’ IMPROVED 
LoosE LEAF SPECIALTY COMPANY, CHICAGO. 








SA IRST, he should know his goods It why his article is as good or better in the nest With many ‘these 
goes without saying that a loose leaf particular point raised. staple r years, and soon no st 
salesman cannot know too much Chen the loose leaf salesman, if worthy dare attempt to conduct a st 
about his goods. I am firmly convinced’ the name, should have a good idea of the suitable stock of such devices 
that he ought to know every part, its pur general uses of loose leaf devices. This will ment toward standardization 
pose, and every detail regarding the con not only enable him to comprehend cus-_ these lines as can be standardize 
struction of his goods. Why? ergy behind the retail end 
His faith in his goods must have a founda ——— sition will be greatly i 
tion It isn’t enough to believe, just be pportunities than ¢ 
cause someone has told him, that his line is to young men wh ! earn 
the best on earth. If he depends on “hear learning the business fel : 
, si 


say” evidence he will have the utmost dif ne for the voung fellow vy 5 will 


ficulty in making a demonstration that will work hard and post | e] le 

appear sincere to the customer ind the manufacturers se leat 
Careful study of one’s proposition will readier now to assist 

nowhere bring better results than in the on than ever before ind better 

loose leaf business Not only is it essen pe d to give the teaching ( eds 


tial that the salesman shall know his own nanutacturers, perhaps more than ar 

goods, but, if he would secure an intelligent se, realize the need for well-poste 

grasp of the subject, he should know the men for the retail stores 

principles of other lines as well—why they the ultimate outlet for the gre 

were made and what has caused them to be tf loose leaf goods sold r t 

successtul man desiring a position of resp 
The loose leaf salesman should know and comfort there is hardly 


more than this. He should know how the omises better or brings 








leading concerns employ loose leaf books in ith brighter men, who becom: S 
their business—for what they use them, and and take him into theit fiden 
why they find them more convenient and rtion as he proves his ty 
economical, despite, perhaps, a_ slightly lity to serve them 
greater initial cost than the old line bound ood salesman knows enoug not 
ledgers and other books which were th wn a competitor's goods. He knows 
terror of our fathers and grandfathers HARRY S. JONES. that he is most likely to make 
° The modern loose leaf system is a mat tairminded customers if he “talks uy is 
vel of compactness, completeness and con tomers’ wants and wait upon them intelli own goods, and “doesn’t know” that there 
venience [The salesman cannot hope to gently, but it will also enable him to make is anything else made 
learn all the uses of loose leaf in one or a suggestions to prospective buyers which lo sum up, a loose leaf sales 
dozen lessons, and he will be fortunate in will result in larger sales know his own goods thoroughly. He s! | 
deed if he becomes a proficient loose leat \ real salesman in the loose leaf line will have a speaking acquaintance th the 
man in less than a couple of years of persis keep himself posted, after selling an out other fellows’ goods. He should know how 
tent application, for loose leaf systems have fit, on the possibilities it opens up to him to present the good points of Ie 
invaded every business, even to the records for more business. “Once a customer. al without offending proprietie:s 
kept by counties, states and cities But ways a customer” should be his rule, and He should know how th tomers 
long before he can regard himself as an he should keep in touch with eaclh customer needs can best be met and 
expert he will begin to reap the fruits of | and know when he will require renewals hin vay properly equipped ar 
his studies in more numerous sales and in \nother thing the loose leaf salesman sold 
better satisfied customers who will begin t should know is not to try to tell all he These, with some ten 
come to him for advice and suggestion, for knows In watching sales demonstrations requisites, comprise the things a I if 
the real salesman in loose leaf is a business I have observed salesmen pouring a streak salesman should know, if he i! 
adviser who has a strong grasp upon the of conversation into the ear of customers ornament to his calling ar 
regard of his customers because he not wearying them with glib recitations of profit to his employer 
only sells them the goods they require, but technical points upon which the istomer 
performs for them a service which they was not interested ca 
could not obtain elsewhere except at great Some people want to know all about the : "eg me z 
p - ylenches, the t 
inconvenience and expens« inwards” of loose leaf binders, and some at CBS ED 
It is just as necessary that the succes are only interested in what the system will , | nese are tn as 
ful loose leaf salesman be thoroughly post accomplish. The wise salesman will size up 
ed on the strong and weak points of the’ the situation carefully and then unlimber 
goods with which he comes mainly in com the line of talk that will be most likely to ( ho fail, lack that 
petition. Obviously, if a customer raises strike an appreciative ear energy, that bull-dog pluck a1 
points in favor of a competing article the Commercial stationers everywhere are be tion t in at any cost, w ] 
salesman must be ready with arguments ginning to take up loose leaf ¢ ds in ear that es the world 
= 
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PROFIT FOR THE DEALER 


is found in our two widely divergent lines. Having no direct connection with each other 
these two lines are yet inseparable in a well balanced stock of Office Supplies. 


LOOSE LEAF DEVICES and FORMS § METAL TIP GUIDES.«FOLDERS 


The P& M STEEL The advantages a pressboard guide provides are too 
LEDGER shows obvious to need comment at this time. And the tip, to 
ereater strength at properly protect the label, should be of metal. Yet there 
a maximum expan- are metal tips, and metal tips, and P & M metal tips. 


sion of 135% than 
others show at a Pa 
maximum of only 

Lv 100° LAY 5 
Dealers selling P & eo 2g 
M Steel Li dger 


Send for Sample. 
















<a 


should ask us for a CHECK € 

oyatic FILE : ope’ 
cross section ot GUIDE |= d “an : he 
ledger channel with ; Piet a | 
post sawed thru at ‘K 





Re 
Se 
ae 


the anchorage. This 
will show the pros- 
pective purchaser 
the source of that 
strength of which 
we tell 


We Stock—Correspondence Size, Check File Size, Legal File Size, 
Bill or Index Size and Card Index Guides in three sizes. All name 
lips are interchangeable and guides may be used over and over again. 


WRITE FOR BOOKLET 





The Best Domestic or Export Proposition for the Dealer 











THE PLEW & MOTTER CO., Center Ave. and Monroe St., Chicago, U.S.A. 




















!'UNIVERSAL BOOK-MAKING 


The Perfect Filing System 
ti“. BOOK-MAKING keeps all office papers in book ey. 


























form. Records are easily accessible and are filed more securely 
than is possible with any other 
filing system in existence. 


The Webster Binder and the Web- 
ster Marvel Punch constitute the entire 
equipment. The binder is one of great utility 

light, strong, easily operated and low-priced 
The punch is light but power- 


ie \ ful, and is equipped with center 





THE WEBSTER BINDER 


We want representatives everywhere. Get in line at once for the 


biggest and best thing in filing appliances. 


Webster Loose-Leaf Filing Company 
813-829 W. Market Street, Louisville, Ky. 


NEW YORK: 30 Church Street CHICAGO: National Life Building 


Tie WEDSTER MARVEL. PUNCH LONDON: Petty & Sons, (Reading) Ltd. 
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ADVERTISING THE LOOSE LEAF LINE 





By L. 
PITT 


R. CopPpAGE, ADVERTISING 
MANUFACTURING COMPANY, KANSAS City, Mo. 


MANAGER, 


[RVING- 








DVERT ISING the loose leat line, or 


in fact any line, is to my mind mere 
ly a question of 


rather the application of salesmanship 


principles to the business of selling goods 


by means of the printed, instead of the 
spoken word 

The relationship of advertising to sales 
manship is the same as fuel to a locomo 
tive—the thing that makes it go 


Advertising is the most powerful in 
Huence in the business world, and it is ab 
solutely essential to continued success in 
any line 

Any man who does not advertise his busi- 
ness is operating largely on the other fel- 
low's capital, as someone must advertise 
and create a demand for an article before 
it can be marketed 

Just why I should have been selected to 
treat this very vital subject, I do not know 

certainly not because I have made any 
claims to being an authority on advertising 
For years I have had to do with this most 
important phase of business, but all along I 
have considered myself more of a salesman 


What 


have had in advertising is no doubt due to 


than an advertising man success | 
the application of salesmanship principles, 


rather than advertising theories, to my 
work 


We hear 


science of 


much these days about the 


advertising Schools are or 
ganized to teach theory, phychology, struc 
ture, display, space, type values and many 
other things, all of which are good, but 
not essential 
Successful advertising can be done by 
anyone who will observe these four funda 
mental rules; 
First Absolute 


trying to sell 


belief in the article o1 
line you are through ad 
vertising 

Second: Complete and thorough know 
ledge of your proposition. The advertising 
man must know his article or line in its 
smallest detail 


Third Apply the 


essful salesman who its trying to rivet 


same principle as does 
a suck 
the attention of a busy business man. Such 
a salesman would not deal in generalities 
he would be specjfic and to the point 
Fourth State facts—tell the truth—do 
Truth simply stated is the 
make. 
about 


not exaggerate 
most compelling argument you can 
No matter how much you know 


the theory of advertising, if you violate 
these fundamental principles you will rot 
succeed 

How best to advertise your loose leaf 


goods and loose leaf service is a question 


salesmanship, or 





that should be pertinent with every dealer 


in such goods 
There is no department of the stationery 


or office supply business whic! 


better pront than loose leaf, and as the use 


of the being rapidly exten: 


System 1s 











L. R. COPPAGE. 
every dealer should see to it that he 
his full share of the business [To do so, 
he must advertise 

Commercial stationers as a body were at 
one time somewhat antagonistic to the 


loose leaf idea because it seriously in- 


terfered with their blank book business, and 


it is only in recent: years that they have 
awakened to the possibilities 1f the loose 


leaf method of accounting 

When one stops to realize that within the 
last ten years many of our most prominent 
paper mills have acknowledged the stability 
of the loose leaf idea, by equipping at great 
expense to make a special sheet for loose 
leaf work, one must concede that loose 
leaf is permanently established in the ac- 
counting world 

\nalyzing this proposition, we find that 
desire for system in business is the basis of 
the loose leaf industry. Remove this ele 
ment and you take away the foundation of 
the business 

The term system really implies service, in 
fact the two are synonymous. The chief 


function of the employe is to render service 





and he must have proper 1 In a 
counting service, the loose leaf system is 
ised because it 1s considered t st tool 
System, therefore IS tie ) S y | 
appeal through advertising llustrat 
the necessity for an appeal bas n sys- 
tel ve show herewith a chart on loose 
lea lvertising 
[mpulsi 
Desire for \ JYescrip 
Efficiency } Kind ot tive 
y* Copy \rgumet! 
Curiosity / ative 
Suggestive 
lt your copy is right, and it you prove 
the necessity for system, you will have tw 
kinds of responses, one becaus: tf a desire 
efhciency, the other because curiosity. 
Those really desiring efficiency are, of 
purse the better prospects Chose re- 


sponding to their curious instincts are also 
extremely desirable, as anyone taking su 
ficient notice of an advertisement to 
ry, even from this standpoint, is sure 
to remember the advertisement, and be in 
a receptive mood 


Kinds of Copy Demanded. 


lo produce the above inquiries, you have 
ir kinds of copy, as follows Impulsive 
Descriptive, Argumentative and Suggestive. 


You can bring in these four principles in 
the same copy, or you can build an ad- 
vertisement on each 

IMPULSIVE COPY When you appeal 


to order, or desire t 


a man’s sense of 
prove his methods, you are appealing to 
his impulsive instincts 


IN DESCRIPTIVE COP 


f your facilities for service, describe your 
goods, the mechanical features 1ality of 
workmanship, stock carried, et 

IN ARGUMENTATIVE COPY you 
point out reasons why loose Ik ld be 
ised, tell why efficiency means system and 
system means efficiency, why loose leaf 1s 
the logical method, et: 

SUGGESTIVE COPY $s states possible 
ises for the goods yor iter a well as 
advantages gained from efficie y methods, 
et 

How to Write Copy. 
[his is the gist of the whole matter [t 


- statement 


hould be the clear cut cot S¢ 


of the man who knows All advertising 


~ o ] } + . 4 
copy divided in wo general 


[ may be 
classes: 
Signboard 
Sales Appeal 
Signboard copy is the kind that states 
day after day a 


P , , 
week alter week, If es 











ke 
ire 
in 


you 
| be 
and 


sible 


ods, 


nent 
ising 
1eral 


tates 
same 
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Loose Leaf 
Ledgers 


SAVE TIME 


AND 


MONEY 


We Carry a Complete Line of 
Loose Leaf Goods 


Modern Office Supply Co. 
Every City, U.S. A. 











No. 1. How Not to Advertise. 


} 


space the same thing It is justified by 


some on the theory that water dripping on 
a stone will gradually wear it away. So it 
will, but if a little sand is mixed with the 
water, the stone will disappear in much 


less time. 


In your loose leaf copy, make it a point 
to say something—don't deal in gen 
eralities 

Copy such as the foregoing—No. 1—is a 
waste of valuable spac« 


It accomplishes no appreciable results, 
and must be termed “Signboard” style, be 


cause there is in it no sales appeal. 
Express the same thoughts in the man- 


No. 2. 


her suggeste d in diagram 


In this copy, you have outlined the 


necessity for saving time, have shown 
one way to 
the manufacturer's advertising and offered 
There 


in this copy, and the one reason you ad- 


accomplish it, have capitalized 


your services is a real sales appeal 
vance for the use of loose leaf ledgers car- 
ries with it, as a matter of course, other 
advantages in the system 


In your loose leaf advertising, follow 
the same plan you would if soliciting busi- 
ness personally. If you said to a man on 
whom you called that loose leaf ledgers 
saved time, labor and money, your prospect 
would (if he was charitably inclined) wait 
for you to say how they do it 

As already stated, loose leaf goods are 
sold to improve service, therefore it is 
necessary that the dealer be able to show 
how this desirable result can be ac 
complished. This does not mean that every 
Stationery salesman must be an expert ac- 
countant The question of accounting, in 
its technical sense, seldom comes up. 


The loose leaf 


forms is divided into a great many units, 


method of handling office 


each comple te in itself. viz.: 


il 


Ledger Outfits, 

Bill and Charge Outfits, 
Purchase Order Outfits, 
Monthly Statement Outfits, 





Your Bookkeeper 
Has Sold You 
His Time 


Why Not Use It to the 
Best Advantage? 





CTUAL tests have shown that 
25% of a bookkeeper’s time is 
consumed by indexing entries be- 
fore posting. 
In a properly arranged Loose Lezf 
Ledger there is no indexing of 
entries. 


WE SELL THE DEPENDABLE LINE OF 
|- Po 


Let us demonstrate how you can 
save time, labor and money by using 
the I-P Ledger. No obligation on 
your part. 

Catalog No. 70 tells you ibout 
this Ledger. It’s yours for the 
asking 


MODERN OFFICE SUPPLY CO. 


STATIONERS and 
Specialists in Loose Leaf Methuds 


Every City, U.S. A. 











No. 2. An Anproved Suggestion. 


Pay Roll Outfits 
Etc., etc 

Every dealer should know the advantages 
in these systems, and be able to present 
them through advertising, in copy featuring 
} 


is service. 
Business men are being educated to the 


point of looking to the dealer for sugges- 


Q7 


tions and advice on office methods and sys- 
tems. The design for blotter with coupon 
attached, can be used most effectively by 
any dealer competent to render the service 
offered. 

AN APPEAL TO CURIOSITY is a 
potent weapon for the advertising man. It 
has wonderful possibilities in copy builded 
on the service idea. The results of a sys- 
tem or method can be described in such a 
way as to secure many inquiries, 

THE COUPON AND RETURN POST 
CARD have proven their worth. They 
make it easy to answer an advertisement. 
Use them whenever possible. 

ADVERTISING MEDIUMS. Every 
dealer has three good mediums, the local 
newspaper, his mailing list, his show 
windows. 

Che newspaper is an excellent medium. A 
small advertisement, from 2 to 6 inches 
single column, appearing every day, or at 
stated times during the week, and if pos- 
sible in the same space, will get big re- 
sults. In newspaper advertising, always use 
a cut or some attractive catch line as an 
eye attracter. That is all your cut or catch 
What you say in your 
‘opy is what pulls business. 

Perhaps the best medium for a dealer is 
This should embrace as 
many good names as possible and be added 
to from time to time. Make it a point to 
send out something, at least once each 
month, and whenever possible enclose a 
sample of a good form which you have 
prepared for some specific purpose. The 
oupon or return postcard should be used 
with all matter sent to your mailing list. 

THE SHOW WINDOW shouldbe used 
as an auxiliary to other advertising. When 
you are making a drive on any one thing, 
have an attractive display in your window. 
Always put in the window some talking 
Don’t expect your loose leaf goods 
to do all the talking. A nicely lettered card, 
stating a few features, will often bring a 
prospect inside to learn more. 

Using the Manufacturer’s Trade Mark. 

Any dealer who does not do this is not 
making the most of his opportunities—he is 
ot working alone lines of least resistance. 
[rying to sell an article as of your own 


line accomplishes. 


} 


his mailing list. 


cards. 


1 





Check the Department you 





OUR LOOSE LEAF DEPARTMENT IS FOUNDED ON 
THE SERVICE IDEA 











Our System Service costs you nothing 


Tell us the department in your busi 
ness thet is causing you trouble 


This will Obligate You in No Way 
WE CARRY A FULL LINE OF 


& Entries 
(ess) I Pc da —_——ae Bank 
, ecor 
Forms, Devices and Indexes a 
This line enjoys an international reputation for ments 


High Quality and Absolute Dependability 


Over 500 Stock Forms in the @= |-P== Line, and many Complete Outfits 
WE DESIGN SPECIAL FORMS AND LAY OUT COMPLETE PLANS 


MODERN OFFICE SUPPLY CO., EVERY CITY, U. S. A. 


think can be improved = Pin 
this to your letter head and 
furward same to us 
We will submit a complete 
plan, the burden of proof is 
on us 

.. Purchase Orders 
....Receiving Goods 
.---Sales Orders 
-.--Shipping Orders 
.... Factory Orders 
.--.Cash and Journal 


----Billing & Charging 
---- Ledger Accounts 
.---Pay Roll 

....City Deliveries 





Send to 
MODERN OFFICE SUPPLY Co. 





DETACH HERE 7 








tveny city, - USA 








No. 3 


Blotter 


with Coupon. 











OR 


manufacture, in the tace of a pretty ell 





established impression that you | 


Meatihed inetetsion thet you have 20 PY AND LING PROSPECTIVE CUSTOMERS 


The wise buyer, and there are 
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These two new additions to the 
Tatum family of loose leaf de- 
vices measure up in every par- 
ticular to the ‘‘Tatum Standard,”’ 
which alone is responsible for 
the high standing of our goods 
among the trade. 













THE ‘‘ELSINORE”’ 









The ‘“‘ELSINORE” and ‘‘DAISY”’ Binders 
are distinctively ‘‘TATUM” products, the 
locking mechanism being of absolutely new 
construction, with no complicated parts to 
get out of order. LOCKS OR UNLOCKS 
WITH A PUSH OF THE BUTTON—NO 
LOOSE KEY TO BE LOST—SAVES TIME, 
TROUBLE AND ANNOYANCE. 











Our new LOOSE LEAF CATA- 
LOGUE, No. 31, ‘‘B’’ which is 
hot off the press, will tell you 
more about these and other 
equally interesting loose leaf de- 
vices. Our line is most complete 
and it will be worth your while 
to write for YOUR copy of the 
new catalogue. It is yours for 
the asking. 
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THE “‘DAISY”’ 









54 YEARS OF KNOWING HOW 





THE SAM’L C. TATUM COMPANY 


New York Office: 
180 FULTON STREET 


Main Office and Factory: 
CINCINNATI, OHIO 





MAKERS OF ‘“‘THE LINE OF TRUE MERIT” 
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LAYING OUT PLANS FOR LOOSE LEAF DEPARTMENT 





KALAMAZOO 


LOOSE 


LEAF 


By GEORGE P. WIGGINTON, SECRETARY AND GENERAL MANAGER, 


BINDER COMPANY, KALAMAZOO, 


MICH. 








HE LOOSE Leaf Department in a 
great number of stationery stores 
has been most sadly neglected and 
yet with the proper care and supervision 
the selection of lines, proper display of 
goods and the proper selling plans, the 
loose leaf department can be made to pro 
duce greater returns than possibly any 


other branch of the business 

One of the most important factors to be 
considered by a dealer in establishing a de 
of this kind the of 
the concentration 


lines, 


selection 
of effort 
particular having mind 
always the requirements of the 
trade to which the dealer desires to cater 
There aré so many good loose leaf devices 


partment 1S 


lines and on 


these in 


ot 


class 


on the market today that it is comparative 
ly easy for a dealer to obtain a representa 
kind of 


The requirements of the 


line of each goods which he 


may desire to sell 


tive 


average business man today for loose leat 
will from the leat 
binder for the kind of 
the small ring binder for vest pocket 1 
that for 
stationer to equip himself with a line that 


devices range loose 


heaviest records to 


ise, 


so it is extremely essential the 


is complete in every detail 

unlike 
have a great range 

to de 


necessary investigate 


leaf devices, many other 


»f the business 


Loose 
branches 
of that 
sirable it 
very thoroughly the advantages of each line 
before deciding upon a particular line whicl 


install 
to 


uses, so in order a 


18 


line, 


it is the intention of the dealer to handle 
\ sufficiently diversified stock should be 
carried to meet all the requirements of a 
customer 

After the selection of the line, the next 
important factor is the location of the 
goods in the store. Many very desirable 
plans have been used, but one of the best 
locations is in the front of the store, near 
the entrance, where the entire line can be 
displayed so the customer as he passes in or 
out, can see that the dealer has on his 
shelves the particular device which he at 
some future time may require Loose leaf 
devices are unlike a pen holder of a pe 
culiar make, or a particular kind of ink well 
which miight appeal to a customer and 


which he will buy forthwitl rhe sale of a 


loose leaf device must wait on the demand 
and once the demand has been created 
either by the salesman or some conditior 
in the business of the customer, it is then 
desirable that he should know just where 
to obtain the particular device which will 
best suit his requirements. If one’s goods 
ire well displayed, he will immediately re 


member having seen them on the shelves « 


1 


the store, which will, of course, result 


n 


the 


sale 


erly 


show 


case 


\fter having selected the lines and pro 


most 


man who is fully capable of demonstrating 


located 
desirable 


them 


t 


) 


r 


in passing in and out of 
ina 

p 

in the store, it is then 
obtain a clerk or sales- 


and handling the loose leaf goods, 
much stress cannot be laid on the necessity 


? 
I 


T 


GEORGE P. WIGGINTON. 


selecting high class men. 


There 


and too 





1S 


no 


line or class of goods which the dealer 
type of 
More 


handles which require 
salesmen than loose 
money is wasted in 
cheap and unintelligent 
this 

branch of the ‘business 


much 


money 


partment, for 
department as it should be handled 


for 


his 


a 
leat 


the 


N { 


servic 


clerks 


department than is wasted in any other 


higher 


devices 


to 


) clerk 


too good nor can legitimately demand to 


es 


in 


this 


employment 


t 


handle 


can 


be 


de 


if he can and does handle his 


he 


be 


omes one of the most important assets 
on the floor and can expect to be com 
pensated for his achievement Many a 
sale has been lost because the clerk could 
not grasp the requirements of his customer 
t has endeavored to sell him something 
that was in no manner fitted to his needs 
| ry loose leaf device has a_ particular 
place where it ll d the nN st ethcien 
service, and the clerk should be in a posi 
on to handle his customer in such a mart 
ner that after he has made his purchase 
( will feel that he has Dtaine 1 device 





bet 


quirements 
pt 
ccesstul in this, he 


which will fit his re 


anything 
the clerk is su 


else he could have irchased 


1 
Nas made a 


permanent Ir for the house and 


anything of a similar or kindred nature is 


needed, the customer will come back to the 
same store, as he has established 
fidence which is invaluable and indispensa 
ble, if one hopes to build a permanent bus 
ness. There is scarcely a dealer oper g 
a store of any size whatsoever but who sees 
men and women passing in and out of his 
store every day who are live prospects r 
loose leaf devices, but who very frequently 
will go somewhere else when they desire 
anything in this particular line, simply and 
only because they do not know that the 
dealer can supply just what they need. This 
is not due to any fault. on the part the 
customer, but is due to the fault of the 
clerk in the store and particularly the clerk 
in charge of the loose leaf department 
frequently to the fact that the goods ar 
not properly displayed 

Employment of Outside Salesmen. 

Another very important matter wh! 
every dealer should consider is the e1 
ment of an outside salesman to handle S 
loose leaf devices In order that this 
side salesman may make good and produce 
the best results, it should be his exclus 
work to handle the loose leat end 
business on the outside He should be 
instructed to concentrate his efforts 
loose leaf devices. He should not have his 
energy and enthusiasm divided with ar 


thing else. This is an old and tried pr 


ple and is not an innovation in ahy sense 
of the word Loose leaf devices today are 
a most important factor with every S 
ness concern. They are not only being 
used for ledger work and books of 
but for a multitude of purposes, catalog 
work, et so that the value of the loose leaf 
salesmen on the outside cannot be overest 
mated and the amount of his sales depends 
nly upon his efforts and his abilit 
handle his line 

Loose leat salesmen for outside ws I al 
loose leaf salesmen for work on the 
to really be efficient and to produce resul 
must first have the most complete f 
dence in the quality of the goods 
they are handling They must 
know that the line is the very | st 
is on the market, as no salest il 
customer unless he has first sold l 
Salesmanship is largely a_ psy logical 
process al 1 ¢ reme enthusiast n I 

} in * 
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THE I-P LEDGER 


A Marked Improvement in Loose Leaf Binders for Ledger Purposes 





The Elimination of the Winding and Unwinding Principle 


vs perfection and introduction to the trade of this Device The working parts are entirely covered, even when the Binder 
marks a New Era for Loose Leaf Ledgers. is expanded to the maximum. This not only prevents dust and 


dirt accumulating in the mechanism, but prevents the fingers 
ming in contact with the working parts, and in turn soiling 


The I-P Ledger is unique in mechanical principle, construction and — c 

peration. It is different from any other Device on the market. the sheets. 

The principle of winding and unwinding the mechanism, which Due to the exactness with which the several parts are made, and 
by many has been accepted as the only practical idea for Ledger the welding process, the I-P Ledger frame is the most rigid ever 


Binders, has been discarded by the I-P Company in favor of one manufactured. 
equally as positive, yet far more rapid. 
mechanism and lock the Binder, it is only necessary 


To close the 


| . ai 
Instead of from 8 to 20 turns of the key to unwind the mechan- _ to push lightly on the top cover 
n, one turn to the right of a flat key will expand the I-P Ledger 


There are no springs in the binding mechanism and no ratchets, 
and the operation of closing and locking is absolutely noiseless. 


to full 100%. 


The winding attachment used in screw and lever Binders (mis- 


named a key) afforded not the slightest protection, nor any sem- The locking principle is the roller clutch idea, which has been 

blance to a lock. developed by the I-P Company to the highest 

ae ee possible degree. It is absolutely positive in 

Each and every I-P Ledger is supplied with action, and the sides when forced against the 

Real Lock, which is operated bya flat key. The shee lo not slip back the smallest fraction 
Lock cannot be operated by a screwdriver or of an 11 ich. 


makeshift key, as the particular style of ke , 
pecified is absolutely necessary. The I-P Class M Ledger marks the greatest 
advance ever made in mechanical Binding 
This Ledger is made of sheet steel and all Devices. 
rts are welded together by electricity, thus 


making the frame and working parts in reality he broad I-P guarantee, which is unlimited, 


— 





ne piece of metal. is pasted inside the top cover of all Class M or 
Twinlock Ledgers. 
There is as much difference between welding 
ind riveting as between cement and lime. Twi Every dealer owes it to himself to be posted 
; f ctee velded together : >} a lity ne c . . . 
ieces of steel welded together are in reality on on the I-P Ledger— it is the easiest to sell be- 
— cause users like the Semi-Automatic feature. 
There is not a screw or rivet in the entire Send for complete outfit No. C3117, which lists 
Device, and nothing whatsoever to work loos: The Cylinder Lock at $15.95, with liberal discount to dealers. 


Send for Ledger Catalog No. 70 for Complete Information 
BEST DISTRIBUTION THREE COMPLETE STOCKS 


IRVING-PITT MANUFACTURING COMPANY 


NEW YORK BRANCH General Office and Factory CHICAGO BRANCH 
54-56 Franklin St. KANSAS CITY, MO. 24-26 S. Clark St. 
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prospect, but no salesman can have en- customer is to take care of him after one 
made the sale. taining the new 


thusiasm unless he has been thoroughly and has 
fully schooled in the merits of his goods Loose leaf devices are a commodity for decided upon by 
and the uses to which they can be put. In’ which there is continuous and increasing time to tim: 
order te thoroughly prepare a salesman on demand The large demand 
the street and in the store to handle the Avoiding Waste and Losses. today ha ade it 
line, especially in some of the more com : ' ' : for the dealer to handle 
. astly, in laying out the plan tor the ' 
plicated devices and devices which are used, leaf d : ng “ cial sizes, that is 
. . . . 1OOS¢ eat department, the most important , 
in the more complicated forms of account- ns k I * ” ; come within the stock 
. - . thing to eep In mine 1S 1ioOW to avolr . : 
ing, he must be fully acquainted with the a I ; manufacture! Chis 
: waste and the losses which will accrue if or é 
various selling points of the devices and apse 1 sel ' avoided, however, 
the ine 18s not we selected an properly 1 P 
the many uses to which they can be put . , 4 : neodl a property conversant with his goods and 
’ . . 1 handle tis Nardly necessary to mention 1 
so that the customers’ requirements will b« ” ' “tea , ie ry 1 " ments of hi 
- . 1 tn tact that the line 1oOU ie W lis , 
fully taken care of, making sure that the . : ae : ee eee 1 —s size, thus effecting 
. ayed, shou ye Iree trom a dust ane ' . 
devices sold for any particular purpose will — 4 , 1: , mer and facilitating 
. d away tron irect St ight e effect of the . 
fill that purpose better than any other de richini r ; yer - - t : ' re oftentimes a very 
. sun mm tne eather ane nding laving a , . 
vice that could have been supplied to him ' Id salesman should always bear 
. . tendency to discolor and deteriorate them. 
Many a sale has been made which it wer : uae ; : Pigs the welfare of his 
‘ ‘ ; ee but most important of all, the selection ot a : 
better for the concern had it never been ; é portant matter to 
. kind of type of binder should not only be 
made, owing to lack of understanding on 7 : save one’s customer 
tear ; very carefully made but the sizes and kinds r] 
the part of the salesman of his customer's i : : him. He is entitled 
requirement of bindings should be most carefully con- ‘an | i him, not only 1 
*/ 4 + » Call ¢ \’ en i hn, no oO 
a : sidered , : 
Che man usually best fitted to instill into the goods, but in 
the salesman a knowledge of the line or It is far better to begin in a small way the dealer has gained 
lines which he will handle and create the There is no real reason for loading up respect he will place himself unres 
enthusiasm which is so essential to success With all sizes and kinds, as the manu- jn the dealer's care, 
is the manufacturer or his representative ‘acturers of today, as a rule, carry all sizes past experience that 
who may have installed the line with the and kinds on their shelves and if some for him is the best 
dealer. Too little time is very often given special style of binding is desired or if some Summing up everything in laying 
to the salesman selling the line owing to unusual size is needed, it can be very loose leaf department, we have first 
quickly and easily obtained from the man lection of lines. which 


the expense to which the manufacturer 
:; 


must go in order to first see the dealer ufacturer at very little additional expense, that can be had 


chase oftener, keeping stock 1 
improvements 


S customer 


The manufacturer very often loses sight which will be less than the carrying ex- range for which loose 

- - . 2 . > ¢ > , » s Ss | - 

of the fact that it is not the first sale pense and the possible loss should the ing used today; second, the locatior 
ra ods become obsolete due to the length gvoods in the store 


made to the dealer that counts, but reorders 


f 
) 


which come from time to time. The deal- of time that it may be necessary to carry the best clerk for 
er on the other hand oftentimes thinks before being able to dispose of them salesmen for the outside 
that the goods should sell themselves and The field for the memoranda books 1s _ to obtain and the 
while the manufacturer can and does mak« rather well settled and it is easy for the salesmen and the 
the best loose leaf device that can be ob stationer to decide upon his lines and the leaf devices: third, 
tained, he has never yet been able to make styles of ruling which he may require, but quirements and sell 
devices with brains. They will not go out in the larger lines for the varied and mis should have, not 
and sell themselves. They will, however,  cellaneous uses, it is rather difficult to fully have on one’s shelves 
after the first sale is made _ constantly determine what he should carry It 1s get rid of 
work for the salesman after he has installed often desirable when purchasing from a_ obsolete 
them, in other words, the salesman must responsible house to leave the selection ot them on an unsuspecting 
work to make the first sale \fterward, if the sizes and styles of binding to the man lastly th elimination 
the sale is rightly made, the devices will ufacturer whose experience is much more proper selection 
work for him, and in the selection of de varied and who is in better position to de renewal of stock 
vices for-sale, this point should be kept ide on what sizes and styles would be good, clean, up-to-date goods 
very carefully in mind. best suited for the requirements of the things in mind and 

[It is very essential in the selection of dealer. It is also desirable to keep one’s’ diciously, will net 
salesmen to employ men who have due re stock within bounds not letting some over handsome return 
gard for a customer after a sale has been aggressive salesman load up the shelves will bring into his 
made, men who will see to it that their vith a large quantity of goods which may mers and will make 
customers know how to handle his devic« have to be carried for a year or 18 months in the loose leaf department, but 

before one is able to dispose of them. It ts 


and if they do not, teaching them, becaus« 
the only method of obtaining a satisfied tar better to have a small stock and to pur- handled along the 


something 


t would be 


rds entirely 


tther branch of the business whicl 


Addition to the Staff of The A. H. Pike Company, Buffalo, N. Y., 
Assistant to Proprietor A. H. Pike, 
Richard Vanstyne Pike, 
Born February 12th, 1913. 
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THE WIZARD sire veddes 
Screw Ledger 
BUILT ON AN ENTIRELY NEW PRINCIPLE 


COMBINATION LEVER AND SCREW ACTION 


Patented November 12, 1912 


SPECIAL CONSTRUCTION FEATURES 


AUTOMATIC ACTION. ‘he Wizard Ledger opens automatically with 
nly one turn of the key to t left. This releases the lock and top cover 
lifts to the maximum expansion 








SCREW COMPRESSOR. sz an auxiliary to the automatic feature the 


screw compressor is provided that when compressed as firmly as possible 
y pushing down the cover, the key can be turned, bringing the compressor 
screw into action and gripping t heets in exactly the same manner as on 
he regular end screw ledger 





TWO INDEPENDENT ACTIONS. ‘The above automatic and screw 
ompressor actions can, if desired, be used entirely independent of one 
inother; therefore, if preferred, the screw action only can be applied in open- 
ing or closing so that it isimpo le to put the binder even temporarily out 


tf use for any cause 


T 











ALWAYS OPENS TO THE MAXIMUM CAPACITY. 4 feature of 





, dias ; ' naterial advantage is that without effort this ledger always opens to the 
TO UNLOCK AND OPEN maximum capacity of 100% expansion, thus providing the full amount of 
ver at back, pressit ther pace desired for the proper inserting and removing of sheets. 
; to a stop: ren é UT } i 
BALL BEARING LOCK. 4 barrel lock with a deep key way is pro- 
ided, this lock being set int teel ball bearings, making the mechanism 


1 


perate easily and preventing it from becoming jammed in any way. 


SAFETY KEY. Unlike the average ledger, the Wizard is not provided 





with the usual clock or soeket style key, but with a safety key corrugated to 
pecially fit the escutcheon and barrel, so that only this particular style of 
cey will operate the ledger. 


DUST PROOF MECHANISM. The entire operating mechanism is 

ered by a steel plate fully nickel plated and polished. This plate is 
ittached inside of the fixture in such a way that it prevents dust or particles 
the mecl 





clogging 
°EN = : 7” Te =< ’ ° 

CENTERED TOGGLES. (he toggles or expanding levers are firmly 

riveted to the side pieces and are absolutely centered over the operating 

screw and mechanism so that the power is equally distributed in all direc- 

tions and the ledger must open simultaneously at both ends. 





o 





A COMPARISON. The automatic action of the Wizard Ledger will be 


readily recognized as a superior feature. 











TO LOCK AND CLOSE Instead of the required eleven or thirteen turns of the key as on the aver- 

Se oe ae age end lock screw ledger, it can be opened by one full turn of the key or 
n key to right for locking and abs two half turns. A considerable saving of time in opening and closing, and a 
lerable saving of wear on the different parts. 


consideralt 


INSTANTAN EOUS Furthermore it is often the case when a screw ledger is opened, to expand 
it as little as possible, with the result that the leaves must be worked or 
EFFICIENT forced in, tearing them out at the punching and ruining a good many sheets. 
As above stated the Wizard opens automatically to its full maximum so that 

sufficient room for the changing of leaves is always provided without loss of 


SERVICEABLE time or without extra effort 











Send for descriptive circu'ar and exclusive agency proposition 


STATIONERS LOOSE LEAF COMPANY 


"SELLS TO THE TRADE ONLY” 


203 Broadway, New York City 346 Broadway, Milwaukee, Wis. 
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yrospect, but no salesman can have en- customer is to take care of him after one chase oftener, keeping stock fresl 
i 
thusiasm unless he has been thoroughly and has made the sale. taining the new improvements ( 
fully schooled in the merits of his goods Loose leaf devices are a commodity for decided upon by the manufactur 
and the uses to which they can be put. In’ which there is continuous and increasing time to time 
order to thoroughly prepare a salesman on demand The large demand for loose leat es 
» street ; ; . : ‘ » the * 4° od has mad oO or less 1 ssary 
the street and in the store to handle the Avoiding Waste and Losses. today has made it more or ke iTy 
line, especially in some of the more com ; : for the dealer to handle a quantity 
; Lastly, in laying out the plan for the ; ; 
plicated devices and devices which are used ' . cial sizes, that is the sizes whi 
. loose leaf department, the most important , , 
in the more complicated forms of account- P k ; ; come within the stock sizes, mad ¢ 
; thing to keep in mind is how to avoi 
ing, he must be fully acquainted with the 1 “a , ¥ manufacturer This can be very ter 
. . . - ' waste an the osses Vhicn wil accru iI . 1 1 
various selling points of the devices and neg les 1 1 aie ; ty avoided, however, if the salesmat 
tl | 1s 0 - sc ~~ : < "“ope4TLV 
the many uses to which they can be put Mores — elected and proper! conversant with his goods and the 
1 ' handled. It is hardly necessary to mention , 
so that the customers’ requirements will be : : pe ments ot his customer by using } 
. ; , ' the fact that the line should be well dis +] 
fully taken care of, making sure that the , ) ld 1 . "ld size, thus effecting a saving t 
ylayed, § ule ye Iree trom a aust and 7 , 
devices sold for any particular purpose will in. si ca * mer and facilitating delivery \ is 
. A away from direct sunlight, the effect of the ,; 
fill that purpose better than any other de : 3 ¥ oi - ’ ; oftentimes a very important fact 
. sun mm tne eather an inding laving a 1 1 
vice that could have been supplied to him — salesman should always beat 
: . tendency to discolor and deteriorate them. pa: 
Many a sale has been made which it wer : lL tl ee the welfare of his customer is a 
. . , ut most important of all, the seiection ot . 
better for the concern had it never been a oat portant matter to the dealer. Ii 
' ' . kind of type of binder should not only be ; “ia 
made, owing to lack of understanding on . : ; save one’s customer a dollar, sa 
, : very carefully made but the sizes and kinds, ' 
the part of the salesman of his customer's hind ave , him He is entitled to everyt t 
of bindings should be most carefully con- , ; 
requirements ™ : — 7° can be given him, not only in the 
. siaere¢ , ' 
Che man usually best fitted to instill into the goods, but in the service rendet 
the salesman a knowledge of the line or It is far better to begin in a small way the dealer has gained his confide 
lines which he will handle and create the [There is no real reason for loading up respect he will place himself unres 
enthusiasm which is so essential to success with all sizes and kinds, as the manu- in the dealer's care, knowing 
is the manufacturer or his representative facturers of today, as a rule, carry all sizes past experience that what his dé : 
who may have installed the line with the and kinds on their shelves and if some for him is the best that can be d 
dealer. Too little time is very often given special style of binding is desired or if some Summing up everything in laying the 
to the salesman selling the line owing to unusual size is needed, it can be very loose leaf department, we have first : 
. ° ~Leler - ae : 23 > ron he 1 1 
the expense to which the manufacturer quickly and easily obtained from the man lection of lines, which should be t st 
must go in order to first see the dealer ufacturer at very little additional expense, that can be had and should cov ry 
The manufacturer very often loses sight which will be less than the carrying eXx- range for which loose leaf devices r 
ot the tact that it is not the first sale pense and the possible loss sh yuld the ing used today; second. the lox at 
made to the dealer that counts, but reorders goods become obsolete due to the length goods in the store and the employ: 
which come from time to time. The deal- of time that it may be necessary to carry the best clerk for the floor and 1 st 
er on the other hand oftentimes thinks before being able to dispose of them salesmen for the outside that it is possibl 
that the goods should sell themselves and The field for the memoranda books 1s_ to obtain and the proper educatiot 
while the manufacturer can and does make rather well settled and it is easy for the salesmen and the clerk in handlit s 
the best loose leaf device that can be ob stationer to decide upon his lines and the leaf devices: third, know cust 
tained, he has never yet been able to make | styles of ruling which he may require, but quirements and sell them just w 
devices with brains. They will not go out in the larger lines for the varied and mis should have, not something wl 
and sell themselves. They will, however, ellaneous uses, it is rather difficult to fully have o1 ne’s shelves that one 
after the first sale is made_ constantly determine what he should carry It is get rid of. It would be bettet 
work for the salesman after he has installed often desirable when purchasing from a_ obsolete goods entirely than 
1em, in Oo her wore s, ne sSsalesma must responsibie house to leave 1e selection of them 1 an unsuspecting cust 
tl t ls, tl lesman ble 1 to | tl 
work to make the first sale \fterward, if the sizes and styles of binding to the man lastly the elimination of wast 
the sale is rightly made, the devices will ufacturer whose experience is much mort proper selection of sizes and 
work for him, and in the selection of de varied and who is in better position to de renewal of stock from time t 
vices for sale, this point should be kept cide on what sizes and styles would be good, clean, up-to-date goods. B 
very carefully in mind best suited for the requirements of the things in mind and _ following 
It is very essential in the selection of dealer. It is also desirable to keep one’s diciously ill net for the dealer a st 
salesmen to employ men who have due re stock within bounds not letting some overt handsome return on his inves 
gard for a customer after a sale has been aggressive salesman load up the shelves will bring into his store satisfic 
made, men who will see to it that their vith a large ‘quantity of goods which may mers and will make for success 
have to be carried for a year or 18 months in the loose leaf department, but 


customers know how to handle his devic« 
before one is able to dispose of them. It 1s other branch of the business whi 


and if they do not, teaching them, becaus¢ 
pur handled along the same lines 


the only me thod or obtaining a satis fie d far he tter to have a small stock and to 


Addition to the Staff of The A. H. Pike Company, Buffalo, N. Y., 
Assistant to Proprietor A. H. Pike, 
Richard Vanstyne Pike, 
Born February 12th, 1913. 























The Automatic- 


THE WIZARD si \caer 


BUILT ON AN ENTIRELY NEW PRINCIPLE 
COMBINATION LEVER AND SCREW ACTION 


Patented November 12, 1912 





SPECIAL CONSTRUCTION FEATURES 


AUTOMAT IC ACTION. ‘The Wizard Ledger opens automatically with 
mly one turn of the key to the left. This releases the lock and top cover 
lifts to the maximum expansion 





SCREW COMPRESSOR. As an auxiliary to the automatic feature the 
rew compressor is provided that when compressed as firmly as possible 
by pushing down 1 the cover, the key can be turned, bringing the compressor 
e sheets in exactly the same manner as on 








screw into action an 
he gy rular en rew ledger 


TWO nee PENDENT ACTIONS. The above automatic and screw 
ompressor actions can, if desired, be used entirely independent of one 
nother; therefore, if preferred, the screw action only can be applied in open- 
t it isimpossible to put the binder even temporarily out 











or < losing so tha 


of use for any cause. 


ALWAYS OPENS TO THE MAXIMUM CAPACITY. 4 feature of 
that thout effort this ledger always opens to the 








material advantage is 
2 ee maximum capacity of 100% expansion, thus providing the full amount of 
left hand on topof cover at back, pr tly, ther pace desired for the proper inserting and removing of sheets. 
to the left until it mes to a st : # pas Shear oe 
ss BALL BE at dst LOCK. A barrel lock with a deep key way is pro- 





ided, this lock being set into steel ball bearings, making the mechanism 
l t from becoming jammed in any way. 





SAFETY KEY. Unlike the ay erage ledger, the Wizard is not provided 
h the usual clock or socket style key, but with a safety key corrugated to 
nd barrel, so that only this particular style of 


will operate the ledger 


DUST PROOF MECHANISM. The entire operating mechanism is 
overed by a steel plate fully nickel plated and polished. This plate is 
attached inside of the fixture in such a way that it prevents dust or particles 





clogging the mechanism. 

CENTERED TOGGLES. ‘he toggles or expanding levers are firmly 
riveted to the side pieces and are absolutely centered over the operating 
that the power is equally distributed in all direc- 
n simultaneously at both ends. 








screw and mechanism so 
tions and the ledger must Ope 


A COMPARISON. The automatic action of the Wizard Ledger will be 








readily recognized as a superior feature. 
TO LOCK AND CLOSE Instead s the required eleven or thirteen turns of the key as on the aver- 
age end lo crew ledger, it can be opened by one full turn of the key or 


Rest left hand on top of ¢ ver at back, , vn firmly ot oa a : ; - 
then turn key 1 it mpressior two half turn A considerable saving of time in opening and closing, and a 





ight £ f rcking ar ab . 
con idesable aving of wear on the different parts. 
. , . 
INSTANTANEOUS Furthermore it is often the case when a screw ledger is opened, to expand 
it as little as possible, with the result that the leaves must be worked or 


EFFICIENT forced in, tearing them out at the punching and ruining a good many sheets. 
As above stated the Wizard opens automatically to its full maximum so that 


sufficient room for the changing of leaves is always provided without loss of 


SER VICEABLE time or without extra effort 
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PROMOTING THE INTERESTS OF DEALERS 





By C. E 


SHEPPARD, PRESIDENT AND FOUNDER, THE 
C. E. SHEPPARD COMPANY, NEW YORK AND CHICAGO. 














Apphances has 


HE editor of Ofhce 
asked me to tell you in 1,200 words 
Leaf Devices and 


Le ose 


how to sell 
Accounting Supplies 


I am going to take a few of these 1,200 
words to tell you that I have been in the 
loose leaf business for twelve years, and 


it will not be necessary for you to take pen 
cil and pad to figure that this would allow 
me but 100 words for each year’s exper! 
' 
ence 
One hundred words for one year 
You, a business man, know how hard it 1s 
to boil down a night message to fifty words. 


so you can readily appreciate the “predica 


ment’ I am in. I could not begin to tell 
you in one hundred words my experience 
each year in loose leaf 


Being a 
doubt 


tell you many interesting things, not alone 


Loose leaf is still in its infancy 


pioneer in the business I could no 


from the standpoint of amusement or en 


tertainment, but facts and experiences 


which would help you to conduct a loose 


leaf department in your store; but as my 
shall touch on 


so to speak 


space is limited | merely 


the “high hghts,”’ 


‘While 1 
would remark, | 


floor,” as the orator 


that 


have the 
might say this theme 
is so interesting I have decided to compile 
an article on the subject, giving the full de 
tails of my twelve years’ experience 
shall publish this in pamphlet form, and to 
those readers of Office Appliances who art 
sufficiently interested to write for a copy, 
I shall be happy to send same 


The Dealer’s Part. 


[The opportunity for the dealer in loos: 
leaf devices and forms has never been as 
great as it is today To illustrate the 


progress the line has made with dealers one 
look back ten or 
Stationers stocked up 


need only twelve years, 


when were all with 


bound books and were adverse to handling 


loose leaf, fearing it was something entirely 


out of their line, so that loose leaf binders 


by the spe 


and forms were supplied only 


consumer at high 


cialty houses direct to the 
prices 


In those days there were n 


standard and forms and the 


sizes 


ledger ruling had to be devised to order 


and was gotten up as a special job at a 
high cost and was marketed at a high sell 
ing expense [The same outfit that cost a 
consumer about $40.00 to get up in that 


way can now be had over the counter from 


the majority of stationers as a stock article 


at price trom $15.00 to $20.00 











Standardization. 
All the loose leaf manufacturers are 
working toward the same result in stand- 
ardizing the sizes and rulings of stock 


goods, developing new forms and applica- 


tions to particular lines of business, with 
descriptive circulars explaining the use of 


stock 


can 


these forms, so that a wide-awake 


dealer now install a complete oftce 


system using the stock forms as shown in 
the catalogs of the most progressive manu- 


] ocal 


go to their nearest dealer to buy 


tfacturers concerns, therefore, now 


supplies 


instead of writing te some loose leaf con 


cern’at a distance 


Hence it behooves the dealer to avail 


himself of this opportunity by carrying a 


complete stock of ready-made forms and 


binders and indexes, so that 


this 


the necessary 


he can supply demand _ intelligently 


when it comes up 


Many 


progressive dealers are allotting a 


prominent portion of their store space to 
the display of a complete line of loose leaf 
goods, and we find from our experience 
that it is the dealer who puts in a iiberal 


stock in advance that secures the local 
trade and brings himself in the front rank 
as a progressive dealer in his locality 


Loose Leaf Versus Bound Books. 
blank book 


recently said at one of the stationers’ 


\ prominent manufacturer 


con- 


ventions that we would all live to see the 


day when the retail stationer would carry 


a complete stock of loose leaf binders and 


forms and order his blank books special! 
This manufacturer was reading the signs 
of the times, and as evidence of his sin- 


cerity has gone exclusively into the manu- 


facture of loose leaf goods to meet this 
coming demand 
Visit the Factories. 

If you have never carried loose leaf de 
vices my suggestion would be that you 
visit some loose leaf factory, where you 
will have an opportunity of seeing just how 
the goods are made, and of talking with 
experts in the line. No matter what fac 


will he sure as) 


tory you may visit, you 

derive inestimable value You will meet 
experts in the production of loose leaf de 
vices and experts in the sale loose leat 
devices You will find all of these men 


s to discuss their experi 


willing and anxiou 


ences and to give you pointers. You will 
see at first hand the exact apple ation I 
the many devices and forms, and after a 
few days’ visit you will go back to your 
store an expert in loose leaf yourself! 





Phe next step, therefore, would be t all 
a meeting of the sales people and stock 
boys in your commercial stationery part 
ment. Of course, you will act as t air 
man and you should explain minutely the 
visit you have just had. After having et 
thused your sales force and explait the 
points of interest and value 
with your visit, the next step | \ id 
vise would be to appoint some bright ng 


man on your sales force as manage! 
leaf 
Create a Loose Leaf Department 
It has 1 


loose department 


been the experience of st 


successful merchants in the Unit: States 


that any line of merchandise w 

braces such a large variety and 11 lve 
so much‘in dollars and cents as loose 

can best be handled by creating a s¢ 
department. The amount of res] sibility 
that you would invest in the M x 
this department would depend entirely 
upon circumstances, but no matter what the 


circumstances may be, I strongly urge 


to give the limit of responsi 


very 


Study Local Conditions. 


This young man should also be we 
an hour or two each day to go on t 1s 
side among your customers; first, fer the 
purpose of soliciting business; and, s 
for the purpose of studying local 
ticns and the particular requirements 
your trade While the direct results may 
not seem to warrant your continuing sucl 
a pr edure the first few weeks vill 
soon find that this missionary work will | 
productive of great returns. Further ré 
it will enable your young man 
definitely what is required in your locality 
and he will be in a position t ndle the 
department on a more intelligent 
able sis 

While the young man in charg: 
cating himself, do not overlook tl ther 
salesman in the commercial stationery di 
partment. See to it that each one ept 
posted and gives a portion ot s 
attention each day to loose lea \ strong 
sales rce, men and womer! I ] 
the ose leaf business and wl hely 
your stomers by suggesting syvsten 
vhich will save time and ( 
will r¢ ne or yvour egreatest isset 

While the remarks which | st 
made have been intended for t 
wh is not gone into the loose S 
ness e Same tacts h 1d true 
ha has carried loose Ik 
I ) ive ncentrate i 
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Salesmen’s Catalogs 
Now Ready 




















Four Lines Filing Devices, Two Lines Sectional 
Bookcases, Sectional Display Cases, Filing 
Desks, Stationery Supplies and Specialties 
Shown in One Complete Catalog of 164 Pages. 


qgA most complete assortment of goods for the Modern 
Office Equipment Dealer. @You likely know and sell some 
of them. @You know of them as serviceable articles at 
reasonable cost which net you a liberal profit. QGAny item 
in the 7 line will find a ready market with your trade. 
GOne of the first requisite qualities of an article bearing the 
¥jcs trade mark is that it must be SERVICEABLE. dIt 
must be as efficient for its purpose as it can be made 
at a popular selling price. @QThe new Salesmen’s Catalog 
showing Filing Devices, Sectional Bookcases, Stationery Supplies, 
and Sectional Display Cases is ready for distribution. If you haven’t 
received a copy---write us now. @QOur interests are mutual. You need 
this catalog for your trade as we need your representation in your city. 
QWe co-operate with the dealers selling #7 goods by referring in- 
quiries and orders resulting from our National campaign of advertis- 
ing to them for attention. 
You buy #2 Goods Reasonably---so you sell them reason- 
ably---at a liberal profit. 


= 





The Sf cle Manufacturing Co. 


162 Union St., Monroe, Mich. U.S.A. 


New York Office, 108 Fulton St. \ddress Mail to Factory Chicago Display 
After May Ist, °13---75 John St.) 511-15 South Wabash Avenue 
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gfx Popular Price¢ 





2, 3 and 4 Drawer Letter Size. 2, 3 and 
{ Drawer Legal Cap Size. 2, 3, 4 and 5 
Drawer Invoice Size A Most Complete 
Line. 


Gfis Filing Desks 


Desks PLUS Filing Drawers Multiply Efficiency 


There are ten kinds of drawers for filing Letters, Blanks, Index Cards, Vouchers, Catalogs, in fact any kind of business papers, ete. 
indicate 








You can supply your customers with their own choice of these drawers in any arrangement their special requirements may 
Have extension slides and center drawer 


Desks are made single and double pedestal, with either Letter or Legal Cap size drawers. 
or Weathered Oak and Birch Mahgy 


Very solidly constructed of seasoned Oak or Birch; handsomely finished either Golden, Natura 
All drawers on Roller Bearings. 


Neat, practical desks which save their users much time and travel. All files in easy reach without leaving the office chair 
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11MM THUAN 


filing Equipment 
Merits Your Recommendation 


Gives Lasting, Satisfying 
Service 





Two and three drawer cabinets 
in Letter, Cap and Invoice sizes 
are very salable stock items in 
every office equipment store. 

Often you can sell a two drawer 
file where you could never place 
a Standard four drawer cabinet. 


Have your salesmen bear this 





in mind 


Letter, Legal Cap, Invoice Files and Cabi- 
nets with assorted Filing Drawers give you a line 
of almost endless variety—of ample capacity—at reasonable cost. No 
matter how varied your customers’ requirements—no matter how 
much capacity of any standard size—you can supply a cabinet to 
suit, at a very low price (and fair profit to you. ) 

This line is not merely a cabinet or two to serve our lines as a 
‘*‘Leader’’—it is a most complete assortment of sizes, ete. to supply 


almost any office requirement. 


This Four Drawer Ver- 
tical Letter File is now 
well and favorably known wherever 
business letters are written and re 
ceived. It is a standard by which 
filing cabinet values are often judg 
ed. It merits your recommendation. 


A worthy, time-tried, practical ca 
binet that gives sat istactory service 


All solid, seasoned Oak or Birch Ma- 


hogany. Full height drawer sides. 
Drawers on roller bearings and 
equipped with follow bloeks 


You can’t get better 
matter what price you pay 


Get the new cata O”s. 


The JW 
Manufacturing 
Company 








162 Union St New York Office---108 Fulton St. Chicago Display 
si (After May Ist---75 John St.) 511-15 S. Wabash Ave. 
Monroe - Michigan Address Mail to Factory 
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Sf lets Stationery Supplies 


Ye Stationery Supplies 
include the many items you have daily 
calls for. Every one of the many items 
in our lines meets some special demand 
of your trade. We endeavor to keep 
abreast of the times by supplying you 
with the goods your customers ought 
to use. 




















Fibre Board Files for Letters, 
Cap and Invoice Size Papers, 3x5, 4x6 
5x8 Cards, 4x9 Checks, Documents, 
etc. Not only is this line complete, 
the individual items are as carefully 
made as higher priced wood files. 


*““Midget’’ Card Index Outfits 
are made for 13x3, 2)x4, 3x5, 4x6 
and 5x8 sizes in Golden and Natural 
Oak, Natural Beech and Birch Mahog- 
any. With and without cover. Each 
complete with Horizontal Ruled Cards 
and Guides. Discounts in quantities. 


fv Security Mailing Envelopes are put up for attractive dis- 
play in a handsome box containing an assortment of sizes for every day 
requirements. 

Tough, pliable board which bends but does not break easily. Eight sizes. 


Scrap and Invoice Books are 
made in many bindings of various 
qualities and capacities. Solid wood 
backs into which the leaves are glued 
and rivited. The only way a page can 
be removed is to cut or tear it out. 








If You Don’t Know ALL the f/Z& Lines---Get the New Catalog 

















The Jae Manufacturing Co. 


162 Union St. -:- Monroe, Mich. 


— New York Office---108 Fulton St. Chicago Display---511-15 S. Wabash Ave. 
(After May Ist---75 John St.) 
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Address Mail to Factory 

















A Great Industry. One of the advantages of carrying a | lst—Window Displays. 





Loose leaf is destined to be one of the eral stock is that you are in a position 1 2nd—Interior Displays. 
great industries of the commercial world, make up complete outfits to show your cus 3rd—Circularizing. 
ind the stationer of today who takes ad tomers For instance, if you " 1 grocer 4th—House Organ 
vantage it present nditions to get in on for a customer, you can make pa col Sth Enclosures. 
the ground floor will build a mighty profit plete utfit for his business and s ‘ 6th—Newspapers. 
ble future business in this line. ust how it an be ap] lied t meet is ré 7th Street Cars, Bill Boards and Bulle- 
While it is important that the proprietor uirements he same f cours ul tin Walls. 
himself visit a loose leaf factory, it is me done tor the lawyer, doctor iry @ ls he least expensive and most productive 
less important for the young man in charge merchant, jobber, manufacture! t \lany f all of these forms is the window. 
the department to do likewise. Certai1 of the largest sales in loose leaf have bes ssue a house organ and in each 
tried methods and approved plans of sell made in this manner; and | may mentio1 show special window displays of loose leaf 
ing loose leaf have been developed In our n passing that the same plan has be devices. 
experience we have learned not only what successful in other lines as I] As I di Interior displays can be made effective by 
systems are best adapted to each individual nts recall a recent conversation wit arranging special outfits, as previously ex- 
business, but also how the. importance of in progressive office furniture dealer in plained \fter you have secured the inter- 
stalling labor-and-money-saving devices waukee He stated that a large manuta est of the customer through the window 
may be presented convincingly to the pros turer in his city who had just mpleted a lisplay, you must be careful that 
pective customer, at vhat arguments may ew building is preparing to furnis is not lose interest by coming inside to a poor 
be used t linch the sale The best tal nev ffices This live lilwaukee dealer display. 
ent in our sales organization has been en got busy and set up furniture in sp Circularizing can be made profitable by 
ployed in reducing the sale of our systems rooms. showing just how the 1 look sing special lists. For instance, compile a 
to a science n the manufacturer's offices n less that special letter for the Dry Goods merchant 
Loose Leaf Knowledge. thirty minutes the manufacturer had signed and enclose a circular describing Systems 
his knowledge is placed at the disposal in order for office furniture involving many for his particular line of business. - 
every merchant who sells our line. and housands of dollars! same, of course, applies to many other lines. 
\1 P ona ae —_ ¢ o sc 397° « 
every clerk in his employ Every clerk Keep Posted. lany manufacturers gladly furnish circular 
who takes up our work with serious pur dig ‘aint callin er ah al atter, and occasionally you will find it to 
pose may expect to receive the best help a ea aa si. ee. | ae advantage to issue a special circular 
re OT LOOSE eat devices fo! dlOSs allG : 
we can give him. No time or effort on our yourself. 


circular matter Read everything you get Cesco Advertising 


part are spared in training a man to become : : Pee? : sage 

and pass the information along your de , ie 

a successful loose leaf salesman. and to rhe advertising matter for our company 
partment manager and clerks If you de ; : s ‘ 

supply hi vith sales arguments to enable P ; is written for the benefit of the consumer. 

sith ; ide to concentrate on one good line ; 

him to land orders. We realize the import é at ’ “pier oe ; We talk direct to the consumer, rather than 
LOOSE eat do no tal to am arize¢ our 

ance of this from our own standpoint. We , ; ; to the dealer. 

self with other manufacturers’ lines, as : , 

realize that to increase sales in loose leaf it 1 hat Wt st Newspapers can be used to advertise 
V¢ . al you W | e€ a position to ‘ . ° ° e e 

is necessary for the salesman to know q loose leaf line, but it is not advisable 


, explain the advantages of the line you fea 
loose leaf, and to increase our sales we real- 


ture over others. This will not be “knock 
ize in turn that it is necessary for the re > ot | It Te the newspaper goes to all classes of people 
ing otner ines wi eS i service . . . 
tailer to increase his sales : ' ind there is an immense waste of circula- 
your customers. I would also subscribe t 
I will go a step further: I would sug ' m : tion 
the best trade papers 
gest that the dealer purchase a correspond rT. A Wonderful Future. 


seems hardly necessary for me to sug 
ence course in accounting for the man in gest to any reader of Office Appliances th 
charge of this department While it is not advantage of maintaining prices and of en 
absolutely essential for one to have a deianiies: ie: an 
knowledge of bookkeeping and accounting 


nies standard sizes 


] 
pcints have been discussed so many times 


to sell loose leaf devices and supplies, it 3H progressive retailers realize the impot wonderful future in this line, and if you do 

nevertheless helps, for the knowledge is Of jonce of them not carry Loose Leaf Devices, or if you 

great value in suggesting special systems have not pushed them in the past, I do not 

Stock to Be Carried. To Advertise Loose Leaf. hesitate to advise you to give the subject 

The stock to be carried depends entirely There are a great many ways to advertis« your personal, immediate thought 

upon local conditions, but I may remind a loose leaf department. The subject is s ittention. 

you that the most successful merchants in broad it would be impossible to cover it i1 [ presume I have used more than 1,200 

all lines are the ones who have the goods _ this article vords and I have only touched on my ex- 

when wanted In my opinion the methods of advertising perience. You see now how unréasonable 
You can read between the lines here loose leaf are as follows, and their impor an editor of a good trade paper like Office 

there's plenty f food for thought! tance in the order listed, namely \ppliances can be! 


Addition to the Staff of 
The Columbia Ribbon & Carbon Co., 
Assistant to General Manager, A. B. Holmes, 
Henry Bertram Holmes, 


Born April 12, 1913. 


He has already made a distinct impression and his parents say he is better than a carbon copy of the original. 


use large space, for the simple reason that 


Chere is already @ great-demand for loose 
leaf devices and forms, although the in- 
The i dustry is still in its infancy. The merchant , 
who has studied conditions appreciates the 








ffi Stationery Supplies 


Yj Stationery Supplies 
include the many items you have daily 
calls for. Every one of the many items 
in our lines meets some special demand 
of your trade. We endeavor to keep 
abreast of the times by supplying you 
with the goods your customers ought 
to use. 





















Fibre Board Files for Letters, 
Cap and Invoice Size Papers, 3x5, 4x6 
5x8 Cards, 4x9 Checks, Documents, 
etc. Not only is this line complete, 
the individual items are as carefully 
made as higher priced wood files. 


‘““Midget’’ Card Index Outfits 
are made for 13x3, 2)x4, 3x5, 4x6 
and 5x8 sizes in Golden and Natural 
Oak, Natural Beech and Birch Mahog- 
any. With and without cover. Each 
complete with Horizontal Ruled Cards 
and Guides. Discounts in quantities. 


Yu Security Mailing Envelopes are put up for attractive dis- 
play in a handsome box containing an assortment of sizes for every day 
requirements. 

Tough, pliable board which bends but does not break easily. Eight sizes. 


Scrap and Invoice Books are 
made in many bindings of various 
qualities and capacities. Solid wood 
backs.into which the leaves are glued 
and rivited. The only way a page can 
be removed is to cut or tear it out. 








If You Don’t Know ALL the ¥f/2& Lines---Get the New Catalog 
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to a science the manufacturer's offices less tl 
Loose Leaf Knowledge. thirty minutes the manufacturer had signed 
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ance of this from our own standpoint. We self with other manufacturers’ lines, as 


sales in loose leaf it 
know 


realize that to increase 
will be in a 


well, so 
explain the advantages of the 
This will not be 


that you 


position to 


is necessary for the salesman to ‘ 
; line you fea 


increase our sales we real- 


loose leaf, and to . . - “—s 
ure over others knock 


ize in turn that it is necessary for the re- iS 
: ine’ other lines It will be service to 
tailer to increase his sales , : — oot 
your customers. I would also subscribe t 
I will go a step further: I would sug- , : 
the best trade papers 
gest that the dealer purchase a correspond : , 
; It seems hardly necessary for me to sug 
ence course in accounting for the man in ; a 
gest to any reader of Office Appliances the 


charge of this department. While it is not : . . : . 
advantage of maintaining prices and of en- 


absolutely essential for one to have a et : pee te 
, , - kk aa ! deavoring to sell standard sizes These 
nowledg ot D ‘ping and acc nting 
oO ~¥ ‘ : sy gis ton ind poe ng pcints have been discussed so many times 
to se ose leaf devices and supplies, it ; 
7 ; nati heal all progressive retailers realize the impor 


nevertheless helps, for the knowledge is of 


tance of them 


value in suggesting special systems 
Stock to Be Carried. 


The stock to be carried depends entirely 


great 
To Advertise Loose Leaf. 


There are a great many ways to advertis« 


upon local conditions, but I may remind a loose leaf department. The subject is s 

you that the most successful merchants in broad it would be impossible to cover it i 

all lines are the ones who have the goods _ this article 

when wanted [In my opinion the methods of advertising 
You can read between the lines here loose leaf are as follows, and their impor 

there's plenty of food for thought! tance in the order listed, namely 


Addition to the Staff of 
The Columbia Ribbon & Carbon Co., 


perience. 


an editor of a good trade paper like Office 
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lst—Window Displays. 


2nd—Interior Displays. 
3rd—Circularizing. 
4th—House Organ 
5th—Enclosures. 

6th— Newspapers. 


7th—Street Cars, Bill Boards and Bulle- 
tin Walls. 

Che least expensive and most productive 

all of these forms is the window. We 
ssue a house organ and in each issue we 
show special window displays of loose leaf 
aqaevices. 

Interior displays can be made effective by 
special outfits, as previously ex- 
\fter you have secured the inter- 


arranging 
plained 
est of the customer through the window 
display, you must be careful that he does 
not lose interest by coming inside to a poor 
display. 

Circularizing can be made profitable by 
using special lists. For instance, compile a 
special letter for the Dry Goods merchant 
and enclose a circular describing Systems 
for his particular line of business.- The 
same, of course, applies to many other lines. 
\lany manufacturers gladly furnish circular 
matter, and occasionally you will find it to 
your advantage to issue a special circular 
yourself. 

Cesco Advertising. 

The advertising matter for our company 
is written for the benefit of the consumer. 
We talk direct to the consumer, rather than 
to the dealer. 
used to advertise a 
leaf line, but it is not advisable to 
use large space, for the simple reason that 
the newspaper goes to all classes of people 
and there is an immense waste of circula- 


Newspapers can be 


loose 


tion 
A Wonderful Future. 

There is already @ great demand for loose 
leaf devices and forms, although the in- 
dustry is still in its infancy. The merchant | 
who has studied conditions appreciates the 
wonderful future in this line, and if you do 
not carry Loose Leaf Devices, or if you 
have not pushed them in the past, I do not 
hesitate to advise you to give the subject 
your personal, immediate thought and 
ittention. 

[ presume I have used more than 1,200 
vords and I have only touched on my ex- 
You see now how unréasonable 


\ppliances can be! 


Assistant to General Manager, A. B. Holmes, 


Henry Bertram Holmes, 


Born April 12, 1913. 


He has already made a distinct impression and his parents say he is better than a carbon copy of the original. 
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RECOLLECTIONS OF EARLY DAYS IN LOOSE LEAF 





By JosepH A. Mupp, PRESIDENT AND MAN- 
AGER, CHICAGO BINDER AND FILE COMPANY. 








H E loose 


today are, like most everything else 


leaf devices in common us«¢ 

1 value, a growth, the result of a 
gradual improvement from a very crude be 
We refer to the principal devices 
known Current and 
binders, for bookkeeping proper, and the 


ginning. 


Transfer Ledger 


as 


various subsidiary devices of different me- 


chanical construction, used for holding 
loose sheets of various kinds and for the 
several purposes necessary for an up-to 


date loose leaf system. This class of loose 
leaf devices had their beginning about twen 
ty-five years ago, but did not come into use 
to any 
because of their crudeness and the fact that 


extent for several years thereafter, 
only two or three firms were engaged in 
their manufacture, thus making their intro- 
duction to public use rather slow, especially 
as the and the extent 
and advantages of the loose leaf system as 
The loose leaf 
the 


devices were crude 


used today were unknown. 
idea, “fad,” it 
bound book manufacturers and a large num 
ber of men who their 
training under “the old not 
make much headway for several years, or 
until about fifteen years ago, hap- 
pens to have been the time the writer be- 


or as was termed by 


received 


did 


business 
school,” 


which 


came interested in the so-called “fad” and 
was induced to become the treasurer and 
take charge of the finafices of one of the 


few concerns then manufacturing loose leaf 


edevices. My connection with this concern 
was of short duration, however, on account 
of the spirit of rivalry and differences ex 
stockholders and the 
the stockholders who 


isting between its 
friends of of 
wanted to break into the business, a rivalry 


some 


which seems to have clung to the loose leaf 
business through its stages of development, 
very to and 
legitimate profits, a rivalry which is at once 


much its discomfiture loss ot 
foolish and unbusinesslike and rarely found 
in other of our humble 
servant disentangled himself and, together 
with a few of the other stockholders who 
had sold out, founded another concern 


the manufacture of loose leaf devices which 


lines industry = 


for 


are known on the market as the “Perfect” 
Line 
Some of the Types Well Known Fifteen 
Years Ago. 
At that period the types oft loose leat 
binders offered to the public were rather 
limited in quality and quantity, principally 


for the reason that the extent of the advan 


tages f the system was not generally 
known, or, if known, it was only by a lim 
ited number and was not generally recog 


nized The current ledgers then in us¢ 


were the “prong” or “divided back” and the 
two-post “ratchet back,” the latter being 
expandable The sectional post transfer 
and the telescoping back had been intro- 
duced to a limited extent and, as the de 
mand grew, the mechanical construction 
improved and finally developed into the 
“end lock,” the “center lock,” the “metal 
hinge,” the “non-protruding post” and the 
various other features which are used on 
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sectional post and telescoping back binders 


today 
Phe 


was not a success as a current ledger chiefly 


i 


¢ 


au 


se 


“prong” 


it was 


or 


no 


t 


“divided 


expansive, 


back” 


theretore 


binder 


Vas 


not as adaptable to the loose leaf system 


as the 


mit 


Tt 
I 


additional 
the increasing number of 
Che field for the 


the 


“expansion back binders,” 


which per 


insertion of an indefinite number 
sheets necessary to take care 
accounts in a 


growing business 


binder, 


demand 
has probably been greater than for any oth- 
“Sectional 


iny 


however, 


tor 


xcept 


ot} 


C 


I 


“nh are 


T 


the 
now 


type 


this 


m 


type of 


I 


re 


1as been 


l 


loose 


Pi 


universally 


irge 


leat 


st’ 


and 


used 


“Prong” 


the 
binder 


nders 
than 


Difficulties Overcome by the Early Advo- 
cates of the Loose Leaf System. 
system 


the 


success 


f the 


loose 


leaf 


1 depended in any way upon its antiquity, 


its votaries could have pointed with pride 


¢ 


aCt 


+ 


that 


it 
1 


has been 


in 


use 


in 


some 





form ever since the dawn of civilization, 
but its great utility and the many uses to 
which it is applicable were probably never 
thought until recent years. | since 
the discovery or invention of the art of 
printing it has been necessary to take care 
of loose sheets. This was done in various 
crude ways prior to the advent of binders 


It was not practicable to bind all sheets in 
book 


used in recent times preceding the 


devices 


advent 


form, and some of the crude 


of the modern binders give some idea of the 


great value and convenience of modern 
loose leaf devices. There is not and never 
was a business concern, large or small, 
that did not and does not now use the loose 
leaf system in some form The smaller 
concerns, from the crossroads blacksmith 
shop to the more pretentious corner gro- 


cery, used a piece of wire bent at right 
angles at one end and in a curve at the 
other, on which important sheets were 
strung and the wire hung on a nail in the 


wall. Crude springs and clamping devices 
of various kinds were used. In fact, each 
person having any kind of valuable sheets 
to take care of had to invent a binding de 
vice of his own. Consequently they were 
widely ‘diversified both as to form and 
utility It must have been a problem and 
a source of worry to the old-timer 
Compared with the system generally used 


today, volumes could be written in explana 
of the great benefits and advantages of 


tion 
up-to-date binders and of the advantages ot 
the loose leaf system over the old style 
bound book. It is not my purpose to at 
tempt to discuss this phase of the subject, 
except to call attention to the beneficial re- 


sults obtained by the combined efforts of 
the loose leaf people in an educational cam 
the sition 


rejudice against the loose leaf 


paign against very strong opp 


born of p 


form of keeping books, on the theory that 
loose sheets could easily be le st ré 
placed and false entries made All. this 
has been effectively dissipated in the publi 
mind and is no longer a bugbear to the 
loose leaf business. The opposition evinced 
by the bound book manufacturers also 
given way to commercial necessities and 
now it is seldom you hear a business man, 
even a bound book manufacturer, knock the 
loose leaf system In fact, nearly all the 
bound book manufacturers and dealers have 
added the loose leaf system to their busi- 
ness in order to meet public demand and 
maintain an up-to-date business 

As I have before stated, the wy ite 
loose I system, including the 1rious 
styles binders that hold the she: nd 
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A Bond of 
Mutual Interest 


There should be a bond of mutual 

interest between the new printer 
and the manufacturer of branded paper. 
For the printer whose customers force 
him to juggle with price, and who has 
not yet seen the wisdom of abandon- 
ing such customers, there may be some 
excuse for ‘‘making up’’ on stock and 
ink, and in any way that will give’him 
a chance to get out on a price that has 
been ‘‘squeezed”’ too low. 

The new printer should welcome a 

standard paper like Old Hampshire 
Bond, a paper his customers know, for 
his opportunity of building a profitable 
business does not lie in his ability to 
fool his customer on stock, but to offer 


real printing service. 


With service the printing business 
is one of the foremost industries of 
this country; without it the business is 
one no ambitious or capable man should 
Write us. We 


Perhaps 


enter or remain in. 
would like to talk it over. 


we can help each other. 


HAMPSHIRE PAPER CO. 


Thy 


Ve are the only Paper Makers in the World 


Making Bond Paper Exclusively 


SOUTH HADLEY FALLS 
MASSACHUSETTS 
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HE BADGER LOOSE LEAF LINE 


o_o 


POPULAR PRICE 
LOOSE-LEAF LEDGERS 










— _— > 12 4 si 
BADGER KEE-LOK (Steel Back Ledger) 2 bindings . . .72x103 
300 ruled leaves and leather index. Binding of corduroy and $6 50 
red cowhide leather. Metal hinges 50c extra.......... ° 


MOREHOUSE (Post and Screw Ledger) 4 fee... . 2aleh 
250 ruled leaves and leather index. Binding of black cloth $4 40 
and red cowhide leather ; he canis cane am . 


(Post and Screw Ledger)... .72x103 


BADGER-BEAUTY 
Cloth and black seal $3.75 


250 ruled leaves and leather index. 
cowhide leather binding 











BADGER-IT Post and Screw Ledger)....... 7ix102 
pat A wipe leaves and linen index. Cloth nian. D. E $2.00 
BADGER=PROGRESSIVE (Quick-Acting Lock). ..7}x10% 


250 ruled leaves and leather index. 
cowhide leather binding 


Cloth and black seal ¢4 QQ) 





sembled and indexes properly spaced throughout before being shipped. 
terchangeabl 12 ock rulings 
i above I ombination on approval 


| discounts 





at our expense—subject to 
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indexes, is the result of a steady growth 
for the past quarter of a century, the de- 
velopment having been quite rapid during 
The United States patent 


office has been literally flooded with appli 


the past decade 


cations for patents on binders of various 
mechanical construction, the large majority 
of which have never been placed on the 
market. There have been very few basi 
patents, however, and fully ninety per cent 
of the patents issued would not stand the 


test of the courts 


Price Cutting Condemned. 


One of the greatest sources of trouble 
in the loose leaf business has been the 


spirit of rivalry and unfair and unjust lit! 
gation and price-cutting competition among 
those engaged in the business All other 


difficulties fade into insignificance compared 


to the unbusinesslike methods employed by 
some manufacturers in cutting prices. Their 


interests are best served by co operation 


the maintenance of legitimate prices and the 


upbuilding of the business in general Phe 


} 


prices at which standard loose leaf de 


vices are sold today to the jobber and sta 


tioner are probably forty or fifty per cent 
lower than ten years ago, in the face of the 


fact that the cost of raw material, labor, 


rents and everything that enters into th 


manufacture of the finished article has ad 


vanced from twenty to forty per cent. This 
is significant and is not altogether due to 
improvements in methods and knowledge 
of reducing costs gained from experience 
There is no other business in which the 


establishment of legitimate profit-earning 


prices is so little regarded. The middle- 
men and the consumers get the benefit at 
the expense of the manufacturers. Some 


manufacturers seem to have adopted the 


policy of the “survival of the fittest,” but 
on account of the very nature of the busi 
ness this will prove to be a poor and ex 
manufacturers 


pensive policy If all the 


would decline all business that does not 
show a reasonable, legitimate profit and re 
prices merely upon the stat 


dealers and others intet 


tuse to cut 
ments of jobbers, 
ested, the matter would soon adjust itself 


The other difficulties experienced in the 


earlier stages of the loose leaf industry, and 


which have been more or less a soures 


this time 


trouble and annoyance even up to 


were -chiefly due to the lack or failure 


the manufacturers together and 


standards in sheet sizes, styles o 


adopt 


hinding. mechanical construction, numbet 


and diameters of posts, gauges or center t 


center of posts, and possibly other details 


APPLIANCES 


of manufacture, thereby standardizing loose 


leaf binders and auxiliary supplies, the same 
as bound books and other analogous arti- 


cles that are offered for sale in the 
The mistaken idea that each man 


open 
market 

ufacturer could establish and maintain 
standards of his own prevailed for a_ time 
and caused endless trouble and confusion 
to everybody concerned, so much so that 
the necessity of adopting universal stand 


ards forced itself to the front with the 


most beneficial results during the last two 
or three years. If the good work continues 
our troubles in this direction will be practi 


cally eliminated 


Limitations That Were at First Thought 
to Circumscribe the Scope of the 
Loose Leaf Idea. 


referred to the prejudice 
evinced in 


| have already 


against the loose leaf system 
earlier days by bound book manufacturers 
and advocates of the “old school idea in 
consumers lo the list 
bookkeepers 


influence with 


the ranks of the 


might be added “old school’ 


who usually wielded a mighty 
the boss when it came to replacing books 
and systems that had been 1n use for cen 


turies, systems under which great institu 


tions had been built up. The arguments in 


favor of loose leaf were so strong and con 


vineing, however, that even the old-time 


bookkeepers were rapidly converted, until 


few now remain who will not admit the 


great advantages of the loose leaf system 


Loose leaf also experienced some oppo 


sition in its earlier days from the legal fra- 


ternity, some courts expressing adverse 


opinions as to the legality of certain rec 
ords made on loose leaves, but all opposi 
tion from this source soon disappeared after 


it was pointed out that only “original en- 


tries’ were admissible as evidence, no mat 
ter in what form or on what kind of a 
sheet the entry was made 

The rigid laws of some of the foreign 
countries also operated against the loose 
leaf principle The laws of Mexico, for 


instance, are of such a character in 
to keeping accounts in all lines of 
and private business as to practically 
cumsceribe the use of loose leaf in 


counting and entirely so in 


< 


the ordinary science of bookeeping lor 
e121 countries were slow to realize and 
Ldopt the loose leat System, 
are rapidly falling 


known and used in nearly every 


country on t he rlobe 


Present Exent and Value of the Loose 
Leaf Business. 

The growth of the loose leat siness 
during the past ten or fifteen years has 
been far beyond the most sanguine expe: 
tations of its early advocates. I venturt 


the assertion that the immediat« 


of the use of the loose leaf system in all 


of its arious forms, if suddenly rought 
about at any given time, would cause as 
much trouble and consternation in isiness 
circles as the sudden discontinuance f the 
telephone, the typewriter, the adding ma 
chine or any of the modern inventions that 
are regarded in this day as indispensable 


utilities 


Early Inventions in Loose Leaf. 


\s soon as the wonderful growt t tne 
loose leaf system began to attract publi 
attention the natural necessity for improve 
ment in the construction of binders to hol 
loose leaves caused a large nun r having 
an inventive turn of mind to study ut va 
rious and diverse devices for thi Irpose 
const ently patents were taken out on all 
kinds mechanisms that were impractt 

ible al | have nevel been us¢ ong 
early inventions of merit, how: I were 
“Opalla ratchet lock,” the Blincoe and 
the Pengwall divided back prong naders 
also” the Jones “Three Piece Expansion 
Back, and others the reader may recall 
There may be and doubtless wer thers 
deserving of mention, but the lars ma 
jority of patents were simply improvements 
and not basic in their nature It is rect 
therefore, to state that the various pet 
fected loose leat binders In use today are 


the result of a steady growth from a very 
crude beginning and that credit cannot 


justly be given to any one or to a few pet 


sons for the perfection of loose leaf devices 
There are so many patents covering dif 
ferent mechanical constructions of the same 
style of binder, all of which are so good 
and practical that it is largely a question 
salesmanship and price as to which is most 
extensively used 

We often hear it said that the se leaf 
business is still in its infancy and that the 
binders and forms now in use will be yn 
sidered crude and obsolete in few vears 
an the loose leaf field as business 
has ly been skimmed. Be this as it may 
ane t whatever extent thes« st ents 
, stiGed. wi sie P 
Opinii t there Sa erv larg 
l re for the le ( | 
f has n ai sensible slik 
manne those engages 
ture devices 





@ Remembering takes care of the past; imagining takes care of the future; thinking and 


doing take care of the present. 


Baer Facts 
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Best and Only Practical Plan 


While we have equipped a large number of our Licencees with 
this machine, ALL DEALERS who have plants should install an 
outfit. WHY? Because Leaves of any size and any make of 
Ledger Paper can be Flexibly Treated at any time, thus giving 
all customers promptly the color and kind of Ledger Paper they 
have been using. NO CARRYING OF A LARGE INVESTMENT 
in Mill-Made Loose Leaf Ream Sheet Paper, which is thinned 
in the pulp and seriously weakened, difficult and expensive to 
rule and print. Such Ledger Paper is of one make, color and 
quality, can not be used for Blank Books, Sizes become Ex- 
hausted, causing long and serious delays on important orders. 


Jones Improved 


Flexing 


Eureka 


Leaf Machine 





Our Leaf surpasses all others in Flexibility, Writing Surface 
and Appearance. The treated area is not Thickened, Thinned 
nor Weakened. 








Up-To-Date New and Valuable Features 


to be added to our line 


Fully Described in June Number 


e0@ 5 




















Write for our Proposition—Leaf Machine and 
High Grade Binders— Standard Everywhere. 


Jones Improved Loose Leaf Specialty Co., - - - Chicago 











CAPACITY THE LOOSE LEAF BUGBEAR 





A FEW WorRDS ON THE LOOSE LEAF 
SHIP FROM ONE SIDE OF THE LOOSE LEAF HIGH BOARD FENCE. 


INDUSTRY AND ON 


SALESMAN- 
By 











WILLIAM H. EpWArDs, VICE-PRESIDENT AND FACTORY MANAGER, 
THE ProupFit LoosE LEAF COMPANY, GRAND RaApips, MICH. 
ROM the advent of the loose leaf attempting to keep his records all in one st 1 ‘ yusiness 
binder, the war cry of all loose leaf or two volumes sources ill more than repa 
manutacturers has been “Expansion Che solution of this misuse lies with the the possib metary loss on t 
We see it in every advertisement, in every salesman and the user. If every salesman _ sale 
catalog, we hear it from the entire selling would make it his business to talk thinner The loose leaf salesman must remembet 
force, the Sales Manager dins it into the books and more of them and show the user’ that the cream of the loose leat siness 
salesman and the salesman in turn passes it that while the initial investment may be a_ lies in the repeat orders and that s 
on to the user. In fact, the loose leaf user little greater the saving in cost of opera- peat orders come from satisfied customers 
has been educated by the manufacturer to a_ tion for the one year wiil more than offset The successful selling of loose leaf goods 
point where he considers Xpansion as the’ the additional expense, he would not only calls for a salesman of real ability [his is 
real issue in deciding as to the loose leaf gain the good will and thanks of the user, particularly true in these progressive times 
binders he should install. but the manufacturers would rise en mass¢ when the already large variety of loose leat 
Expansion is, of course, necessary in ev- and call him thrice blessed. devices that are on the market are con 
leaf device, but there ex Thinner Books in Demand. stantly being improved and added to so 


ery loose are 
tremes in expansion that while they provide 
good advertising 


standpoint, do not provide any real advan 


scare heads from an 
tage to the user. 
The ideal that 


provides a means of expanding the covers 


loose leaf device is one 


or binding mechanism to a point that will 


permit the easy insertion and removal of 
sheets no matter how many sheets the 
binder may contain. 

Again—Such an expansion should provide 


a nteans of strengthening the leaf holding 
mechanism as the binder is expanded, and 
a heavier leaf body inserted. It is a com- 
mon fault of the loose leaf manufacturer to 
overlook this item and while they provide 


a means of expanding their devices to a 
more or less degree, they do not provide 
any way of strengthening the binder as it 
takes on the additional load imposed by the 
addition of several hundred sheets 

If you will pin the manufacturer right 
down to brass tacks, he will concede that 


his binders, when used with a leaf body of 


nine hundred or a thousand or more sheets, 
are not anywhere near as strong and ser\ 


iceable as the same binder would be with a 


normal quantity of sheets, say from three 
hundred to seven hundred Nevertheless, 
he will advertise and sell binders that have 
a practically unlimited capacity when he 
knows the customer will, from a false idea 
of saving, continue to stuff sheets into the 
binder until in a great many instances he 
will’ be using a book that is eight, ten 
twelve, or in extreme cases, fifteen inches 
thick 

The customer, if he will stop and tlink, 
will realize that the inconvenience of using 
a big, thick, awkward book of such abnor: 
mal proportions is costing him real money 


every day, and while he may have to make 


a considerable investment in new binders in 
order to reduce his books to a normal size 
that but a 


actual loss he 


investment is small part of the 


Ss piling up day after day in 


\ careful canvass of the larger consum- 
ers will show a pronounced trend toward 
the use of thinner books and more of them 
These are the concerns who are making a 
study of the cost of operation as well as the 
cost of installation and placing their orders 
from a real knowledge of the conditions 
There other obtained 
from the of 
than one or two books of large proportions. 
It permits the use of simplifred indexes, the 
into 


are advantages 


use several volumes rather 


dividing of accounts special classes, 
each class in.its own binder, the chance of 
several clerks working on the diffirent vol 


umes and the fact that the thin, light books 


can be worked on much easier and faster 
than one can work on a large, thick, awk- 
ward book 

Now understand, I am not advocating the 


discontinuing of the thick loose leaf book 


entirely It has its uses and it will always 
remain with us, and for such purposes the 
manufacturer should provide a binder that 
is made in a manner that will permit the 
strengthening of the structure as it becomes 


necessary to expand it to abnormal thick 


nesses. Such a binder will find ready sale 


and command a price consistent with the 
increased cost of manufacture 

[ shall undoubtedly be accused of heresy 
in advocating the use of the thinner book, 
but nevertheless, it is my conception of the 
ideal loose leaf device from the standpoint 
f manufacture, selling and using 

[The successful loose leaf salesmar S 
the man who studies the uses and abuses 
of the loose leaf principle and uses the 
knowledge so gained in advising the cus 
tomer as to the style of loose leaf devics 
best suited to his needs 

At times this may mean the recommend 
ing of a purchase that will total consider 
ibly less than had he done otherwis« but 
by giving the customer the advantage of 
is knowledge, he will have gained another 
satisfied client and stand a good chance of 


that loose leaf knowledge of today is neces 


sarily 
ative 
date 
with 
No 


“rusty” tomorrow, making it imper 
that the salesman keep strictly up to 
if he expects to successfully ( pete 


his competitors. 


twithstanding the 


Sti 


andardizing 


stock loose leaf goods and the large variety 


of binders and sheets that may now 


chased from stock, the trend of the real 
loose leaf business is toward specials In 
fact, the loose leaf industry is following 
closely in the footsteps of the now nearl 
extinct blank book industry. 

A few years ago the stationery stores 
carried immense lines of stock blan! ks 
This stock is being slowly and surely sup 
planted by stock loose leaf outfits, and in 
a few years the stock blank book will be 
practically a thing of the past. During the 
“blank book age,” the real crean f the 
blank book business was the “special” work 
that is, the blank books made to rade 
of the istomer and so arranged as fi 
his special conditions The possibilities 
present in the “special” loose leaf work 
are tart n excess of those of tl ecial 
blank book Chere are several reas 
this; one is the vast strides made in 
tematizing during the last few ye t 
has become the custom to have nd 
binders so made that they fit the S 
that they are made for rather t 
tempt t nform the business t 
of stock rms 

Anothe eason is provides S 
leaf system itself which is s é d 
lends itself so readily to advances 
of accounting that even the s l 
can see the advantage of “weari 

rder goods” rather than “hand m« 

Naturally the manufactur f 
stock | leaf goods must é l]y 
difteret the manutacture 
specials it anyone eading ¢ 
may lo n it as the ravings 

















The Adams 


College 
/ Book 
C) Rings 


The Adams College Book Ring is a 
Universal ring for perforated binders and 
papers. This ring is easily operated and al- 
lows the sheets to lie perfectly flat. The 
most satisfactory ring ever invented. Be- 
ware of imitations. 








Our goods are handled by leading station- 
ers. If you do not carry them, write us at 
once for catalog. 

Order through your jobber. 


HENRY T. ADAMS 


6823 So. Chicago Ave,, CHICAGO, ILL. 




















LOOSE LEAF ADVANTAGES and also 
Bound Book Security of Leaves 


are the features of the 


Mann Yale Cylinder Lock Ledger 









THE MANN YALE 
CYLINDER LOCK LEDGER 


‘Tou cannot insert or remove a leaf witho 
You ¢ 10 é i leat thout preerr its 








the Yale key The Yale lock is in the mechan- THE MANCO YALE BOOK LOCK 
ism of the binder, and cannot be removed. 

The turning of the Yale key in the lock 

controls the grip on the leaves at i 


the binding margin There- 
fore destroy the Yale ke J 
and you will have a per- 
manent bound book 
This is absolute 
security. In addition, 


THE MANCO 
YALE BOOK LOCK 


prevents anyone from makin 


changing entries, or even seeing r 


except the one who retain 
Quarter turn of the Key locksjor unl 
Write to-day for informatior Wit it any gation to you we will 


end you a descriptive | 


cy WILLIAM MANN COMPANY 


Commercial Stationery 
1913 


PAPER MILLS 
Lambertville, N. J. 


1848 
FACTORY 
21 to 27 N. Fifth St.. Phila 


529 Market Street, Philadelphia 


New York Branch—105 Chambers Street 














UNDERWOO 


End Locking, Center Lock- 
ing and Non-Projecting 
Post Binders made with 


Sectional or Solid Posts. 





STYLE “‘T’? BINDER 


UNDERWOOD MFG. CO., 717 Sycamore St., CINCINNATI, O. 












LOOSE LEAF 
DEVICES 


PROMPT 
SERVICE 





Special Binders to Order 





Complete Line of 
Loose Leaf 
Devices, 
Forms and 
Metal Parts 


Send for Catalogue 


For the Trade Only 





STYLE “OS” BINDER 
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SUGGESTIONS ON LOOSE LEAF SALES 


¢ 





By 


ARTHUR 


H. BREUEL, GENERAL 


MANAGER, 
STATIONERS’ LOOSE LEAF COMPANY, NEW YORK. 











HE first essential in the conducting 
of a profitable and successful loose 
dealer or sta 
fully 


business for the 
leaf 


leaf 
tioner is a_ loose department 
stocked and equipped. It 
this 


oby ious 


would seem as it 


were an unnecessary Suggestion, an 


fact not calling for any comment 


or discussion Therefore these remarks are 


not addressed to those who have adopted 


the right methods, but rather to such deal 


ers who feel that their loose leaf business 
is not on a sound basis, and that the re 
turns are not in every way satisfactory 
There are many dealers who have spent 


both time and money to create a good vol 


ume of loose leaf business, but who have 
not met with any great measure of suc 
cess, and who have furthermore never 


stopped to fully analyze this lack of suc 
cess, having simply reached the conclusion 
that in their particular city or territory, the 
demand did not justify the effort. Loose 
leaf sales are entirely like other sales ir the 
stationery or any other line. The business 
comes to seek it, 


pared to handle it promptly and intelligent 


those who and are pre 


ly when it is offered 
Selection of Stock. 
One of the most important factors in the 
upbuilding of the loose leaf department ts 


the careful selection of stock to meet the 


various immediate requirements of the con- 


sumer. The purpose of this article is in- 
only to 


tended “heavy 


cover so-called 


goods” for use in the office or counting 


room, among which the following may be 
most important items 


ledger 


considered as the 


Current ledgers and leaves, ledger 


transfers, ledger outfits, sectional post bind- 
ers, solid post binders and transfers, sheet 


holders and minute books 

In stocking current ledgers and ledger 
transfers, the dealer can very readily con 
fine himself to two sizes which have been 
standardized by all manufacturers; these 


being for sheet 9%x117 and 11%x11%. All 
ledgers in 


three-inch 


manufacturers furnish current 


three capacities; one, two and 
minimum respectively, but a very great pro- 
portion of the call is for the two-inch, there 
fore, the stock on hand should be most com 
plete on this additional 
stock of the one and three-inch ca 
true that 
for 9%x11 g as 
against 25 per 11%x117¢, so 
the stock should be proportioned on ap 


proximately transfers 


capacity with an 
small 


pacities It is equally about 75 


per cent of the demand is 
cent for the 
basis Ledger 


carried in the 


this 


should of course be Same 


sizes as the current ledgers, and the selec 


tion should be of the better grade, bound 


in Russia and corduroy, as these goods 


1 


sell at tl 


a higher price, and consequently the 


dealer realizes a larger profit 


\ stork of 


necessary leo at the 


ledger leaves or course 18 


two sizes of binders 


While a 


forms are shown in the manufacturers’ 


above mentioned great many 


cat- 
him 


the dealer can readily confine 


stock trorms de 


alogs, 
self to a limited number of 
termined greatly by his customer's preter 
following standard 


Regular Ledger, Center Ruled Led- 


ence confined to the 


rulings 
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ger, Extra Debit Ledger, Balance Ledger, 
and Center Balance Ledger. These forms 
offer a range of selection that will meet 
nearly every requirement as shown by past 


The demand is 
necessarily the Regular 
closely by the Center Ruled and the Extra 
Debit. The very 
salable, are not 
and the stock carried can be 
dexes of first quality should always be sup 
transfer led 


experience form most in 


Ledger. followed 


other two forms while 


called for so frequently 


nominal In- 


plied with either a current or 


ger as they are subject to hard and fre 
quent use, and only the best grade will 
give the desired service 

Ledger outfits complete are a very im- 
portant item in a loose leaf stock, and the 


from $2.00 to 


selection ranges in list price 

$17.00 or $18.00. Outfits are made in five 
or six styles ranging between these two 
extremes of prices, and made in sizes that 





offer a perfect selection These outfits ar¢ 
in all cases complete, consisting of a cut 
rent ledger, 200 or more sheets and an in 
dex set, boxed and labeled ready for the 
shelf, and can be easily and quickly han 
dled. 

Section post binders in full canvas witl 


leather corners are stocked in a very large 


number of sizes, but the dealer can con 
fine himself to a limited number of sizes ir 
the two standard diameters of posts 5/16 
and 3, the former gauge for standard 
ledger punchings and the latter { the 
standard punchings of blanks or record 
sheets It is unnecessary here to go into 
detail regarding the exact sizes to be 
st icked, as this can be readily determined 


in making a selection from the catalog 


Solid post binders with 3/16 diametet 


posts are in great demand for filing 


der blanks and other office records Lhe 
top lock is the most desirable for this pur 
pose, and various devices of different con 
struction are on the market. Together with 


these 1 threaded post binder for storage or 


transfer purposes should be carried Chis 
style of binder is very low in price, and is 
used only for the preserving of old sheets 
and records 

Minute or record books are another v« ry 
salable item, in the loose leaf stock, the 
standard sizes being 11x8% and 14x&8% 
in several styles of binding. They are sup- 


plied in capacities ranging from 200 


pages, in all cases complete with sheets 
the 11x8% is the most salable in -either 
half cloth or full Russia binding, and the 
300, 400 and 500 page are the best sizes for 
stocking, with the preference for the 300 
Volume and Extent of Stock. 

The volume and extent of stock neces 
sarily depends on the location, population 
and character of trade, and is a matter that 
can only be determined by the dealer hin 
self, based on his past experience In a 
city of limited population, the demand will 
necessarily be smaller, and the stock need 
not be so large, but the selection should 
be carefully made, so that the stock is in 
every way representative in order to meet 
the consumer's requirements In the 
words, it is better to limit the amount of 
stock carried on each and every tem, 
rather than carry a large stock of any sin 
gle item, and none whatever of some 
the othet items \ll ot the eoods men 
tioned previously in this article are abs 
lutely staple and salable everywhers 
therefore the list should prove a t1 ne 

] 


safe guid 
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Care of Stock. 

Nothing much can be said on the above 
subject as this is determined entirely by 
the dealer's own inclination. It might be 
mentioned, however, that all manufacturers 
put up their better grade of goods in strong 
boxes, ile the cheaper lines are gener 
ally nicely wrapped two in a package, prop 
erly labeled All goods should be kept in 
these original packages as far as possible, 
but it 1s ll to make a display of the vari- 
ous items, and for this purpose a show 
case should be supplied to save the stock 
from dust and consequent depreciation 
These samples should not be treated as 
samples, but as part of the stock itself, and 
should always delivered on the first or 
der received, and new samples put into 
the case to replace them. In this way the 
display is always fresh and clean, and no 


loss is suffered by samples that become 
shop-worn and unmarketable 

There is hardly anything to be said about 
the selling of goods either in the store or 
through outside salesmen, except to men- 
tion that all salesmen, both outside and 
inside, should always have on hand the 
catalog supplied by the particular manu- 
facturer whose line is carried so as to be 
in a position to immediately quote on any 
thing that may be wanted. It is well to 
limit your sales to your selection of stock 
or stock on hand, therefore these catalogs 
should be interspersed with sheets, on 
which are entered the items that you hav 
on hand, or that are considered a-part ol 
your permanent and regular stock. This 
will prevent a salesman quoting on some- 
thing that is not on hand and save a great 
deal in the way of express charges and de 
lays 

INTERESTING ADDRESS. 

\t a dinner of the New York Trade 
Press Association held on April 11 Frank 
\lvah Parsons gave a most instructive 
talk on the arrangement of advertising 
His announced subje vas “The Principles 

Typography.” Mr. Parsons paid some 
ther doubtful compliments to some ot 
the e papers wl offend in the typo 
erap | ingeme their advertising 

According to Mr. Parsons art is a qual 
vy an nate vhich there are 
two elements, fitness and beauty He also 
broug] ery strongly the point that 
OpvV s ve fit to express what it stands 
! e should not put a Louis X\ 
rorde f ichinery adver 

( nging out also in this conne: 
tion that all ornaments have a distin 
meaning styles. From 
makeup the trade papers he had gon 

here was a great need tor a more 
efficier standing of things around us 
His definition of efticiency was the greatest 
ré I ¢ cas and on the sub 
( ency he brought out the point 
that ( ste a great deal of type, color. 
energy ets He emphasized the fact that 
we have a duty that should be a pleasure 
n producit the best thing we can to do 
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Mr. Stationer 


And Mr. Salesman: 


In this issue of Office Appliances, there is an article which—in 


your own interest 


of 
by Mr. .; 


E. Sheppard. 


Mr. Sheppard is the Pre lent 
f The C. E. Sheppard Compan 
from he ng the head of one of 
Loose Leaf ctories in the world 
PIONEER in the loose leaf busin 
Therefore 


7 


— 
i 


{ are publishing 
should be in the 


Of course they promote the inters 
value to you, sir, regardless of the 
ribution now, among which 

por ket size Between the covers 
value which cannot be est mate 


Loose Leaf Ledger,’’ written by ar 
know as being a wonderful treatis¢ 
More than 30 different booklet Dea 
f a similar atur n educat rit 
ines, are- to be issued 
r re all FREE t a. N 


you should read! 


a series of 


the Dealer and Salesman in Loose Leaf’’ 


Take 
nd asid to page 


time 


NOW to read th's article; 
104 at once. 


seg 


‘“‘Promoting the Interest 


is the title, written 


turn 
You will be intereste | 


largest from the beginning and will without doubt 


gain many valuable pointers, which you can 


turn to dollars and cents in your bus‘ness, 
whether you are a proprietor or a salesman. 


of the Cesco line, 


oe . 
i Ti mn the “‘Cesco 
his ure 
in dollars and cents. 
expe ountant, 
the ; + 
r Mr. Salesrran, if you will 


your own or 

ne Stationery 
VY catalog to be 
and our month- 


Salesman’s Guide,’ 
information and experience representing a 
Another 


valuable Booklets, copies of which 


he nds of every Stationer and every Salesman. 
but the text matter is of inestimable 
urry ! Several of the Booklets are ready for dis- 


32 pages, 


booklet, ‘“‘How To Use a 


has been pronounced by those who 


ly House Organ will be sent to 
you. 

Is it worth 2c of your money and 
a minute of your time to ask to be 


placed on our mailing list? 


—and inquire about the Cesco 


Dealer’s 


Proposit 


tion Ours1s and 


10n 


intormat 


lay 


| . } 
on; learn whata 
f the 


be a revelation to you! 


The C. E. Sheppard Co. 


liberal 
le trade aids we offer. 
Investigate! 


proposi- 


The 


Manufacturers of Cesco Devices 


303-311 Hudson St., NEW YORK CITY 
440 South Dearborn Street, CHICAGO 











binding of student’s 


and stenogr 


books, and various loose leaves. Simple, stron 

and neat. Made in four sizes. No. 1, 1} inches 

diameter, light weight; No. 1, heavy fn Bovg F 

inches; No S, 33 inches liameter light weight; No. 2, 1, 

i ies diameter, heavy weight Unjointe ring 13 
ches diamet :r, Write for particalas 


Ot Kellner, Jr., 4028 State St., Chicago 


7HE NEW IMPROVED 
UNIVERSITY BOOK RING 


The Ring with the Deep Locking Joint— 
A Feature Unknown to Other Rings 


It meets every requirement for the temporary 
apher’s note 












Ful Protected 
Patented Feb, 4, 1902 





lhe 


Maps, Drawings, etc. 


Agencies Wanted Ever- where. 
Liberal commissions. Write us. 


339 Fifth Avenue, 





Duplicators complete $3.00 to $7.00 according to size. 
Some good Foreign Countries still open 


‘**‘Modern”’ Duplicator 


Contains NO GLUE OR GELATINE 
It is unaffected by heat or cold. 


You can make FIFTY DUPLICATE COPIES from every letter 
you write with pen and ink, pencil or typewriter 


Or copies of Music, 


Exclusive 


O. P. DURKIN, REEVES & CO., 


Manufacturers 


Pittsburg, Pa. 
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LOOSE LEAF IN PURCHASE DEPARTMENTS 





By 


BRADFORD 
LoosE LEAF FILING COMPANY, LOUISVILLE, Ky. 


WEBSTER, OF THE 


WEBSTER 








HE the most 
universal department in business life 


Whether it 
the store 


purchase department 1s 


For we are all buyers 


be in the home, on the farm, in 


in the professional office, in the mine, o: 


in the factory, we are always buying from 


many sources 


We 


ing; we 


work’ without buy 
without 


bill or 


and we 


cannot live and 


cannot buy paying; we 


cannot pay without a invoice to 


show what we are paying for; can 


not keep a record or account of our pay 


ments and obligations without some sys 
tem. 
A system is an arrangement which pro- 


duces practical results. A purchase depart 


ment system is an arrangement of the orig- 
with purchases, of 


inal connected 


the records and accounts created from them 


papers 


and of other papers associated with them 


These original purchase papers are the 
purchase order and the purchase invoice 
or bill In a complete purchase system 
there are many parts or sections of each, 
but in the last analysis every original pur 
chase paper is a part of one or the other 

The purchase order is the means wher« 


by the purchaser obtains his purchase 


The purchase invoice is the evidence 
which the purchaser receives that his order 
filled in stated 


The purchase order is 


manner 
fiten 


has been the 


does 


conditioned upon 


oral: 
not specify the 
the ability and willingness of the seller to 
The bill is the 
complete evidence of the purchase, show 
f the articles, their quantity 


price, 1s 


sell. purchase invoice or 
ing the nature 
price, and date of delivery 

The purchase invoice, therefore, and not 
the purchase order is the cornerstone of 
And for the 
the 


every true purchase system 
home, the the 
sional man, and many a merchant, no otl 


farm, office of profes 


er system than a system of purchase in 
voices is essential for a first class pur 
chase system 

\ suitable system for this purpose is 
created and maintained by punching each 
invoice for loose-leaf binding as soon as it 
is received. The name of the firm selling 
the goods or other items of value is then 
written plainly in the upper right hand 
corner This is called self-indextng be 
cause it gives each sheet an indexed posi 
tion 

The invoice may then be stamped with a 
record and accounting form. This is placed 
in the lower right hand corner of each in 


voice whenever there is space if there is n 


space on the face, it may be placed on the 


and with reference 


back This form should provide for the 
following entries 

Number of the purchase order 

Date when the invoice is payable 


Date and mode of 


Manner in 


payment. 
the 


which amount is entered 


in a gene ral account 





BRADFORD WEBSTER. 


Che invoice is then placed in its alpha 
betical position in a loose-leaf book of cut 
invoices An invoice in 


Smith & Co 


rent purchase 


dexed J B 


is placed ahead 


of an invoice indexed A. C. Snead & Co 
and after an invoice indexed A. L. Smith 
\ll invoices from J. B. Smith & Co. are 


irranged by date 
When an invoice is paid the check num 
or date of 


payment is entered in the 


space provided by the accounting from 
mentioned W here several invoices t the 
ame firm are paid by one check, the check 
number is written on each. The first in 


the lot paid by one check may be 


yoice OT 


made a statement by entering the amount 


of each invoice paid by the check and 


the total equal to the amount of 


( he¢ k 


When an invoice is 


the 
tne 


paid and otherwise 


the 


nted, it is ready to be taken from 


accou 
and 
the 


group of invoices payable placed in 


its alphabetical position in group 


invoices paid. Usually this group is in an 


other loose-leaf binder or bind 


ers Where the 


hundred 


series of 
only a few 
the 


invoices are 


every year or two, as 1s cas¢ 


with most individuals and many profes 


sional men and the like, the group of in 


payable may be kept 


youces 


of the binder and the group ‘of invoices 


in the back, the two groups being separated 
by a suitable division sheet 
The Complete Purchase System. 
This is used by merchants and manu 
cturers who require a high degree f 
nalysis in their purchase accounting, bot] 


tl reterence to 


payments tor pur hase 


to the m 





he purchase system just described gives 
the following information 

1. It shows what invoices are payabk 

2 It shows when InvoIceS aré I iyabl« 

3 [t shows what invoices are pai 

4. It shows what invoices have een 
charged to general accounts. 

5 It shows what goods car 
chased from a list of firms 

6. It shows directly what prices a1 
given frm has been charging. 


What the Complete Purchase System 
Shows. 


The complete purchase system gives the 
following additional information 

7. It shows all prices that hav een 
charged on any given article 

8. It furnishes forms for the p hase 
of those articles whose purchase is en 
standardized 

9 It sl ws what goods have 
dered and t shipped 

10. It shows what goods e! 
shipped 

1] It shows what goods ha ( é 
eived anc ecked into sto¢ k 

12. It irnishes classified inf 
ror ney ] asecs 

13. It shows the total due for : 
shipped 

14. It shows the total purchases 
given d tor any period 

How It Does It. 

The complete purchase system ¢ 
this information by means rt t 
ing 

] Loose-] Cal Pop Index Bi 

2. Loose-Leaf Books of General 

hase Correspondence 

3 Loose Leaf Books ol Purcl is 

logs and Circulars 

4. Loose-Leaf Books of Samples 

5 Loose-Leaf Books of Standart ( 
Purchase Requisitions and  Requis 
Blanks 

6. | S eaf Books of Star 
Purchase Orders and Order Blan 

7. Loose-Leaf Books of Curr 
chase Re uisitions 

8 General Current Purchas 
Books 

.s) Re ¢ ng Department P s 
der Book 

10 | e-] f } ks f ( 
Purchase Orders 

1] Anal s of True Purchase Cos 

2 Le ( eaf Inventory Books 

13 Lc t Payable Books 

14 \c I Paid Books 

15 \ ts Payable Register 
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WHY use old-fashioned, stiff, awkward, 
angular loose leaf devices ? 
“PROUDFIT ”’ is the solution. 

“THE PROUDFIT” is nota loose leaf binder. It isa 


LOOSE LEAF BLANK BOOK 


Flat opening, narrow binding margin, unlimited expansion. 


Look at the Cuts below, 


they are from Photograghs. Nuff said. Write for further 


particulars. 


No Posts Nor Thongs. 





“Se 


Note Ease With Which Sheets 
May Be Inserted. 


Branches Branches 
in THE in 
All Large osEJEAF (6 All Large 
Cities Cities 
Prescott St., S. W., 


GRAND RAPIDS, MICH., U.S. A. 


No ‘‘Digging Down’’ Into the Back to 
Take Out or Put in Leaves. 




















ESTABLISHED 1890 


Walton’s Pat. Adjustable Bowl 


CUSPIDORS 


In Cast Bronze, White Metal, Heavy Spun Brass; also Combination 
Malleable and Grey Iron. Catalog and prices upon 


NEWARK, N. J. 


SECTIONAL VIEW 





Highest Grade 
Easiest Cleaned 
Perfectly Sanitary 


request. 





CUSPIDOR MANUFACTURING COMPANY, Inc., 





$1 


Del 
ere 











Have You Ever Lost An Important Document? 
25 Keep Contracts, Notes, Mortgages, Ins. Policies safe 










4 in a Barler Document File. It will last a lifetime. 
Made of steel, covered with ‘‘Chase leather’. A splendid file for | 
home, office or bank. 20 strong manila pockets, 4}x102 inches 


with metal eyelets. 
Guaranteed satisfactory or money refunded. 


A. C. BARLER FILE CO., 6O West Lake Street, Chicago 


Cord allows expansion and holds without tying. | 


| 





Removal 
Notice 


On and _ after 
May 15th all 
business will be 
conducted from 
our new ad- 
dress where we 
have obtained 
much improved 
facilities for 
carrying on our 
rapidly increas- 
ing business. 


Our new quar- 
ters permit us to 
install the most 
modern and up- 
to-date factory 
equipment and 
system, insur- 


- ing our custom- 


ers better serv- 
ice throughout. 


Columbia Ribbon 
& Carbon Mfg. Co. 


NEW ADDRESS: 


Offices, 69-71 Wooster St. 
Factory, 383-385 West Broadway 


NEW YORK, U.S. A. 
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16. ¢ Ledger 
17 Adding Machine 
Still further groups of 


yntrolling 


loose leaf books 


ligniy dgeveioped 
highly developed 


may be provided in very 
systems, such as books or invoices for pay 
ment authorization, groups for auditing 
and the like In fact, with every purchase 


book 


created at will to suit the 


paper in form, new groups can be 


convenience 
the business. It should be noted, however 
that too many groups destroy unity, cause 
valuable executive 


should 


convenience, exce] 


contusion, and waste 


time, and new groups never be 


created for any petty 
for the moment 
The Loose-Leaf Topic Index Book has 


Steel in the upper 


the name of a topic like 


right hand corner of each sheet. On that 
sheet are given the names of supply firms 
inventory or stock numbers, and any ot! 
er reference worth while Che sheets are 


arranged in perfect alphabetical order 
General Purchase Correspondence, Cata 
self indexed like 


pertect al 


Circulars are 


kept in 


logs, and 
purchase invoices and 


phabetical ordet lLoose-leaf binders for 


llx8% sheets should be used 


cloth, 


Samples ot paper, and the _ like 
self-indexed by a label or an accompanying 
letter, are bound very conveniently in simi 
lar binders 
Following the Purchase Order. 
We will now 


purchase order The stock clerk or other 


describe the history ot a 


proper officer finds that supplies are need 


ed He 


chasing 


makes a requisition on the pur 


agent, sending him one or more 


copies and retaining one in his own book of 
current purchase requisitions The pur 
chasing agent has a Book of Current Pur 
chase Requisitions where such requisitions 
are kept till he acts He then makes a 
purchase order with at least three copies 
One he sends to the supply firm; one he 
files with the requisition, correspondence, 
connected with it, in 


and other papers 


perfect alphabetical position in the Gen 


eral Current Purchase Books; and the third 


ANCES 


ifr i 


e sends to the receiving department where 
it is filed in alphabetical position in the 
Receiving Department Purchase Order 
ks 

When a purchase invoice arrives betore 
the goods, it is punched, self-indexed, and 
sel t the receiving department, where it 

s hled with the-purchase order Che ordet 
I I ( n ire ne ked with the goods and 

irned to the purchase department witl 
re ig] t bills and the like Che invoice @Woes 


Payable 
the details have been entered in the Inve 


tory Books, all parts of the order are trans 


erre to the B OKS ) Completed Pur hase 
(Orders 

W here the yy ods arrive betore the 11 

e, the shipment may be checked wit 

the order in the receiving department and 

the order forwarded to the purchase de 


partment to be placed in the Accounts 


Payable Books until the invoice arrives 


and takes its place 
Numbering Purchase Orders. 
numbering 


There are two systems of 


purchase orders. The more usual method 
number every rder im succession 
[his is best suited to merchants and indi 
private purchase systems. In this 


case the number is applied when the 


is made out. Standardized purchase 


forms are arranged alphabetically, like cur 
rent pure hase orders 

Che other method of numbering purchas« 
orders consists in giving the stock or in 
ventory number to orders for stock goods 
In this system all orders for the same arti- 
cle are together in the Books of Completed 
Purchase Orders, giving a complete history 


f purchases of any given article, without 


regard to the supply firm. Purchase orders 


for articles that have no stock or inven 


tory number are given a series number be 
. . 


ginning with 25.000 or some large numbet 


that will not interfere with any stock num 


bers. This series is the same as an ordi 


nary series of numbered Purchase Orders 


It should be noted carefully that Pur 


Books \fter 


chase Or rs, like Purchase 
arranged habetically at ali 


in the Be KS omplete 


ders Her they are arranged 

Each iny ( mtains the pur si 
number r numbers wh 

I ere I Oks ) \ s 
Serve is t the s 
pleted | e Orders \n 

| is¢ ( l ent \ 

Books eted Pur ise ( 
dicate l ply firms rol \ 

le nas ( l hased | 

they ir Books of A¢ ints 


Purchase Accounting. 


\ detailed description of the 
Payabk Xegister and Controllit 
belongs els« ere The Registet 
two functions First, it totals the 
of all purchases for posting to t £ 
\ccounts Payable Account 1 I 
Second, it stributes each amount 


the different ledger accounts t 
chases at debited Were it 1 
second function, the 
nothing more than a series of adding 


chine slips turned into book fort 


The adding machine is invaluable 
Purchase Systems for checking up pu S¢ 


1 


accounting in ways that the t 
loes not vel Che most import 
is obtained by running off a total of al 


voices in the Accounts Payable B 


marked PAID This total should agre 
with the balance between the _ total 
chases and the total purchase payments 
shown by the Accounts Payable 
Controlling Ledger 

By the 1S¢ ot the lox se-leat SVste 
described the burdens oft secondat 


counting in the purchasing department art 


largely eliminated. Statistics ars 

merely the arrangement of thi ts 
containing the original sources 

tion \ self-made loose-leaf book be: es 
an index, a file, and a book of original 
counts at one and the same time \1 ] 
balances are obtained almost in a t 





Are You Acquainted 





With 











EX 
LIZ MICO 
IDJE GTS 


—_ 


THE CLEMETSEN CO . 
Cc al c AGO, USA 


Trade-Mark 


SUPERIOR 
TYPEWRITER 
DESKS? 


























The “2 IN 1 CLEMCO” 
Desk Top in Use; Machine at Hand 


THE CLEMETSEN CO. 


The ‘‘2 IN 1 CLEMCO” 
Machine in Use; Desk Top Free 


Street 
aR ae 


2608 Flournoy 
CHICAGO, ILL., 





























BOSTON INDEX CARD CO. GIRLS 
GIVE DANCE. 





[he | ( (sir! a group of young 
women mployed y the Boston Index 
Card Company of Boston, Mass., on Tues 
day evening, April 1, gave a dancing party 
Catholic Union ll, Worcester square 
The eight young women members of the 
club come from Dorchester, Roxbury, the 
South End, Jamaica Plains and Cambridge. 
nd each district was well represented 
the night of the dat \ prize was awarded 
the young lady whi id the largest nun 
ber of tickets 
\n excellent progr: was arranged, and N A | I O N A L H O LY O K E 
in keeping with the spirit of the day, the 
eS | LOOSE LEAF LEDGER 
elties wl h vere ex uted at the expens¢ 
} ] 


of some of the better known young men in 
attendanc: ie: is the finest ledger which has ever been sold at the prices quoted 


below. It is bound in red cowhide leather and fine corduroy. The 





The special guests included the officials . : 4 ry ‘ 
of the comp: * ly OO adhe covers are Ol double boards with steel hin yes. Each outfit is a 
h pany by whom the girls are em- ‘ : r OQ07 
ploved nd several persons of prominencs ce ymplete ledger. Each ledger has an expansion ol 90%. 
in Gr Boston = 
\ reception was given and an orchestral | 13 Inch Min. Capacity Size of 2 Inch Min. Capacity 
concert early in the evening was followed | Sheet . 
by lan ntil 1 \ 4 2 x Contents Price Complete : Contents Price Complete 
y dancing un i m number ot wiles ERA ‘ 
feature dances were given, some of which y 
were carried out under special electrical No. 08411 | 74 x 103 
] edg 7 ‘oO’ q — ~ a y . Sadi 
effects. Among the feature dances were the | Ledger Cover , > $7.50) 71x102 Not Stocked 
, ; : ao 250 Sheets of D. E. Ledger < sd in 2 inch 
B. I. C. Glide; the Dunleavy Glide, named | Leather Tabbed Index A to Z 


in honor of James Dunleavy of the com- 7 

pany: the Peabody Two-Step, in honor of No. 08421 No. 08422 
Walter Peabody, of the Boston Index Card 1 Ledger Cover \ 

Company, and the Grecke Wiebte anieet tes 250 Sheets of D. E. Ledger 400 Sheets of D. E. Ledger 


-4a7 | | Ledger Cover 
8.00 83x10 $9.50 
2 1 Leather Tabbed Index A to Z 1 Leather Tabbed Index A to Z 
Mr. Greene, also a member of the company 
The young women in charge of the af- No. 08441 | No. 08442 
fair were Miss Mary I. Fox, president, and 1 Ledger Cover 8.50 94x11? | Ledger Cover > 10.00 
Miss Gussie Reinhart. Miss Mae Cleary 250 Sheets of D. E. Ledger aay . 5 || 400 Sheets of D. E. Ledger 
ae Pete 1 Leather Tabbed Index A to Z 1 Leather Tabbed Index A to Z 


Miss Isabell Griffin, Miss Elizabeth Daily, 


Miss Mary A. Maloney, Miss Louise Mae No. 08461 No. 08462 


McDermott, and Miss Helene V. Kenny 1 Ledger Cover - 7 l Ledger Cover 
The young ladies of the club are employed ) 250 Sheets of D. E. Ledger 10.00 117x115 400 Sheets of D. E. Ledger 11.50 
; 1 Leather Tabbed Index A to Z 1 Leather Tabbed Index A to Z 


in both office and factory 


This Ledger Should Be Sold by Every Office Appliance Store. 
SOME HANDSOME HANGERS. MADE 


BY : 
The Standard Typewriter ompanv of : 
Brooklyn, Ne a ¥ a nes fretsin: "Office | N ATION A L B LAN K BOOK CO. 


Appliances with two handsome litho HOLYOKE MASS 
7 + . 























graphed hangers recently gotten out for 
them by the American Lithographing Com 
pany These hangers were printed in sev- 
eral different colors aud presented a splen- 
did picture of the Corona Typewriter, with K 22° D d M d M th d 
t Jy} ’ 
pertinent omment properly placed about een ompetition eman $ 0 ern e 0 $ 
the picture They have been printed in Poe 
, . . , ° — Ss 
English, German, French, Italian, Spanish ” Dispense with wire baskets and tray 
ind Portuguese, and will be issued to the ad 
company's agents all over the eer? The | Bristow Radial Distiates 
Standard Typ writer Company imprints in S th f y 
sh erves the purpose of many— 
occupies about the space of 
Phe mpany also recently got out a one. Made in special sizes for 
little leaflet which they insert in all their —— purposes. Affords all 
- aes hie leaflet ig entitled the advantages of accurate, 
corre spondenc: Lis eafle t is entitle: rapid and economical distribu- 
Weigh This Caretull \ circle cut out tion of papess. A .ombination 
shows il of a scale and by turning the of facil ty and durability. 
eaf or ers that the scale bears upon Write for complete catalogue. 
t a Corona Typewriter which alone weighs FREDERICK BRISTOW 
six pounds, and with the traveling case 1n- East Crange New Jersey 











cluded weighs 8% pounds 
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Adding Machine Rolls 


PERFECTED AT LAST 








The Plugless Roll for Any Machine 


AN IMPROVED ROLL WITHOUT 
INCREASED COST 


| 

| 

| 

We have removed a heretofore troublesome | 

feature in AD DING MACHINE ROLLS b 

eliminating the wooden core or plug. | 

No uneven running of rolls due to imperfect j 

holes in the same 

No dust or dirt on edges to clog machine. | 

No splices or breaks in OUR rolls. We guaran- 

tee all rolls to be perfect, and one continuous strip, 

full lengt h. | 

Our 2 5-16 in. plugless rolls contain 250 lineal | 
feet each. 

Our rolls are made from white wove, hard sized | 

Writing Stock, 18 lb. Folio basis. | 

If desired we will furnish same diameter rolls 

om wooden cores at the same price. Write for | 

samples and prices. | 








Manufactured by 
GEORGE IRISH PAPER COMPANY | 
BUFFALO. N. Y. 











The Porto Clip File 





THE QUICK SYSTEMATIZER 


HE PORTO CLIP FILE is the newest, safest 
nd most practical device for handling legal 








a 


papers, correspondence 


documents, etc 














INEXPENSIVE SUBSTANTIAL 


Paper annot be accidentally st, blowr 
away, mislaid; are securely held without mutil 
ation and can be read without removing same fror 

nsures instant privacy, safe transpor- 
onvenient writing su 
tT t home, or trav- 





tation, and furnishes 
Indispensable, at the office, a 


BOUND IN CLOTH 


Letter Size, 11]x10} in. Retail Price 50{cents | 
Legal - 14 xl0) * - - — ‘ 


Try Your Stationer First 


Made by the 


AMERICAN CLIP COMPANY 


NEW YORK 





| 








WORK OF LOOSE LEAF COMMITTEE 





ERS AND 


WILLIAM MANN 


By H. A. Prizer, CHAIRMAN, Loose LEAF Com- 
MITTEE, NATIONAL ASSOCIATION Ol 
MANUFACTURERS, AND 

CoMPANY, PHILADELPHIA. 


STATION- 


PRESIDENT, 








*“W.HE Loose Leaf Books, commonly 
known as “Devices,” on the market 
today are of kinds and 

formation. These labor saving devices have 

gained for themselves a permanent place in 


the business world, and the growing de- 


various 


mand for this line of goods is maintained 





books, if brought into court, would be 
questioned. While perhaps the bound book 
is in better shape, by having stationary 
leaves for this purpose, yet the advantage 
gained by loose leaf books, in a great many 
cases, more than compensates for their use 

It must be understood that there is no 





H. A. PRIZER. 


and increased by the economic require 


ments of up-to-date business methods, s 
much so that the progressive and principal 
blank book manufacturers of this country 
have equipped themselves for the manu- 
facture of loose leaf blank books, in ad- 
dition to their line of bound blank books 

The requirements of an accounting sys- 
tem of any degree of magnitude, to get the 
best results, must use, in addition to the 
bound blank books, the loose leaf books, to 
arrive at and obtain, with the least ex 
penditure of labor and time, the data which 
will give the executive the desired informa- 
tion to successfully run the business 

[t was thought at the time the loose leaf 
idea was introduced, that it would be un- 
safe, and that the validity of loose leat 


rule of law or evidence admitting 
cluding book entries simply becaus« 
are loose leaf books. It may be, and evi- 
dently is, on account of removable leaves, 
that loose leaf books are under an ad- 
ditional suspicion, but to be admitted as 
evidence, a book of accounts, whether 
bound or loose leaf, must be a book of o1 


iginal entry, the first book in which a com- 


plete transaction appears In this way a 
loose leaf book will be judged like any other 
if it offers the first complete record, and it 
will be admitted as evidence provided it 
suits the other requirements of the law 
These requirements of the law it may have 
more trouble in satisfying than other books 
but nevertheless it can be done, and the 
books just as admissible as any other. The 





























person seeking to have it admitted in evi- 
dence would probably have to go a little 
farther in his proof than in the case of 
bound books. 

The knowledge and extensive use of loose 
leaf goods all over the country has, in a 
measure, done away with suspicion, and 
they are on the same plane as bound books 
The line really should be designated as 
Blank Books, one Bound and the other 
Loose Leaf, and the use of either kind 
should be decided where it is found most 
satisfactory to the requirements. 

The number of various kinds, sizes and 
specifications of loose leaf devices at. the 
present time on the market have caused 
the manufacturers and stationers consider- 
able thought and expenditure of money in 
the manufacture and the carrying of stock 
of this commodity. The matter of stand- 
ardizing and reducing the sizes and specifi- 
cations of thie line has been taken up by 
the National Association of Stationers and 
Manufacturers, and committees appointed 
to arrive at and recommend the best way to 
accomplish this result 

The Loose Leaf Committee, which is 
composed of W. D. Bevin of the Boorum & 
Pease Co., New York City, Roy T. Jef- 
ferson of the Jefferson Printing Co., Spring- 
field, Ill., and the writer, as Chairman, has 
been appointed by the National Association 
This Committee is now trying to get the in- 
formation and requirements of the Station- 
ers of the United States by requesting 
answers to a series of questions which are 
sent to each local association, the members 
of which at a meeting. of the association 
can thoroughly go over, and after discus- 
sion, arrive at some data and definite 
answers, which will be of great benefit to 


basis to take the full 


the committee as a 
subject up with the manufacturers for 
their sanction, approval and adoption of 
sizes and specifications of the full loose leaf 
line, which will not only be beneficial to 
the Stationer in reducing the stock neces- 
sary to carry, the amount of money in 
vested, but also be beneficial to the manu 
facturer of these devices in the same way 

If this Committee can in a measure ac- 
complish even a part of this plan that will 
lead to some definite conclusion it will have 
performed a duty both to the Stationer and 
Manufacturer. It is hoped therefore that 
the Committee will have the co-operation 
and assistance of both Stationers and Man- 
ufacturers to carry on this work, which will 
be beneficial to all parties, the trade as well 


as the consumer 


EYE SHIELD CONCERN DOUBLES 
CAPACITY. 
The Chicago Eye Shield Company, Chi 


o, is doing a rapidly increasing business 


and reports that th: ympany is crowded 
with orders. This concern recently has had 
to add another floor to its factory plant and 
in fact has doubled its manufacturing 


capacity 


“Nothing is impossible to the man who 


can will.”—Mirabeau 
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Holly Non-Projecting 


Sectional Post 
Ledgers 


Simply Perfect 





Perfectly Simple 





Exclusive 
Features 


§] Metal hinge bound into the covers. 

{ Covers, beveled, lie snug to the sheet and open flat. ‘| Holds one or a thou- 

sand sheets equally well. { Binder parts aluminum. Light, strong, non-rustable. 
There’s a Holly for Every Loose-Leaf Problem. 


DELIVERIES— Our large stock insures quick service. 
Dealers and Stationers will find it pays to stock HOLLY. 


THE NELSON CORPORATION 


4114 West Ravenswood Park 





Red Leather Back 
and Covers— 
i 4 Corduroy Sides. 


“| Lock sealed in the Top Metal Sides. 





Chicago, Illinois 








McM MULTIPLE-RING PRICE BOOK 








SHEETS DO NOT TEAR OUT 


McMILLAN BOOK CO., Syracuse, New York 





Sheets Do Not Tear Out 


Seven rings scientifically made 
Automatic openers for rings 
1-8" thinner than other becoks 
Cost no more than the old kind 


OVER 350 STOCK SIZES AND STYLES 


Does a book which corrects the trouble 
you have had—sheets tearing out— 
appeal to you? 

Dealers should provide this 
book. It corrects trouble and 


broadens the field for Ring 
Book uses. 














H. H. STEWART 


J.T. JEMISON 
ANCHOR wmirc*co™* 
Established 1910 


CINCINNATI, O., U.S. A. 


BINDERS, HOLDERS or 
METAL PARTS only 


Sectional and Solid Post, Center and End Lock; 
Ledger Transfers, with Metal Hinges; 
Current Ledgers, Steel Back; 

Ring Book; Prong; Price Book; 
Aluminum and Canvas Bound Holders. 

All our Devices are interchangeable with goods 
of Other Manufacturers. 
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Price Books. 

Sheffield Ave. THE TENOWALL COMPARE 
CHICAGO / 20 Thames St., New York 











STERLING ERASERSG—-OVER SO% SAVED 


are a German Silver Shell containing a 
thin, flat Erager which is fed forward as it 
becomes worn. Best for ink or typewriter. 
Always sharp and alwaysciean. Will not 
cramp the fingers. Can be used asa line 
finder on note-book or manuscript and 
has other desirable features. Agente 
wanted eve here. Write for circular 
and prices. mple 25c. 


TURNER BROS. 
1022 Arch St., BR ichie. Pa 





MERIT SELLS THIS ARTICLE 














124 





DEVELOPING NEW FIELDS IN LOOSE LEAF 





By R. 
MANAC 


iER, 


L. WINANS, VICE-PRESIDENT AND 
PLEW & MOoOTTER COMPANY, 


(GENERAL 
CHICAGO. 








had not been for his tub, Diogenes 


F it 
would probably have remained the nth 
so far as prestige is 


power of x con- 


He might have secured a bowing 
History but for 
thank 


cerned 


acquaintance with Dame 


any more intimate relation he must 
And this brings us to that which 


the devel ypment ot 


the tub 
we started out 
any device or system having practical and 
always be most 


to Say 


substantial value cannot 
suitably forwarded by a forceful appeal to 
the intelligence or by a logical demonstra- 


particularly 


tion of merit. This is more 
true if the prospective purchaser is gener 
ally known as a prospect because in that 


case he has been glutted with demonstra- 
tion and explanation. It is therefore 
probable that the salesman who lands the 
order will be the one who, Uncle 


to his “sub-con- 


very 


to quote 


Josh, administers a jolt 


liver 


scious 


This may involve the use of ideas entire- 


ly foreign to the central one, but if they 
all lead back to this, ultimately, you may 


look on the work and say, “it is well.” 


But while three-fourths of the loose leaf 
orders placed are given by people fully 
satisfied as to the merits of 
loose 


for the activities of 


loose leaf sys- 


tems already leaf users 
there is another outlet 
the salesman which will prove just as at- 


pre ve So 


possibly 


tractive, even though it may not 


immediately remunerative. We refer to the 
work of 
work if you. please 

hard to convince any 
that worked 


fine-toothed comb until some day the busi 
and 


securing converts- the missionary 


It is pretty dealer 
with a 


his salesmen have not 


man across the street drops .in 


if a loose leaf system could be applied 
Che dealer may then pos 


ness 
asks 


to his business 


sibly awake to the fact that he has only 
been touching the high spots, and that 
some sales might even be _ occasionally 


made without the expenditure of carfare 


Our admiration has been excited by the 


case of one representative of a well known 


typewriter firm who, when a large terri 
tory was assigned him, respectfully de 
clined it mammoth offi: 

l de 


building in this territory as his s 
made good on the prop 


and ¢ hose one 


field of 
operation; and he 
osition, too 


Ways and Means. 


t is entirely reasonable to suppose that 


no overwhelming success would have at 
tended the efforts of this representative 


merely made periodic calls, askin 
Evidently the 


had he 


if anything was needed 


keynote to the situation was the establish 


ment, first, of a more intimate relation and, 


second, of confidence in the salesman’s 


sort of a ma 


ability to supply the right 
chine. But there is no “royal road” to this 
result. The methods are as many and as 


varied as the different personalities to be 
encountered 

\n automobile dealer of our acquaintance 
bought five suits of clothes one year, which 
he never wore, before he finally landed the 
friend,” the tailor, for 
car. An 


order of “his good 


an eight passenger enterprising 
contractor joined a country club and played 
golf (a game he thoroughly detested) for 
months, simply to inject a few words at 
into the ear of an opulent 
personage who contemplated the 
struction of a block of offices in which the 


installation of a universal vacuum cleaning 


each session 


con- 


system wou'd manifestly be a good thing 

One friend, cheerful and optimistic by na- 
ture, spent three hours a week in the so- 
ciety of a dyspeptic old curmudgeon, be- 
rating the municipality for the unsanitary 


condition of his ward, and at the end of 
three months, with only a few casual allu- 
estate, sold him an orange 
Yet the sunny tempered 


all his life 


real 
grove in Florida. 
friend had lived in 
and proposed to continue there indefinitely 


sions to 


this ward 


Truly, patience is a jewel, and will usual- 


ly bring results; but we should be care- 
ful to properly diagnose the case and not 
get the treatments switched. Before pre 


senting your card, with the playfully 
ous remark, “This is the Joker,” it is well 
enough to satisfy yourself that the recipient 
\venue 


joy 


1S not senior Deacon in the 


Church by occupation and only a business 
man by force of circumstances or by way 
of recreation 
Value of Novelty. 

| open the undeveloped leads unique 
suggestions are valuable One hardware 
dealer, handling a well known brand oft 
safety razers, increased his sales of this 
tem over fifty per cent in one month after 
eeping an electric sharpening device run 
ning night and day in his window 

Not « ( n ten of the frugal minded wh« 


, 1 1 ; 
rcenased razors alter seeing this demon 


stration ever brought blades in to be sl 


ened But they assimilated the idea that 
ey ild if they wished, and they ha 
ustified the “Extravagance” to themselves 
[To use a loose leaf ledger, you do not 
hang it up by one leaf; yet this pleasing 
ynceit has brought dollars into the pock 
ets of countless dealers But all of these 





things are somewhat foreign to our main 
subject 
Unharvested Fields. 
The The 


in the way of the introduction of loose leaf 


Professions principal barrier 


to professional men is the lack of a proper 
follow-up 

One dealer determined to work this field 
thoroughly and he did—once. He knew he 
had forms which were correct and he knew 
his prices were right; yet he couldn't seen 
to connect with orders, because he 
couldn't induce these people to throw away 


the books they were then using His hea 


many 


salesman, however, had an idea of his ow1 
and proceeded to put it into operation 


} tor 


compiled a list of all the dentists, doctors 


ri ¢ 


and lawyers in his vicinity, and called « 


them, briefly explaining his line of bus 
ness. Almost invariably he met the re 
sponse “Present book good for some time 
yet.” He then asked for an estimate as to 
how long it would last, saying he pr 

posed to come back demonstrating som« 
thing well worth considering. He made a 


record of the answers received, setting the 


time of his next call about two weeks 
ahead of the date given him, and, as a re 
sult, was able to induce almost all th: 
professional men he had talked to first t 


Hlic 


try a moderate priced loose leaf outfit. | 


method was to transfer the informat 


from his note book to a card index “ti 


ler” which he kept on his desk and wl 


brought him to his prospect at about 
right time Each separate sale was sma 
in amount but the aggregate very cons 
erable; he had created a satisfied custo 
insured reorders, and paved the way 


t 


any miscellaneous business that mig 


up. The professional forms are too well 


known to most dealers to re: 


Farmers—An Indiana stationer, as an « 


periment, mailed to every farmer in his 
county a loose sheet properly ruled 
printed and carrying headings to indicat 
kind of crop, field, number of acres 
veal \cross the page n red tv] 
printed 

“Have yo 1 lazy acre: Do not ma 
industrious ones support it. Charge 

th the h lj Vi vive it and cred t 
it gives 4 Compare results yea 
Veal 

From tl I circular he sold 
year, $500.00 worth of farmers’ loos 
ledgers, and has been supplying sheet 


agents h 


Real Estate Agents.—\[ost 
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AMERICAN 
ADDING MACHINE AGENCY 


A Valuable Connection 


Now Obtainable 





Price $35.00 


Territorial allotments are regarded as having exceptional 
value, and only “High Power” selling connections are desired. 


AMERICAN CAN COMPANY 


Adding Machine Division 
CHICAGO, ILL. 
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A CHALLE 


*, A perfect typewriter ribbon is one that has the finest fabric, the 
@ - “1° . .e 
‘“° ®. strongest colors,the greatest durability, and will not fill the type. 
& + > . . ‘ . “pe . 
*.%,%. 8 Our Carnation and Elk Brand Ribbons answer these specifications. 

















© eo “6 “s,, ~ 
~ % © %% 44.5, %, * e Vnaiens 
« %» e ¢ > > 
6 » a af" ." : 4 : ° . . . 
“%*. "o's 4, *, any other manufacturer to produce a ribbon that will take 
i Sor : a ‘ P ° 
.% 6% one hundred perfect copies on one spot. 
a1 ns We are showing a facsimile copy of such a test. If what 
Th oS, 2 we claim is true we have what you are looking for. 
> a . . . . . . . 
Cc " If it is not true we are risking a reputation with the 
p trade it has taken us eighteen years to build up. 
urpose 
of this ribbon test- } 7 


We are the only manufacturers who are 
enable us and_ our offering to put a testing device at the 
customers to learn in service of their customers. 

a minute what it takes . Weare offering you concrete proot 
a month to find out on a \. that we have the goods you 
typewriter. want, and that you are to be 
These machines are carried by all ‘ the sole judge of our claims. 
our salesmen, and are at the service Would you take such a 
of our customers. chance unless you were 


Our ribbon department is equipped with sure? 

them and every ribbon must stand a test of You would not. 

one hundred perfect copies on one spot to Neither would we. 
pass inspection. .— : — yoni 

It gives an absolutely fair comparative test of the ‘a al 
strength of fabric, color and the durability of the . 
finished ribbon. 

Our salesman will call and demonstrate the machine 

upon request, or we 

will make any compara- 

tive test you may desire. 


ing machine is to 











R | | 
We have an _ interesting . 
proposition to make regard- of 
ing our line. Send for it. \ 7 

X\ 

MILLER-BRYANT-PIER ( 





AURORA, ILLINOIS 


The Testing Machine 
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maps and plats of the district in which they 
operat Most of them file these plats, 
olded, in pigeonholes. It should be easy 
to demonstrate just w a Tengwall Map 


File will keep them always flat, and how thi 
old maps may be taken out and new ones 
inserted as the features of the _ district 
change; how all subdivisions may be in 
dexedsand kept up to date and how a looss 
leaf account, in a different style binder, 
may be kept with each property entrusted 
to the agent, showing concisely all expenses 
for improvement, repairs, etc., as well as 
all receipts from the property. 


Tailors—A Chicago tailor said: “The 
worst difficulty I labor under is that nine 
out of ten of my customers, when order 
ing, will allude to some color or pattern 
| supplied them two or three years before 
and which I am supposed to know as wel! 


as they do 


His difficulty was overcome by printing. 
on both sides of a heavy manila sheet, 
spaces for six customers’ names, measure 


ments, date sold and price, with space on 


which to glue a small sample of the fabri 


Because of bulking these sheets were car 
ried in a prong binder, properly indexed, 
and to prevent tearing out, Dennison’s mus 


lin eyelets were placed over the punchings 
Each sheet was given a number when all 
orders on it were filled and the sheet trans- 
ferred at which time the customer was re- 
indexed, with date and given the number ot 
this sheet The heavy transferred sheets 
could thus always be easily located. The 
salesman or dealer will know how to take 
care of the tailor’s regular requirements 
what we are telling is how to reach his 
heart 
Insurance Agencies, Newspapers and 
Laundries are three industries in which the 
specialist, if he has anything worth while 
may always expect a courteous reception 
All three certainly have troubles of their 
the best forms and 


(J) 1 L 4 I \ a ‘ | | \ \ ( | Ka 
systems have been copyrighted and 
ented Yet these folks are always willing 

be shown something better if it is to be 


Lumber Merchants—if they carry an ex 


tensive yard stock, will be interested 


omparison of the movement f vari 
items year by year, and the rrespon 
ing profits. This, bécause space is sucl 


monstrous item to them and must be given 


most largely to their most profitable lines 


if this is possible 


In General. 


Many loose leaf manufacturers make 
practice of sending to their entire trad 
list samples of specific forms brought out 
by them from time to time 

Dealers will ordinarily be supplied wit 
a reasonable quantity of such forms, wit 
out charge, when it is their desire to ci 
cularize the particular industries-using such 
forms 

The dealers on their part, will recogni: 


the value of three essential elements—pa 
tience, a nersistent and intelligent follow 
up and a good working knowledge of con 
ditions in the industries they are serving 
The purely mechanical call might as well 
not be made, just as the machine-made fol 


low-up letter might as well not be written 


TYPEWRITER MAN MAKES HIGH 
MARK. 

Joseph Sturm, manager of the Davenport 
lowa, office of the Underwood Typewriter 
Company, covering the Tri-Cities—Daven 
port, Moline and Rock [sland—has broken 
into a pretty warm selling pace, averaging 
one machine a day 

Mr. Sturm, while by no means old in 
years, is one of the most experienced type 
writer men in the business He is very 
thorough and painstaking in his methods 


and is a close. student ynditions 


lea 
=/ 


handling the work of his office with an 
intelligent understanding born of a thorough 
knowledge of every part of the business. 
Sturm is one of those typewriter men who 
know how to get the business to the satis- 
faction of his customers as well as to that 
of his company. 


ADDITION TO CHAIR FACTORY. 

Ground was broken Monday morning, 
\pril 28, for the erection of a new five 
story brick addition to the Phoenix Chair 
Company’s plant at Sheboygan, Wis., which 
when completed will be, it is said, the 
largest chair manufacturing concern in the 
world under one roof. The new addition 
wlil be located east of the other buildings 
running parallel with Jefferson avenue and 
will be built of brick. The dimensions will 
e 50 by 150 feet. When the new addition 
is completed over 100 extra hands will be 
required in addition te the several hundred 
men already employed. 

The Phoenix Chair Company was or- 
ganized in May, 1875, with a canital stock 
of $50,000. At that time the late Thomas 
Blackstock was the chief promoter and the 
concern gave employment to 75 hands. In 
1888, owing to increase of business, it was 
iecessary to increase the capita! stock to 
$300,000 and later the number of em- 
ployes was largely increased. The _ fac- 
tory buildings prior to the erection of 
this new addition consisted of a main 
building, 50 by 350 feet, having three “L’s” 
50 by 100 feet and a new brick warehouse 
50 by 168 feet, all of which are brick and 
five stories high. 


The new part is to be to the east side of 
the northwest wing of the factory which 
extends in the direction of the Northwest- 
ern depot \ little over a year ago the 
Phoenix company installed new engines 


and boilers in their modern new boiler 


house and also built new drying houses. 





SFLENCID EXAMPLE OF LOOSE LEAF WINDOW DISPLAY BY THE J. K. GILL COMPANY, PORTLAND, ORE. 
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OF THE NELSON 


THat Wuich Has Done More THAN Any- 
THING ELse TO INJURE THE DEVELOPMENT OF 
LEAF SYSTEMS. 
CORPORATION, 


By C. R. NELSon, 
CHICAGO. 








HE need for loose leaf is felt by a 
great many men who, being them- 
selves impractical, nevertheless be- 
lieve they are capable of inventing some- 
thing to meet certain requirements which 
they see in the work of- their own offices 
Because they are unacquainted with the de 
vices already in existence to meet their 
needs, they devise something which, be- 
cause they are not practical mechanics and 
have only an imperfect understanding of 
what a loose leaf device will accomplish, 
will not work satisfactorily. They encoun 
ter the fixed laws of mechanics and are 
worsted. Nevertheless they keep working 
on such devices with a view of perfecting 
them, under the false impression, which 
grows upon them the more they work with 
the problem, that their ideas can be put in 
such shape as to work practically 
These amateur inventors in loose leaf are 
like fabricators who keep repeating the 
same fictions until they finally come to be 
lieve their stories to be true 
The would-be inventor usually succeeds 
in interesting his employer or some of his 
friends, who are even less informed than 
they in this especial field, and capital is 
invested for the purpose of manufacturing 
and marketing the new device. The re 
sult is that an impractical mechanism in 
tended for loose leaf systems is placed upon 
the market, and, if vigorously pushed, per 
haps obtains considerable sale, especially 
as the general trade and public are not fully 
posted in this field 
The purchasers accept such impractical 
devices, believing them to be just what they 
want, only to find that they have bought 
a loose leaf gold brick. The ultimate result 
is that users of this sort of stuff who have 
found themselves misled form a more or 
less confirmed prejudice against all loose 
leaf systems And this is not the worst 
for, having been bitten themselves, they 
naturally use their influence to discourage 
their own friends and acquaintances from 
using loose leaf devices of any kind 
Some of the Faults of Impractical Devices. 
The construction of some of these im 
practical devices is too light for the uses 
for which they Others are 


made so clumsy and heavy that they take 


are intended 


up too much room and are too unwieldy 


in manipulation. Others contain so much 


mechanism that a machinist is _ required 


every little whie to repair them, while still 





others, with a view to evading infringe 
ment of existing patents, are made with 
springs and contraptions to accomplish a 
purpose which an existing practical devic« 
already fulfills. It is argued, of course, 
that the new device is an improvement on 
the established device, whereas it is fre 
quently less useful and efficient, on account 
of the extra parts which are added 

‘here are certain users or would-be users 
of loose leaf appliances who object to pay 
ing the price demanded for a practical, 
well-constructed article. They look about 
and find some ‘mechanic out of work or 
some small machine shop and get them to 
make up cheap imitations of established 
loose leaf appliances. They believe they 
an get their money back by selling these 
goods to the dealers for a little less than 


the price of standard lines. The result is a 


little extra immediate profit for the middle 
man and a disappointment for the ultimate 
consumer 

[The small mechanic or unskilled manu 
facturer does not realize that the capacity 
1§ loose leaf binders, in their construction, 
must be limited, both according to the 
strength of the mechanism and the use for 


which the binder is intended This is i 


Some 


accordance with a law of mechanics 


ignorant of the mechanical 


isers. indeed 
laws involved, at times insist upon being 
supplied with binders of capacity entirely 
too great to be used in practical work. And 
some dealers who are themselves unin 
formed regarding the objections in such 
cases, accept orders for any such impra 
ticable binders for which the buyer will pay 
and will have them made up for their cus 
tomers by small machinists who know little 
nore than they about the practical difficul 
ties involved. The result is that thes 
over-capacity binders will not perform 
heir work satisfactorily, and the experi 
ence f the buyers reacts defrimentally 
tpon the business of legitimate manufac 
turers who make nothing but loose leaf and 
make the subject a life-study so as prac 
tically to fill the needs of this rapidly de 


veloping field 


BAIRD CREDITORS TO MEET. 

Notice has been sent out by Frank | 
Wean, Referee in Bankruptcy, to the effect 
that the Trustee in the case of Baird Elec- 
tric Company, bankrupt, has filed reports 
supplementary to the final report and that 


a tinal meeting of creditors will be 
Room 437, Monadnock Block, Chicag 
10:30 o’clock, Monday, May 12th, at 


time the il report of accour 
Trustee and other matters will come 


disposition 


CHANGES IN THE TRUSSELL MANU- 
FACTURING COMPANY. 


George X. Hickerson, one of the in 


rators of the Trussell Manufacturing ( 


pany, loose leaf manufacturers, of Poug 
keepsie, N. \ who has been connect 
with the company ever since the incorpora 


tion, has resigned as secretary and treasu 


rer of the company and disposed of his in 


terests He has associated himself with 
the Hampden Manufacturing Company, 108 
Fulton street, New York, who have a line 
of specialties for the stationery and hard 
ware trade. The line that appeals to the 


stationery field is that part of the line 
which is known as the Hampden family 
and has three live members at the presen 
Hampden 
Hang-ons, and the 


Hang-ups, the 
Hampden 


writing the 
Hampden 
Rug Fasteners, all of which are put up in 
such shape as to be readily handled by the 


stationer and are good specialties of their 
kind. 
W. L. Graham, vice-president € 


Trussell Manufacturing Company, also 
posed of his interest in this company and 
severed his connection at the same 

Mr. Hickerson did, on April 5th. ( 


Trussell, the active head of the compa 
in the past, is still in charge and it is 


derstood that these interests were disp 


»f to the Trussell interests 

Allen Frost has succeeded Mr. Hickers 
as secretary and treasurer and will be 
cated at the Poughkeepsie factory At 
\icLintock assumes the work in the sell 


division formerly carried on by Mr. H 


erson, and s eeds W. L. Graham as 
president of the Trussell Manufa 
Company Che capital stock of the 
pany has been increased three fo'd 
facilities for manufacturing hav 


largely increased 


FLOODS NO BARRIER. 

The enterprising, hopeful spirit which has 
characterized the flood sufferers in ot 
sections of Ohio is evident in Miamisbu: 
where the waters attacked, among others, 
the plant of the Fire-Proof Furniture an 
However, as soon 


Construction Company 


1 


as the flood receded house-cleaning 


begun and as a result of everybody's w 


ing day and night the plant is, if anyth 
in better shape than it ever was. The 


pany is now running both day and nig 
shifts, and General Manager O. A. Will 
son is confident that the factory can 

care of the large yet constantly increas 


volume of business on the company’s 

No matter how large or small your pla 
may be, get hand in hand with your n 
“Do unto them as you would have then 


unto you.’ 




















7, 1 
CHANGE IN PERSONNEL OF RE- 
PUBLIC-DODGE CoO. 

C.F erry, who has been secretary and 

eas the Republic-Dodge Manu 
facturing ympany ‘e the mation of 

. 

the impany, severed his connection with 
them Mar 13th, 1913. H. J. Berry, wh 
has lirector the company for 
several jy rs and also several years 1n 
charge their New York City office, has 
been el secretar | treasurer to fill 
the caused by ‘¢ \\ Berry's 

The R lic-Doc Manufacturing Com 
pany was i! yorated in mai 1911, as 
4 con lidation of tl interests of the Re 
public Carbon & Ribbon Manufacturing 
Company of New York City and The 
Dod Company of Syracuse, N. Y., both 
of wl had been prominent in the ribbon 
and cat industry for a number of years 





previ their joining interests 

The Du-Ra-Bul brand of ribbons and 
‘carbons which this company puts out are 
well known to the trade and the public and 


here will be no change in the policy of the 
compa either in the production of their 
yoods or the marketing of them and the 
rad¢ rest assured of the same co-op- 
eration as in the past. The long experience 
f H. J. Berry in the ribbon and carbon 
business an assurance of a factor in the 
executive end of the business that will add 
the { tige and efficient service of this 
well known company 
INFRINGEMENT NOTICE. 
The Typewriter Sundries Company of 31 
West Lake street, Chicago, has sent out to 
the trade the following notice under date 
f April 18 
The has appeares 1 the market, and is 
being ered » the typewriter dealers a 
typew hion and shock absorber sim- 
| ilar it struction and design to the 
Grady Cushion.” |] received samples 
| t] 9 s offered 1 wish to advise the 
dealers il that these spurious cush- 
ons infringements on the Grady 
nst1 1, as well zs design, and should 
Vv de see it t handle any other 
s] ir in cot tion and desigy 
Gra shion, marked “J. E. Grady, 
Chicag h deal iutomatically be- 
mes pa all it rement suits start- 
ed by 
(y was a itator, the Grady 
Cush e original its kind, it 1s be- 
ng marl | solely ugh the dealer, it 
is being sold at $1.00 retail, leaving 65 cents 
clear p1 to the dealer, and I ask the help 
and co-operation of ali who believe in play 
g game and dealing on the square 
see that the Grady Cushion gets a square 
deal 
Bewat nitat S l€é wenuine is 
irked | Grady Ch 12% 
| ce you have not seen them, 
| sen ce for a fre Sal ple set 
Yours very truly 
J. E. GRADY 

















THE SOLID RING MEMO BOOK 


“SOLID RINGS THAT DO NOT WEAR 
SLOTTED SHEETS THAT DO NOT TEAR” 


A REVOLUTIONARY IMPROVEMENT 





SHEETS GUARANTEED NOT TO TEAR OUT—eliminating an inherent defect of all 
ring books. Slotted holes have spring points that grip the rings. No opening or closing of 
rings. Rings are smooth and continuous. Entire metal part in one piece. No a parts. 
Nothing to get out of order. Greatest improvement ever made in ring 


BOORUM & PEASE LOOSE LEAF BOOK CO. 


109-111 Leonard Street 4000 Laclede Avenue 
NEW YORK ST. LOUIS, MO. 











MORDEN SWIVEL RINGS 


For Perforated Sheets and Eyeletted Covers 


Wherever loose sheets are to be held together these rings are in- 
v aluabl le, They are durable, easily operated, open wide, close 
secure ely. By t ising them stationers can prepare their own lines 
of stenographers’ and student note books. Unequalled for loose 
leaf price lists, catalogs and sample books. 
to 2in., inside diameter. 

discount to the trade. Try asample box. 


Manufactured Solely by 


The Morden Manufacturing Corporation 
WATERBURY GONNECTICUT 


Price $5 up per hun- 
(100) 


Ten sizes, $in 
ired. Liberal 





THE PEERLESS GIANT 


A Big Moistener For Big Business 
USED ;: large mailing rooms for moistening stamps, 
ge envelopes, labels, etc. The quickest, cheap- 

S moles ost efficient moistener on the market. Several 

( é io s at one table may use a single moistener to advantage. 


‘ater rese ervoir made of punched steel, thoroughly 
Construction nized, capacity one quart. Perforated cover 






made of brass, nic kel od, wick-heavy felt. Material, workmanship 

and satisfactory operation guaranteed. Now used by such firms as Felt & Tarrant, 

Marshall Field & ( E.B Be | Co., Montgomery Ward & Co., etc. Price $2.75 delivered 

Lar nr ha should all carry the » Perle ss Giant in addition to the “Standard Peerless,’’ which 
Diameter 7 inches is well introduced. Attractive circulars and discounts on request. 


Height 2) inches THE PEERLESS MOISTENER CO., 834 Claremont Avenue, CHICAGO, ILL 











OFFICE APPLIANCES 


The Magazine of Office Equipment 
Trial Subscription, 4 Months for 50 Cents 


THE OFFICE APPLIANCE Co. 417 So. Dearborn St., CHICAGO 
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NEW MACHINES AND DEVICES 





Montu’s REVIEW 
IN OFFICE Eot 


OF New THINGS 


I 


MI 








Clever Envelope Sealing Machine. 
Phe : Novelty 


name of a new machine 


envelope sealer s the 
which has recently 
been gotten out by the Office Appliance 
Manufacturing & Novelty Company, whoss 
general offices are in the Park building, 


Pittsburg, Pa Chis device is the invention 
of George M \. Fecke. one of the 


known pioneers in the office 


well 


equipment in 


dustry 

The “Novelty” seals all sorts of envel 
opes, no matter what their size or shape 
regular, square, oblong, open-end flaps, 


penny-savers or what-not The machine 


is simple in construction and efficient in 


operation and js said to have overcome 
many of the obstacles which inventors have 
construction of sealing 


met with in the 


machines Notwithstanding its efficiency 
and ease of operation, it sells for a moder 
advertisement 


ate price, as noted in the 


elsewhere in this issue 

\ little later the company will bring out 
a motor-driven machine, built on the same 
principles, doing no more, of course, than 
the hand sealer as far as sealing different 
able 


volume of work ina 


kinds of envelopes is concerned, but 
to care for a greatet 
given time on account of its motor equip- 
ment 

‘Novelty” 


desirable is 


One of the features of the 


that is said to be especially 


found in the fact that the flaps of the en- 


velopes do not have to be arranged in any 
open or closed 
| 


envelope is fed by the boy or girl 


given manner, but may be 
The 


horizontally into the machine in an easy 


and natural manner which promotes facil- 


ity and prevents undue fatigue The ma 


chine itself, it is said, seals the entire flap 
pertectly, without “missing fire 

[The appearance of this machine, tis 
crank-handle, base, feed-rolls, etc., with re 
lation to the envelopes which have been 
S¢ ile | i d tie ne passin tore oh it it 
the moment s shown 1n the a mpanyv 
n ut 

Che ict that George M \ ecke s not 
nly the inventor of the “Novelty” sealing 
machine, but the president and general 
manager of the company which makes it 
the Ofhes \pphance Manutacturing & 


Novelty Company, will be of no little intet 


est to the trade here and abroad \tr 
Fecke is an 


man, having done 


experienced ffice applhances 


his early work in various 


and 


il 


is 


NT FIELD 
ases of the typewriter industry, from 
in to executive \Ilr. Fecke stan 
high in the office appliances fraternity, 
his friends will be happy to know that 
well placed in a position to continu 








BOY USING NOVELTY SEALER. 


services which in the 
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interests 


past 
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A New Automatic Ledger. 
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ley Automatic I 
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strong claims 


ger has a visible 
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lger from getting 
7 

Idy to il dl 

1 1 
S nas the I tal 
n of the left and pla 
"1 rd ’ 

\ ind yo an pos 
it taking the pen out 
these 1s bk indexes 
ccur Mn alphabetical 


edge! 


manutactu 


index 


rers mi 





ne 


ld 


ror every 
ith nine-tenths 
and saves 
, 
le in 
‘ ac int 
Ato Z 
CaCl 
there is 








habetical 
cs a> 
ré 
Every 

t KNOWS 


rned t< 


Dy 


Forty elg 


correctly 


unts 


any 


] 
ind 


be visible as > 


“On e 


Save one 


t 


alis¢ 


binders 


] 


counts 


vel 


y 


bind 


it is now 


‘Unused 


» valuable 


woul 


in De arrange 

T Sp t nt 

larg ercantil 
le ver wit 

( ely tne rt 
even there we 

le name s 

left hand w ] 
er as soon 

Vo | id a 

ne of the S 

ing over one le 

\ to Z indexes 
rere from 500 te 
y ne of these 5 
nas the tab 1s 1 
3,500 accounts the 
er the sub divi 
enerally in use, t 


ae 


‘ 
if-indexing 


Interesting Filing Appliance. 


\ new 


advertise: 


ag 
friends 
device 
panion, 


I ile & 


dently 


o and 
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and 
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Readers 


company 


since 
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months old, bt 
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a true 


serve 


business 
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compant 


he 


to 


business and 


fer to handle personally and have it 


a\ cessible, 


filing 
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idvantag 


feature in 
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t 


manufactured 


] 
aevili 
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We Buy Your 
Unsold Stock 


at cost, if sales don’t satisfy you at the end of 
a given time; and we send you all you want of 
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Could anything be fairer? We not only assume the risk of stocking MultiKopy, but we 
make actual sales by full-page advertisements in the big magazines, and send you their thou- 
sands of replies. 


MultiKopy is even more than a best-seller, it’s a repeat-seller. People come again because 
it makes black and blue copies that are absolutely permanent. Because it won’t rub, smut or 
become sticky. Because one sheet will make 100 clear copies or 20 copies can be made at 
one writing. 


All these are reasons why MultiKopy Carbon Paper never becomes dead stock. Another 
is that MultiKopy doesn’t dry out, skin over or “‘iiver”; a box is as perfect 10 years from now 
as it is today. 


Star Brand Typewriter Ribbons 


are guaranteed to give 75,000 impressions of the letters “‘a” and “‘e”’ without clogging the type so 
as to show on the paper. 


Write today for prices and the selling-plan that really co-operates. 


F. S. WEBSTER CO., 338 Congress Street, Boston, Mass. 
NEW YORK, 114 Liberty St CHICAGO, 14 No. Frat PHILADELPHIA, 908 Walnut St 
PITTSBURGH, Park Bldg LONDON, 67 King William St PARIS, Rue 
Vv S-NNA, Adlergasse, 16 BERLIN, Friedrichstr. 6 BUDA 


Saulnier, 10 


PEST, V-Alkotmany, u, 19. 
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letter and legal cap sizes and of quartered 


oak and mahogany. Dealers will find this 
new device an interesting and profitable 
accession to their office equipment lines 
The company has just issued a new cata 





AUTO DESK COMPANION. 


logue showing their full line, which will be 


mailed upon request 


Useful Series of Labor-Saving 


Devices. 
“The Remarkable Growth of an Idea” is 
the title of a most interesting little booklet 


which describes and 


different all 
idea, manufactured by the 


illustrates the 
the 


many 


variation or an 


Elec 


dey ices, 
\merican 


tric Company, State and _  Sixty-fourth 
streets, Chicago. The idea referred to may 
be said to be one of extension and con 


traction, plus rigidity, applied to the famil- 
iar instruments and tools employed in the 
modern office, such as the telephone, the 
stenographer’s book, the light, 
and applied in a similar manner in the 


note desk 
etc., 
household to the telephone, toilet mirrors, 
etc 

The original idea is the Burns Adjustable 
Telephone Bracket, which makes it possible 
wall or desk 
the way 


for telephone, either 


folded 


the 


‘phone, to be back out of 





BURNS ADJUSTABLE TELEPHONE 
BRACKET. 


when not in use, but in instant reach when 
needed, the folding bracket or arm expand- 
ing to the length desired to enable the user 
to employ the instrument without moving 
from his chair. brackets made 


either single or double, that is, 


are 
either 


These 
for 
one or two telephones, and are so hung to 
the upright support that the telephone may 
The cut 
double 
and 


be turned in any direction desired 
shown illustrates the 
bracket, the convenience 


herewith 


and shows 


E APPLIANCES 


compactness of the device, which is suited 
to any telephone. 

In addition to 
the American 
manufactures interesting 
Sspé cialties designed to save time and labor 


These 


brackets desc ribed 


Electric 


the 
above, Company 


an line of similar 


include clamps and brackets for a 


large variety of uses; the “Economy” tele- 

phone bracket; “Radio” telephone holder; 

sanitary mouthpieces for telephones, et« 
Among the uses to which the Burns 


Brackets have been applied are as directory 
and dictionary holders, which gives an idea 
of the rigidity and this 
struction; adjustable holders for resonators 


strength of con 


for the use of telegraph operators; stenog- 
rapher’s note book holders, and many other 
purposes 

Che American Electric Company, on re 
quest, will be happy to send catalogues and 
complete information to anyone who maj 
be interested in their lines 

NEW MEMO DESK CALENDAR. 

Stationery dealers throughout the coun 
try are showing much interest in the new 
‘Service’ memorandum calendar now being 
the market by the Goodline 


placed upon 





MEMO. CALENDAR. 


“SERVICE” 


Mig. Co. of Kent, 
rers of the Goodline “All-Metal” guide card 


Ohio, sole manufactu 


Che base of the new calendar is of solid 
brass, mission style with a handsome brush 
finish 

feature by way of a 


It has an excellent 


slot in which one can insert a clipping of 


his business card bearing his name. A tab 
“insert your name here” is placed in the 
slot and has a celluloid protection 
The accompanying cut will give a gene 
ral idea of this new. calendar, which is 
handsomely finished and artistically d: 
signed 
A Clever Memo System. 
J. Gustav White of 529 W. Ferry street 
Buffalo, New York, has devised what he 
calls the “Efficiency Memo,” which con 


sists of a pocket leather holder memoran 


dum book and a booklet containing full di 

rections as to how to employ the system 
Mr. White says that the “Efficiency 

Memo’ because it se- 


system is so named 


ires stich valuable results for the per- 
sonal time and effort expended in making 
memoranda. He states that the “Efficiency 


\Miemo” can easily be made a connecting 


part of the office system and employed as a 
pocket annex to any 3x5 card file system 


i 
\way-from-the-office-memoranda made on 


the little vest-pocket 
ferred directly into a 


permanent files for reference. 


The cut shown herewith gives 


of the appearance of this’ useful 


, oP: d pe ; 
lees 









MEMO. 


THE “EFFICIENCY” 


may be interested sh 


the 


VICE Those who 
write to Mr. White at 


above for prices and full particulars 


article would appear to be a good nov 
for dealers 
Time-Saving Bag Holder. 
Che Sargent bag-holders for the handli 


all 


present a 


1§ mail matter and 


are shipped in 


bags, 
ergy-saving advance in a field 


ual labor has heretofore been 
employed 


W hereve I a 


an make an arduous task easier 


simple mechanical « 


er there is a distinct economic 
elimination of 


S1¢ al 


hanging 


ing from the 


vaste of phy energy 
The 
sack 


and dropping of a 


1 
the 


hook-style of 


on bag rack 





A SARGENT BAG HOLDER. 


has been used for 30 years is 
compared 


re€ quired I 


simple matter, but when 


the three or four 


operation 


seconds 


same on a Sargent bag 


there is apparent an average waste « 


quarters to one and one-half minutes 


also much physical exertion 
permit of the sa 


designed to 


First 


of mail from an automatic wrapping 


chine delivering a bag of second class 
ter three minutes, the adaptal 
of the device to all 


gnized by 


every 
sacking of mail 


Mr. Sickel 


instantly ri 


marked 


and qu 


much need 


address 21 


commodities whi 


where mar 


intensl\ 


gain resul 


seemingiy 


wit 


t 






































SPECIAL NOTICE 


E wish to publicly deny the erroneous 
1\\ statement, made under our letter-head 
by a Division Manager, to the effect that 
we have taken over the Neidich Process Com- 
pany of Burlington, New Jersey, or employ 
their experts, or possess their formule for 
manufacturing Carbon Papers or Typewriter 
Ribbons. When the Flexotype Company, which 
was controlled by the Neidich Process Company, 
liquidated its business, we purchased its Ma- 
chinery, Tools, Inventory and Patents, but this 
purchase covered their Duplicating Machine in- 
terests only and had no connection whatever 
with their manufacturing of Carbon Papers and 
Typewriter Ribbons, which business, we are in- 
formed, is being operated under and controlled 
by the same management in the same plant as 
heretofore. 


THE AMERICAN MULTIGRAPH 
SALES COMPANY 
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The Chicago Copyholder 


Adjustable to any angle 
and different heights 
with one thumb screw. 





Holds any width book. 


Has wire clip to hold 
used sheets out of the 
way. 


Line and word markers 
are easily detachable. 


Handsomely finished in 
oxidized copper. 


Every one sold will sell 
another. 


You can sell every teno rapher 
who come your store a 
copyholder if you show **The 
Chicago.’’ Would the jobbers 
throughout the country handle 
them if they didn’t know that 
this was the best ? 


o 
5 


Some of these firms have sold 

them for ten years. Pretty con- 

clusive proof that this business 

is worth while, isn’t it? 

Better write your jobber today for a trial dozen. We guarantee 


Sold by All Jobbers. 


Made by 


Galesburg Writing Machine Co., Galesburg, IIl. 








Go to Baltimore 
June 8th to 13th 


During the second week in 
June, 10,000 advertising and 
business men will be the guests 
of Baltimore 





At a series of open m«¢ etings 
the great problems of advertising and selling will be 
discussed by the most progressive and successful busi- 
ness men of America 

These problems are your problems; these men are 
those who can help you by telling what they have done 


and how they have done it. The occasion is the ninth 
Annual Convention of the 
Associated Advertising Clubs 
f t r T leoatecand met No natter how litt] 
bers from 135 advertising clubs much adverti ing you may do 
United or are thinking 1oimg, 
Ct: te tes Cc , tn vill be there Convention will be the biggest 


,) business help that has ever been 


ne! Velega m- le or how 


placed at you 
If you cannot me yoursel 
, end the man who is responsible 
sues ry that you club for your advertising. Full par- 
ber Baltimor ll wel- ticulars as to the program, 
ome ever 9011 9 aoe kt rates for nce lation “a 
will be furnished | 


Of n 


Associated Advertising Clubs of America 


Convention Bureau 


1 North Calvert Street, Baltimore, Md. 




























FOR SALE 


ENGLAND GERMANY FRANCE 
BELGIUM AUSTRIA CANADA 


PATENTS 


‘he patents in the above countries are for the 
most wonderful duplicating and printing machine 
now on the market. This machine has had years 
of manufacture, sale and extensive use in the 
United State [t will do all that every other 
machine will do and in addition will do work 


which cannot be done by others. 


Complete. manufacturing information, draw- 
ings and specifications will accompany the patents. 
Correspondence is invited in regard to a dem- 
machine in the above countries. 


OT Ta on O] 


Address K17 Care of 


OFFICE APPLIANCES 


CHICAGO, ILL., U.S.A. 





417 So. Dearborn Street, 
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Convenient 
A memo 
pad always 
where you 
need it. | 


Practical 
Helds any 
3=5 pad 
of paper 
1 sheet or 
150. 








Lest You Forget 
MEMO-IZE 


Put all important telephone con- 
versations into writing while they 
are hot on the wire 


Use a Belden Handypad 


DON’T MEMORIZE 





The Handypad is the new, simple, 
easy way of recording important 
data, gives every ‘phone a memory. 
Made of punched steel with power- 
ful spring clip containing pencil 
or cigar rack 

EXCLUSIVE FEATURES: Instantly attached 
to any desk telephone, takes any 3x5 
scratch pad or scrap paper. Writing on 
sott paper backing, therefore no noise or 
No wheel 


St ratching im the ‘phone 





turn, no unsightly mass of metal in the 
way. Beautifully enameled in black, 
guaranteed not t« hip or cracl Light 
vet strong, full yuarante i! 
particular 
DEALERS 
STATIONERS 

SPECIALTY MEN 
We supply advertising slips, counter 
play, window rds, etc., free of all cost 
We refer to yo nqu'rie Ire vou 
and co pet é OO Send 
order for a dozen—the pri \ ‘ 
you and the qucl ile 
profits will surprise you 

pat pie W 1 a ( paper 

postp fon rece pt of 

. . ~ . y 
Retail Price 50 Cents 
Liberal quantit liscounts t I 


Send for Descriptive Circulars 


Belden Mf¢. Co. 


2303 S. WESTERN AVE. 
CHICAGO ILLINOIS 
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the Curtis 


enormous 


division of 
the 


| ager of the mailing 


Publishing Company, and 


editions of the Saturday Evening Post and 


other Curtis publications are sacked ex 
clusively with the Sargent bag-holders. The 
cut shows the ease with which a sack is 


hung, as there is no hunting for eyelets or 
bent hooks. The four self-bmding clamps 
keep the sack fully spread and there are no 
catch 


projections to the packages or the 


hands. A slight pressure on the 
the 


instantly 


operators’ 


seen connecting two 
detaching drops the bag 


even when loaded to the 150-pound limit of 


chain, which is 


levers, 


the Railway mail service. 

Nearly double the number oi sacks can 
be handled per man as compared with the 
practice where one man holds a sack and 


another fills it. These holders are made to 
take all sizes of sacks and to hold from one 
1; 2, 3, 4, 5 and 10 


self-con- 


to 120 sacks, in units of 
S<it ks 


tained 


for attachment to tables or 


with rollers Further information 


service will gladly be 
Office Device Company, 
Philadelphia, 


Company. 


and data for any 


the 
street, 


furnished by 
716 Chestnut 
agents for the 
who are the makers of the bag-holders and 


selling 
Mailing Device 
also of wrapping machines for periodicals 
of a page size of 9 inches by 12 inches ta 


( 


delivering th 


12 inches by 17 inches. 


bo ks 


thirty to forty per minute 


rolled and wrapped at a rate. from 


Device for Finding Time and Wage Cost. 


Che Costan Laps-o-time is the name o 
a device for computing the elapsed time 
and labor cost on job work It is said to 


be very accurate and so simple that any 


one able to read figures can operate it with 


proficiency It counts time to the minute 
and reduces labor cost to the cent, and 1s 
said to be both swift and accurate The 
} manufacturers claim that this machine is 
built to meet all requirements; that one 
irders only what one needs and pays only 
r what one gets Since there are no in 
ite mechanical parts to become isar 
ral hi the Ma ne wolves 1 ¢ en 
1) keep 
Che Costan Laps-9-time service is sup 
] ed tl u a series ot d suble dials. ope! 
attng on a central axis. On the upper ort 
smalle dial, the graduations are made t 
ons twelve hours of sixty minutes 
( On the larger dial, there ire nve 
5 il-like circles, so accurately divided that 
ent f money rresponds tha 
eV ilue in time is show? n the 
! al between iese dials tae s 
il indicator it connects the time an: 
ney iulues on the dials I thes« 
ts of dials represents one wage rat 
ased I he wage per I daday 
( 
e dials are printed on heavy oat 
i ire encased in hard wood trames. d¢ 
eral coatings f celluloid give then i it 


that is serviceable and waterproof 


lhe markings are always clear and legible, 


finish 





the dull finish preventing any reflectior 
light 

The frames containing these -dials are 
enclosed in a solid mahogany or quartet 
sawed oak, drop curtain cabinet, mounte 


on a substantial roller base 


Operation. 

The “start and finish” time is obtained 
from the job ticket. Illustration—Say a 
man’s wages is $15.00 for 54 hour week 
He starts on a job at 8.54 and stops at 
11:17. On upper dial, turn 8.54 to a point 
opposite the arrow on lower dial—and turn 
the indicator so that the pointer rests on 
11.17, then on inner circle on large dial 
reading on the straight edge of the indica 
tor, you have a trifle over 66 cents, which is 


the nearest whole number of cents for tha 





4 


UTA 














COSTAN LAPS-O-TIME WAGE AND TIME 
CALCULATING MACHINE. 


elapsed time 2 38 h 1uTS, aS showt 
nner red circl In this circle, time is 
verted into |} rs and decimals 
xreat convenience for additions ¢ 
without the money extensions 
Provision is also made for lun I 
to be used wher the worl ne time ¢ 
beyond the noon period. In sucl ses the 
arting time is placed opposite the figut | 2 
, P if 
representil thie time taken for it : 
e divis I | n H« | - 
By means the several spiral-lk 
les and t x ter ns. } ati 
be made tor at time from one 1 
two hundred ten (210) hours : 
rate of wax 
Inversely, the time for any 
money may be read directly in s or 
decimals or in hours and minutes 
The illustration shows a 40-rate cabinet il 
\ smaller cabinet may be obtained at 

















Prices are reasonable con 


le system in connec- 


lower price 
sidering th 
tion with a time stamp, is said to be re 


niarkably efficient 
Costan Laps-o-time is made by the Eg- 
gers Company, 75. 


Roche ster, Ne W Yor k 


3 Clinton avenue, South 


Barrett Adding Machine With Computing 


Attachment. 
The general appearance and many of the 
features of the Barrett adding machine are 
already familiar to the readers of Office 


pliances [he Barrett, by the way, has 


several special features which entitle’ it to 


I 


the interested attention adding machin 
users besides those which are already well 
understood. Among these it is said that no 
special feature of this machine has been 


more potent in making for its success than 
the patented computing tachment which 


appears in the illustration of the Barrett 
adding machine shown on page 136. This 
attachment is an extra keyboard traveling 
above the standard Barrett keyboard, and 
it is said to reduce labor and time losses 
and the errors of multiplication. 

It is said that the operation of this at 
ichment is very simpl The multiplicand 
attachment \fter that 


move the travel- 


is set once on the 


it 1s merely 
ing attachment one column to the left for 


necessary 


as many numbers as the multiplier contains 


Thts invention resembles “mechanical fin- 


gers” and its economy in time and brain 
all accountants 
and persons who are accustomed to handle 
figures constantly. It is claimed that there 
is almost no chance for error in operation 
possibility of striking the 
ylicand is elim- 


fag is said to be evident to 


and that all 
wrong keys for the multi 
inated. The time consumed in setting the 
multiplicand up each time in a different po- 


sition on the keyboard is avoided and the 


work of calculation much simplified. This 


attachment may be had at a moderate cost 


The other two Barrett models are thus 
described by the officers of the company 
“Style Six Barrett weighs 10 pounds and 
has a capacity of 9,999.99. It handles fig- 
and quickly and can be car- 


anywhers It is large 


ures accurately 
ried or operated 
work of the 


f ¢] 


enough to take care of the 
average retail business 
“Style Ten Barrett weighs 17 pounds and 


has a capacity of 99,999,999.99, This ma- 


chine is suitable for all req 

keys and a large 
handle about as large figures 
\lso by means 


uirements. Hav- 
ing ten rows capacity. 
it is adapted t 
as ever occur in business 
of small pointers the Barrett can be split 
in two or three different columns, so as to 
adding machines, 


three different sets of 


separate 


make as many 


giving, if necessary, 
otals it] i apacity otf four figures to one 
and three figures each for the other two 
‘Additions can also be performed up to 
999,999.99 and at the same time one can 
count the 1 er of items up to 99. It is 
also possible t divide a number of this 
S1Z¢ by an\ numl er sj iller and as the 
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GET IN BUSINESS FOR YOURSELF 


Sell Typewriters For Us 
SAMPLES AT WHOLESALE 


monthly payments—trial shipments 








Big commissions 





new stock isible models—low wholesale prices. 
Write today for Agency offer. Mention the Office A ppiiances. 
Use the FROM OFFICE APPLIANCES 
Coupon i 
Name 
Fox Typewriter Company 
GRAND RAPIDS, : : MICHIGAN pe PTE an Te 

















I AM THE WAX STENCIL & INK MAN 


My HIG H GRADE Wax STENC ILS AND DUPLICATOR INKS are superior. Better 
Your money back guarantee means satisfaction 


your customer, you and me. 





nil teatein ate profits earned by ee of 

MY STENCIL SHEETS are the highest grade. The Western Union Telegraph Company 

say they are ‘‘the best on the market.” But test them yourself! Have your most exact- 

it S ry é pleased with the results and astonished at the low 
fund } ne} PROTECT YOU. 


are the best that can be made. I know the ingredi- 
npounded “I know they are the highest quality regardless of price. You 
make no mist n stocking HEYER'S inks. They never fade or spoil. Packed in 
convenient sized cans and guaranteed not to leak or evaporate. Prices positively lower 


116 No. La Salle St. 

T.A.HEYER carescon ter: 

Also manufacturer of low priced Hektographs and 
refilling composition. 


Ler ME SEND YOU a consi 
neets and duplicator inks wi 
dealer’s discounts 1 will t 


high quality 





the low cost and 





Samples, prices and full information on request 








Whitney Fountain Pen No. 40 N. L. $3.50 


Holds plenty of ink for all ordinary writing require- 
The patented self-filling device is quick acting, 
ffective and reliable. 


Just the pen for 1eral 1S¢€ 
fold work wt reporting ments 


ies, cea ! I 






id king 
The Whitney never leaks, b é fails t Other styles and sizes of Whitney Fountain Pens—in 
write. It’s ready for action the instant the pen point regular, self-filling and non-leakable types—prices $2.00 to 
touches paper. No shaking—no coaxing $10.00. Guaranteed for one year. 
It writes evenly and smoothly at all times without Dealers and Agents: Get acquainted with our co- 
langer and the nuisar of ink-sme ared poems rs, fingers or perative sales plan right away. Catalog and full dealer’s 


| position sent on request. 


thes Nothir ig t bee ak, crack or get out der pr 


The Whitney- Richards Co., 237 West Superior Ave., Cleveland, O. 











H.C. NIEMANN & CO. 
1801 North Rockwell Street Chicago 


Manufacturers of cheap and better Store, 
Office and Directors’ Tables; a complete 
line in oak, birch and mahogany. 


We also 
manufac- 
turea 
typewriter 
stand in 
oak and 
imitation 
mahogany. 


Tables can be had in any 


Catalog 
application. 


finish desired. 
mailed upon 
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No. 
No. 
No. 
No. 
No. 
No. 
No. 


Eight Styles 


No. 
For Pole 
Ledgers 


Exact 
Size of 


Illustration 


P revent Your Loose 


By Using 


Leaves From Tearing Out 





RADE MARK 


ummed Patches 





Made in 


| Tough Paper 
2 Heavy Cloth 
3 Heavy Cloth 
4 Heavy Cloth 
6 Heavy Cloth 
7 Thin Paper 

8 Thin Paper 









5 


3 inch 
& inch 
¢ inch 
4 inch 
3 inch 
+ inch 






Diam . 


pm 
2 
a 


inch 
inch 
inch 
inch 
inch 
inch 
is inch 


Le ae Le Do 


Made of 
tough 
cloth 


Denison 


Adhesive Transparent Tape, 
Gummed Cloth Tape 
Gummed Index Tabs are office 


requisites. 


and 


Samples and prices on request 


ennisonc\anupachizing So. 


NEW YORK 
5th Ave. 26th St. 


2 

THE TAG MAKER 
BOSTON NEW YORK 
26 Franklin St 15 John St 


PHILADELPHIA 
1007 Chestnut St 


CHICAGO 
62 E. Randolph St 


ST. LOUIS 
905 Locust St. 
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tO 


dividend disappears the quotient will au 
matically appear in the dials at the left 

“It is possible to multiply on the Style 
he mul 


? 


len Barrett and show at one time t 


tiplicand, multiplier and the product as a 


It has gene S icitv a 
pansion, y book Is la ' 

The punch is known as the W 
Marvel Punch an instrument whicl 
simple, efficient and easily operated I 





BARRETT ADDING MACHINE WITH SPECIAL 
PATENT COMPUTING ATTACHMENT. 


proof This 


is where the product does not exceed four 


against any error in operation. 


figures while the multiplier has three.” 


Filing by the Loose Leaf Method. 

Che two cuts here shown illustrate two 
features of what is known as the Webster 
Loose Leaf System, a system manufactured 
by the Webster Loose Leaf Filing Com 


center gauge enables one almost instanta- 
neously to punch sheets for the Universal 
Binder. 

The Webster: 


priced, 


System sup- 
plies method for 
handling record and accounting sheets of 
Leaves 11 by 8% inches are held 


Loose Leaf 


a low efficient 


all sizes 
which holds leaves 


© by 8 inches, and leaves 11 by 14 inches 


by the same structure 





WEBSTER UNIVERSAL BINDER 


pany, of Kentucky. The fea 
tures referred to are a “Universal Binder’ 


Louisville, 


and a powerful paper punch, the plan being 
to enable business men to file after the 
loose leaf method all 
and documents by the use of the 


which is adapted to the Universal Bindet 


manner of papers 


punch 


which is supplied 

The Webster Binder is low priced, light, 
strong, and quickly operated. Sheets can 
be inserted or removed readily at any point 
The same structure can be used for sheets 


any size, with but two different gauges 


and larger are held with equal eff 


in the large gauge binders 


[The Webster Loose Leaf Company be 
lieves in the principle that the easier it is 
to start a new filing system, the more filing 


systems will be started, both by those who 
d more and by 


none and need one; and 


have filing systems and nee 
those whi nave 


that the more loose leaf systems there are 


in operation, and the more convenient and 
comprehensive these systems. ars th 
greater will be the demand for them and 


for paper stationery of all kinds. They 




















tend that the introduction of moderate 


priced, high-efficiency office equipment in 





WEBSTER PUNCH. 


creases the permanent consumption and 


swells the general volume of business. 


A Giant Moistener. 


The Peerless Moistener Company, 824 
Claremont avenue, Chicago, Ill, have just 
put upon the market what they call the 
Peerless Seven-Inch Giant. This is an ex- 
tra large moistener designed for mailing 
table use in the larger concerns. It was 
first made at the request of Mr. Kett of 
Ward & Company, who 
wanted a moistener of large capacity with 
which the help could not play baseball. 
follows the lines of 


Montgomery, 


The Peerless Giant 
construction of the well known Peerless 
moistener. The water reservoir is seven 
inches in diameter and holds one quart. 
It is made of punched steel thoroughly 
galvanized. The perforated cover is made 
of brass, nickelsplated and fits securely to 
the reservoir. The felt pad and wick is of 
extra large size and thickness and insures 
an even distribution of moisture over the 
entire top. The Peerless Giant is partic- 





GIANT MOISTENER. 


ularly recommended for the sealing of large 
envelopes, large quantities of stamps, la 
bels, Sec... I vhere two r more clerks are 
working at one large ailing table. The 
moistener has gone through a developing 
period of several months and is now pro 
nounced perfect by the manufacturers 
They are used by John M. Smythe & Com- 
pany, Montgomery Ward & Co., 
Roebuck & Co., Hope Publishing Com- 
pany, Otto Young, Felt & Tarrant Manu- 
facturing Company, Marshall Field & Co., 
Methodist Book Concern, Gamble, Hingel 
Music Company, E. B. Fisk & Co., and 
many others 


The price of the Peerle 


Sears, 


ss Giant prepaid 
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PERPETUAL INDEX 
SYS TEM 


From “A” to ‘‘Z’’—Unlimited 


Sounds a bit odd—but you can make a better index for your 
files than we can. 


OUR 
INDEXING 
BOOKLET 


Will teach 
you some- 
thing new 
about letter 
filing—how to 
group your 


LET US TELL YOU WHY 










You do not know what your 
correspondence will be tomorrow 
—next week—or next. month- 
Nor do we 


No index maker Z 7 ¥ 





can guess your Tw nateth-ind 
future needs. It’s = es “ 

SS StezN simple, find- 
impossible—a shot 0 SS ee” >“ 

"ilies Ny a es able manner. 
in the dark—a yt LS eee ee 


waste of ammuni- - p 
Youwill learn how 


to fit your index to 
the correspondence 
—not the c»rres- 
pondence to your 
index. 


tion 


That is why 
ready made 
indexes are 


misfits. Too 


Every division of the 
Macey Perpetual Index 
System may be expanded 
and re-arranged to suit 
changing needs 


small in some 


places too 


EVERY LETTER AND EVERY SUBDIVISION 
IS YOUR SLAVE NOT YOUR MASTER 


Big letters so you - ae 
can see them—you a: , 
in't help seeing 
them. Extra heavy, 3 
tiff press board 
guide Celluloid ‘ 
tal Prices right. 
Macey prices al- 
wai are + eal . 


Mace Vy 


the asking 





There are no 
seasons. You may 
adopt the Macey 
Perpetual Index 
System any time— 
TODAY. It will 
cause no confusion 
in filing or trans- 
ferring. 





Our booklet for 


your service. 


Merchants in every localit 


[he Macey Company, Grand Rapids, Mich., Designers and Makers of Book- 


ases, Filing Cabinets and Indexes. 
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— ] to any address in the United States, Can- cost and with a minimum number of o} 
} | ada or New Mexico is moderate and will tions. These punches are being used 
|| be found by reference to the company’s ad various requirements and there seems t 


Patented Metal Tip Guides, | vertisement in this issue. The manufact an increasing demand in this line 

for vertical letter files card urers have an attractive schedule of dis The cut shown herewith its a likeness 
. 2 * ‘ . 1 

Systems, and check files | | counts for all legitimate dealers who stock the Multiple-Hole Combination whicl 

1 

i 


~ and push the line made for twenty-twe round holes t 
register most exactly between nters al 














} 
A Useful Sign. to have a distance of tour inches from edg 
The cut shown herewith 1s a likeness of of sheet to center of holes. But one of the 
1 convenient device used as a tabulator in eccentric straps is shown, the others being 
Velale. 5enuine iftices It shows whether an emplove has properly placed along the shaf*'. giving 
niess stamped left the premises or is still in the building very powerful connection with the operat 
Patent 794749 lt is especially useful in large offices, fa ing shaft above 


on the Metal Tip, 
An Interesting Check Protector. 
Strong claims are made for the peerless 


INOUT OUT IN 








Samples will be sent on request, 
Discounts to dealers. 


R. A.SIMONSON & CO. 
152 MICHIGAN AVE., 
CHICAGOILL. —_| 


ge° 


*teantece 














THE IN-AND-OUT SIGN. 


GO I D P a N S tories and wholesale houses It is hand 
somely and durably made 








ALL SHAPES AND STYLES Che manufacturers, the In & Out Sign “PEERLESS” CHECK PROTECTOR. 

Goid Pens for Jobbers and Fountain Pen Company of Port Chester, N. Y., desire Check Writer, an illustration of whicl 
Manufacturers agents and will be happy to answer all shown herewith This machine writes a 
IMPRINT WORK A SPECIALTY " 


inquiries 







New Combination Punching Members. 
The Sam’l C. Tatum Company of Cin- 


PROMPT REPAIR SERVICE cinnati, Ohio, have recently gotten out a 


All makes Gold, Fountain, Stylographic Pens. Pencil new circular on their combination punch 
Cases perfectly repaired and returned day received. —S _ ; T. ) ' 
Satisfaction Guaranteed. ing members for use on Tatum Punching 


GEO. P. GAYDOUL, 47 Ane Street, NEW YORK | | \'achines. They 


Rush-E-Raser 


Magic Ink Eraser 


Indispensable to 
stenographers, book- 
keepers and draughts- 
men. 





tell us that the informa 














No Rubber 
No Chemicals 
No Blades to Sharpen 


A strictly high grade 


prt duct made of solid - . . J . ~ “i | 
"bs -_ 

aluminum and silver vf ) 

e ? o- | 

[he most economi- : ‘ 


cal, practical and effi 


cient eraser on the 











market MULTIPLE HOLE COMBINATION PUNCHING MEMBER. 
we for Sample, 50c in coin postpaid pro- , 
viding the name of your stationer is given. tion contained in this circular 1s of great word to a stroke, putting the exact a1 
Satisfaction Guaranteed Interest ind of no little value t any one in the body f the che k on the line 
Our handsome display box makes the Rush- E- Reser vho may be using a punching machine ort served for that purpose, breaking an 
yee the trade. Td ) ide line fo for salesmen who may be interested in loose-l devices imprint throug the paper in acid-p1 
lling on sta Mery tia sheets or rorms tor s1 ch devi« es ink The VA rds are readable and com] | 
Rush-E-Raser Company These combination members are very re and it is said that the machine al 
Room 805S -A. &K Bldg. Syracuse, N. Y. cent productions and were made ecause of paces accurately. Each impression is 
Our patent artistic display card is an orna the increasing demand for punches for d matically inked, and it is claimed that 
~ emer tele coseciendbestce ‘ | ing this class of work quickly at a minimun the machine needs to be _ re-inked 
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operatior il be i 
minute ut immé n 

Phe Peerless Check 
have a Capacity I il 
million dollars and bey 
the Peerless Check | 
R chest N \ wi 
quote prices and give 


those interested 
Weis Parcel Post Scales. 
The two styles of parcel post scales il- 


lustrated herewith have 
Weis 


Mich., 


\lanufacturing ( 
about the 


since 





WEIS PARCEL POST 
Chey have given entire 
purchasers, both 

No. 2511 is the 


it having a 


han 
glass-covet 
plated rim. The dial is 
zones are 
in red figures, 


black 


are shown in 
I alternating co 





WEIS PARCEL POST 


te The base and 


rotecting 


dealers 


while th 
figures Zones 


plished in half a 
nience 
Writer is said to | 

amount up to a 
nd. It is made by 
Company, 
will be 


ull information to 


pleased to 


been put out by the 
Monroe, 


the 


ompany of 
first of 


year 





SCALE NO. 2411, 


satisfaction to their 


and consumers 
lsomer of the two. 
ed dial with nickel 


in three colors. The 


shown on six places on the dial 


e rates of postage 
are 


lors—eight blue and 


2511. 


SCALE NO. 


re handsomely 


with fiz 


black 


Base 1s 
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If It’s Filing Equipment, Safes or 
Office Furniture, You Can Supply 
Your Customer’s Needs from 


The 












Line 







Over 200 stock pect everything w can be made of steel—comprising: 
Uprights r ‘‘Sydesteels Vert f t iouble wall ends and new type of unit sanitary legs 
W ydesteels Full width horiz ‘ g sé 
U Nettes—Half widtt : ¢ 

Multiples—C ard index net ‘ ination 







in combinations 


stacked 





Sections of tee throug ‘ termembered and 


to meet the individual 






Allsteel Safes—Fitt t \list g equipment 


The latest develop- 
best 


riptior 
iption 





Office Desks and Tables 
met . % nitur art surpassing the 






lucts. 








rigid—durable— 
dust, rodent and vermin proof 
cannot shrink, crack, split or come apart. 
Every piece of the Allsteel line is designed to afford 
effective tion and security for contents—the maximum 
, 


§ of utility and convenience, with a great saving in floor space and cost. 


The Allsteel line is attractive in 


features quickl appes 
fice 


{ 
Allsteel building 


products ar 


Allsteel 


fire-resisting 






warp 










protec 






pearance, and its many attractive 
buyer of office equipment. 


king the place of wood, in line with 






o the 






equipment is rapidl 






Dealers: Don’t substitute or make excuses. Don’t be “just out” of the 
Allsteel line. Get acquainted wi-h this line at once and get in line with 





Our 64 page catalog and special 





The General Fireproofing Co. 


YOUNGSTOWN, OHIO 
EXPORT OFFICE: 396 Broadway, New York, N. Y. 
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COMMONWEALTH HOTEL 


(Incorporated) 


Opp. State House, BOSTON, MASS. 





Offers rooms with hot and cold water for $1.00 
and up, which includes free use of shower baths. 


Nothing to Equal This in New England 


Rooms with private baths for $1.50 


r day up; 
ome of two rooms and baths for $4.00 per day 
up. 


ing room and Cafe First-class, European 
Plan. 


Absolutely Fireproof 


Stone floors nothing wood but the doors. 
, Equipped with its own Sanitary Vacuum Clean- 


tly a Temperance Hotel. 
SEND FOR BOOKLET 


STORER F. CRAFTS, Generai Manager 








“ALL THAT THB NAME IMPLIBS” 


THE FAULTLESS 
PEN AND PENCIL HOLDER 








Durable Attractive Satisfactory 


The lever movement makes it easy to apply to 
the ket without the use of both han It 
holds securely and does not pull or crush the 
pocket when inserting the pen or pencil. 

Put upin three-dozen lots, assorted sizes, on 
attractive card with an easel back. 


L. D. VAN VALKENBURG 


MANUFACTURER 
Holyoke, Mass., U. S. A. 








Multigraphs, Adding 
Machines, Office Devices 
at half price and less 


Rebuilders of Ls eng ing machines, 
time clocks, dictaphones, duplicating machines, 
New and second hand office furniture and safes. 
We enjoy facilities which enable us to make 
low prices. The goods are cheap in price only. 


Write for price list today 
It will save you money 


Chicago Safe & Merchandise Co. 
30 and 32 W. Lake St., Chicago 











The LEONARD COIN MAILER Safe 


TURNS LOSS INTO 100%jPROFIT 
People buy postage stamps (no pro- 
Ot) to remit smal] amounts when 
& coin malier would serve the pur- 


pose. 200 “Leonard's” in a neat dis- 
Dilay box 75c delivered. Samples 
and further information free. 

The Detroit Coin' Wrapper Co, 871 Har- 
per Ave.. Detroit, Mich. Toronto. Ont. 
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Mechanism of both scales is identical, 
and either is a very practical scale for gen- 
eral purposes. These scales are in stock 
ready for immediate delivery 


Clever Design of Cash Box. 


Smith’s “Reminder” Cash Box, patent on 


which has been applied for, 1s a neatly 


enameled, practically sized box, embodying 
all the conveniences of a common cash box 


) 





THE REMINDER CASH BOX. 


and, in addition, is supplied with a clever 
arrangement for catching the cashier’s at- 
to the pencil and pad 
the cash 
safety 


focusing it 
the 
The 
latch whereby the lid is securely fastened 


tention, 


and ensuring recording of 


transaction. box possesses a 
until one procures a pencil and pushes back 
the latch Further to that the 


cashier will not forget to record the item, 


ensure 


a slip is fastened on top of the box, directly 
under the eyes. 
tached to the top of the box by means of 
| small slits in the four corners of the box 

in such a manner that single slips may be 


These cash slips are at- 


extracted with ease. 
Che 


long, 


“Reminder” cash box is 9% inches 


4% wide and 3% inches high, 
measurement In addition to the 


inches 


outside 








JONES FLEXING MACHINE 


latch, it has a regular flat-keyed 

lock, nickeled and polished 
This box is the product of the 

the J. O. Smith Manufacturing 


Middletown, Conn., 


Satety 


factory of 
Company, 


who since 1828 have 





them with regar 


A Practical Loose Leaf Flexing Machine 
A Giant Moistener. 


shown herewit! 


which was patent 


manutactured 


res only a small 


yscillating cylinder fl 
upper and lower suction concaves 
valuable points of 
machine is that there are no parts to 1 
justed for all makes, weights and sizes 
It is operated with a portable pn: 
small and does not occupy much s 


always ready 


a good feeder, has a large .capacity 


res of a perfectly 


ical operation, softens and disintegrates 


sizing of the paper on both sides, producing 
a very flexible and flat-opening leaf with 


is hardly visibl 


ually flexible throughout, 
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ay 204: 

Many f the Jones Improved licensees 
are th tl hine for flexibly 
treating all leaves I size, amy paper, 
grade lor or weight, thus assuring satis 
i ing 

A NEW PASTE JAR. 

The Tip Top Paste Jar shown in the 
rdv« oY f the Thaddeus Davids Co 
in this issu is a number of points worthy 
of special mention. It is a side water well 
jar with a solid metal opper cover which 





a 
DAVID Pp 


pei-ks FOS 
oui g PAR TS 


THADDEUS DAV J A! 


DAVIDS’ TIP-TOP PASTE JAR. 


is drawn out of one piece of metal, thus 
insuring great durability as well as a fine 
appearance 

Tip Top Paste it is claimed will keep in 
any climate, and with the improvements 
in the container and packing of the product 
it is claimed even tropical climates will 
not spoil it. For the convenience of the 
dealer the product is put out in five differ- 
ent sizes of containers under catalogue num- 
bers as follows 

519 for 4 ounce jars 
for 6 ounce jars 
for 8 ounce jars 
2 for 16 ounce jars 
4 for 32 ounce jars 
In addition to these special packages this 


concern is about to put out several new: 


articles that will appeal to the trade strong- 


ly and be rapid sellers 


ESTABLISHES GOOD BUSINESS IN 


BUFFALO. 
\. H. Pike, a well known office equip- 
ment man, who was tot long ago in busi- 


ness in the south, where he gave a good 
account of himself and established a thriv- 
ing store at Abilene, Texas, sold out his 
business there last year and returned to the 
state of New York where he opened up an 
office equipment business in Buffalo under 
the title of the A. H. Pike Company. 

Mr. Pike handles the Proudfit loose leaf 


line the Auto-(¢ ard. Webster loose leaf 
binders, Barrett binders and_ punches, 
Irving-Pitt check books and a few smaller 
specialties. He carries on his work by of- 
fice to office canvassing, handling the work 
personally and by means of salesmen 

Mr Pike tells us that e has heen very 

essful s¢ far and believes that he is in 

excellent shape to build up a fine business 

The spirit shop management should 
always be a spirit of leadership. This can- | 


not usually be obtained unless the manager 


1 


possesses natural ability ; eader 







The Best Pencil Sharpener 
In Existence—And — 


TR ONES 


Sharpens any and all pencils—automatically feeds 
and stops feeding when the pencil is pointed, 
thereby eliminating all waste of pencil and time. 








| ieaieieescne 






Automatic signal notifies operator when work is completed. 





Sets firmly on four solid rubber feet. Does not have to be 
fastened to operate. 






Has means for regulating length of points. 





Imported tool steel milling cutter does the work. 






A strong, heavy, durable machine; always ready for use. 


DEALERS—If you are not already handling the 
‘*Roneo,’’ get our special sample outfit proposition. 


RONEO COMPANY 
RONEO BUILDING 














NEW YORK 








Speaking of Chairs 
You will admit that there can 
be in a chair no combination of 
qualities more desirable than so- 
lidity, serviceability and beauty. 
On that principle, as you will 
see from the cut, 


JOHNSON 
CHAIRS 


are built. No. 1488LPC is only on 
of the many Johnson styles which will 
require very little argument from you No. 1488LPC 








Among the various styles shown in our catalogue you will be sure to find 
1 chair to suit the nee ds | of any of ged customers. That catalogue awaits 
request. A card will bring it 1 


"JOHNSON CHAIR COMPANY 


Offices and Factory: 4401-4531 West North Avenue, Chicago. 


Chicago Showrooms: Karpen Bldg., 900-910 So. Michigan Blvd., 
Fourth Floor 
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OLIVER OFFICE ORDERLY 


Just what its name implies—keeps in per- 
fect order and ready for instant reference 
the many papers th: t ! I 
man's desk 






An accessory for the d 
tinct place of its owt 1 a place 
on the desk heretofore um land performs 


a service that has been left undone 





The “Orderly” is an inc« x mail dis 
tributor, a card-file or “‘tick] s provided 
with stationery racks and convenient places 


for stamps, bands, pins, slips 

The style “‘B”’ shown herewith will soon 
pay for itself on any desk—the typewriter 
table is a decided improvement over the 
average swing shelf 

Every office man ought to investigate; 
dealers should have our proposition—it’s a 
money maker 


C. Howard Hunt Pen Co. °°, State Str<* 


Makers of Office Appliances, 
with “‘more-than-ordinary”’ merit. 











Perfection in 
Ledgers at Last 


The new Kirtley Alphabetical Visibk 
Account Ledger enables one man to do more 
correctly the work of two, and is absolutely 
the best ledger ever invented 

The Kirtley Ledger is the only real self-in- 
dexing ledger, and is as adaptive to the card 
system as to loose leat and bound ledgers. 

Superior to all others for County Indexes, 
Railroad Vouchers. and all purposes where 
indexes are used 

Fully protected by new patents 

I want to sell the exclusive right to man- 
ufacture, under royalty, for the entire 
United States, England and Canada, or 


spec ified sections 
Columbia, Mo. 


S. B. KIRTLEY, 











S eeaseneneiiiinmansdttiicinaatiilicscsetiiiiteannttitenstedaaanan 


Chicago and Western 
Manufacturers! 


Establish a New York Branch! 


No. 82 FULTON STREET 


is to be known as 


“Office Outfitters’ Headquarters” 
PERE Sa sO 


Desk space, Counter Display space, Stock space, 

can be had in such s:ze as to meet your 
particular requirements. Every facility for sedl- 
ing, shipping and receiving. Write today for full 
particulars. Address: PRESIDENT, 303 Hudson, 
ee at 


etc. 


ee __ 
—— 





| 
| 
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breaks. It shows the bursting strength 


the paper in pounds per square inch 


A Machine for Testing Paper. 
In order to facilitate the proper testing 


of paper, and to overcome the inaccuracies These paper testers. are made entiré 


of hand testing by touch, the Ashcroft of metal, with the exception of the small 


Manufacturing Company, &5-89 Liberty 
strect, New York City, has brought out vent the machine from marring the surfa 
two machines, the Ashcroft Paper Tester of the desk or table whereon it is used 


and the Ashcroft Thickness Gauge The The Ashcroft Thickness Gauge is an 


instruments are made with micrometer ac metal device for measuring the thickness 





ASHCROFT PAPER TESTER. 


curacy, and have met with marked success, of paper, board, etc. The dial is graduate 


hundreds of progressive printers, paper- to 110 thousandths of an inch in th 
mill men, purchasing and publicity depart- sandths and half-thousandths, giving 
ments, it is said, demanding “Ashcroft gauge a range from the thinnest tissue 
Test’ on their specifications for paper stock, 
sristol board, card board, etc. chine is nickel plated, with white enam 
dial, and the figures are easy to read 


\shcroft paper testers are made in two 
capacities, one testing the strength of pa- 
per up to twenty pounds, and the other up both these instruments at a slight add 


They are neat, nickel-plat- tional charge 


to 140 pounds 













“4, 45 65 
“44 50 55 60 ys 


fy, , . 
/:) Haters joie 









ASHCROFT PAPER GAUGE. 
There is one thing about Office \pp 


ed instruments with white enamel dials 
You can find ne 


ances and that is this 


Paper to be tested is inserted in the clamp 
about anything in it. Had the writer see 


and secured by turning knurled disc to the 


right [his clamp is so constructed that a copy of this publication six weeks ag 
very small samples of paper such as are he could have arranged to go with a 
ften attached to a letter, may be tested cern that exhibited in the Philadelpl 


Che bursting of the paper is accomplished Show and been $50 better off at the « 


by means of a metal plunger, the top of the show [his speaks for itself I 


which is cupped out, thus, it is said, pre writer can only say that one who fails 

venting the paper from stretching to an ap- take Office Appliances when he is in 

preciable extent while being tested office supply contrivances used in offices, « 
[he indicating hand starts to circle the similar lines, he is not doing right by 


dial the moment tke paper is imposed on self. The moral is obvious.—Curtis 


the plunger and stops the instant the paper John 


rubber pads secured to the bottom to pre 


board nearly % of an inch thick. This ma 


Special leather cases are supplied with 

















for the 


















Austrian House Wants American Lines 


The ft \ Bars \ eal Ges M. 4 
HI G ; I tt \ ! I Austria 
s Is y g i good Amet t 
essing ‘ iné : s terested in duplic 
g _ ssing ittachment 
I g ~ mpat vit 
R gel sing t \ l 
f wazilne 


Wants to Secure Agencies 


I \ \ Szewska I yy 4 
Krakow \ esire to g ! ucl vith manufac 
t < oking f erget rexel tives The house 
s t ad dition to the home rthice 
t K ‘ sta maintained at 
Lemberg and W . Poland, giving opportunities 





UCI Il ane dame & cane teaan EE 
ManilaCcirer. Ssh" 


of the 











Lyons Concern Would Correspond with Ame 


Manufacturers 
ort S7 ( 


British Concern in New Quarters 


ry ry} ite Ss ( 

4 t int ind s 

‘ f ld s 
( I ind H field st l I 
Nos. 8 id Ne Zealand v I 
I ( H they have I l ss 

us . " f suring S s 
l £ f ! I rders 


Some Hints from Our Consuls Abroad 
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ir officer that it desires to enter into negotiations 
1umber of American firms for the purpose of 
esenting them in the sale of patented articles in 
European market One of the members of the firm 
s to be in close touch with the various Govern 
ts and harbor boards throughout Europe, and states 


N LOT46 Revolving Doors A business firm in a 
ian city informs an American consular officer that 
esires to be put in touch with manufacturers of or 
s in revolving doors, such as are in use in office 

gs and department stores. There is but one of 
kind in use locally, and it is thought there should 

i excellent opportunity for establishing a good 


ket in this line Bank references are furnished. 
*. . > 
N LO748 Office Furniture and Equipment.—A_ busi 


firm in a European country informs an American 
sulate they would like to have the wholesale agency 
American novelties in office furniture, special con 
wes for equipping modern business offices, ete., 
for the sale of a relidble American typewriter not 
dy represented in his territery. The firm is said 
li! known in the country in question for its en 
sé and it is successfully selling one line of 
Correspondence 


we 


can merchandise at _ present. 
ild be in German, and prices, terms and discounts 
ve plainly stated in first communications. 


. 7 . 
N 10749 Furniture and Draperies.—An American 
sular officer reports that a resident of his district, 
at present connected with a prominent furniture 
desires to secure agencies from firms in the 
ed States for house furniture, office furniture, and 








Best er reo 5. 





from American manufacturer 


Will Take American Agencies for Europe and Asia. terest s desire f 
Frank B vw the ist two vea with the Offi sz ! vying selectior f I peries Should satisfactory arrangements be made 
Appliance ¢ f Johannes ¢. South Africa, finds Consyla Reports, inquiries s d be s nguirer intends opening an office for conducting 
+ nese g to the condit of Mrs. Buckler’s Bureau of Foreign and Domest ( I VV line of business. References are furnished, 
healtl t ‘ t England e he will hencefortt I erene being made Ss les 
eside He dd it 40 Burghley Road ! tl N LOT5SS Catalogues for Consulate.—An American 
Hornsey. Lone N Engl I several years Mr , sul in a Latin-American country reports that the 
Buckle : fully fe d reports of the ‘trad ‘ ox Signal Corps’ Su = nmercial public of his district sas been extended a 
the Brit Colonies and f gn countries through . = eenbtwnd ata fh ' e Chief Sig On al invitation to visit the consulate to consult cata 
, he world as blished from t e to time in Office War Department, Washington, D. ¢ 4) , gues, trade papers, etc., to obtain information regard 
Appliances possesses what he declares to be a fu . @ the Sins Come with 400)1 3 - Pr American manufactures. Catalogues needed for 
directors { e practic wa tone He expects to di oie taut , files includes the following Household, office, and 
visit New }¥ Hetahar ta ttend the Business Show vod April 20 f ? eo 4 furniture, sanitary apparatus, lighting equipment. 
d is des anging to take the contro oe = : ‘ ‘ f anufacturers in the lines mentioned care to send 
t P vailable tt equipment lines f ; an ys P plicate copies, good use can be made of them, Too 
Euro} Asi he British Colonies. such business 64 . 44 snectivels tress can not be laid on the necessity of includ 
9 isn I tt x prices and discounts and all other information 
essary to enable one to place an order with a fae 
N , ry1 e . . M thout first waiting to communicate by letter. 
Stace Takes on New Lines. = : on eg - eet 
Jose HW. S inuf epresentative 00 to = ‘ \ LOT6S Steel Furniture.—The American consulate 
wo M ‘ Milw Wis het. specioniel ; ee ! eer . il at Cape Town, South Africa, has forwarded a 
lle _ including tl = : : ' of the notice calling for tenders for the supply, 
e Rtenet ‘ ny. check sienina n - fa ° : ‘ very and fixing in position, where necessary, cer 
S saliateie Catt Opener Company of iy ie ' : steel furniture for Union Buildings, Pretoria, In 
Staats w + : meee \ n Envelope Sealing - a5 tion with this tender, which is due at or before 
Ma ; a - P ae Mr Stace ees 9% “ f June 25 1913, tender forms, plans, specifications 
opositions fron = ; ay be obtained at the office of the High Com 
- for the Union of South Africa, 32 Victoria 
er Westminster, London, England, 
v1 Ott S xs s ie he 
Englishman in Position to Place American Lines ‘ R g t spe 10613. Wrapping Paper. One of the largest im 
A lear minent off equipment man 4 s ? 7 ‘ s of wrapping paper in a European country has 
Birt u I I in a t letter to Office Ap S wat - shed an American consulate with sathples of a 
| ‘ y respond wit! ' s x ne “3 which is consumed largely. It is estimated that 
American f vag the ma eture of station \ - wv three carloads of this paper can be sold at once, 
flice s lesiring to estab 7 E ces and terms of sale are favorable. Practically 
is Z troduct f their goods upon How . - this paper comes from Germany at present, As 
the British 1 t This t is well connected A < pow ders for this paper will soon be placed it would 
ind } I : ssf in selling office a to quote prices at the earliest possible moment 
ick tion of agents ° mporter who furnished the samples referred to. 
the tie t kingd lie the specialtic 2 \ \ \ f the complete report and samples will be sent 
I dress lied upon request t I I terested persons by the Bureau of Foreign and 
é \ ff g l Commerce 
P. CASTELLI & CO. THE REX Co., HUNGARY 
Via Dante 4, Milan, Italy Established Dealers ir Supplies and Agents o ii saa 
for an Ameri pewriter 
with splendid offices and —_ rooms are Gluck M. Odon 
open for ex - ive agencies for Italy and Col- VIENNA, AUSTRIA . Budapest, VI. 
onies in all new and pract fi e appliances. ese always ready eatihat wa Liszt Ferencz-tér 18. 


is always open for novelties as Dealer or Agent. 











Office Appliance Manufacturers 


who want active representat an established 
house in Argentine Republi e most important 
market in South America, should write to 


BILLIET & CIA., 


361 Reconquista BUENOS AIRES 











Louis Fournier-Forquignon 
TYPEWRITER DEALER 
34 Rue des Petites-Ecuries 
PARIS, FRANCE 
is in the market for typewriter specia 
and allied supplies for office use 








F.W. HEYTHEKKER 


Office Appliance Dealer In 
AMSTERDAM HOLLAND 


Specially organized for the sale of small attractive 
crticles, furniture, etc. Will be pleased to receive 
aatalogs and prices from manufacturers. Sole dealer- 
ships preferred. Wholesale and retail. 





























Ch 
fil! ih 


SOLE MAKERS OF THE ROYAL BRANDS 
CENTURY BOND LINES—AMERICAN 
LINES—TUXEDO LINES AND FAST 
MAIL LINES OF 


NOTES, DRAFTS 8 REGEP 


THE LARGEST & MOST COMPLETE 
LINES IN THE WORLD. 


200 WILLIAM STREET, NEW YORK 
WESTERN OFFICE-209 SOUTH STATE ST. CHICAS 














FINE 
GOLD 


PENS | —hion 


Pens for fountain pens and 
imprint work a specialty. 
EXPORT TRADE DESIRED. 


Manufactured by 


ACME GOLD PEN CO. 


ESTABLISHED 1884 
35 Ann Street, New York 














Trademarks and Copyrights 


bend your camnom darect 
Washington Saves time and imeures 


Personai eee oes 
Years’ Active Practice 


settee ates 
Address E. G. SIGGERS 


service. 








Suite & W.U. Bidg.. Waahingten, DC. 








15 Sizes of tha ee 


A size to fitall U. 8. and Canadian Coin. 

Mr Dealer —Supply your trade with the best. 
printed advertising matter Free 
The Detroit Coin Wrapper Co. 

871 Harper Ave., Detroit, Mich. Toronto, Ont. 


In- 





UR New Catalogue will do this for you 
in our line of {Ribbons and Carbon 
Papers and Office Supplies. 
SNELLING & SON, Manufacturers 
South Brooklyn, N.Y. 





EDUCATE—, 














ES May. 19 


PASSED AWAY DURING THE MONTH 


Louis Henry Martin. ure from literature and musi 


\FFICE APPLIANC 


lt is with profound sorrow and regret tained at all times a keen interest 
that Othce Appliances announces the pass tics and intry’s welfar« 
ing f Louis Henry Martin, advertising For a years he was 
manager ot the Globe-Wernicke Company ciated witl ither in the Rought N 
Mr. Martin’s death occurred on Saturday Company Indianapolis, and event 
\pril 26, at 10:30 p. m., and was due to a became its president, which posit 
severe attack of pneumonia held until time of his death 

Mr. Martin was a man of high characte For the last 15 years Mr. Martu 


and ripe intellectual attainments, and was been with e-Wernicke Cor 


The Late Louis H. Martin 





beloved by all who knew him for s kind rf Cin His clear mind at 
liness of heart, his sincerity and a rare and scientious attention to the company’s 
pleasant humor, which lightened many a ests were ypreciated and he becam«e 
burden for those associated with hi cessively Department Manager, Salk 


Manager 


His family history carries us back to the ager and A rtising 
revolutionary days when his Yankee pro He was Itured and imaginat 
genitors resided in Vermont and took an high degree for one engaged 
active part in the War of the Revolution The literary and artistic qualiti 
He was born March 24, 1868, the son « work won for him national re: 
Dr. and Mrs. Henry C,. Martin of Indiar the advertising field 
apolis, who survive him. After his boyhood Mr. Martin was married Fe 
school days he attended Butler College, 1902, te Georgine Brown 
Indianapolis, and later entered Harvard  natti l hospitable home 
University for a special course study quented by many leading members 
His studious inclinations continued to be advertising profession as well as 
manifested throughout the balance of his tatives the large commercial hous 
areer, and he always derived great pleas which his mpany is associated 

















a — - 
He is survived by the widow and two rown mor! leat! wit nterlinings 

children, Louis Henry, aged 9, and Eleanor gray watered satin, made by tl \merican | ° 

aged 5. The funeral services were from his ink Note Company Phe for i | Our Business 

late residence on April 29, the Rev. Dr leaves was hand-made by thi brow | e 

Taylor of Indianapolis and the Rev. Dr Paper Company ; ane ning Is Growin 

Goss of Cincinnati officiating. The pallbear them tor the occasio1 Phi 5 OF t © 

ers were T. C. Howe, Ph. D., President leaves are heavily gilded and t sides and ° 

Butler College; W. D. Howe, Ph. D., the bottor ire deckle-edged The first 5* | So Rapidly 

Chair of English Literature of University bears in hand-illuminated lettering the ded 


t " aN y t h Tre- - 'T} t T \ mrnronp \lurra rat iro? the ° ‘ 

yf Indiana; H. G. Fre [Treasurer The ation: “Winthrop Murray Cra that again we have been compelled 

Dan { ne T ~ ner ry le ot tor? 19013 the r y of the 

Procter & Gamble Company; J. D. Sage, eop! Daltor ae On a ,; to move to larger quarters. We 
y “¢ ] +; ¢ ’ 1¢ mill t f ral S ; 

Secretary the Union Central Life Insut elebration the great mills o oe now occupy a new commodious 

















acs ne 7. = — vere idl 1d th 4) {) " ‘ . Z : . 
ince Company; E. J. Wohlgemuth, Pres le, af 1e O ’ factory completely equipped with 
+ 4 \A - | a en ee . ‘ operatives ‘ present \ _ anh: » £ : 
dent e Western | lerwriters Company; peratiy vere prese! up-to-date machinery for the in- 
1 . retarv an Treasurer mills hestet } cuddet { ! soldies . “¢ 

J. E. Blaine, Jr., Secretary and Treasure Chest B. Scudder, at creased production of 
the Globe-Wernicke Company. presented the giits He said 
Mr. Martin was a member of the First bide. ‘as ayers sy? ; Prag er e 
fickle r ver hand 18 s eld 
Baptist Church of Indianapolis, Ohio i of a friend. We bring iffectic fidk u< <9 in 
Sons of Revolutio1 University Club of ee Peer Se Fee ee ee : : 
D . ff : yved you well worthy to receive ~ 
Indianapolis, Business Men’s Club, Cincin efined and exalted thet roar neme t mentioned | Carbon Papers— 
nati, and other similar organizations. His e with reverence and respect, and 1 ne 8 x H H 
arte hat tenn et: Seek eeeeed tr Gee he tA Typewriter Ribbons 
was a fine and delightful character, lov ae fa cee: ae cea uM 
ing, cheerful and helpful in his home, and ng be spared to enjoy the fellows? The Line of Distinctive Quality 
straightforward, capable and_ sincere in the Sonam FoR are aes ee 
. 1 2. Gam . , ih] i} ] 
every relation of life The Ex-Senator made possibly the lot 
est public addre Ss he has ever m de in his 
: home town, in reply: He said 
Lucius D. Reynolds. I am greatly pleased and deeply ¢ s 
One ot the prominent figures in eception, for no one can value more t I do the | 
: , " : ° good vill of friends and neighbors it home l a 
Dayton, Ohio, manufacturing circles passed ioct gratifying to be assured that I retained tl 
away on March 13, when Lucius D. Rey- _ teem during my public service, and in spite fre 
‘ : 1 i = 0 > ss pinion Publie life brings some a1 g trials, but 
nolds, president of the Reyn Ids & Rey ioe. allend tin eaneinaiia tes auittine etda 7. teh 
nolds company, engaged in the manufaetur¢ sreatly appreciated and enjoyed, and I sincerely t 
f tablets and school supplies, died after he citizens of Dalton and Berkshire for the more tl 
; generous support they have always give 
an illness from pneumonia extending over I hardly needed this reception and these beautifu 
a period of about two weeks. Mr. Rey-_ #ifts to assure me of the affection and confidence « 
‘ ‘ . " the people of Dalton That has been shown for very 
nolds was the father of L. G. Reynolds, ae shin gil ten Bends a geliiee pavedebt calidad 
president yt the Dayton Aertite Carton ind inspiration to me. And yet I am glad to have 
; . : : visible token of such friendship in this beautiful lo 
Company and founder of Carnation Day, - ee a 
: i - ng cup, which I shall treasure as long as I live, and 
when all the people of the United States for which T thank you with all my heart I sha 
| I 
wavs remembe witl he greates pleasure the 
have been accustomed to wear a carnation rings Lb. «4S a 
; : eption given to me today by y f it 
boutonniere in honor of the memory of the SS eb ae 
t Irecide f an Tf nie ¢ sas . a6 
late President William McKinley. He wa WOULD ESTABLISH COMPANY 
al the father of E. S. Reynolds, vice IN U. S. 
president of the Reynolds & Reynolds The Parisian company manufacturing 
. . Mr balonwe ghee; S ; . “e 
Company; Mrs. Robert L. Hughes and Mr the stenographic writing machine, “Steno- ! 
J. E. Parrot, all of Dayton. He was sev-  phile-Bivort,” which has heretofore been | 
enty-eight years old described in these columns, desire to estab 
: - lish in this country 2 company to manu Qur constant growth is the result 
HONORS TO W. MURRAY CRANE. facture this machine for the United States ot our policy of giving honest qual- 
\ splendid reception was tendered to market on a royalty basis The machine | ity and honest service. We make 
| 


former Senator W. Murray Crane of Mas has had much success in Fran and has strong claims for BUCKSKIN 
sachusetts by the people of Dalton and made some remarkable records. Its manu- | Carbon apers and Typewriter 
Berkshire on April 23—his sixtieth birth facture in this country, in all probability, | Ribbons, and we make good on all 


day The village was handsomely deco might be made profitable, and the proposi of them. BUCKSKIN represents 
rated, and the program for the day included tion of the Stenophile-Bivort people repre- | the highest degree of quality. 


a parade of militia, citizens, fraternal bod ents an opportunity for som« e to take 
° oe 2 7 
ies and school children \ $500 silver lo ip here Daisy 
ing cup was presenté to Mr. Crane bear- The French company has recently pro- T : 
eae ee ewriter Ribbons 
ing the following inscription luced a 1iodel which writes raised hat yP 


“Winthre p Murray ( rane, Lieutenant ters With this model a blind man o1 | are second to BUCKSKIN, but they are 
equal to many cthers that are selling at 
; : : higher prices. 

Unite States Senator, October 12, 1904 rraphic contest held in Lyor1 France = I 
March 3, 1913; Unselfish Worker for the his man took down note nn the ma As evidence of our faith in our products 


Governor, 1897-1899: Governor, 1900-1902; March 16 won the rst prize t a sten 


owt Commonwealtl nd Nation an bine ead them back tv tenth sal « we will furnish you with free samples 
\ ff he P 1 a ad ee it which you can test to your own satisfac- 
I*expressiot t ction trom the “( » Oot pied them on th pew tet out at _ . « 
_ ab aj . i ee | ; > eee tion. Write for your samples today. 
Dalton, assachusetts, and a Remem itside aid whatevet 
brance f His Sixtieth Birthday, April 23, \nyone who may be interested in tl 
1913. roposition which the directors of 1 Neely & Peacock Co. 
\ large album w Iso presented with Stenoph sivort§ ar villin t fet 
\ | Q 2 pre cn ed 7 phile | \ iling Manufacturers 
he uy ntaintng the names of the 1,200 hould address the Administrators-Dire ™ 1 
Dalton tizens wh ontributed. The tors. Stenophile-Bivort 28 Boul ed Cy Chicago, U. Ss. A. 

















album 1s i hands yi Ok ( vered in Jens, P T1S8, >| | rance 
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BLANKEMEYER UNDER THE KNIFE. 


E. E 
representative of the Weis 
Mich., 


appendicitis on 


Manufacturing 


Company of Monroe, underwent 
operation for 
Toledo. i 


Mr. Blankemeyer's 


resides 


where he 


physicians, on mal 


ing an examination, directed an immediat 
operation, for they said the case had al 
ready been running some days, and was 


likely at any moment.to become desperat« 
The result of the operation, which was su 
conclusions 


\irs 


MmaLaZzine Was 


cesstul, justihed their 


i letter received from Blankemeyer 


going to 


at the moment the 


press gives the welcome news that 
Mr. Blankemeyer 


the operation 


very 


withstood the shock of 


well, and that there are no 


complications which will stand in the way 


of a normally rapid recovery The strong 
| 
i 


physique, rugged constitution and cheerful 
Blankemeyer, assisted 
Blanke 


meyer, will soon restore him to health 


disposition of Friend 


by the careful ministrations of Mrs 


SEVERANCE GOES TO EUROPE. 
Frank L 


ing-Pitt 


Severance, treasurer of the Irv- 
Manufacturing Kan- 


Mo., 


short time ago on his way to Europe, where 


Company of 


sas City, passed through Chicago a 


he will spend a two months’ vacation. Mr 


Severance will call upon some of the Euro 


et salt 


Blankemeyer, central and western 


May 5 at 


OFFICE APPLIANCI] 


Ss 


ibers of Ottce 


\pplances du 


| | 
the course of his travels 


HANDSOME STORE INTERIOR. 


The picture on this page is a view of tl 
nterior ot the store of the Levy Bros Ly 
Goods Company, Houston, Texas 
S ‘ is ecently equipped thr g 
with show cases made by the Detroit Sl 
(‘ase Company Detroit, Mich 

The show cases in this store ire all 
the sanitary pattern, each one being rais« 
about six inches from the floor 

Those interested in show cases shouk 


write the Detroit Show “Case Company f 


particulars 


ECLIPSE PNEUMATIC INKWELL 
GAINS FAVOR. 


The General Supply Company of Dan 
ielson, Conn., report phenomenal sales ot 
the “Eclipse” ink wells In New Eng 
land, where demonstrations have’ been 
held in many of the leading stores, sales 


have shown a re 
The 
Providence, 


sold 


inkwells, and in the smaller cities 


Oo! the Eclipse goods 


markable increase manutacturers 
x. i. @ 


more 


single 
1.200 


state that in 


demonstration than 
“Eclipse” 
into the hundreds 
claim that by 


inkwell the ink 


the sales ran 
The 


“Eclipse 


makers using the 


remains free and 





1/ ja 
s 
clear until the last drop is used up 
feature makes the line particularly s 
to banks and large corporations 


I 


The mal facturers say that the 


made some ecided improvement 
Eclipse I vells in the last ¢ 

and that they have pertected Syste 
helping stationers sell these goods 
producing excellent results Chose 
may be interested in this plan « 


full information by writing to the G 

Supply Company 

AMES RECOVERS 
TION. 


FROM OPERA 


Charles H \mes, a_ brother 
Ames of the Ames & Filstead ¢ 
Chicago, has been confined to a he 
in New York for some weeks, recov 


from an operation for appendicitis 


\mes is New York manager for this wel 
known platen house, and he will be 
glad indeed when his physicians permit 


to resume his ] 


regular calls upon the trad 
a favor which 


think it 


he expects the doctors wi 


safe to grant within a week or s 
COL. PELOUZE VISITS PANAMA. 
\fter an about a 

\\ N. Pelouze cf the 


turing 


month, 
Mat 


returned 


absence of 
Pel uuze 


Company of Chicago, 


from a trip to the Panama Canal Zon: 
* 


spent a most interesting vacation 














INTERIOR OF THE STORE OF LEVY BROTHERS, HOUSTON, TEX. FITTED WITH THE PRODUCTS OF THE DETROIT SHOW CASE CO 
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(~The Bookcase 


That'll Sell Faster 


In this sectional bookcase we have fulfilled a long rec- 
ognized need. 

This case fills every requirement for a high-grade fine 

ttractive looking, serviceable, sectional bookcase at a mode 


The Melton-Rhodes Sectional Bookcase 





ly fi nished, 
Tal e price. 


fin 


» had in quarter-sawed o in all desired finishes—golden oak, fumed oak, 
Early English, weathered oak, Also in mahogany. Sections supplied in stand- 
ard heights and depths, in 33-inch width bases, with or without either one o1 two 
lrawers. 


All cases equipped with receding glass doors that fit tightly enough to exclude 
t, yet work smoothly without binding. 
Units are sold at retail for the very low price of $2.75 each, any size. Top and 
base sections vary from $1.00 to $2.50 

From these prices we are giving the trade very liberal discounts 
We are now advertising this exceptional value in numerous magazines. All orders 


procured will be delivered through our dealers. 
You should have the agency for your section. Write today 
for particulars and terms. 


THE MELTON-RHODES CO. 


Dept. 12 Factory: Greensboro, N. C. 


Office: Washington, D. C. 











TRADEMARK REG. 


Temco Inkstand—A double glass stand 








TRAOE MARK REG. 
InN U. S. PAT OFF 










NV Y. 


‘YY COMBINATION 


The Two Best in Their Line— 


We will 
ship 
immediately 


| quart Arnold’s Writing Fluid, regular pric« $0.50 on’ receiae 
| double TEMCO Inkstand, regular price 0.75 of 
$1.75 order. 


Can be retailed as low as 75c.) 


SPECIAL PRICE TO ~ $6. OO PER 
THE TR ADE . DOZEN 
This includes bot! < 


Arnold’s Inks——Nuf sed. 


with Pen Rack and Pin Tray. 


TAKE ADVANTAGE 
ORDER NOW! 


Tower Mfg. & Novelty Co. 


Worth Street ~e 
326-328-330 Broadway New York City 


Pearl Street 
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View of the premises of ‘‘E! Louvre,”’ the largest store in Willemstad, Curacao, Dutch West 


Indies. 


Royal 
Royal agency. 


BIG JOB FOR BURROUGHS CoO. 


The flood in 
$500,000 


Indiana and Ohio caught 
adding ma 
local 


representatives of that company in the dis- 


worth of Burroughs 


chines, according to reports from 
All of the machines reached by the 
filled 


some of them will require rebuilding. 


trict. 


water were with mud and rust and 


The company’s fourteen local service sta- 
flood district 


repair or 


tions in the began making 


preparations to replace every 


machine reached by water, even before the 
military authorities would allow anyone to 
enter the offices 


All available 
the local 


machines were rushed to 


offices to be distributed as loan 


machines pending repairs or replacement of 
water, and extra in 


those damaged by 


spectors were concentrated at each station 
immediate 


badly 
tory attention 


to give attention to machines 


not so damaged as to 


Dwight Davis, manager of the Ingpec 


home office, 
flood 


directed the c lex 


tion Service Department of the 


left Detroit Saturday night for the 
district and personally 


the organi 


tion of damaged machines and 
zation of special corps of inspectors to 
handle the rush work 

W. H. Riggle, in charge of the company’s 
Cincinnati branch office, made the trip to 
Dayton in an automobile to search for 


[Thomas Hoskot, in charge at Dayton, but 
it was five days before he could find any 
of the Burroughs men or could reach the 


li ¢ al 


machines which had been in the wa 


service §s 


J. & H. D. C. Gomez are the proprietors. 
at the left; Henry da Costa Gomez, assistant manager, 
Typewriter Company’s Field Export Department 


The picture shows Mauritz Brandao, manager, 
at the right, and Mr. Malleson of the 
In the center. This company is a new 


them to be 


( ould 


sent to the service stations, his automobile 


before he collect any of 


upon by the relief officials 


relief work. 


was 


pounced 


and used in 


NEW YORK FIRM 117 YEARS OLD. 


(From the Edison Monthly.) 
To Let—A faded yellow building with 
oblongs of dust outlining its bricks, wooden 


, I] 
letters that show but too plainly 
threescore years, and the memories 
famous past, are ail that remain 


house of George | Nesbitt & ¢ 


its passing there was taken from the : 
ness life of New York the city’s oldest 
printing establishment. The hous 


bitt was founded in 1795, and throug 


long career that was brought to 
the fall of 1912 are woven many reads 
the country ymmercial history 

It was in this old building that tl rst 
stamped envelopes were print 
here that one of the earliest city tele; nes 


was installed, and its presses were 


the first in the world to be drive1 


tric motors. Now the firm has reti1 
business and its machinery and d-w 
have been sold 

In the building at Pearl and P: st 
where the faded signs still hang 
walls, in 1862 a contract was ent 


with the Government for the printing 


its stamped envelop and that 
done by this house until Uncle Sar st 
lished his own mammoth printing plant 
the Bureau of Engraving at Washingt 
\mong the reasured relics possess 
those who are closing up the affairs is 
contract which went in effect « \I 
1862 

Another relic is a steel dic ron 


the first envelope was printed; and the 


now weather-beaten and gray, that 

nounced this as the manufactory of G 

ernment envelopes is still in its old plac« 
Here in 1864 were printed posters a1 

nouncing the Emerald Ball in the Brookl 

\cademy of Musi The big wood 

which the prints were made will 

be presented to the Emerald Society 


displayed at the 1914 ball as a s 


nial moment 














AUTOMOBILE OF THE BURROUGHS ADDING MACHINE COMPANY GIVING AID IN 








THE 


FLOOD DISTRICT. 














BUCKEYE RIBBONS 


and 
CARBONS 


are manufac- 
tured with a 
view to meet the most exacting 
demands—a characteristic worth 
the dealer’s knowledge. 





Supply Your Customers 

with a quality that will insure their 
satisfaction and continued patron- 
age. Talk quality first—then price. 

Typewriter Ribbons for all ma- 
chines. 

Carbon Paper 

Typewriter, Billing, and pencil 

for all purposes. 


Oar Specialty: 
Multigraph, Printograph, Writ- 
erpress Ribbons with perfect match 
Typewriter Ribbons. 





Write for Samples and Prices 


The Buckeye Ribbon and Carbon 


Company, *"' %; ei Ave. Cleveland, O. 
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AGENTS 
WANTED 


In every business office 
there is some sort of a list 
of names that is addressed 
at regular intervals. 


Every business office would 
buy an addressing machine 
if addressing machines 
didn’t cost so much money. 


We have just perfected 
$35.00 addressing machine 
that will address 1,500 en- 
velopes, circulars, etc., per 
hour. 


If you have an office appli- 
ance trade, we would like 
to give you the agency for 
this little $35.00 machine. 


If you are interested, write 
to The Elliott Addressing 
Machine Co., Cambridge, 
Mass., for further details. 























Reynolds 
Envelope Sealer 







Patented in all countries. Seals 
all sizes without adjustment. 


We Set the Pace 
— Others Follow 


The clean, rapid and efficient work of thi§ 
marvel of simplicity wins the admiration of every- 
one who sees it operate. When it was put on the 
market in 1910, it was the first machine to success- 
fully seal envelopes. Frequent attempts to imitate 
prove the truth of this statement. It is also an ad- 
mission that the Reynolds is superior to oe other. 

Price Hand Machine (6000 per hour) $35 
Price Electric Machine (12000 per sho ‘Sfas. 00 


WHAT OTHERS SAY 


We consider the Reynolds the best machine on the 
market. It paid for itself the first month we had it. 
Pittsburgh Gage & Supply Co., Pittsburgh, Pa., U.S.A. 

It is foo) proof and can be run by an y bd 
knows enough to manipulate a clothes awe? & 
only veges F is that we did not knew about it sooner 

Anti-Saloon League, Baltimore, Ma U USA 

We use them ip all our offices an have pever had 

one et out of order. We have tried uearly all the seal- 
the country and yours is the only one that has 

given us satisfaction . 

American Adjusting Association, Cincinnati, O., U.8.A 


H. J. REYNOLDS & CO. 
157 North State St., Chicago, U.S.A. 
DEALERS: Some territory still open for live agents. 


Send for proposition and booklet with names of 1000 
prominent users. 

































| You’ll never know what comfort ) 
(4\ in writing is, until you’ve | 


A. L. SALOMON & CO., Makers, 345-347 Broadway, New York 


6 
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Che La mes European Plan 


Courteous Treatment 
Everything Right 


$1.00 up—detached 
a’ 





$1.50 up—private bath 


Excellent Restaurant Correct Service 
Moderate Prices 


HOTEL HERKIMER 
GRAND RAPIDS, MICH. 


Maximam Comfort at Minimum Cost 














FREDERICK J. WERNER & CO. 


17 Battery Place, NEW YORK, U.S.A. 
Cable Address, “*‘ WERNFACTUR” 
The only exporting house making a specialty of 
Office Furniture, Stationery 
and Supplies 


of all kinds for the Foreign Trade. Agents 
in all principal markets. Weare open for 
afew additional lines and invite corres- 
pondence of interested manufacturers. 


The Perfection 
Copy Holder 






For 
Increased 
Efficiency 


Especially desirable for typewriter operators copying 
either written or printed matter. 

Equipped with liner adjustable to any spacing of lines. 
The paper is moved forward by simply pressing a key, 
the same as striking a character on a typewriter. 

Finished in black enamel with nickel trimmings. 

The Perfection Copy Holder ,is an es- 
J 

To Dealers: pecially good seller to county officials 
and court houses. Dealers and office yer wy men 
selling this class of trade find this copy holder an at- 
tractive profit maker. 

Write us at once for full particulars. 


The Weber-Knapp Co. 


Jamestown, N. Y. 























SOMETHING NEW 


CLINCH PAPER CLIPS 


Letter Carbon Disc 


A paper Disc, gummed on both sides, for attaching Letter to Carbon 
answer. Doubles the capacity of your letter file over use of wire 
clips—50c per 1,000—10,000, $4.00, both prepaid. 


THE CLINCH CLIP CO., 196 Seneca Street, BUFFALO, N. Y. 


1,000, 30c—5,000, $1.25—10,000, $2.25. 
All above prepaid. 

F. O. B. Buffalo, N. Y.—25,000 Clips to box—-25,000, $2.50—50,000, 

$4.75—100,000, $8.50—500,000, 37.50. Also put up 250—500— 

1,000 Clips to box for the trade. Ask for prices. 
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SHOLES SALES MANAGER PITTS- SYSTEMS CATALOGUE FOR . "a 
BURGH VISIBLE. COLLEGES. -eacarpyac ga agen Resagirictar saga aol 





On April 1, F. L. Sholes, one of the well Phe fact that college faculties are made up Haag Pecos ee oS Oey 
known men in the typewriter business, bs { men more interested in the classics and “y began =o ines 
came sales manager of the Pittsburgh Vis n problems of higher education than i vf the primt a “ 
ible Typewriter Company of Pittsburgh, Pa mercial systems accounts perhaps for mcs Mtge i: y 
e lack of system which is said to be evident — concerns in ; 
the equipment of many institutions of Business w 
this kind Of recent years, however, the es 7 age Sa 
lege president has been a man trained y 
siness practice is well as to books a 
rt . \ 
( . the college yr sothe university 18S a vithin t j le tl 
st business institution and must be n : ete . 
f ; ' 
siness principles to attain its highest . on ‘ ng 
degree ot success Growing appreciat a 
is fact has led to attempts to ' a oo 4 ie acai 7 
dinate and standardize the equipment it our universities xe 
t s educational institutions, and these -cnder Peer ion. <sprcpass 
Valuable card , lescript 
mpts in turn have led to the disclosur: through the unive y building: bulletins 
somewhat amazing conditions with re nens eu u 
gard t the way in which valuable docu Oe aig ss , Sees ae 
ents and collections are kept in various it was dest f t St 
lleges, and the absence of co-ordinated ae ss a = rte = 
plans among the different departments of 6 a eabuen ther s a protection in intt ne 
the same institutions Seer: Sa Eee Sunes By prowling 
ines that - 
Recognizing the need of colleges for the stone Ol green lrg lta , , 
eans whereby records, correspondence sity equips 
tluable collections and the daily routine ot The catalogue itself is very 
the college life may be kept track of and gotten up, in keeping with other Gl 
Wernicke catalogues, and is illustrate 
—_" colors Types of the Globe-Wernick: 
cabinets, are shown in wood and steel 
F. L. SHOLES. ‘ their arrangement for use is illustt 
nintiedh of act elem Panes _ 
Mr. Sholes entered the typewriter busi ~sconget- ae ee eg le 
ness in February, 1895, beginning as a ta A eee He 
. a ’ S " @ | purposes. Drawer files for drawings 
tory hand in the Kemington-Sholes factory supplies and specifications are freely 


at Chicago, and going from there as a 1 AT 

at his ind g _ beds oy scribed and illustrated, special atte 
air man to Philadelphia, Pa. He then b 

pair man Philadelphia, , ; ; ing given to records of school supet 

came resident salesman at Grand Rapids, ents, scientific instructors, pur 

, 1 


\ P ( successtu ocel follow 
lich , an l cce ully Ip d the l W partments, engineering schools. ag? 





ing positions: manager at Washington, D ; : 
schools. et 1 valuable le 
( manager at Philadephia, Pa., genera ; vs 
’ rms tor S purp ses ict il 
eastern manager at New York City. where 1] , 
Ve KT 1d SUu¢é¢ ess | 
he remained until the latter part of 1904 titutior | ilready 
ave Li » 


; 


eaving th Fav-Sholes Company to asso ' . 
leavin : - ieir administrative affairs 
ciate himself with the Monarch Typewritet 
trict field manager in New 


Company as dis WOODWARD NOW WITH ADDRESS- 
York, leaving this position in March, 160 OGRAPH. 


- 7 } Y) 4 rT) | 
to become manager otf the companys ofhce 1S W vard. formerly 





at Chicago, which he opened and remained manswer for the American M 
COLLEGE CATALOUGE OF THE GLOBE- 


in charge of until September 1, 1907, when 
WERNICKE Co. 


he became manager ot the New York office 


of the Monarch 


mpany, holding this posi 





tion until March 1, 1912, when tl sales d 
, ' importan I . tha 7 ad inder 
partment of this company was consolidated ince entitles them, and und« 
: phatened tas mimes a 1 fo; auip 
with that of the Remington Typewriter inding the growing demand 1 the equ 
aad ce 1 
( ompan a then ( LIN ¢ rT istant nfan ah WaICe shal enable colleges to reali ; 
}« . i < ' < ss « ' < 
anne eomiies =4) anetud ee 
ager of the New York office « the mn i NENIONS WHE as Ee ee eee 
solidated eereee enti? Tune f that nd facility as are demanded in the well 
vear when | vel! t ine , . pped, 1 dern business office, the Glob 
' * t ! rit ’ be 
self Bae atill 4 ; ae are ial Wernicke Company ot Cincinnati, atte 
1 : 1 
ltl S ae stated eS ess eae St e needs ‘ nal in 
positior April 1 Ststusions respect to the proper ¢ 
1 
rt nineties pete thn » a re and filing appliances is 
’ . 
is a erands n ( | thar Cc ‘ th . l mpre 1s ( Sp i L1Tl¢ 
R es ( 1 illustra in ft 
ventor of the tvpew! ‘ tle S t it the ed I 1] T r 1 r 
nant st ” title 
accompanying ut trom ae nhotograp Bey sinaliaset alogu 
taken in 1907, hardly represents him to be us e-Wernicke | pment ' =. 
: ; es and Schools 
< oun e } mre ' ; 1 S ‘ . 1 
as young a e ap] l ( ( npany lanta. G wl 
e introductory to this « oie : 
\ddressog ganizatl 
iny Says in part 
Get rich, get rich! jut get money hor - , will s G. J. Badger 
. the Ty irt - 
naree lanta territ \ 


estly, or it will be a withering rs¢ ‘ 3 res 
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! 
essog Cot ‘ Mr. Woodward has 
had long experience in the office appli 
é id enjoys wide acquaintance 
is territory While with thi 
| Company, the Atlanta division 
I Woodward's leadership won é 
l ( in February 912, leading ~ ~ i” ee 
rhytme tage RISKS REDUCED 
: S a — hap ert A ' Pat 
S know icagzo, whet 
' ends. He was formerl, WASTE TURNED INTO PROFIT 
ers’ agent in this citv., and BY THI 
1 work :n the office applhian ¢ 
Steel Frame 
GILLS GIVE DINNER TO DAVE Cc 0 NO 


BLOCH. 
that Dave I: 


whi 


Bloch, 


as advertising n 


apt 


Gill 


Company of Port 


land, Ore., to become advertising and sal 
anager for the C. E. Sheppard Company 

Ne York, resigning that position a 

n ths later to become again the 
ising nage! the J. K. Gill 

pany, is already known to the trade, b 

what is not yet generally known is that 

Dave has again the Pacific Coast and 

igain has taken up his duties with the C. I 


Sheppard Company. Gills’ folks say: “The 
end is not yet.”” To speed the second part 
ing, the J. K. Gill Cotmpany gave Mr 
Bl fdrewell dinner on April 2 at the 
Portland Commercial Club. W. A. Mont 
gome ice-president of the company, was 


tmastet 


The menu ‘card was clever and artist 
On tl er was pictured a kneeling In 
g holding Dave equipped for travel 
in her two extended palms, while in 
with hands extended, was a very 
ite young lady, symbolical of the 


lization of the |] 


eler. Below 


ast, ready to rece 


was the following 


Our gift to the East, 
With the best is laded, 
To which they'll agree 
When they get our David.” 
[The biographical sketch of the parting 
uest VaS as follows 
Born—La Grande, Oregon Date He 
( ses » answer 
‘Started Life—With the J. K. Gill Con 
pany \ugust 6, 1903 Stenographer 
Wholesale Department 
“Promoted \ssumed duties of Advertis 
ng for the J. K. Gill Company, Septemb«: 
1904 
I See the World—Accepted posi 
the C. E. Sheppard Company 
Ne , May 1912 
R ied Homesick to Portland Re 
S ( ities with the J. K. Gill Company 
Octobe 1, 1912 
Wanderlust and | E. Sheppard 
St e—He lea again, resuming 
the manufacturers of Cesc 
loose leaf devices. He says this time it 1s 
I | S Yet” 
\ dinner short talks were given by 
J. B. Hibbard, J. T. Hotchkiss, Hugh 
M gomery a others, including if 
S e guest of honor himself 
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‘‘Pelouze’”’ 


Postal Columbian...... 2 Ibs 
eee err 

Scales Crescent........ lb. 
are scientifically made. They show ex- 


act weight in ounces, also cost in cents on 
all classes of mail matter. 
Banks and large business houses use 


‘‘Pelouze’”’ Scales 


because of their ac- 
curacy, reliability 
and durability. 


Made in several 
styles. 


«“PELOUZE”’ 
POSTAL 
SCALES 




















deaden noise, eliminate destructive vibra- 
© tion, protect furniture from scratches, fa- 
O cilitate moving of machines on the desks. 
O Dealers: These mats are especially adapted to 
the office supply trade. Write us at once for fur- 
O therinformation. 

oO N. E. BOOTH 

O 644 PACIFIC STREET, BROOKLYN, N. Y. 


8000000000000000000000000 


0000000000000000 









MORTON’S @ 
ODORLESS 
TYPEWRITER OIL 


The world’s best lubricant for Typewriters, 

Adding Machines and all delicate machinery, 

Chemically pure, gumless and colorless. 
Write to-day for free sample and prices. 


MORTON MFG. CO. 
Louisville, Ky., 
U.S.A. 














Export orders giv- 
en careful atten- 
tion. 
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ZA 






Mail and Exp... 16lbs, are ready sellers, 
Commercial.... 121bs. All the best dealers 
5 re 4ibs. sell them. Write 
Waste Balers, Get Our Proposition Victor. .....+++. 1}4lbs. today for catalog. 
“ONOMY “RC _ | PELOUZE MANUFACTURING CO. 
ECONOMY BALER CO. 232-242 E. On1o StrEET 
Box 31, Ann Arbor, Michigan | | CHICAGO 
COCKCCOCOCOCOOCOCOCOCOCOCOOCCoCOCO oO” | 
| + 
3’ Beoih, a | Typewrit 
° ewrlter 
° Bee, FELT MATS= yp 
°o 
O mean substantial economy in typewriters, 
© adding machines and other office appli- Comforts 
ances, including office furniture. They 
for the dealer 


























“eR ae es 
Reduce the noise of machine 50 per cent. and 
lighten the touch. Every operator will want them 
after trying a set. Put a set on your trial machines 
and clinch the sales. Retail price 50c per set. 
Liberal discounts to the trade. 


BEN SAMUELSON & CO., 219 S. Dearborn St., CHICAGO 

















Hotel 


Charlevoix 


Detroit. Mich. 


A 200 room hotel, com- 
pletely furnished and 
equipped. 150 rooms 
with private bath. An 

tion. Abso- 














GRINNELL BROS., 
Props. 
Rene G. Hoag, Mgr. 














———s 
uw 
bo 











“We cannot conceive of anything more that could be desired 
of a stencil cutting machine thah that which the IDEAL fur- 
nishes 

“We cut many stencils that are used but once and find the 
IDEAL is more satisfactory for that work in the end than a 
good letterer with bis brush.""—PNEUVAC COMPANY 


IDEAL 


This is the exact size of the |" letter cut on the No. 2 IDEAL 
The No. 1 IDEAL cuts 1” characters, the largest size cut on 
any practical machine 

Complete equipment included with each machine—Stencil 
Board, Ideal Marking Pot and Brush, a Supply of Ideal Ink, a 
ean of Ideal Oil, and full Operating Instructions 


The IDEAL will cut card 
marking your shipments, of the customer’s name 
and address, routing and any special marks, at a 
great saving of time and expense and with bet- 
ter results than a good letterer can mark your 


shipments. 





board stencils for 


The IDEAL STENCIL CUTTING MACHINE re- 
placed the old system of marking shipme nts by Ae as 
the Typewriter did the ld method of writing letters with 
the use of pen and ink 

There are very te Ww or erns to la wit! it a typewriter 
in their office, but there ar me who still employ the old 
way of marking shipments by hand 


A concern whose ship} M vitho 
STENCIL CUTTING MACHINE ke a firm whose 
offic 4.4 typewriter and who wr.te their letters ir 
id-f oned way with the use fink as 

Write for Booklet and Selene 
Agencies in all large cities here are a few good 


territories still open. Write us 
IDEAL STENCIL MACHINE COMPANY 


BELLEVILLE, ILL., U. S. A. 











SINGLE SPACE 
UNDERSCORE 


FOR MULTIGRAPH OR FLEXOTYPE 


The only Single Specs underscore made for 
rotary machines 


FULL SET $3.00 
Sent prepaid on receipt of price 


O. K. ADDRESSING CO. 


BETZ BUILDING, PHILADELPAIA, PA. 














SIGNS 


for your dealers 


NAME-PLATES 


for your products? 
Write 
THE MEYERCORD COMPANY 
DECALCOMANIA 
CHICAGO 

















APPLIANCES 


AN EFFECTIVE TOOL. 

Che Boston Pencil Pointer, with its full 
nickel parts and its neat transparent cellu 
loid receptacle for dust and shavings—an 
arrangement which makes it possible to se« 
machine as it 


the actual workings of the 


t 


proceeds and at the same time catches all 


coming into promi 


the waste—is . rapidly 


nence in the pencil sharpener field. It is 
as sightly as it is effective, and it harmon 
izes perfectly with the fittings of the best 
appointed ofhce 

[win milling cutters of imported hard 
ened tool steel do the work. The manu 
facturers state that these cutters provide a 
total of hity-seven inches of cutting edge 
his machine works on the milling prin 
ciple and it is so constructed, it is said, 
break the softest lead \ 


heard the 


that it will not 
reporter for Office Appliances 
other day that the company has gotten o1 
capable of taking the 


a special machine 


larger sized pencils as well as those of 


standard diameter 
The manufacturers, the Boston Specialty 


Company, guarantee the machine for one 


year, and will replace any defective part 
Their main office 
Boston, Mass 
and they have branch offices at 261 Broad 
way, New York City, and 508 Hearst build 
ing, Chicago, Ill. Inquiries and orders ad 
dressed to any of the above offices will re 


within that period free 
is located at 6 Beacon street, 


ceive prompt attention 


A USEFUL SELF-FILLING FOUNTAIN 
PEN. 
fountain pen which is said 


\ self-flling 
varied but exacting require 


and? at the 


to meet the 


ments of the average writer, 


same time afford the convenience of an ef- 


fective self-filling device, is manufactured 
by the Whitney-Richards Company, ; 
Cleveland, Ohto 


[This concern has been manutacturing 
suntain pens for almost twenty years, dur 
ing which time it has built up an enviable 
reputation for quality and efficiency 

The Whitney-Fountain Pen is said to 
advant 


have many exclusive features and 


ageous details of construction 
The Whitney Self-Filling 
October 10th, 1911 
because simple in 


Fountain Pen 


was patented It is 


claimed to be effective 
construction The device is small and takes 
up very little room in the barrel 


\ small lever 


in a small groove, so 


riveted to the barrel, rests 


that there are no ob- 








activities of Alvah 
trait appeared n 
\pril issue of Office 
an omission which, 
was nevertheless not a little 
ig adept at 


must charge the 


Sent to 
us, was marooned 


ed to him, was regarded as personal 
Bushnell office and awaited his ret 
opened and unre 
magazine was 
ve sat down 
we had perpetrated, but 
manuscript 


passage conce 


Here, with a slowly 
selves, we discovered that we had ment 


nell, Jr , 


immediately a 
since 
he house of Bushnell 
ill. But this 
ig, that the readers of Office Ay 


A COURSE IN LOOSE LEAF 


man’s Guide,” whicl 
yn the subje 





atalogue to thos vho are interest 


the Whitney lin 


AN EMBARRASSING widereproapiek 
In the article descriptive of the ma 
Bushnell, whoss 

the trontispiece 
Appliances the 
wholly unintent 
awkwart 

ggling out from under 


yMmission up to he 


Che completed manuscript of the st 


ishnell, who, unknown 


Fred B 


somewhere betwe 


s 


hicago and New York, and, being add: 


ad. Result: The corre 


manuscript reached us the day after 


natle d 


When Mr. B inell’s letter was 
to find out what awful thing 

reperusal 

as corrected discl 


anges, until we came 
rning Alvah Bushnell’s sons 


ew minor 


who are associated with him in business 


dawning wrat 
Frederick P. Bushnell and Alvah Bus 
but had wholly omitted the 
Bushnell, 


Arthur N 


vice-president 


the company and manager of the New York 


otnce 


The perpetrator of this omissio1 
nfession in detail 
received unconditional pat 

broad gauge met! 


rrection is a free-will offer 


three Bush 
} 


\ know that here are 


ns who are active in the business 


Alvah Bushnell Company 


SALES 
MANSHIP. 


Che advertis department of the ¢ 


Sheppard Company ot New York 1s 


1 1,1 


publishing a valuable booklet, “Cesco Sal 


| ; virtually a text 


loose leaf. The pric: 


WHITNEY-RICHARDS SELF-FILLING FOUNTAIN PEN. 


structions on the outside of the pen while 


it is im use \ long narrow strip of non 
corrosive metal, on the inside of the barrel, 
comes in contact with a small flat spring 
and the lever. To fill: The tip end of the 


pen is dipped in ink, the small lever on the 
barrel pulled out half way with the thumb 


nail and then let go. The suctioi does the 


rest 


‘he manufacturers will gladly send a free 


men, are discussed for the bene 


this book is to be $1.00. but to any 
of Office Appliances who will write to M 
Sheppard personally on his letter h 
showing that he is a dealer, Mr. Sheppar 
will send a copy gratis, with his 
™ 

ments 

\ regular correspondence cours 
manship as applied to the Cesco | 
conducted by the company Every line 
business for which they have special 

ms is to be taken un in detail and the be 
arguments and the best selling talks 
have been developed by their best selling 


hose who sell Cesco merchandis« 
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PUBLICITY COMMITTEE WORK- 








| ING HARD FOR CONVENTION. 7" Desks 
JUST BIG ENOUGH it || Roll Top 
For SMALL OFFICES [and |DEPARTMENTS | HE publicity work on behalf of th Flat Top Desks 


b h J - U . next annual COnVeRIIaE of we | Standing Desks 
Wabash Junior Units deepened agpsciagg vie A eee ve Typewriter Cabinets 


and Manufacturers at Springfield, Ma 









































duplicate our larger line in reduced capacity. ; 
Now possible for the smallest office to eco- next October 1s in espe ially strong hands Office Tables 
nomically install and use the latest systems. ‘ a ae 
The Publicity Committee 1s composed of |f |...) 
some of the brainiest advertising men in | 
New England, its chairman being D. E. | 
Paris, advertising manager of the H 
shire Paper Company y 
The members of the committee are Fre 
M. Webster, advertising manager of the 
American Writing Paper Company; C. W | 
Dearden, advertising 1nanager of the Strath- | 
more Paper Company: H. M. Strong 
| vertising manager of the National Blank 
| p , 





























s;00k Company, and S. Robert Hart of the | & 
| United States Envelope Company 
\ll stationers know the work these men 






have done in the advertising field [It was | 
D. E. Paris who put across the Old Hamp 


| 
| shire Bond national advertising and blazed 


Variety of 
Designs 





the trail for such’ national publicity cam- 


paigns on high grade papers Fred. M 
Webster is the man who edits tie Ameri- 
can Writing Paper Company’s house organ, 


Quality 


Service 


| “Progressive Papers.” He manages the 
, 


advertising and has done some distinguished 




















| work 
The other gentlemen are all well known 
Legal Blank File | and able, and the committee will assuredly 
| set a warm pace for future publicity work | 
| on behalf of conventions 
| c | 
A BOOK FOR EMPLOYERS. 
There has just come to us a volume en- | 
titled The New Industrial Day,” desig | 
| nated on the title page, “A book for men | \ 
| who employ men.” That explanatory note, | 
one finds, when he has read the work, is | 
the key to the book which, with the science 
| 


| of the economist and the humanitarianism 


of the philanthropist, appeals to the em- | A QUICK 
ployer as a man who works not only with 8 ELLE R 
materials, but also with men Because nothing ap- 


The author, William ( Redfield, makes peals to = 
man more ectly 








| no abstract, unreasoning plea for that mis than an accurate 
| taken charity which would give the ineffi- Desk Clock 

cient, lazy man all the benefits which the an Eg per 

: w a8 e 
| more industrious must get by hard work dial, and a case of sparkling glass—3 {n. square. 
| In a word, the book presents plainly the The top is on an angle, #o the dial is easily ——s 
Vertical Letter File Capacity 3500 Papers | fact that increased efficienc - sine ¢ Sent anywhere prepaid for 81.60. 

|} Tac at increased eticiency on the part ol Bold by Stationers and Office Outfitters generally. 


| the employe means increased profits for 
| the employer. To the man who would read 37 ecw Be PHEL PS Cona. 
bd ° ° 








a masterly work on the labor element as 





compared with the other factors in the cost 


of production, we recommend this simple, E Y E_ et E_ I Ss 


straightforward treatment of the subject. 





Sanitary Base | The book is published by the Century 
As a business grows and the system expands ad Company, and with its dark green board 


nits may be added to the initial stack 
covers, stamped with gold letters, will 


grace any library shelf 





: WANTS SELLING AGENTS. We can furnish absolutely anything 
Py A : : Dr. Dannenberg & Co., of Bochum, Ger- you want in 

WABASH, INDIANA many, are offering for sale typewriter rib- | | Eyelets, Escutcheons, Washers, Etc. 

bons, wax paper and colors for manifolding LET US QUOTE YOU 


machines. They desire to be put in touch 
hee w dealer? If not—write ; se. ia ' THE BARRETT BINDERY COMP, 
Are you that dealer? If not—write us. with agents who will handle such lines of 181 Monroe Street, a 4 





We give the exclusive agency to one good dealer ir 
every town 














goods 































Le Fl | 
oe A Sig >the Times 
4 al . . . 
are St. Johns Quality and Liberal Profits 
Quite unlike the olden days, when most any kind of tables ‘o 
desks would do for the office, are these days of modern bu 
ness efficiency and progression. Office furniture now selected 
with as much care as that of the home It must be distinctive, 
and there are bigger profits in St. John than in any other line of 
tables on the market % 
his explain the popularity tf St. | n lables. J 
‘Made in every stvle—from the impressive Directors kind to th ; 
‘maller unassuming ones for ordinary us¢ thev are a credit to any > 
* business office. 





St. Johns Tables lead in quality and constructional det iil 






Dealers evervwhere from coast to coast enjoy their liberal 
and reap the benefit of their Selling Hely 






Send for the 1913 St. Johns Catalog 
today T he 
price ot a post- 


| 
al card 1s all it 
costs you to 








find a way to 
new and | 
business 


St. Johns 
Table Co. 
Cadillac, Mich. 


Ps 























Cf oe oe 
AY SAFE | 
a esf OE By 


PLACE YOUR GRDERS 


MAKERS OF 


HALF TONES ~ ZINC ETCHINGS 
woodcurs ~ BESIGNS 


MECHANICAL RETOUCHINGS 


67TROH BLOC. MILWAUKEE 











(By Special Correspondence.) 


Chicago, Ill 
Alexande Hi kt ‘ n April li 


of the new | versity of Illinois 
spoke on the reasons wh) oung men de tx 
i the business rid M Revel said 
mediocre lnss \ ‘ es ninety 
younsx menu we Ks miv ft yugces wi ‘ 

ed take int siderat ilsc t i 

dge and future gai I 


Ihre April 15t LD ting of th cl} Z 





Manufacturers Association brought ut a ue 
ince and was pt uneer those ‘ 
of the most ‘ sting gatl ings 
rhe usual dint ind the various discussions 
til after 11 o'clock et every moment 
thoroughly enjoyable In connectio \ t 
committee wil had been investigating 

lities of liabilit surance as applied 

re trade, James S. Kempe! manager .*e I 
Manufacturers Casualty Association 

ompany’s claims for the business of t " 
sociation rt bod t k no more definite t 
egard to the report than t refer it bach 

ors for furthet onsideration Adolph hk 

uw for discussion tf proposed change 
furniture ind = the re treated va t 
touching the I ifacturing interests 

Cincinnati, O 

| W Radina, twenty-one years old, > 
Radina, a prominent hardwood lumberma s 
! April so fr the Catholic church on P | 


Young Mr. Radina was a cousin of Louis R 
well known automobile cel He wus t 
ry rugged hysiq 
Los Angeles, Cal, 
The Weber Sli ise ind Fixture Compa t -< 


South Los Angeles street has recently pr 


} 


ensive office furniture and fixtures department 
ection with their bank fixture departmeut 
iny states that while bank and large I 


will be quite a factor in their business 


tend to do a general retail business among 

e Los Angeles territory The company is us 
ew department Leopold desks, Crock 1 > 
airs, and severa ther lines A gentlen 
onnected with Barker Brothers of Los Ang 
charge of the ley tn t and expects t 
hum as soon as th ew ines are well 


New York, N. Y. 


From the New Y k Furniture Exchang 


eport that registrations during the earl) 

month were about as usual with perha 

tuan might be expected from the city a 

territory Howeve the Exchange showrooms 

by one manufacture are promptly leased 
neern, and it is ped that the July Expos 


come up to the ighest expectations 


St. Louis, Mo. 


Owing to tl rapid growth of their busines 
the last few ths the Temple-Heinrichs |! 
Company have beer ompelled to move t xg 
ters rhey have iccording|y leased st t j 
North Fourth street next t th corn f i 
street whiel l vide double he 
space The mpa will be located t 
dres on ind \! 15 Previous 
oval the comp emoval sale of s 
tables, fill 1 t rhe ga 
ductions ¢n 1 £ ds for the purpose of 1 \ ur 
quickly and t ‘ t is said Wis 


South Bend, Ind. 


The Typewrit Shop bas just leased the 
f the buildir I ‘ Ips ind 

f Shaw-W \\ f gx devices 
f tesks l s the Fh ind fl 
machines tat he sma it 
I entire 8 I equippe 

j display r 


Tacoma, Wash. 


rhe Pioneer Bind & Printing ¢ 
I wer f ti ff suppl le 
Opie ‘ for ger is @¢! ed I 
ing and real es business witl s t \ 
Oy Mr. OF i s be take ! H \ I 
patrick wh fi t past six ¥ s 
salesman in the d rtment of which he is 
ager Mr. Kirkpat k has received heart rt 


tions from the many friends with wi 


associated in the stationery business on 








st 
Jt 
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A GOOD IMPRESSION A Square Deal for the Dealer 


from a rubber stamp is only obtained with a good pad. Actual sales prove the superiority of the 
soy Y RB Webster Improved Pencil Sharpener. 
Jf VHE SUPE People want it when they see it, because: 


ene een =. 











Best Ink 

Simple—Absolutely noth- 
Best Felt ing to get out of order— 
least turns of handle to 

Best Surface charoen. 
the standard by which all others are compared. ACCEPT ripe nema PE aPiecy 
NO SUBSTIT U ITE, as all reliable dealers sell them. stead of ene—these ase ailon 
Full size sample for 10c stamps. one disk which is tempered 
so that they do not get dull 

quickly. 


WHAT —— WAS IT? 


Ac ons stant dispute easily disposed 


oT 1se or 


‘AMERICAN 
TIME STAMP 


Simple —strong—durable. Every 
stationer and hand stamp dealer. 
Price, complete, $3.00. 


Dust - Proof Chamber — 
Tocatch shavings and dust. 
Easily removed by a “‘twist 
of the wrist.” 


The Webster Improved & 
Pencil Sharpener 


is easily sold because you can so easily show its exclus- 
ive advantages of fewest parts, durability—light action 
and quickness. 








PROTECT YOUR BANK ACCOUNT It is more profitable to you because it sells easily—it 
The American Check Protector is most effective, is in” . gives better service to your customers than any other 
expensive. Description on application. sharpener they can buy. 

WM. A. FORCE & COMPANY, Inc. F. S. Webster Co., 338 Congress St., Besten, Mase. 
59 Beekman Street NEW YORK 






































Don’t The Seal of Approval 
Blame set upon the goods you carry in the 





form of re-orders and increased pat- 
Yourself ronage can be assured and will be 
found a permanent asset if you handle 
altogether for p writi und ‘ 
blotted paper,”‘Blame the pen Crown, Globe and Pioneer Brands 
ter Penmanship.” Fe — TYPEWRITER RIBBONS AND CARBON PAPER 


Crown Carbons, 
non-smutting, 
non-drying, giv- 
ing a medium 
hard, glossy sur- 
face, coated even- 
ly upon finest 
quality tissue, 


Crown Rib! ons, 
Center Shaft tare intr ya 


filling.n m-drying, 


Hollow End of st vunch “pene 


bilit rilli 
Penholders and fade less 0 
sharp. enduringly 








1 





1 hard nal : P 
ean, Wine good work. wear like cloth, 
tells the story. The pen is in and always afford 
the center of the holder—so Globe Ribbons— a clear, clean-cut 

+} Se tan Seine all second only to impression. 
preve ink n getting o1 Crown in quality 
heh ler and on your fingers. i opular me- Globe Carbons 
Ce S} dium-priced brand offer a hard, clean 
creditable ace. saahAiher teal : surface for sharp impressions. 
for strength or service. Their Pioneer Ribbons, made from Big quality atareasonable price. 
popularity is attested by more good quality domestic cloth; : 
> TEN HOI NERS nae ahaha ahader ten eee biggest value anywhere for the Pioneer Carbons are soft and 
mM Ait) he st ime they have beet q ‘ 
iia the market. money. manifold freely without smut. 
Put (uy in, aihcoatine: eabinatn, We want you to investigate our proposition carefully. 
Regular Lines— display. Ask your jobber about The first step is to write for samples. Do it today. 
Imprinting Penholders them or write to us direct for 
itaiogu ind sampies TwT 
School Penholders CROWN RIBBON & CARBON MFG. CO. 


CENTER SHAFT PENHOLDER CO., Hanover, Pa. Rochester, N. Y. 























156 


OFFICE APPLIANCES 





Va\ IVs 








OCO 
ENVELOPE 
SEALER 





———_—— — 








ae 











“Built for Service” 





THE START 


Not a “Perhaps”— 
but a “Positive” Sealer 


The ROCO will seal large, thick or thin 
envelopes equally well. Just slide the 
envelope over the top with one for- 
ward motion and it is sealed. Slot 
closes automatically, making a flat surface. 
SPEED OF ONE A SECOND EASILY 
POSSIBLE. 


Nothing to get out of order 


Size 10x7 inches 


PRICE $10.% 


PORTABLE 
EFFICIENT 
DURABLE 


ALWAYS READY FOR USE 


A complete departure from any other 
Sealer on the market. 





THE FINISH 


It costs you nothing to make us prove 
our claims. Simply send us word. 
DEALERS! Experience has 
* proven that your 
salesman can sell from four to six machines 
a day as there is practically no competition 
for a Sealer at this price. 
Write at once for descriptive matter and 
dealers’ price of the easiest selling specialty 
you have ever handled. 











G. E. STIMPSON CO. 


Worcester, Mass. 


























The Typewriter Paper 


YOU Should Sell 
DO YOU? 


“ 


A 





4 
—_ f | 


We are not going to take 
uy 


p a lot of space telling 


you about our Typewriter 
Papers. We want you to 
write to us for our sample 
book, AND SEE just what 
we have to offer you. Write 


today for these samples. 


Greir Typewriter Paper Company | | 


1213 Arch Street 
PHILADELPHIA 

























Adjustable 

to any height 

and aftereasi- | 
ly and quick- 
ly and noise- 

lessly moving 

the Adding 

Machine on | 
its perfect rollers to 
any desired place 
or position, the 
Stand is held ab- 
solutely rigid by | 
simply TRIP- | 
PING THIS | 
LITTLE FOOT 
LEVER. 


By simply 
turning this 
easy ball- 
bearing 





wheel, 

the stand is 
adjustable 
to any de- 


sired height 





ADJUSTABLE TABLE Co. 


GRAND RAPIDS, MICH. 
Alse from Adding Machine Agents & Salesmen 








LOOSE LEAF “9 


(By Special Correspondence.) 





Chicago, Ill, 


A. Hipshr f the Boorum & Pease Com] 
April 30 fo extended trip through Illinois 

the interests of his company 

W D. B ! : president and sales manag 
the Boorum & Pe Company, stopped at the ¢ 
office of the ) ny on his way to California 
pleasure tri; M Bevin is accompanied by 
and expects end a month or more on t 
Coast 


Kalamazoo, Mich. 


The Kalama Loose Leaf Binder Company 
pleasure of eing st for a short time to 
gates to th \i gan Printers’ Cost Congress 
met recent Kalamazoo The guests visited 
factors 1 were much interested 
pressed by é i rate manufacturing pt t 
System and t re employed in a modern wose 
plant 

New York, N. Y. 

George P. Wigginton of the Kalamazoo Li 

Binder Com] y visited Chicago recently 
- > - 

Dave FE. B formerly advertising manager of the 
I. K. Gill Company of Portland, Ore., has becom i 
vertising manage of the C. E. Sheppard Com, 
New Yorl 


Poughkeepsie, N. Y. 


Several change have recently taken place 
personnel ef the Trussell Manufacturing Compat 
is stated that t company has largely increas 
eapital stock and is adding to its manufacturing 
cilities better t eare for its growing business 
number of ew ose leaf devices and improveme 
are under wa George X. Hickerson, former secre 


tary and tre er, has sold his interests and has 
b Allen Frost W. L. Grahan f 


succeeded 


vice-president of the Trussell Company, has also dis 
posed of his s k and has been succeeded by Archie 
MeLintock \ vill take a prominent place t 
sales depart f the company 
> . * 

4 loose leaf ite in this number mentions a 
which the Police Department of New York Cit ast 
month placed with a New York dealer. This 
ably the largest ring book order ever placed It 
for 15,000 Kut-Flush Covers, which are mad y t 
Prusse! Manufacturing Company The books 
be distributed the officers of the force and 
used to provid in expandable holder for police 
which require stant addition and change I 
is to be bound owhide. This order is anot 
of the wide usefulness of loose leaf books. 

Louisville, Ky. 

H. ¢ Hawkins, of the C. 8S. & R. B. Compa 
cently visit Louisville in the interests of his 
pans 


NEW ‘“‘Y AND E”’ SUPPLIES CATALOGUE. 


The latest Y and E’’ Supplies Catalogue No. 1152 
marks a great step forward in the compilation of ing 
equipment catalogues, because it is furnished not only 
in its complete form, but in sectional form, also This 
idea has been carried out well by Yawman & Erbe Mar 
ufacturing Company, Rochester, N. Y. The new 1152 
catalogue is bigger and better than any other Supplies 
Catalogue Yawman & Erbe Manufacturing Company has 
ever issued The page size is larger than the 1151 whi 


the new catalogue replaces, being the same as the 
page size of the Y and E’’ Cabinet Catalogue viz 
7% inches wide by 105% inches high. The complet« 


catalogue consists of 100 pages, has a dignified an 
attractive embossed cover, is unusually attractive t 


graphically, and lists prices in orderly tables on the 
same pages with illustrations and descriptions The 
catalogue is divided into three distinct sections, in 
cluding supplies for vertical filing; supplies for card 
index systems; other filing system supplies. In addition 
to the ¢omplete catalogue each of the three sections 
bound separately in attractive covers. 





Fanta 


FFIXER 










MODEL E. 







Not an Experiment 


but a practical stamp affixer of 
simple construction, the un- 
qualified superiority of which 


has earned for it the title of the 


Best Hand 


Stamp Affixer 
On the Market 





VALUABLE FEATURES 


HIGHEST IN EFFICIENCY 
Because itis mechanically perfect. 
LIGHTEST IN WEIGHT 
Because it weighs only 13 ounces. 
MOST PRACTICAL 
Because it stamps letters and packages. 
ABSOLUTELY RELIABLE 
Because it has no delicately adjusted parts. 
EXTREMELY SIMPLE 
Because it has only 3 moving parts. 
SPEEDY 
Because it can maintain a speed of 100 per 


















minute. 
UNBREAKABLE 

Because itis built of aluminum. 
PROTECTS THE EMPLOYER 

Because it delivers a moist stamp. 
PROTECTS THE EMPLOYEE 
Because it removes temptation 









Ww want successful general agents to 

represent us in territory still open. 
High grade men only that possess requi- 
site experience and capital to operate 







agency. Big money will be made by men 
of ability who succeed in securing an 
agency. Give full details as to references 





and past experienc e in first letter. 


Standard Stamp Affixer Co. 


SOMERVILLE, MASS. 










Ar EFrusARGES 


One Thorough Test 


Will Satisfy Any Dealer 


The 
BOSTON 
PENCIL 
POINTER 


Never Breaks the Lead 


Will pro 


ley ] £ 
Kind Ol 





















yperly sharpen eve1 


pencil 
















Stops cutting automatically when pen 
( il is prope rly pointed. 
Has No Adjustments 
Some of the largest companies in the world are included in our 
iny thousands of satisfied user 






thousands of 





co-operating with dealers by educating 


tnrougn our mag: 





Saad der cleitacs ahd innds'bs ‘*Every 
- - P. int 
Boston Specialty Corporation fj |,” 
261 Broadway, New York Its 
Favor’’ 





MAKE YOUR OFFICE LOOK RIGHT WITH A 


GRAND RAPIDS 





MATCHED OFFICE SUITE 


IN OAK OR MAHOGANY 
In these modern days the proper selection of furniture for the 
office is just as important as for the home. You wouldn't 
furnish your dining room, for instance, by picking up a piece 
here and there—why do it for your office? 


It’s justas economicaltohave yout officelookright, if you select 
a Stow-DavisSuite. Alarge variety of office tables, chairs, ward- 
robes, bookcases, costumers, umbrella racks, waste baskets, etc., 
to select from. Single pieces or complete suites may be had. 
Ask your dealer to show you a Stow-Davis Suite. 
Write us for catalog if he does not have it. 
Stow & Davis Furniture Co., 70 Front Ave., Grand Rapids, Mich. 


,04 


No. 203 No. 53 No. 1206AS 
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OMECO 
STEEL OFFICE FURNITURE 


& 
| 
Have You Investigated Fae yin 
Nee & Pea \ f ¢ iz ¢ 
the merits of OMECO Steel Office Furniture? If so, you have | oe the Miekaae lect, Geaaie dummaae 
It has been our aim to manufacture stock desks, tables, filing 
# 
a 


- 

| no doubt noticed the neat, simple and strong lines which char- 
gw devices and special equipment in which the workmanship, ma- 
* 





RIBBON saver ‘news 














acterize our product. 


terial and finish are of the highest possible grade. 

How well we have succeeded is evidenced by the fact that 
during the past two years the demand for OMECO Steel Office 
Furniture has exceeded our expectations and taxed our factory 
to its utmost capacity. 


Our manufacturing facilities have been increased so that we 
are now prepared to place our agencies with a few more high 


class dealers. 
Catalogue and particulars will be sent on application. 


Write us. 


THE O. M. EDWARDS CO., Inc. - Syracuse, N. Y. 


MT | Beta it oy 





LH} ttl 


| 
Hil 






ULNA SH 














TMI 


A lever action wire staple binder | tie derable tiny 

of strong and simple construc- | he a cw. 

sl! se tion. It holds 100 heavy wire | glenn wad ccmcicis 

i oi wi ANI HW staples, binds to 4inch and is | era Pip eee 

hi oun equipped with our patented | ffi) | company d and happy 

lll anti-clogging device. Can be fastened to table or platform. |!) | 11.0 hoa a 

i The staples used in the Acme machine are made of bright tinned __ ji! . 

| steel wire, mounted on poplar sticks, secured by best quality red rubber | ove this Ke 

bands, passed through gauges to insure uniformity, and are packed five | eos ages 

|| thousand in a box with directions for use printed on the labels. iH cone tumiine hia mee 
| The Acme No.1 Binder may be used for binding commercial papers of all Burroughs Man Honored 

| 




















| kinds and is used in thousands of business offices throughout the country 
ih . + 

Hl You can share in the profits - 
on this popular binder. nary 1 I. Perkins wa 


To re sponsib le dealers we shall be glad to send full particulars of our selling pro 
Wi position. This is a specia ulty in which t sa large margin of profit and which will Writerpress-Lettergraph Co, Moves 


il | pay any dealer to display and advertise to his cust mers. 


|| ACME STAPLE CO., LTD., 112 N. 9th St.,Camden, N. J. 


AH Canadian Representatives: Ernest J. Scott & Co., 59 Peter St., Montreal, Canada 


" 
| Lettergral ( vas OV 

street. ft . f the 

' 

| onve ; e aht 
I ¥e 
Weeks-Numan in Bush Termina 





Phi W ‘ Cor 


heme INMLUUEEHUL H LUNIA ANANTH] | Htuitaing sisal. Seaeatienlh. bien 


























An Old 
Argument? 


Yes. Itis. But you can’t 
‘tt away from the logic of 
it. The measure of a deal- 
er’s sales is the satisfaction 
which his customer gets 
rom what he buys. And 
the dealer who sells carbon 
papers and ribbons which 
will not give customers max- 
imum service risks much. 

The manufacturer, in turn, 
must uphold his reputation 
with the dealer. What we 
put into our product andour 
knowledge of what it has 
accomplished enable us to 
recommend unhesitatingly 





Ribbons and 
Carbon Papers 


with the full confidence that 
they will ‘‘make good” with 
both you and your custom- 
ers, as they have done and 
are doing constantly. 


Why they are so popular 
with the trade will be made 
still plainer when you have 
before you samples and 
special terms to dealers. 
Send us your name and 
we'll be pleased to put the 
argument before you per- 
sonally. 


Republic-Dodge 
Mfg. Co. 


Pearl and Prospect Streets 
BROOKLYN, N. Y. 
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ADJUSTABLE FILE DESKS 





Business men lawyer 


all professional, ialiven 1 





30 Desks in 4 different gra 


ind patterns to choose Ir 











40 different combinations of 
ingineach desk. 1 desk and 2 fil 
sections will demonstrate { 
ectly 


wae 





COST. A desk wit ijustab file ; 1an desk and separate files, top and base. 
All adjustable files cheap and priced alike in quar peer oak or mahogany. 

CAPACITY. Vertical o1 tematic will take 3 times the contents of ordinary 
desk drawers 

CONVENIENCE. The user’s hand go nstantly to the papers wanted and finds them 
in compartment under proper index 


Write for Cata nd Liberal Agency Plan. 


CUTLER DESK “CO. ve BUFFALO, N. Y., U. S. A. 


ESTABLISHED 1824 


























AN ADDING MACHINE 
for general office or personal $10 00 


desk use - - only 


We have been making Ass M ac hines for ten years and have 
sold over 30,000. “THE PROOF” onrequest. During the past 
few years we have expended thousands of dollars in special! tools 
and machirery to produce a machine that would be within the 
reach of ail. 


$10 si no Gem 
Adding Machine 


We have succeeded 


THE GOLDEN GEM ADDING MACHINE 


is the result 


You can keep it right on your desk or take it with you on the 
road. It saves brain work and suits the average Man's needs as 
well as a machine that costs several hundred dollars. It weighs 
ooly 1902. It hasa capacity of seven to nine columns—carries 
and resets to zero automatically—has totals always in sight—is 
dust proof—will last a lifetime—-is very simple—prevents all 
mistakes. § The GOLDEN GEM is very compact—has a 
highly nickeled finish, made of the best materials ye gt it, 
aod is seppited ina pebbled morocco leather case for only $10 
7 IT PAYS FOR ITSELF BY AVOIDING MISTAKES. 7 Send 
your remittance today—your money back within ten days if the 
machine does not make good. § SALES AGENTS: The “Golden 
Gem” sells itself. 





Address O. A. GANCHER 


Automatic Adding Machine Co. 
319 Broadway $3 New York 
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DICTIONARY 
No.19 HOLDER 


can be adjusted to any size. 
The holder can also be adjust- 
ed to any angle and is pivoted 
to turn to any position. The 
stand can be easily and quick- 
ly adjusted to any height. The 
leaves are of polished oak and 
when closed lock automatical- 
ly, holding the book perfectly 
closed. They also lock when 
book is open. The stand has 
four legs equipped with the 
best Lignum Vitae casters, and 
always stand firmly, and never 
tips over, like three leg stands, 
when book is inclined. Legs 
are hinged together and solidly 
riveted. The lower book shelf 
or holder screws down firmly 
over the upper ends of the 
legs holds them perfectly rigid. 
Bronzed base mnickel - plated 
standard, bronsed attachments 
and fine polished oak leaves or 
panels. Boxed for shipment, 
weight 17 lbs. 


No. 19 Dictionary Holder, Express prepaid to any part of the U.S. 
East of Rocky Mountains, $3.00; West of Rocky Mountains. $3,75 








THE WALL 
BRACKET 
HOLDER 


Handy use in 
noot room, office or 
tore yw wherever 
floor space is limit- 
annot be upset 
perfectly satis- 
factory for holding 
any dictionary, city 
dire tory, atlas, ““Dun" or “ Bradstreet.’ 
losed, clasping the book tightly so dust 
tween the leaves. Locks when opened. Pivoted to swing 
) any position and adjustable to any angle. Polished Oak 
panels, iron parts, including bracket arm, nicely Ja panned. 
rhe arm fits into the socket support which car quickly 
be attached to wall, desk, or to anythir tg that will hold 
ne-inch wood screws. 


Ne. 4 Book or Dictionary Holder complete. 
Express prepaid to any part of U.S. 
East of Rocky Mountains, $2.25; West of Rocky Mountains, $2.75. 


GEORGE J. FLANAGAN 


MANUFACTURER 
521 So. Wabash Ave. CHICAGO, ILL. 





tor 


| 
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and is 
‘ 


It locks when 


cannot enter be- 
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COOKE’S PATENT TIME STAMP 


iq 


STATIONERS 
SPECIAL 





& 
REC’D 


MAR 26 1914 
A. M, 








KIMPTON & 


sold by 





No. O, PRICE $2.50 
For Timing Letters, Telegrams, Orders, Etc.-Eliminates all Questions 
This Stamp can be used for FIVE Different Purposes, 


There is an opening below the arrow, so that the names can be interchanged, 


making the one stamp answer for five, such as REQO'D ANS’D FILED ENT’D =, 
j 





HENRY BAINBRIDGE & CO., 99 William St.,NEW YORK 
FRANK A. WEEKS MFG. CO., 93 John St. NEW YORK 











GOOKE’S PATENT TIME STAMP | 


Tre RECEPT OF 
es, Valuable Document 












Telegrams Uoners "Oraers Re. 








pay canoe, 208 


| THIS STAMP (N T USE) FOR ii Five wie PURPOSES. | 
SIN-ONE Recewed Answered Filed- Entered Delivered 


No. O PRICE $2.50 









Placed in a Counter Easel, Packed in 
Cartons containing Six Stamps 
each with dates. 













HAUPT, 130 William St., NEW YORK 
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PNEUMATIC C 





A Keyboard 
| Equipped with 
Cushion Keys. 
Gives Comfort, 
Speed, Delight 
and Ease. 


Single Keyboard Sets $3.50. 
Adding Machine Sets 





FOR 


TYPEWRITERS AND ADDING MACHINES 


g fo da da de dn ddd j 





USHION KEYS 





Prevent errors, sore 
fingers and split 
nails, relieve strain 
on eyes, dispel fa- 
tigue, save repairs 
and increase speed. 
Put on with the fin- 
gers, no tools re- 
quired. Made of 
either black or white 
rubber 


Double Keyboards $5.00. 
(8 columns) $5.00. 


If not at your dealer’s, write us for set on trial. 


IMPERIAL MANUFACTURING CO., 


299 Washington 
Street 


Newark, N. J. 
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(By Special Correspondence.) 


Cleveland, Ohio. 

G. H. Jacksor ‘ has been division sales Z 
of the America Multigraph Sales C first t Seatt 
then at Dallas, and ently at Philadelph s 

| promoted to the position of Home Office re 
| at Cleveland Mr. Jackson will commence 
| s one of the field supervisor at once vit 
| tion of ultimately locating in the far West 
harge of the Pacific Coast supervision M J 
| has made a remarkable success in the Multig 
} pany, having the qualities of personality, energ 
enthusiasm to a marked degree When M Jacks« 
left Philadelphia dinner was given in 
He was presented th a splendid traveling kit 
|} token of the estee! which he was held | 
| tire Philadelphia 
> 
Advertising manager Tim Thrift of the \ 
| Multigraph Sales Company, Cleveland, was ge 
} cancel an extended southern lecture trip « t 
| the recent flood conditions throughout the S 
| . * 
1 Secretary RB. G. A. Phillips of the Ame 
| graph Sales Compan Cleveland, recently 








| meeting of the Met frades Association Ne 
York City 
Detroit, Mich. 
| The Duplicator Manufacturing Compatr 
ently appointed Albert F. Gebhart agent f Det 
} Michigan, and the surt uunding eality M 
is an old oftice system man, having recently 
ected with = the Chicago office of the Mo H 
Company, where he made a good cord 
Minneapolis, Minn 
| The Miller-Davis Printing Cempany, 215-215 N 
avenue, Minneay Minn., have recently | 
ed agents for the Duplicator Manufacturing 
St Paul and Minneapolis With the xz 
perience in the office specialty field and I 
orps of salesme predict unusual su 
Commercial Dup itor n the Northwest 
Philadelphia, Pa. 

Joseph Francis ¢ ns, formerly efficic 
the Roentgen X-R ( Philadelphia 
American Multigraph Sales Co as sales 
Philadelphia office M Collins is a man 
high ecalibe He has devoted years of stud 
lems of managen t motion study, salesma 
vertising, and distribution He is well acqua 
the Multigraph iving had charge of the eq 
the X-Ray Compan Mr Collins is being 

closely It is expected he will make a remat 
} cess with the Multigraph as he has done 
propositions he has undertaken 

J. A. Finigat v came with the Amer 
graph Sales Co. last August from the Flex 
pany, whom he was representing in Washingto I 
has been transferred from the division manag 
Richmond, Va to the same position at P 
taking the place f M ( H. Jackson w 
promoted to the office Mr Finigat 
paratively new at the Multigraph game s xD 
enced office printing machine man, and has su 
in establishing a good business for the Multig 
Company in the Richmond territory M I Zz 
onfident that he in keep up the good we P 
uelphia, and is going right after his quot 

Richmond, Va. 
M H Tomlinso who has been sales 
American Multigray Sales Company at Kk 
Mo., has been promoted to the position f D 
Sales Manager at Richmond, Va., to succeed ey 
gan, who has been transferred to the Philade t 
| Mr. Tomlinson has been with the company t 
| years as salesman and has had the facult 
| a clean-cut business at a times He has 

great many years of his life to the stud ft 

printing devices and this experience will 

very valuable manager at Richmond 
| San Francisco, Cal. 

4 building permit has been issued for a f 
| built by the Multicolor Press C« at Fresno, ¢ t a 
| cost of $7,500 This company maintains off 
| the Phelan building 
* * 

The H. 8S. Crocker Company has just received the first 
of the new electric automatic feed Edison ro 
ographs. The Southern Pacific Railway ( is take 
up this machine to do all its work in the central dup! 


eating bureau, replacing all the various devices 


erly used for this purpose 
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knows that few things contribute 
more to Efficiency than a comfort- 
able chair—such as, for instance, 
that shown in the cut, or any one 
of the broad line we are prepared 
to furnish you. All are ornaments 
first to your store and then to your 


customer’s office. 


We can’t begin in this space 
to tell you about our proposition 
for dealers. Our catalogue is 
written for that purpose. A word 






No. 1900—6W ; 
from you brings the catalogue 


“The Chair That Feels 
as Good as It Looks” 


S. K. PIERCE & SON 
Station “A” Gardner, Mass., U.S.A. 


New York Warehouse—273-281 State St., Brooklyn 
Boston Warehouse—96-102 Cross Street 














TERRELL’S STEEL CUPBOARD 


Makes Your Office Papers Fire and Theft-Proof 











Office and factory supplies 
demand safeguarding as a 
part of your working cap- 
ital. By keeping your 
records, papers and all in- 
flammable articles of value 
in a Terrell’s Steel Cup- 
board, you can feel safe 
against any emergency, for 
it protects your smaller 
valuables as securely and 
efficiently as a watchman 
does your vault. 











Shelves and spacing accord- 
ing to requirements. Baked 
enamel finish—black, olive 
green Or maroon. 








Dealers will find their profits 
on this line assured by 
a steady demand. 


TERRELL’S EQUIPMENT CO., Gronteapias Mien 

















As Good as Any—Better than Many 


JOHN ALLEN & CO. 
478-480 Pear! Street, NEW YORK 
Manufacturers of 


Carbon Paper 


Toogueen, Pen, Pencil and Full 


Guaranteed Non-Smut. 
Long-lasting, Clean Writings 


Typewriter Ribbons 


For all makes oft machines. Will give 
best service and insure satisfac- 
tion to users. 


Write For Samples 














YOUR BUSINESS 
REPRESENTATIVE 


must bear the cold, critical scrutiny of a 
busy man. If a Peerless Patent Book 
Form Card has been sent in as your rep- 
resentative, you have submitted to his at- 
tention a card that will command his ad- 
miration, compel his acknowledgement 
that a man of quality waits for an audi- 
ence, and create an impression that the 
man who sent in that card is worth seeing 
and his business worth hearing. 


Peerless Patent Book Form Card 


stands out as the one great card improvement of the 
century. The marvel of it is that when the cards 
are detached all edges are absolutely smooth. Your 
cards are always together, always clean, unmarred, 
perfectly flat, 
and elegant. 
You cannot ap- 
preciate their 
uniqueness 
without actual- 
ly seeing them. 
Send for a sam- 
ple book today 
and detach 
them one by 
one. 


The John'B. Wiggins Company 
Engravere Die Embossers Plate Printers 
51-53 E. Adams St., CHICAGO 














INDEX CARDS 
40c Per M ap 


GUIDE CARDS 
$1.45 Per M up 


FOLDERS 


$2.25 Per M up 


MANIFOLD PAPER 
40c Per M up 
TYPEWRITER PAPERS 


50 Different Lines 
Let’s get acquainted—WRITE 


S. A. Landsberg, 29 Beekman St., X.Y City 
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BOUT Moon Desks there are a number of things that 
would seem to recommend them, beyond all others, 
from the standpoint of retailing advantages. 





One of the selling advantages that a dealer finds in Moon 
Desks is the Moon dealers’ helps service, a service that helps LW 
materially to make more effective the efforts of the retailer to turn Moon 3% 
Desks from stock into profit. 








| 


This Moon service is as distinctive of Moon methods as are Moon Desks. 





We will be glad to explain the details of this newest thing in the desk Re 
market to any retailer interested enough in this very profitable branch of ] 
the business to drop us a line asking for such information. Rye 


} 
| 
| 
While you are thinking about this progressive idea, as applied to desks, #% | 
look at this one pattern %& | 
shown here,—representa- Up) 
tive of the line in every &% | 
way, and you will have th 
an even greater apprecia- 55 | 
tion of what it means to ZX | 
handle Moon Desks. Uke | 


f 


- 
Tes 


‘ 


ct 
4 

3 . ee 
m4 + Sh) 


4 


The Moon Desk = 
Company 


Muskegon, - Michigan Be 
LSB SAM ASO OAS en eg 0 San aS 0 AES a8 AS ee 


? 
Only $2 per 100] a 


Beach’s Date..... ere ere uhakieas ode 

“COMMON ITEMS AMOUNT 
SENSE” “a 
Travelers’ ie ecsantaSncde 
Expense Book [cai Fae ton.........-. 


The Cheapest and Best 
Books in the Market. 
Traveling Men, Book- 
2 keepers, Business Men 
all like them. 





peck Sh 





























Mileage Books, 
Excess Baggage, . - . 
ah + + < | 


“The Man They All Know’”’ 
Samples Free Uron Application. 


Sleeping Car, . . . 


best of the ind thee 2 ARTHUR BARLOW. Baggage Transfer, “Bus, Etc. 
PRICES: Telegrams, Postage, Etc. . 

Weekly Common Sense Expense Books, per 100... . . . $2.0 | 
Monthly Common Sense Expense Books, per 100...... 4.00 mae Cm, eee ot an 
-.. 4.00 | 


So 


Personal Expense Books, per 100............ 
Liberal Discounts to Dealers. 


E. H. BEACH, Publisher 


DETROIT MICH.., U.S.A. Expenses for the day, 
































(By Special Correspondence.) 


Stevens Pcint. Wis 


At a conventior the Wisconsin Reta Hi 
Association here ughs Adding Machi 
to make 1 record f the ittendane: it the 
Far firm was give numbe which appeared 
f Ss name on the gramme ind air - 
the delegates ssed e door thes num 

rded on the adding machine, also t t 
and all without the slightest delay rhe i v 
ehine was als¢ sed to show which members 
the convention was ove In this case the 
number and the t e of his leaving were printe 
tl in ’ 


Detroit, Mich. 


The storm w ecently did so 
Omaha had not entirely spent its force w 


Detroit, so that work at the Burroughs 
suspended for uple of hours while the 

its worst Seve ndows in the Sales, Syst 
ice, and Accou ng Departments were blow! 
fortunately no ‘ vas hurt At the office 
the roof ove the Advertising Mailing Departr 
blown into the street, but altogether the lamag 


omparatively slight 


saiesman s ¢ iss imber sixteen opened a 
roughs factory on March 31 for a four weeks 
under the direction of E. D. Shaw, chief inst 
the school Eight men were in attendance 
different states ne weing present from a city 
land and another from St. Johns, N. B 


The Burroughs Adding Machine Company 


ing a new automat sprinkler system throug! 
factory and general offices, and also a hig ressu 
outside system. which with the system now 


obviates any possibility of a fire doing damag 


furniture or stock The buildings themselves 

ff fireproof construction The work is be g 

the General Fir Extinguisher Company f M y 
In connection with the system a new, all ste¢ 


tank was recently erected back of the factors 
tank is over 127 feet high, is nineteen feet in d 


will hold 60.00) gallons of water and took 
month to build Over 16,000 feet of piping 
quired in installing the inside system and ove 2.4 
sprinkler heads were ised In addition to 

1.300 feet of underground piping were laid 
connections with the tank As an auxiliar t t 
side sprinkler systeu three outside hose e 
been constructed d equipped with a hy 

line of hose which ca be used to throw a stre 
pressure of fifty pounds [Two steamer ont 
have also been supplied, to which the city fire rt 
will be connected in case of fire to keep up the 
supply after the tank is exhausted Besides 

the water for fire purposes, the tank is so co 

that 10,000 gallons of water wil ilways b 

for general purposes throughout the factory * 


Parkersburg, W. Va. 


J. C. Russell, formerly sales manager of the W 
ing office of the Burroughs Adding Machine ¢ 
has been placed el ge of the new Burroug 


at Parkersburg 
Wheeling, W. va 
\ I. Taber forme! agent at Parkerst g 
Burroughs Adding Machine Compa! is now s 


New York, N. Y. 


The Jurgens Adding Machine Company 
incorporated under the laws of New York st 


company Is capit ed at $200,000 The nat 
to the articles of corporation are August P 
son, William A. ¢ ind Robert T. Wyse 


WILL DISPOSE OF BUSINESS. 
It is reported that R. F. Marley Company 


dispose of their business This 
perous conditior but it is said to be the 
of the members of the company ft retire 
NEW COMPANY AT WATERLOO 

Capital stoe of $50.000 starts the Willian \ \ 
Company, manufacturing and selling wholes 
tail office supplies neluding fountain 
ing novelties, et The secretary and treas 


firm is W rl. Fitzpatrick. 
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Your Profits | 


depend entirely 6n the satis- 





faction your customer gets from 


Fire-Retardant — No Warping 


the goods which you, as a V ° f 
mood patie ermin-proo 
dealer, pass out over your 
counter It goes without say- lhe re only some of the features we offer you in these 
cast ehind which are 25 years ot manufacturing ex- 


ing that we are talking not to 
the one-sale’”’ retailer but to 


the man who has built and is 





constantly adding to his busi- 


Berger Steel Filing Cases 


ness reputation, the man who 
; The Armor Plate of Modern Business 


knows that his customer will 
come back again because he 1s 
oe io not swell, stick or harbor germs. 


\ fire started in a drawer of a Berger File would not even spread to the drawer above. The double 
World and teel wall construction offers you the maximum of Filing Case protection against flames. 
Write today for catalog 
Tuxedo Brands 
The Berger Mfg. Co., Canton, Ohio 


of Agencies in all principal cities 
R + b b d Eastern Display Rooms New England Display Rooms 
1DD0NS ana | seo _ oo 
Carbon Papers 











are the basis upon which other 


dealers have built a business 
that has been to them a source 
of steady profit . 





If your customer wants car- 
bon papers and ribbons of 
quality, let him try World and 
1 


Tuxedo brands, and you'll fin 


The Perfect Manifold Copy hioak 


Made from Pure Mitschfibre Superfine 


that he’ll ask for them the 





ext ne Japan Folio is our new sheet that we have It is strictly Pure Mitschfibre, a cellulose 
jae developed especially for use in making car- fibre produced by our special chemical for- 
bon copies of letters. mula which invests it with the greatest 
We want to prove to you the , ' _ Strength producing and back-bone giving 
: ¢ : You have heretofore probably usedfrench qualities known in the paper world. 
pied y of our products and the olio or railroad writing, both good papers, 
ttractiveness of our vrovosi- but not especially adapted to this particu- Exceptionally light weight, but stiff 
oe ee lar use. enough to support itself upright in a verti- 
tion aeons We'll be glad : ; _ al file. 
ko din tt bow eo = | We used both in our own office and found 
cif li Vy §$ LY Sé 1 » la . . . - . . 
; ‘ _— Ing you samples | from experience their short-comings. A specially rough texture on one side, 
and terms if vou’ll just let us : takes the carbon perfectly—no blur—no 
: | We and kept 
es acai idiaalliaa de Mae al > began experimenting and kept on ex- mut—no rub-off. 
lave your letterhead with the pe rimenting until at last we found how 
request to make the perfect carbon copy sheet— Made in Gold, Blue, Pink and White, all 
’ JAPAN FOLIO, pleasing colors to use. 
e A trial of JAPAN FOLIO is the only thing that will ee ee eee 
International convince you, and we are willi ng to stand the expense 
Fill out the attached coupon an 1 Par el Post will brir Detroit Sulphite Palp & Paper Co. 





you enough to satisfy you our claims are honest 


Carbon Paper | > — FOLIO once, and we won't have tol 


Give us the one chance to prove things—then be your 


Detroit, Mich. 
Please send me test package of Japan Folio 


own judge. advertised in February Office Appliances. Color 
Company | We await the coupon. preferred... 
DETROIT SULPHITE PULP 
206 Broadway 22 Quincy St. | & PAPER CO. Name Lo. 
New York Chicago Makers of Papers of Strength 
DETROIT, MICH. Adie 
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In time, and not 
a very long time 
either— you'll live 
to see it—the Dic- 
taphone industry 
will be as big as 
the Underwood, the 
Remington, the 
Oliver, the L. C. 
Smith, the Roya, 
the Monarch, the 
Smith Premier and 
the Yost all put to- 
gether—and then 
some. 


That is not a 
dream. It is math- 
ematics. That’s 
just how big a prop- 
osition the Dicta- 
phone is. 


TAE DIC TAPAVNE 


104 Woolworth Building 
NEW YORK 


Graphophone Company, 
Distributors.) 


Branches in all the principal cities. 


(Columbia Sole 











There is a value not to be under- 
estimated in building a business 
with goods of your own imprint 


and brand. Prominent dealers in 
all parts of the country attribute a 
large measure of their success to 
having their goods sold under their 
private brands. . 


In the ribbon and carbon field 
this advantage is plain. There are 
so many cheap grades on the mar- 
ket that when a man gets hold of a 
ribbon or a box of carbon paper 
which gives satisfactory service he 
wants to know where he can get 
more of the same _ kind. That 
means repeat orders. 


Goods made by the U. S. Type- 
writer Ribbon Mfg. Co., put up un- 
der your own brand, will bring you 
repeat orders. They are made up 
to a standard which will satisfy the 
most particular customer you have. 
























And if your ribbon and carbon de- 
partment is booming it will influ- 
ence and accelerate the sale of 
every article you carry. 


The first step toward this 
proposition is for you 
to write for samples. 
There is no time 
like the pres- 
ent, so do it 


om 


























(By Special Correspondence.) 


Chicago, Ill. 

Company has moved its ¢ zg 
store in the P 
tweifth f 


The Fox 
offices fr 
building on Sout 


I writer 
ground-floor 
h Dearborn street to the 


the new Lytton building at 14 East Jacksor 
The room numbers are 1201 and 1202 
. * * 

Edward J. Goldblatt, formerly of another ree 
writer concer! joined the sales force of the Roya 
Typewriter Company April 21, 1913 A few days later 
he became a member of the Machine-A-Day Clut H 
finished tl onth with sales of fifty-two machines t 
his credit 

| * ¢ * 
Kinn & Petersor typewriter dealers, have noved 


from 117 North Dearborn street » larg juart 


143 North D street 
Cincinnati, O. 

path of the flood at 
escaped destruction is the irge 
Whitaker Their building 


damage as a result 


One of buildings in the 
Hamilton, Ohio, that 
printing plant of Brown & 


slightest 


the ew 


does not show the 


flood, although several other large buildings fl 


and struck it, crumbling to pieces, yet the strong steel 
construction of the Brown & Whitaker plant did 
budge an inch rheir stock, however, is almost a tota 


loss, but their presses can again be put in shape after 
a little cleaning up It is the policy of Brown & 
Whitaker to do well whatever they do, and in this in 


proved a blessing to them in having 


building In addition to their print 


this | 


a substantial 


stance 
such 
ing establisiiment they handle the Oliver typewriter an¢ 


a full line of office filing cabinets 
** «* 
The Cincinnati Oliver office was a busy place during 
April, taking ire of the typewriter wants of their 


either lost their machines or had then 
The greatest difficulty was exp: 
and from the flooded 
and transportation com 


many users who 
damaged in the flood 
tting 


rienced in ge machines to 
towns, as all of the railroads 


panies were put out of business on account of wash-outs 


Cal. 


Stationery dealers 


Los Angeles, 


Reed & Or! of Riverside, Ca 


have taken the county agency for the L. ¢ Smit 
machine They have placed several sales alread 
expect to d i humming business during the ming 
months 
. > . 
W. C. Joy has joined the city sales force of the L. ¢ 
Smith & Bros. Typewriter Company 
"2 
Mr Houstor Underwood forces has 
brought down from Nevada and given eit territory 
Mr. McCormick of the city force here has | trans 
ferred to the Oakland office, of which he has harge 
Mr Campbe nanager of the Underwood eports 
fine and steady demand All the boys are busy and 
from all appearances he expects a big spring business 
“ha 


Schlader & Hutchinson are doing a good business 


their rebuilt machinese Both of them being istle 
they are bound to get results 
* * . 
The Remington foree have been kept busy king 
after new business Mr. Pease thinks the next few 


years are going to be the very best this co 
him 
* e . 


and we all agree with 
Merry has full charge of the repair depart 
department for the Rix Hof 
Merry is looked upon as one of the 
having had over twenty 


George E 
ment and inspec 
mann Company Mr 
best repairmen on the 


tion hard 
coast, 


seven years experience 


Minneapolis, Minn. 


W. W. Markwood, one of the old Oliver met 


in the harness 


sales been augmented by 


The 
Bruce R 


Oliver city force has 
and Edward Vieth 
>. 


Stone 


Traveler J. G. Whittemore has been planting th 
Oliver typewriter with clock-like regularity all over his 
territory ever since he began his duties with the Oliver 
in February He is making some of the older veterans 
sit up and take notice 
. . . 

who were so well acquainted with 
will be glad to learn that he is 


again out of the San Francisco Branch 


The Oliver boys 
L. L. Birdsey 
with the Oliver 
Office, he re« 


back 


ently having moved to California 
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ww" CONFIDENCE 
4 customer the “‘All-Metal’’ and he h nfide 
‘ ea ae ir store He knows he's getting qualit 
ae ;' 9 eee GOODLINE ‘“‘All-Metal’’ Guide Cards 
F 2 i a es pate the Ty. c a ere subeae y —e 
tr ‘ } : he ‘‘All-Metal" advertised in all leading ness pul 
‘ a ; ations and trade papers—inquiries referred to dealer 
Rss ies > The “A Metal” lasts ifetime Note the ret val 
ge en ‘ » protected by elluloid 
a Nin We have a proposition of interest to all dealers 
Das rr, : Ask for Samples and Special Proposition. 
Aa 4 Ag ep» OUR OTHER SPECIALTIES 
ty Pe hi PRESETS THE GOODLINE TELEPHONE HOLDER—retailing at 7Sc t . 
ie 3 ' $1.75—two styles, an exceptionally fast seller 
i oe THE GOODLINE SERVICE MEMO DESK CALENDAR 
Re. >. \ rass, retailing at $1.00 
; . THE GOODLINE NIFTY EAs CALENDAR—solid bras 
NAR , retailing at 25c, with hand etched initial 35« . 
= : THE GOODLINE DRAWER DIVISION FASTENERS— 3 siz 
i practical and indispensable office specialty 
ASK US. 
GOODLINE MANUFACTURING CO Office and Advertising Specialties, KENT, OHIO 
i New York Office, 75 John St. 


THE “SATELLITE” TYPEWRITER STAND 


DEALERS 
‘_ ==> There Are Big Profits 


in This Business for You 


Air Cushions 
As an illustration, The Larkin Company, 


coee®“ For Typewriter Feet 
of Buffalo, placed their initial order for 


Stop the racket. Save the machine. Reduce repair bills. only to Satellite” stands. R, few 
‘ ° : ene months later they pla orders for nine. 
High grade live rubber. Big proposition for agents. In another month or two they ordered 100. 

They are now using 282 “Satellite” stands. 


Buy at Factory Prices Direct from Manufacturer 
THE REASON 


AZORA RUBBER CO. 171 N. Green Street, CHICAGO 
The “SATELLITE” Adjust- 


SSCHOSSSSHSSSSHSSSSSHSSHOHSHSHSHSHSSSSESSSSSSSSSSSSSSSHOSSSOSSSSEOGES able Stand increases the effi- 


THE ROSCO GLASS DESK PAD ciency of typewriter and 


operator 100 per cent. 

(PATENTED) Asnecessary asadesk. A glass plate that can 
be lifted as easily as your hat. An ornament and 
a utility combined. Sanitary and economical. 

The ROSCO GLASS DESK PAD consists of a 
giass plate fitted into a flanged frame. A holein 
the bottom of the pad permits che insertion of a 
finger to lift glass, and there is NO SUCTION or 
DISTURBANCE of Papers when glass is lifted or 
lowered. The flanges protect edges of glass from 

mtact and are bound in the heaviest and finest 
quality of leatherette, in finishes that beautifully 
match iight oak, golden oak, weathered oak and 
mahogany desks. 

Its originality attracts attention every: 
where. 

Desk Dealers and Stationers will find (this a 
profit maker. 

Write for complete descriptive matter and 
prices now. 


Ravenswood Office Specialties Company 
1471 Irving Park Bilvd,, Chicago, Ill. 
SOCOOSSSSHHSSHSSSHSHOHOHHOHHS EL SHSSOOOSSHESOOEOOSSEESEOEEE 



































VACUUM CAVITIES 




















A typewriter on a “Satellite” starid can be 
placed in position best suited to the oper- 
ator. The stands can be easily moved at 
will to get the best results from lighting 
and other conditions. When the machine 
is not in use it can be pushed aside, thus 

allowing use of all parts of the desk for | 
other purposes. 


The “Satellite” Adjustable Stands are 
made of metal and are practically in- 
destructible. 





We make strong claims for the “Satellite,” 
but we can prove them. We know what 
it willdo. The stands have been demon- 
strated in thousands of offices and have 
made good every claim. Many of the 
largest concerns in the country have 
placed trial orders for “Satellite” stands 
and followed them with repeat orders for 


@0800066000008888080088800888 
Seeeeeeeeoeuseoeooeoooeeoece 















Four Drawer Upright Detach- ie : : 
larger quantitie ust as the Larkin 

AUTOMATIC able End FILING CABINETS Comer 

are fitted with Automatic File Drawers, 22 inches deep inside. The 

expansion of the file, produced by its drop front witl natic tilt- Any dealer who will take hold 









ing follower, adds nearly one-third to its filing capacity, which = 
means the same as a 25-inch cabinet fitted with 27-inch file drawers of this line and push it intelli- 
The user gets the filing capacity and saves 30% on valuable floor gently and vigorously will find 
space and the automatic expanding feature gives him filing convenience 
impossible with any other file this one of the best sellers 
Our New No. 16 Catalog and profit makers he has ever 
shows the most practical, up-to-date, and complete line of Filing Cabi- 
nets, Filing Desks, and specialties ever brought out. It is our only sales- handled. 
man and will be mailed you upon request. We would like to reserve more 
territory to good dealers inevery state upon a reasonable proposition WRI E FOR OUR PROPOSITION 
’ : : T 
Don’t Miss the Opportunity . 
or the orders may come tous direct from your own customers. They 


want our goods and will have them In unoccupied territory we ship, e 

as we have for eight years past, to anyone anywhere on approval and Ad ustable able oO ‘ 
30 Days’ Free Trial J I C ° 

at our risk of all expense, loss or damage, and guarantee a better article 

for less money. You can do the same thing at a profit if you will try Mt. Vernon Ave. & G.R. & LR. 


The Automatic File & Index Co. U43:}53 Esrr! Surcet Grand Rapids, Mich.,U.S.A. 
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in peri ct condition 





Theabove illustration shows ‘ ; 
THE SAFE-CABINET a approved by the Underwriters’ Laborato- 
it stood in the ruins of one 
of the offices after the Union 


When the Fire Is Over 


Valuable papers and business records 
will be found safe and secure if they 
are filed in 


THE SAFE-CABINET 


Recent fires have demonstrated. conclu- 
sively that THE SAFE=CABINET pro- 


tects its contents against flame and water. 
THE SAFE=CABINET (1913 Model) is 
ries and bears their label of inspection. 


Catalogue and full information on request. 


Trust Bldg. fire in Cincin- 


nati. THE SAFE-CABI- THE SAFE-CABINET CO. 


NET preserved its contents 


Dept. A-2 MARIETTA, O. 








Size 1S in. x26in 





IN and OUT 


ee indispensable tabulator for office use. This 
4“\ sign shows whether an office man has left the 
place or is somewhere in the building. Especially 
useful for large offices and offices in large factories 
Salesmen on the floor of wholesale houses. Keep- 
ing track of delivery wagons, etc. Made of oak, 
and polished, with names on brass plates in black 
letters. Several hundred in use 


Satisfaction Guaranteed 
IN & OUT SIGN COMPANY 
PORT CHESTER, N. Y. 


Reliable Agents and Brokers Wanted 











every box. 








CRANE’S LADIES’ STATIONERY 


Sold by All Stationers and Booksellers 


These goods are suited to the tastes of the most select trade. 
Their merits are known the world over, and they yield a prof- 
it to the dealer. Once tried, the purchaser becomes a regular 


customer. 
Presented in the Following Styles and Qualities: 
SUPERFINE QUALITY. EXTRA SUPERPFINE QUALITY 
inlight Blue Boxes, containing } ream of Note Paper each, In Lavender Colored Boxes, containing } ream of Extra 
and in separate Boxes } thousand Enveiopes corresponding. Fine Paper each; in like Boxes are Envelopes to match. 


ALL THIS STATIONERY CAN BE RELIED ON AS REPRESENTED. MANUFACTURED BY 
Our Papers are supplied in Bordered Goods and other spe- 


cia\ties by EATON, CRANE & PIKE CO., Pittsfield, Mass., 
and 225 Fifth Ave., New York, whose boxes bear the word - - - 9 a On, ass. 


*‘CRANES" containing our goods 
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When selecting a staple ar- 


ticle which you intend to han- 
dle extreme care must be ex- 
ercised to secure goods that 
will satisfy your customers. 
The article should be subjected 
to inspection and criticism as 
strict as you would use in buy- 


ing a house. 


INDELIBA 


RIBBONS 
and 
CARBONS 


are made to stand such tests. 
We welcome opportunities to 
demonstrate the merits of 
Indeliba quality. 

Indeliba Hard Finish Car- 
bor. Paper is made for partic- 
ular trade. It is a favorite 
with progressive business men. 

Indetiba Bichrome and Tri- 
chrome Ribbons are made in 
all standard colors, and for 
every make of machine. 

Indeliba goods run true to 
their respective grade. The 
colors are clear. All materials 
used measure up to a stand- 
ard above the ordinary. 

Write us for samples and 
prices. Put our goods to the 


vest. 


Indeliba Mfg. Co. 


Rochester, N. Y. 














Very Few of Your Customers 


will nowadays need to 
be convinced that a 
clerk's efficiency is 
greatly affected by the 
equipment with which 
he works. 

Any one of the many 
styles of 


Marysville 
Desks 


with or without the 


Queen 
Typewriter 
Carriage 


will, when on exhibit 
in your store, convince 
prospective customers 
that Marysville prod- 
| ornament which purchasers so much desire. 


Patent applied for. 





om ine the teature f econon 
Just why Marvsville Desks ‘‘make good”’ you will understand better from our catalogue, 


which vou really ought to have on file. We'll be glad to mail it to you if you'll drop us a line. 


The Marysville Cabinet Company 
Marysville, Ohio, U.S. A. 














Ghe Handy Baling Press Bh vcs: cussssr—sesr 


Simplest—Best—Made in Two Sizes. 
This Press Turns Waste Into Money. 
All Steel—No Danger From Fire. 


Entirely open at top. 

Most convenient to fill. 

Best possible place to store waste paper a 

umulates, or is gathered from waste basket 
Besides revenue derived 

paper, a Baling Press will reduce your fire risk 

and save valuable space 


tron > t wu st 
LiUll SAL Ul Wast 


Write for terms and discounts 





The Handy Press Company, Inc. 


Grand Rapids, Michigan, U. S. A. ’ Ready to Fill 

















Drawing Inks, Blacks and Colors 
Eternal Writing ink 


9 Engrossing ink 
Taurine Muoliage 
Photo Mounter Paste 
a Board and Library Muollage 


ffloe Paste 
Liquid Paste 
\ Vegetable Giue, eto., eto. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Supplied to the 
Trade. Discounts and Trade Prices give good profits. 
Consumers, emancipate yourselves from the use of corrosive and 
ill-smelling inks and adhesives and adopt the Higgins’ Inke and 
Adhesives. They will be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto. 











CHAS. M. HIGGINS & CO., Scginaorssnt Mematetarers 
Main Office and Factory, Brooklyn, N. Y., U. S. A. New York—Chicago—London 
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Whether You Buy or Sell 


in the Great Office Appliances Field Today 


Here Is Our Contract with You: 


We positively guarantee satisfaction, to you or to your 
customers, from every line and style of Gunlocke Chair 







To the Buyer: 


You will realize why we ad- 
vertise the Gunlocke as a 
“‘different’”’ chair when you 
first sit down in one. There 
is solid comfort in every de- 
tail, from the slant and curve 
of the seat to the strong but 
supple back and the easy up- 
and-down adjustment. 


To the Dealer: 


The staunch construction and 
striking design, combined with 
comfort of the Gunlocke Line 
of Office Chairs make it a top 
notch seller to the trade every 
where You will add 
strength to your present 
stock as well as proht to 
your business by handling 
this line 

Observe carefully in the 
photograph the comfortable 
outline of the back and the 
generous seat. Here is ease 
that helps lighten the strain 
of the day. 


You can test our claims for 
yourself by ordering a small 
quantity as a trial order 
Put us to the proof in the 
market itself. 


You Will Find 
Our Catalogue 
Worth Study 


Write Us Today 
for Prices 


and Terms 
No. 710 Gunlocke Typewriter Chair. 


W. H. GUNLOCKE CHAIR CO., Wayland, N. Y. 








-  MEILINK’S 
Swinging Desk Stand 


Rigidity is itg superior quality. No strain 
on your knees. 

Car. be locked solidly in any position. 

No knee-rest or braces needed 

Any writing machine can be operated on 
it with the same ‘speed as if it were on 
top of a desk. Can be used on either side of a 
desk. 

It gives the needed desk-room for reference 


an 


books, card boxes, typewriter, etc. 


Equipped With A Positive 
Locking Device 


w the stand is positively locked in any position. 
Size 14 by 18 inches 








By a quarter turn of a large thumb-screv 


Tops enameled steel, golden oak or mahogany finish; your option. 
The rods and hinges are finished in nickel, oxidized copper or black enamel. 


Each stand packed complete in separate 


carton ready to reship to your customer. 


THE MEILINK MFG. CO. 


1738 Oakwood Ave. TOLEDO, OHIO 


























(By Special Correspondente.) 


Chicage, Ill. 


George I Cole of George E. Cole & ¢ 
known commercial stationers on North Deart 
was removed from the Henrot Hospital on A 27 
to his home Wilmette He had been in the os 
tor two weeks following in operation His ecovery 
has thus far been entirely satisfactory and 
clans State that he will probably be able 
his usual business duties in a couple of w 


the date of his return home 


Dayton, Ohio. 


The Reynolds & Reynolds Company manuf g 
Sationers, lithographers and printers, state that 
recent flood which did so much damage in Dayt 


tunately did not reach their plant to any very 
able extent A small portion of raw stock 
the basement of the plant was damaged, but t 
is in full operation and the company is able 
all orders with its usual dispatch 
Chicago, Ill. 

Paul J. Wielandy of the Blackwell & Wielandy Ba 
& Stationery Company, St. Louis, M has bee 
town looking over some of the eastern line 


sented here 


Charles Stonebreaker the well-known epresenta 
f a Philadelphia stationery house, has returned 
headquarters at the Palmer House 

WwW H. Wallace sales manager of the owe M 


facturing & Novelty Company, New York 8 


city in the interests of his company 


Mr. Hall, president and manager of the Joliet B 
& Stationery Company, has been in the ty zg 


orders for the Christmas trade 

Sidney Collins, that amiable member of 
Cameron & Amberg, Chicago, has just return 
Mrs. Collins fron i ten days’ visit at Fre I 


Springs, In 


* 

Adrian Pembroke of the Pembroke Statior ( 
pany on April 50 stopped in town on his way | 
Salt Lake City, Uta 

Denver, Colo, 

The Denve branch store of the Eaton, Cra & Pike 
Company of Pittsfield, Mass ind the stationer ! t 
ment of the Smith-Brooks Printing Company have 
brought: togethe it the Eaton, Crane & Pike building 
at 654 Sixteenth street, and the store adjoining I 
hew company has been incorporated at $100,000 ler 
the name of the R. A trush Stationery Compar d 
R. A. Brust ho was local manager for the 
Crane & Pik ( npany is the treasure! rt 
porators ‘ \ W Eaton Pittsfield Mass 0 I 
Smith, J1 1 ‘ Colo im! Roy A. Brus y 
Colo j 

Richmond, Va. 

The Unio I eélone Company 600 Eas r 
because of the growt in eir business 
addition t the factory rhe permit to d 
secured nd operations are t 
directly 

St. Louis, Mo. 

rhe office {f the St Louis Stationers’ ¢ 
lv elected a President Robert D. Patte 
president, Amadee Peting: secretary, ¢ R. ( 
treasure ( S. Severson The chairmar 
tive Con ttee s Jd Wantz and his 
Edward Hi d A. J. Bartens ae 

Grand Haven, Mich 

John H. Re dt of the Reiehardt Book S 
Haven M has just returned fron 
cruise in the West Indies, touching the vit Ss 
America and t ‘ ig over the Panama ¢ 
[ne trip I ! with tl Hamburg-Ame 
ing steamy \ tor Luise 

Los Angeles, Calif 

WwW H Redingtor president of the Sanford I ( 
pany Chicag cave i banquet © all the 
nen in Los Ang s long ag I affa \ 
it the H Hot ind f 1 a i t 
body had a it could be wished for It wa 
fellowshiy eeting a ervbody felt at 

ret if ti il 


Redingto 


with his 
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IDEAL | 
Tubular Stands 






Burroughs 
Adding 
Machine 
On Our 
Stand 


are now used by practically all leading 
manufacturers of office machinery of every 
kind for which a stand is necessary. 

If you are interested in a stand that will 
increase the value of your product, send 
us your specifications and we shall be 
pleased to submit sample with quotations 
at our risk. 


The cuts herewith show but two of a 
great variety of styles. 


Just Out 


New model No. 3 combination portable 
and rigid typewriter stand. Same model 
with all its advantages will be furnished 
for any other office machinery. 


Mount your machine on our stand, roll 
it to your work, throw the crank to other 
side, and you have a rigid stand. 


Write for circular with prices and discounts. 




















No. 3 Combination 
Typewriter Stand 


Fowler-Manson-Sherman Cycle Mfg.Co. 
Lake and Peoria Sts., Chicago 





























Desks 


Designed and 
Executed by 


Bentley 
& Gerwig 


are backed up by the reputa- 
tion and guarantee of a firm 
which has always been known 
for its high standards of 
workmanship and finish. 

The Bentley & Gerwig 
line is complete in every de- 
tail, comprising the whole 
range of popular designs, 
sizes and styles in office 
desks. We carry a large 
stock.on hand and can make 
immediate shipment. 

All desks are constructed 
with our patented knockdown 
feature, which allows them to 
be shipped at a great saving 
in freight. Setting them up 
is child’s play. 

















Our claim is simply this: 
*‘We make the nest desks in the world for the money.” 


Write for catalogue and prices and see for yourself. 


BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va., U. 8. A. 











7 he Shrewdest Dealers 


handle 


CELINA 
OFFICE FURNITURE 


These few samples will give you an idea as to how 
they look. Don’t miss your chance. 






40 







40A 





Cabinet opened with- 


out moving device. Typewriter 
Wood ae 

e 0. 
parts in- showing 
cluding moving device 
roller 


curtain of selected 
Oak or Birch Mahog- 
any. Metal parts 
extra strong steel 
tubing highly finished 





with four drawers 
nish it with two or 
hed either on one or 
more particulars 


No. 41. Cabinet 
attached. We fur ¥ 
four drawers attac 
both sides. For 
write to 


“THE CELINA SPECIALTY CO. 









35% 


Typewriter 
Demonstrating New Re gerye maces Typeweties 
~ I “ore $ 2 
Stand 17 Battery Place, FREDERICK J. WERNER & CO. Chair 
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TELL CITY 


DESK CO. 


TELL CITY, 
INDIANA 








Style 5 shown above is made of 
plain oak—with solid,sanitary flat 
top. Top drawers lock lower ones. 


Length—42 inches 
Depth—32 inches 
Height—31 inches 
Weight—140 Ibs. 











Built To 
Uphold a 
Standard 


— not to meet 
aprice. Tell 
City Desks 
are made just 
a little better 
than seems 
necessary- 

with much 
care devoted 
to those many 
little details 


of construction which lend the finished product a 
character that cannot be veneered on. 


TELL CITY 


Tell City Desks come in many 
styles and sizes—giving the parti- 
cular man a wide range of choice. 


FREE 


our illustrated catalog showing the 
many Tell City styles. No matter what 
you want we have it 


DESKS 





Write us you are interested 
and we will send a copy of 



















Dealers! 


the same for you. Will you give us a chance? 
of catalogues, with agency proposition on request. 





Filing Cabinets 


Our line of Filing Cabinets consists of one hundred and 
sixty different pieces, such as Vertical Upright Cabinets, 
Standard Sectional Line, Wagemakerettes or small Sectional 
Line, Solid Card Index Cabinets, Check 
Files, Report Files, etc. We havemany 
new features embodied in our Filing 
Cabinets which you should know about 
before deciding ona permanent line. We 
also manufacture a full line of Supplies. 


Office Wardrobes 


The Wardrobe shown‘is 82” high, 
which is much higher than most ward- 
robes. It will take care of the longest 
ulster. Every part of the construction is 
made of built-up veneered stock so that 


equipped with the best fixtures, 
fixture with six wishbone coat hangers, etc. 


P. S. 
Finish and Solid Mahogany. 


WAGEMAKER CO., Ltd., 











we can guarantee this piece of furniture to last indefinitely. 
t such as hat shelf, mirror, umbrella and 
whisk broom holders, comb and brush tray, nickel plated extension coat 
Send for catalogue. 


All goods made in Quarter-Sawed White Oak, Birch-Mahogany 


We have agencies that claim they have 
increased their sales 400% since they changed over 
to our line of Office Filing Devices and Supplies. 
We will be pleased to sen 


Wecan do 
you our full set 


It is 


Grand Rapids, Mich., U. S. A. 
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part 











Cook’s Chairs Mean 


Increased Profits on 





A live line is like a live wire—it magne- 
tizes all around it. And the house that 


() | 





rICE APPLIANCES 


The ‘‘Irreducible Minimum’’ in 
Production Cost is the big factor 


placed to your advantage in 


NEIDICH PROCESS 
CARBONS and RIBBONS 


superior 
color, 
the 


Unique methods produce 


cleanliness, durability, depth o 
and ‘‘Absolute Permanency’’—1. e., 


finest qualities at the lowest price 


Another factor: 
Promptness! 





Every single ribbon and 
sheet of carbon is backed by 
our Unreserved Guarantee. 





You have nothing to lose! 


. Write us TODAY. We pledge you the 
attention YOUR CONFIDENCE commands. 


Neidich Process Co. 


Burlington, New Jersey 
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sells a single Office Appliance line that 





really brings the trade 100% satisfaction 
soon finds that demand spreading through- 
out every article in its stock. That’s our 
success secret for 


COOK’S 
CUALITY LINE 
CHAIRS 


Our specialties—SPRING BACK TYPE- 
WRITER AND OFFICE CHAIRS—are 
designed for durability and comfort and 
meet the most exacting requirements of 
your customers 








A large stock of finished goods always 
on hand assures your order PROMPT 
DELIVERY. 


C.A. COOK COMPANY 


Manufacturers 


16-28 OSBORN ST. CAMBRIDGE, MASS 








BLIC 





ENSDERFER 
Typewriters 





Visible 
Writing 


Light 
Action 


Interchange- 
able Type 


Back- 
Spacer 


NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 

















= 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
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Your Trade Wants This 


OFFICE SUPPLY DEALERS: DON’T OVERLOOK IT 





Closed 


(JHL ART STEEL 








Sold under an 
unlimited 
“Satisfaction 
or M one y 
Back” guar 
antee 





THE TOLEDO METAL FURNITURE COMPANY, 


ata oa. 
enab 
sheet 


the phone. 








OFFICE 

Keep important records where you can 
find them—w ae you can refer to them 
A glass top on your desk 
es you to have your appointment 

. Price-lists, salesmen's schedules, 
maps, discount tables, etc., 
before you—clean and unrumpled. 
valuable where busi..ess is done over 


Tell us now the size cover you need. 
WRITE TODAY. 


Chicago Mirror & Art Giass Co., 


dresser. 


WRITE QUICK FOR THE AGENCY 


TYPEWRITER STAND 
AND CABINET 

15 
DAY S’ 
FREE 








SAVES TIME, SPACE, RENT and MATERIALS and 
INCREASES EFFICIENCY 


DESCRIPTION: This stand occupi¢ 











4square feet as compared wit e 10 squ TRIAL 
feet taken up by the old-sty] j Rigid 
steel frame, absolutely indestructible Ample 
space for full week’s supply tatior : 1 
ers to gather hair nets, used ribbon, odds-and- n 
gum, lunch remnants, et Always clean, wood pl at = 
forms—silent under operation Turning a simple leve 
Sue up the cast son. hanging it from the : asic WARNING 
oved of all stan is t o the most rigid and immovablk — ° . 
Si les fold up, steel top rolls down and lock It i Be ware ot ime- 
itations. In- 
100%, PRACTICAL ait Onn al 
pt *Uhi” c abi- 
net, pe rfec ted 
Our national advertising, featuring the 15 Days’ Fr Open by years of 
Trial, together with the work of our Sales Dep experience 
in digging up prospects for you in your commu y. Look for « cus sem. 
makes the agency for Our Stand a source of big and near lock-strike 





steady profits for you plate, 
Props 


Write Today for Our Special ition 


2295 Dorr Street, TOLEDO, OHIO 


Makers of Famous Uhl Art Steel Furniture 








HOME 
Put a glass top on your dresser or 
chiffonier and you'll wonder how you 
ever did without one. Easily cleaned 
and a protection to the woodwork. 


STORE 


Glass tops are the ideal covering for 
store counters. First: They keep the 
woodwork free from dirt and scratches. 
Give the store a neat and clean appear- 
ance—are absolutely sanitary. Glass 
does not absorb liquids like wood. No 
musty smelling counters. Always 
clean and fresh. 

Let us quote you a low price on glass tops—for desk, counter or 
Dealers find this a profitable line to carry. 


223 N. Clinton St., Chicago / 


constantly 
In- 














Crepe 


2BON S27 PAPER 


lil uit ULF ft 
MEN ORE CHICAGO, 
} | Hi {| 
Iii | | i} 1} ; 





The Carter’s Ink Co. 





always bears the name 


CARTER’S 


and can be relied upon to 
bring profit to the dealer 
and satisfaction to the user. 





Be sure your customer has the “‘Ideal’’ 
Carbon best suited to his needs— 
there’s a Carter’s ‘‘Ideal’’ for each 
different class of work. 


(toe as) 


bob tS HUT 





Carter’s ‘“‘Ideal’’ Typewriter Ribbons 
stand alone for excellence. 


Catalogue on request. 


Boston New York Chicago 








Catalogues and Bulletins 





The Wagemaker Company of Grand R 
has just favo oft Appliances with a 
neat and omue n Office Et 
ent rhis italog i sixty-four v 
of suitable size t mt pocket being 
mg by four vide It s bound v 
vers and cont s ful information wit g 
filing cabinets \ ses and bookcase sec 
abinets sect lrawers ete blue pr 
legal blank ibinets, cupboard sections and 
eabinets§ for Various purposes \ interes 4 
of the catalog lescript of the Wag 
i combination whickw is worthy f carefu 
by dealers ti appliances A line 
obes and off iste baskets is also 
various othe offic supplies Dealers wil 
furniture sh d write immediately to The W 
Company of this catalogue 
An interesting ew catalogue f gift I 
Jordan & ¢ of Wheaton, Ill, contair 
matter and illustrations of bride's books 
and baby books two series rhes 
beautifully gotte | al me t 
Stationers should te for informa r z 
Jordan publicat 
An interesting older sent ut ry 
Institute gives a view of the school and pict 
different office machines whose use the instit 
The school offers a $100.00 latest model visi 


typewriter to tl 
they 


rhe 
Milwaukee is 
circular giving 
Your Office WiCtl 


Sengbuscl 


su 


can turn nt« 


sending in eig 


person 


full course students 


Self-Closing Inkstand (C 
its dealers a 
Why You 8 


Self-Closin I 


pplying to 
ren 


the Sengbusch 


Reasons 


These reasons all seem to be excellent. The i 
of the circular gives illustrations and pr 
than a dozen different styles of Sengbusch g 

« 


The Clemetsen 
issued a new 
book, which 
contains about for 
fully a highly in 
bank, professiona 


features the 


“TO 


logue 
-—ee5."° 
fully describes a 
typewriter desk 

ers of this magaz 


addition to the 


catalogue 


is handsomely 


cataiogue 


Desk Company of Chicag 
known as “Catalog 
bound in limp | 
describes 

of 
1 and business offices r 


ty pages, and 


teresting line “Clen 
company’s well known ‘*:4) 


800 ““1900"" and 2100 


nd 


which is 


illustrates the 2 1 
alre familiar 
ine This catalogue will 


ady 


equipment of a 


feature office furniture The Clemetsen Cor 
espond with opy on request addressed to t 
at Rockwe and Flournoy streets, Chicag 
* ¢ * 

Catalogue N 70 of Irving-Pit M 

x Company Current Loose Leaf Ledge 
Transfers, St ts and Indexes has recent 
hand already iwhed for the binders w 


pany previously 
rhe new catalog 
picture = 

llustrating 
chanisn 

ind giving a ve 
with 
ustrated 

sub-div 
rder special 


with 


| 


The new We 
ff the Weis M 


full deseriptive 


supplied for holding ts t u 


le zg 


rives aS a frontisple 
Irving-Pitt factory at Kk 


succeeding pages the 


iber of well known I-P spe 
omplete pri list f t ror 
matter Various st 


manner of accounting 


dexes and 


Salesmen’s Catalogu 


ifacturing Company, Mor 


a most eleg 0k which shows the 
illustration lescription It is interes g 
that this cat g was compiled, printed 
! We It is by far the larg 
tl kind tl Weis Manufacturing ¢ 
issued and shows the company’s ine 
ever been shown before The new salesmé : g 
mmbines three editions “F."’ ineluding t 
ind stationery supplies G section lis 
‘H,”’ sectional bookcases It is bound 
covers with iised titles and contains about f 2 
Each page s printed with tint blocks 
the illustrations in most vivid and realistic f \ 
goods are Tully strated and described 
ees are \ 





[915 OFFIC! APPLIANCES 173 














The Article Most in Demand r The “Cado” Brand “1. E. B.” 


0 BINDER CLIP 


PARCEL POST SCALE 
Will instantly make a book of any papers, 


with a computing dial that shows everything at a glance 
TRINER “DISPATCH’ 

with the title on its back. You can in- 

stantly remove any paper therefrom, or 
add any paper thereto. It is the simplest, 
cheapest and most handy filing system ever 
devised. It also adapts itself perfectly as 
a valuable auxiliary to present filing sys- 


dita waONisa ff 






Capacity 





42 Ibs. by ozs. ; 
Price Ni tems. Letter files are kept on shelves just 
$3.25 —_ P the same as books. ; 

PRICES 
*No. éim. capacity), 4c each; 40c per doz. 


a€3 
No. 5 ( %in. capacity), 5c each; 50c per doz. 
*No. 6 ( %in. capacity), 5c each; 50c per doz. 
No. 10 (1% in. capacity), 10c each; $1.00 per doz. 
*No. 11 (1% in. capacity), 10c each; $1.00 per doz. 


Most peace Soa tem. ta eeeeneet a *With tabs on back for INDEX. See illustration above. 
pon pad oe fo vane myn pel — Write for circular and trade prices. 
Order through your Jobber 
TRING enim || | CUSHMAN & DENISON MFG. CO. 
2716 W. 21st Street = = Chicago, Ill. 240-242 West 23rd St. $3 2: New York, U.S. A. 


























| RUBY RUBBER BANDS 


LIBRARY ASSORTMENT NOGA 








wammanrnc a ee ee 


EBERHARD FAUVERFR 


HIS brilliant red band, unusual not in color alone but in elasticity 
and strength, is now put up in twelve different assortment boxes 
retailing from 10 cents to $2.00 each. The RUBY is the best 

band of the times. The boxes are in keeping. 


Samples and full information sent upon request. 











EBERHARD FABER: NEW YORK. 














Account for Every 
7| LABOR MINUTE | 


Here is the one logical method of keep- 
ing an accurate account of when you 
received and when you sent out letters, 
orders, contracts, etc. It will avoid all 


disputes, as it records 
Follett’s < 


BANK, PYRAMID [favo ff snc 


CUSHION PIN ROLLS 
CRESCENT BRASS & PIN CO. 








"step EER les 
A. 










an 


requires no attention 
and is th eonly POSI- 
VELY ACCURATE 
=— on the mar- 

et 























FOLLETT TIME REC. CO. 
671 Mudson Street, NEW YORK CITY 


Western Offcie: 126 Russ Bidg., San Francisco, Cal. 
REN RO 

















OFFICE 


APP 


L | 





ses COMPLETE 
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Vel” 


numbering machine ink. 
Get acquainted with us. 
goods and prices right. 





If you are in the market for ribbons 
and carbons, send us your order. 
everything known in these goods including cars 
bon papers, stamp ribbons, typewriter ribbons, car- 
bon rolls, also transfer papers, typewriter oil and 


You will find the 


ils  HEALE & CO.” 
: 94 JOHN ST. NEN YORK 


We make 


QUAL 


ANCES 























shades on 
the mar- 
ket. 


MANUFACTURED BY 


CHICAGO EYE SHIELD COMPANY 


134 South Clinton Street, CHICAGO, ILL. 


# EYE SHADES 


If you haven’t our catalog, let us send 
you a copy showing the largest line of 




















that we 


as good as 
rial, workmanship, 
sidered, 


No. 56 
betore 











more attractive than 
will prove tt. If you ar 


us for the catalogue 


Our catalogue 


we know you are, today. 


write 





they can be made 
and 
we know that you cann>t put 
your customer 
a Sterling 
» interested in large 


It is in Our Own 
Interests and Yours 


mak ° 


STERLING DESKS 


Mate- 
price all con- 


pre ype siti mn 
Desk. 


and 


any 


'r profits 


STERLING DESK COMPANY, Grand Rapids, Mich. 




















WAX SEALS CHECKS CORPORATE 


@°Os 


SEALS POCKET NOTARY 


ear 
WE ARE NOT AGENTS FOR THESE Goopbs 






WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 
NAME PLATES, METAL CHECKS, 
MUO Sere ron camnneur’ 


MEYER & WENTHE 
108 N. DEARBORN ST. 
CHICAGO 





123456 
NUMBERING MACHINES 


METAL CHECKS 





oR 


RUBBER STAMPS 
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Digest of Foreign Press 








Le Chasseur Francais (St. Etienne), April 


magazine, of Ss ind Life in the ¢ 
which we we me onthly ve have 

est to ou ders idvertisement 

ue i ing oncerns Fra 
tisement re I YOUNG MEN wh 
pleted the t service ind who a 
pt ir o nd 

sit s I £ 

e value i ] 

he mill y ‘ I 
naut il ¢ in t Sse 
hgures I rg f in i nd 

Case the |} t I 
with wh ! i i t 
is cause h tabl f 
trengtl 

FRANCE. 

La Revue Dactylographique (Paris), March 
observe in this mber what would appea 
current tende imong trade magazin 
France and Ita namely, to give very fe 
sertations wit i generous treat of short 
instructive ontributions of facts As a case 
the March issue f La Revue Dactylogray 
any numbe f paragraphs deserving of nots \ 
on ‘*The Invent Envel giv ig 
of opinions o subject nd quot 
claim various dat m 1 on \ 


ern Manufacture r'ypewriter Ribbons 


with photographs of a large German factory 
hints as to fl | CESS Almost a score of ea 
patents for predecessors of the fountai: 
seribed, giving neise history of the devs 
that modern 1 essit in France Phe Frenet 
of office appl e salesmen treated in the Ap 
Office Applia Ss growing rapidly and numb 
its adherents 1 y men prominent in the tf 
indication f the rapid growth of the 


action of the If 
of short! 


compete wit 


we quote the fact that by an 
operators 
illowed to 

mder the jurisdiction of the s 
GERMANY. 


Schreibmaschinen-Revue (Berlin), March 26 
evidence of Germany's tendency toward things 


Stenographic Societ 
are no longe t be 


raphers in contests 


one might point it a mechanical desc 
extends ove xX pages of a magazine eight 
eleven Ihe s illustrated Ify 


enanical dray gs The description 
feature of a Burroughs adding 


total import computing machines 


machine 


writers during January and February 
smaller tt f the same period of last 
the numbe f th types of machine 
to Germa I ted States has 
a lec! I f 
vhich the | s x 
nths of 
sual, the I St ! git 
many TI et t I 
tr tir \ Belg 
whicl i ib 
iim i x i x 
reaking ! It t 
man we« x Ses \ y 
wer a ve gy ft hin vz 
w ind y ad tz 
ius ad ld 
ill g ‘ I 
fron I I t 
that iit \ 
n Russi ink 
The { 
Is x i 
print ‘ 
mit 
Papier-und-Schreib-Waren Zeitung Wien-Leiy 
March 21 It sure to find a 
ix does t 
Belove I WW might 
x} t the t 
} I’! 
Sta é 
} ‘ t wi t x 
I t I I ‘ | 
180 \ I ] 
umber of I shed during the 
ITALY. 
Pages ng sa Moderna Camen), for February 
bow with a we y formulated plea f 
wl to te salesmanship rhe 














| 
actical f such an institution having been proved, | 
© author roceeds to outline a series of courses whik | I> ‘ + 1875 
de suct bjects as ethnography, political economy, | ' rated 1900 Still at it 1913 

mmercial geography, practical psychology, and ki: 
ired subjects, a in addition to technical training in | 

urticula dustries 4 worthy object this of the | 

ffort f L’Impresa Moderna and may it be successfu 





se dyes doers sok senieon aad oe FOR TYPEWRITING, COMPUTING AND ALL 
atte to the tahaarap hte Sonanbaelae At coesee Sel OTHER KINDS OF MACHINES HAVING 


price puotations suc! onditions as commodity, price 

lantity are made lumn heads and the figures | 

es ee ee wrth othe ge BRIGHT AND POLISHED SURFACES 

f { deciphering Several pages are given t . . . * . 
un article entitled ‘“‘The Control of the ol of Entran Covers have become a necessuy in prole ting machines and furniture from 
. ' ‘ | ; ‘ ‘-hLo , : : , : 24 

and Departure of Employés and Operatives. In this dust, moisture and scratches while in stock and in transit. 

the text ‘ lustrations deal with several American 
and Englis time clocks lescribing their operation and oO F F | Ae E F U R N I T U E 
adaptation to the employer's needs To illustrate tue | R 

ittitud h not only Italy but the other foreig: . 

matries whe ere. sagremated eubeaet ent endsmine ind everything with bright surface should be so protected. We are the largest concern 
hold toward Anglo-Saxons, we quote a sentence fron making these goods and believe we make the largest quantity and variety. 

the article on time clocks: ‘‘Like so great a number of Send us sample or diagram of your article and we will quote you prices and send sam- 
‘ther contrivances of laboratory and workshop, the time ] f the . d 

. ple of the material. 
register « controlling clock was first thought out and | ' 
invented by the Americans and the English.’’ Under the No article too large Or /00 smaii tor us t ake and figure upon. 


title Brain and Nerves of Steel—The Ramblings of a 
Hygienist we are given in a scientific yet thoroughly WwM. H. WILEY os SON COo., Hartford, Conn. 




















abile vay the relationship between nerves and 

efficien The departments of ‘‘Transportation’’ and 

Publicity isual give some valuable pointers 

i g and advertising respectively. | 
| 

ona | “Steel-tye’’ Expanding Envel 
GERMANY. | teel-tye Expanding Envelopes 
f — 














Biiro-Bedarf Rundschau (Berlin), April 1.—By this 
ind other magazinés issued just before the opening of | 
fice appliances exposition at Frankfort on the Main, | 

el n the venture must have been not onl) 
ip but brought to the highest pitch B. B. R | 


FASTEN instantly, securely, automatically. 
They save 90% time, 25% space and 50% labor used in fastening 
the old style expanding envelopes, because they are 























now offe ts readers gratis the services of a patent 
ttorney whose hours are from ‘nine to four on working | WITHOUT tapes, strings or rubber bands. 
day Ma ‘ommunications are answered if return The flexible stee] band adjusts itself instantly to the thickness of the 
postag t with the inquiry Office Appliances package. Holds securely from one to hundreds of papers. Send for 
numbers among its friends the following, who have free illustrated catalogue. 
ently joined the Hamburg Association of Typewriter 
Dealers H. Kleyer of the Adler Typewriter Works G B. G ff C B M 
Glowgowski & Co., agents for the Remington; Johannes eorge ra ompany, oston, ass. 
Kiihlke, agent for the L. C. Smith; Ferdinand Schrey Manufacturers of L 4 yh Welles, Bepeees Eevee of all 
G. m. b. H., selling the Hammond; Teege & Stielow kinds, the Vise Paper Clips, Index Tabs, . 
Monarel rypewriter agents Smith Premier-Schreib 
maschinen G. m. b. H.: Alois Barsch, System-Vertieb seme eee 
G. m. b. H L. & G. Halpin An article on **Types 
for Machines Writing Exotic Languages,’’ taking as an 
¢ - nuf P » forem FRIEND to the book- 
example ‘ ypes manufactured by one of the foremost THE ieeper oud ain other 
German companies points out that our mastery of user of pen and ink. It 
typewriter mechanism has become such that we may a J erases quickly and smoothly, 
ow successfully overcome mechanical difficulties and B E q ¢ without the use of blades or 
onstruct a typewriter for any written language | 0 acid, and does not injure the 
; | fabric of the paper. 
. * > 
p oy a" ‘ The a a a brush 
Schreibmaschinen Revue (Berlin), April 10.—This er com ° entifically pre- 
nun = b is to appearance and cont — most cred The — y fibres that cannot dui. 
aie witien © 1 1 isively with the Frankfort Simple Saves tne craser 1s always ready for 
sen i te nae nge acca a = , 4 PerJect | immediate use. 


treated elsewhere in this issu 









Our, Now used in The White House 
* and various departments of the 
time) i, S. Government os Weshing. 
ton, D. C., and in State and 


Business Show, as 
Office Appliances 


In k I *raclica 


Economical 


Schreibmaschinen Zeitung (Hamburg), April 5.—Th« 








issue is devoted to the Office Appliances Exposition at | F Effective temper City LTE in almost 
gE : kfort on the Mair rhe somal a adie Ghemeaath | raser : ae _— State of the Union and 
- nd tl ublishers may well be i of tl Neat and 1 the largest Banks and 
minke ge ipsa peewee ge oe a " eae od Cos pecathensin taanunaley: 
umber or partic ope i hes bore exposition see the | Quick Ke ‘ 
rticie nt issue o mice ypliances , work 
DEALERS 
il ']] THE BEEGEE| | ; 
as Every user of apen is e pros 
Das Kontor Berlin March This is styled the C O M Pp A N J pective buyer and a demon- 
= — stration means a sale. 


Expositior Number d the opening article gives 
PASOI elsewhere set forth in Office Appliances, as to 


l the exposition at Frankfort ought to be a success 
We should have called the issue ‘‘The Advertiser 




















1133 Broadway Write us for further informa- 
NEW YORK tion and dealers’ discounts. 
























Number for there are in it articles which ought to be 
f value to any advertising community. One of these 
irticles, entitled Concerning the History and Signifi 
eance of Advertising s written by the advertising 
sauagr 0f 3 Saieae antec eo WEAREBES I YPEWRI TER RIBBONS 
nagazine appears this ympany'’s advertisement, and it 
ndicat that the advertising manager puts into pra W. pec Are made with the idea providing a ribbon of exceptional SMEARTESS 

o id IEAREBEST wearing qua s which will retain its strength and smoothness of 
tice per ples ones ng which he writes lik ol sntil it ‘ 4 ere 

' - ) intil it ind give a clear and distinct 
i t rhe argument of the advertisement is Ar impressior 

thing wv adds to tl nfort of the man in the offic 
a] efficiens Smoke — cigarette “7 A 9” C b P 
vos Reh a pari aeniadas aera oe ME RLESS arbon Papers 
f American sensationalism in that particular method of Long ag liscovered the need for certain kinds of carbon 
publicity For the student of commercial law there ars paj I tain ki i ca ork. We developed that idea 

ated on The Val of Books of Record as Lega sce Sar aes and the is ou nearless se ties of high-grade and efficient 

2 ee . y carbon papers, ¢ n made t rulh 
Byidet i eae metetes on Quete Gatien . a pay ac} fi efinite purpose. 
Contra | Characte ff Telephone Conversations —— — Agents want n all parts of the world. 
1 misrepresentation as a basis for libel suits. Thest Made in all colors Wr 
1 number of other ntributions on advertising for all machines rite jor Samples Carbon Papers 


Somiaae @ Wniah grille saties of SAREE oo VACUO-STATIC CARBON CO., 71. St. Paul St., Rochester, N. Y., U.S. A. 
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APPLIANCES i 
1,404, 628 Power Drive for Adding Machines Jes Copies of any one cof these patents can be obtained by New York, } vl to Uni I \ 
G, Vineent, Detroit, Mich., assignor to Burroughs Add sencing fifteen cents in stamps to E. G. Siggers, patent par Jer a3 i porati« N 
ing Machine Company, Detroit, Mich a corporat f lawyer, Suite Nc. 20, N. U. Building, Washingtcn, D. C 1,057,103 I I f Bind Ri " M \ 
Michigan by ment oning Office Appliances Detroit, Mi 
1454,672 Cash Register Thomas Carr ll, Da 1,057.16 le George 4 Ma 
Ohio, assignor to The National Cash Register Company S ‘ Hartford, Conn assign by mes i v Va issigne Ete ince Copyliner ¢ Nor 
Dayton, Oble, a corporation of Obio t The Noiseless Typewriter Company Middlet 1,057,175 \ grapl Register l d S 
1,054,678 Fountain Ven Martin R. Crossmat Bos (‘on t corporation of Connecticut ind Milton ¢ Ste Dayton, Ol issig I 
ton, Mass 1,055,679. Typewriter Richard A, Spurgin, Lor Egry Register Company, Dayton, O i 
1,054,682 rypewriting Machine Jacob Felbel. New England, assignor to The Hamond Typewriter ¢ Ohio. 
York, N. ¥ assign by mesne assignments, to Union 1,055, 680 Paper Fastening Device James N. St 1.057.386 I writing Machine Frank ( I 
Tyjewriter Company, Jersey City N. J a corporation ind Arthur W Hoag, New York, N. ¥ ASSET 8 New York N Y assignor t Underwood Ty y 
of New Jersey N. G, Barber, New York, N. Y Company, New York, N. Y a corporation of De 
1,054,725 Typewriting Machine John Waldhein 1,055,692 Stamp Affixing and Envelop Sealing M 1,057. 286 H i Stamp Harry S. Folger, 12 
Newark, N. J., assignor to Union Typewriter Company hine Edward J Abbott, Mission tion, Brit Ill., and Asa M. Comstock, Muskegon, Mict ssig 
Jersey City, N. J a corporation of New Jersey Columbia, Canada to Harry S. Folger and Oscar Romel, trustees, ¢ g 
1,054,727. Account Register. David Henry Waugh 1,055,711, Peneil Sharpener. Curt Courant, Brook 1] 
Buffalo, N. N.Y 1,057,393. Paper Holder. Harry Morton, Oak 
1,054,739. Typewriting Machine. Frank A. Young, 1,055,756. Type-Bur Bearing Support for Typewrit 1,057,460. Folding Check Book. Thomas H. S 
New York, N \ assigner to Underwood Typewriter Machines Usear ( Kavle, Syracuse, N ¥ ASS1g Fredonia, Ka 
Company, New York, N. Y., a corporation of Delaware me tearvey A. Mnper, Rysseyee, Bi. 5 1,057,614. Paper Holder. Joseph Bed Ma 
1,054,761. Carbon Holder. Orlando S. Gaugh, Shelby 1,055,853. Paper Guide for Typewriting Ma M. King, A N. Y., assignors to Burdick & § 
Ohio, assignor to The Shelby Printing Company, Shelby Ernest William Bacl West Bromwi England albany, N. ¥ 1 corporation 
Ohio, a corporation of Ohi 1,055,855. Rule Herman Becker, Marietta, Ob 1,057,743 Folder for Containing Letters 
1.054.847. Typewriting Machin Hubbard N. Josleyt 1,055,856 Calculating Machine Bernt 1 oi Papers Er 4. Klaber, New York, N. \ 
Syracuse, N. ¥ assignor to The Monarch Typewrit« Dresden, Germany 1,057,869. Book Holder. William R. Mol \ 
Company, Syracuse, N y o poration of New York 1.055.884 Draftsman'’s Table Stand Morga W Ney 
L.OO4 S74 Typewriting Machine Arthur W Smit! Davidson, Vermillion, 8. D 1,057,910 Env " Marie A. Aaberg, Lawt N 
New Yerk, N. Y., assignor to Yost Writing Machi Re 13,34 rypewrit George Wilson Dudley 1,057,915 lypewriting and Computing M 
Company lliem, N. Y 1 corporation of New York sta Va ioage to Oscar Woodwat Mc Glenn J. Barrett, Grand Rapids, Mi sig 
1.OO4. 875 rypewriting Machine, Charles | Smith, N. J - Smith Pret fypewriter Company, Sys mw. 2 
New York, N. Y., assignor to Union Typewriter Cou 1,066,037. Filing Device. Robert E. Lutz, Brookly 1 corporat York 
pany, Jersey City NX J a corporation of New Jersey N = 150 , st ial , a L057 O04 Ste pl Writing Me W 
1.054, 80) Educational Apparatus Hecto Alliott 2 © : a . land, Dallas, Texa 
Los Angeles, Cal eff, St. Petersburg, Russia 1,057,996. 7 iting Macl D \ 
14,051 ren LT Releaser Emil V. Nels 1,056,213. Typewriter Line Spacing Mechanisn I penter, New Y¥ N. ¥ issignor 
Seandia, Kan eph Raber, Poplar Bluff, Mo., assignor to Dalton Add nents to Ur 'ypewriter Compar Jers 
1.004.045 Temporary Binder Lester E Shipman ing Machine Company, St. Louis, Me a rporath i corporat f New Jersey 
New York, N. ¥ Missouri 1,058,001. 1 for Copying Clot I 
1,404,056 rypewriting Machine Frank <A Young 1,056,280) Account Register Carl E. Joh Charles W J New York, N. Y 
New York N y assignor to Underwood Typewrit« Gorge Wie aoe ; e+ n i a , D 1,058,008 I gz Cabinet Wilfield I 
Company New York. N. Y 1 corporation of Delaware 1,056 Writing fachin Paul De re : Mict 
1,004,008 I'ypewriting Machine Burnham C. Stick Pont “ Franc assignor of one-half to Ga 1,058,118 I System Index Ha \ \ 
ney, Elizabet!  o assignor to Underwood Typewrit« i 1 eng : “ s ve : H ; . o . St. Louts, M 
Company, New York, N. Y., a corporation of Delawa parade ee alias oe vars = 1,058,131 }D e f Sealing Envelope \ t 
1,055,027 T'ypewriting Machine. Jacob Felbel, New pe . ward Young I George Gordon Holn ( 
York, N. Y assignor by mesne assignments to Union 1,056,500. Means for Carrying Out Business Sys New Zeal 
Typewriter Company, Jersey City. N. J., a corporati Edw ird _ New York, N. 1 1,058,148 ( iting Inst ent W 
of Mew Jercee 1,056,539. Fountain Pen. George W. Heath, Ne Buvinger. Pittsburgh, Pa 
1,055,070 Account Register Rollin D. Pardee, Ga N J assignor of one-half to Alfred ¢ Heat! Newa 1,058,168 P Sharpene Ja II I 
rettsville, Ohio, assignor to The MeCaskey Register N J ee Nashua, N. H 
Company, Alliance, Ohio, a corporation of Ohio. 1,056,556 Cash Regist Ferdinand = Bae 1,058,220, 7 z Ma ‘ I g 
1,055,146. Cabinet for Desk Implements. Gonzalo De Corona, N. ¥ assignor of one-third to Ri ee chines Carl G sé Syracuse N. ¥ i £ 
La Torre, Mexico, Mexico nd one-sixth to Ralph G. Barclay srook ly N. I ( Sm ® ¥F 6s Typewriter Company Sy 
1,055,199, Envelop Sealing Machine. Arthur F. Mar a ne ae Tes 4 N. Y.. a t f New York 
ten, Storm Lake, Lowa Poole, Chicago. Ill 1,058,236. Card Cabinet Plate Chi “ 
1,055,230 Pencil Sharpener Walter G. Rogers, Li 1,056,644 rypewrit Weare Ww D ng Eas Hawkins. Si 4 d. Mass 
coln, Nebr Orange N. J assig Harry 1 Ambrose, Orang 1.058. 30 ‘ Bettie Machine Sa . , 
1,055, 280 Paper Fastener Erwin O. Klann Mi N. J stark, Vie Austria-Hungary 
waukee, Wis 1,056, 645 Temporary Line Adjusting Devi for T 1,058,446 Cypewriting Machine Ma H 
Re. 13,539. Printing Mechanism for Adding Machines writers. George W Donning, Stamford, Conn —s wood, New Y N. ¥ issignor ft I 
Jason C. Lotterhand New York N y assignor t to Harry 1 Ambrose, Orange, N. J writer ¢ New York N Y 
Addometer Corporation Dover Del a orporation of 1,056,646 rypew George W Donning, Sta Delaware 
Delaware ford, Conn _ r by direct and mesne assig ' 1.058547 P Gage f lypew Ss 
1,055,344 Typewriting Machine Harry S. Met to Harry T. Ambrose, Or re ge, N. J Campbe ‘ Island, Nel 
mack, New Rochelle, N. Y., assignor by mesne assigt 156,721. Typewriter. Edward C. Walter, New 1} 1.058.6 ng Ma ‘ M : 
ments to Underwood Typewriter Company New York N.Y assignor to Harry T. Ambrose, Orang N. J Turir Ita 
XN. ¥ a corporal of Delaware 1,056,70 rypewrith Machine Ju — K 1,058,645. | Registe Stephe I I M ’ 
1,055,367. Typewriting Machine. Burnham C. Stick Jersey City, N. J tea to Underwood Typew Rek:fuss a j G. Rehfuss, I i I 
ney, Elizabeth, N. J assignor to Underwood Typew: ‘ ny, New ¥ k, N. ¥ . pore n of De 7a rs to John Wa i} Philadelphia, I 
Company, New York, N. ¥ 1 corporation of Delaware Mi, Td Writing 1 Albert J I I (y 1.058.652 Combined Ruler and Blot ‘ , 
1.005.480. Typewriting Machine. Fred F. Main, Ch =e gs, H Creg 
cago, Ill., assignor to John T. Underwood, Brook}; 1,056,912 Adding’ Appa s. Max Kla I 1.058 672 ewriting Mact W 
N. ¥ ver r mond H ( issig t I 
1,005 Pen Christopher F. Backmyert Chi 1,096, 926, I se Leaf Bind Henry | M r, M writer ¢ Ne York, N. Y 1 
Illinois waukee, Wi Jersey 
1,055,520 I'ypewriting Machine Frank A Covk 1 056 DOT Insertit Index Lea Charles | J 1,058 678 I ting Machir Fra ( I 
Hartford Conn assignor to Underwood Cy pew ia I ISSIZ1¢ t Leon D. Nels ‘ 4 I New Y h N \ issignor t I I 
Company New York City N. ¥ 2 corporafior 1.0057 004 remy t I ! Charles Otto M Compat N } N. ¥ 
Delaware J ey Cit N J 1.058.688 | BR Guide f I ‘ o M 
1,005. 5606 rypewriting Machine Churle VW il OT 41 vin t Ma Cha ] S | M New ¥ N y 
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1,057,869. 


Canonbury, London, England, assignor to Yost 
I patented April 15, 1913, by William A. Overbeck, of 


patented April 1, 1913, by Daniel A. Carpenter, 


poration of New Jersey.—No. 1,058,547. Paper 
i4 Mechanism for: Tabulator Stops on Typewriters; 


pany, of New York, N. Y., a corporation of Dela 


N. ¥ No. 1,059,154 Combined Blotter Holder and 


wil 1, 1918, by William R. Moler, of Vernon, Nev. 
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“Making Good” 


When a man comes to your store for a type- 
writer he expects to buy at a reasonable price 
a machine which will thoroughly serve his 
purpose and not fail him. In other words, 
he expects that the machine you sell him will 
‘‘make good.’ And whether or not you get 
further business from and through that cus- 
tomer depends on the quality of the machine 


yi ul sel] 


General Rebuilts 


are ‘‘making good”’ every day because they 
are everything which first-class material and 
skill can make them 

We have, in addition, repaired typewriters 
which are the best of their kind 

We are sure we can prove our claims to you, 
and we want to help you ‘“‘make good’’ with 


your customers 


A stock of General Rebuilts will prove among 
the best of your friends 


General Typewriter Exchange, Inc. 


70 Washington Street 
Brooklyn, N. Y. 


Wholesale Distributors for Continental Europe 


LIEBERT & MEYERHOF, Hamburg, Germany 






































APPLIANCES 


Photographic Copies 
Made 
Automatically 


with this machine. 


You can duplicate 
your important re- 
cords with- , 
out chance 
of error. 

Any one can 
operate it 


The World’s 


successfully. Greatest Copyist 


— 


A Machine for the Rapid Fac-Simile 
Reproduction of Records for 
Legal or Commercial Purposes 


It eliminates the element of human fallibility wherever used. 


\utomatically produces photographic copies of commercial papers, 
napsaplats, drawings, tracings, blue prints, and any and all written, 


printed matter, frow) either bound books or loose sheets. 
FOR 
IX@O1O) .0.\ Od Geete) ot lo) Deen 1.0) 10)) 0 
—EFFICIENCY— 
USE 


THE 


idjusted to reproduce any copy to 


NO PLATES NO DARK ROOM 
NO EXPERIENCE NECESSARY 


Niistakes © are mpossible Immediate permanent fac-simile 
copies made direct upon sensitized paper ready for use. 
Extensively used thro ivhout the United States 


New models especial ly des yned for universal use are reasonable 


FOREIGN AGENC:ES NOW BEING ESTABLISHED 
CORRESPONDENCE SOLICITED 


RECTIGRAPH COMPANY 


ROCHESTER, N. Y., U.S.A. 


NEW YORK SPOKANE KANSAS CITY 
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Di aphone 
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DIC TIONARY STANDS 
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Du kit Seowes oO. P 
Heyer, 7 
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Writer 
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ENGRAVING 
Krus Engraving (¢ 
ENVELOPE OPENERS. 
I Letter Oper 


ENVEL OPE SEALERS 


\ in Multigray Sale 
Extensive Mfg. ¢ 
Office Appliance Mfg 
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Envelope ¢ 
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E YEL ETS. 
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E YE SHADES. 


FELT 
Booth, N. I 


FILING CABINETS, METAI 
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Macey ¢ t 
Melton-Rhods 
Wabash Cabinet ¢ 
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Weis Mf ( 
FILING DEVICES 
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FOLDING MAC HINES 
American Multigray Sale 





Dick, A. B., Co 
ronsees, PATENTS FOR SALI 


Kk 
FOUNTAIN PENS, 

Db. W. Beaume!l 

Whitney-Richards Co 
GLASS FOR DESK TOP. 

Chicago Mirror & Art G 

Ravenswood Office Spe t r 
GOLD PENS, 

Acme Gold Pen C« 


Gaydou Geo. | 
GUMMED PATCHES 


Dennison Mfg. Co 


HOTELS, 
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Herkimer. Grand Rar e 


[NDEX GUIDES, 
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INK PADS. 
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(NKSTANDS. 
General 8S ipply Cc 
Sengbusch Self-Closing Inkst ‘ 
LETTER DISTRIBUTORS 
Bristow Frederick 
LINOLEUM. 
Wild, Joseph, & ¢ 
L gg SPECIALTIES 
Black itho. Co 
Goes Litho, Co 
LOCKERS, 
rerrill’s Equipment ( 
LOOSE LEAF, 
Anchor Loose Leaf Mfg. (« 


Boorum & Pease L. L. Book 
( S. & R. B. Co 


Heinn (¢ 
Irving-Pitt Mfg. ¢ 
Jones Improved I Sper 
Kalamazoo Loose Leaf B { 
Kirtley, S. K 
Mann, Wm. C 
MeMillan Book C« 
National Blank Book ¢ 
Nelson Corporation, Ths 
Plew & Motter Co 
Proudtit Loose Leaf Co 
Sheppard The ¢ I ( 
Stationers’ Loose Leaf ¢ 
Tatum, Sam’'l ¢ Co 
rengwall 
Underwood Mi is Co 
—_ ING ENVELOPES. 
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: S. Steel Fi iture ( 
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erless Moistener ( 
NUMBERING MACHINES 
Meyer & Wenthe 
JFFICE DIRECTORY. 
In and Out Sign Co 


OFFICE OUTFITTERS’ EXCHANG!I 


President 
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PAPER. 
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Crane, Z. & W. M 
Detroit Sulphite I p & I 
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PAPER FASTENERS AND CLIPS 
—_ Clip ¢ 
.) Mf (* 
PATENTS 


ra AND PENCIL Cniee. 


an Valkenberg, | 140 
PENC ILS. 
Faber, Eberhard 173 
PENCIL SHARPENERS. 
Boston Specialty Corporation : 17 
Mechanical Products Co v1 
Roneo Company. ; 141 
Webster, F. 38., Co lot 
PENHOLDERS. 
Centershaft Penholder Co 3 Int 
PENS oe 
Salomon, 140 
PHOTOGRAPHIC “REPRODUCING MACHIN+ 
Rectigraph | Co. ...ccccccccevessasecesess 178 
PINS. 
reset Brass & Tin Co Ws 
POSTAL SCALES. 
— uze Mfg. Co p Hl 
riner Seale & Mfg ‘Co. : 7s 
REBUILT OFFICE MACHINERY. . 
Chicago Safe & Mdse. Co.. ln 
RIBBONS AND CARBONS, 
Jolin Allen & Co, ‘ hoes ae 
Ault & Wiborg Co : oO 
Buckeye Ribbon & { ‘arbon C o — ” 


14 

Carter's Ink Co., The.. 17 
Columbia Ribbon’ «& Carbon Mtg. Co, sae & Ae 
oe 

17 


’ 

Crown Ribbon & Carbon Co bo 

Heale, J. A., Co.... ° 4 

Indelib o Mae. Gdisceie bvbhevesess 107 

International Carbon Paper Co , cocces Ean 

Littie, A... Fo kuced 6 

Manifold Supplies Co. ; : ceeree SEBS 

Miller-Bryant-Pierce Co. bes . 126 

Mittag & Volger , oton ‘ oi 

Neely & Peacock..... et Se 

Neidich Process Co... oo an 

Newton-Rotherick Mig. Co ; v0 on 

Republic-Dodge Mfg. Co tne Pees 15 

Snelling & Son......... : eae ee 

Union Ribbon & Carbon Co. ‘ -.» 180 

{ S. Typewriter Ribbon Mfg. Co . 164 

Vacuo-Static Carbon Co.. cope 

Webster, F. 8., Co..... 20) ae 
RUBBER BANDS. 

Eberhard Faber ‘ . 278 
SHOW CASES. 

Detroit Show Case Co.. tr rant on 
SIGNS. 

Meyereord Co., Ine -+- 152 
STAMP AFFIXERS. 

Extensive Mfg. Co. é es edt ee 

Standard Stamp Affixer Co.... , vee ie 
STAMPS, HAND. 

a S ee fC Ree 174 
STANDS, METAL, FOR OFFICE MACHINES. 

Adjustahie Table O0....ccscvicnvedivenscose 156-165 

Fowler-Manson-Sherman “Cy le Mfg. Co........ 1608 
STAPLING MACHINES, 

Acme Staple Co. viesee GO 
STATIONERY. SPECIALTIES. 

Dennison Mfg. Co... Gia gt eee Civisgeds Se 
STENCIL MACHINE. 

Ideal Stencil Machine Co. sk anes, Se 
SWINGING TYPEWRITER | STANDS. 

Meilink Mfg. Co.. vires 
TABLES. 

Niemann, H. C., & Co... P das ‘> -++ 135 

St.. John's Table Co....... eb eladpe hb Perro ry ey 14 

Stow & Duvis Furniture Co...... ~ +2 on 
TELEPHONE ATTACHMENTS. 

Belden Mfg. Co.. ee ica’ Bee 
TIME ae 

Coote, 0. ©... O80. <s's Sree ee 

Follett Time Ree. Co ca aaa® videwkaaeed ae 

Force, Wm. A. & Co., Ine wears -». 155 
TYPEWRITER CABINETS. 

Celina Specialty Co...:......... yeah <bean ae 

Central BEB. OOiecsnccscce os on abt o> we 

Marysville Cabinet Co...... ees .. 1867 

Toledo Metal Furniture Co 172 


TYPEWRITER COVERS. 
Typewriter Specialty Co. ee icp se 
Wiley, Wm. H., & Son Co. : ideas 175 
TYPEWRITER CUSHIONS. 


Azora Rubber Co. ; -. 16 
Samuelson, Ben, & Co.. Sue bite end Ce 
rurton. C. M oenes cnet 
r'ypewriter Sundries Co. treeuen (Oe 
TYPEWRITER SPUSTALSIES. 
Imperial ‘Mfg. Co... -. 100 
Thorp & Martin Co oo 
Typewriter Speed Key Co 23 
TYPEWRITERS, NEW. 
Blickensderfer Mfg. Co spe Oe 
Elliott-Fisher Co. .. oy a0 6 
Fox Typewriter Co. 4 135 
Hammond Typewriter Co ‘ és 9 
Monarch Typewriter ...... 4 2 
Oliver Typewriter Co..... ; Back Cover 
Pittsburg Visible Type writer Co. ‘e's katie ee 
Remington Typewriter Co. ° ray 5 
toyal Typewriter Co.... 60.o. ee 
Smith, L. C. & Bros. Typewriter Co (he edeen eee 
Smith-Premier Typewriter ; ‘ oo *30 
Standard Typewriter Co... i 4 
Underwood Typewriter Co ont bdo 7 
Victor Typewriter Co... 82 
Visigraph Typewriter Co., The 14 
TYPEWRITER PARTS. 
Ames & Filstead....... P + ket oe 
Goodrich, The B. F., Co... 4 vee ee 
TYPEWRITERS, REBUILT. 
American Writing Machine Co. < ome 
General Typewriter Exchange ose Ue 
Kinn & Peterson see > oo 26 
Rebuilt Typewriter Co ie - Gin: ae 
Typewriter Emporium ‘ 180 
Wholesale Typewr:ter Co ow.cbe 8 
Young Typewriter Co , 183 
UNDERSCORE FOR MULTIGRAPH, 
0. K. Addressing Co ‘ . he 
WHOLESALE STATIONERS. 
lower Mfg. & Novelty Co . . 147 
































You Dealers —~ Repairmen— Stationers 


HEARKEN! 


Does your Yearly Sales Report show a ‘‘gain”’ o1 
“Equal to last year’’ means a loss If you have not gained in uieitie 
and profit you have lost in both 


Dealers in EMPORIUM REBUILT typewriters gan in prestige and 








profit every vear. The machine are right Ln ervice 1 rivht the 

price 1s right 

Every Standard make on hand ready for your command 

VISIBLE WRITERS OUR SPECIALTY 
REBUILT OR ROUGH 

Every Rebuilt machine guaranteed good as new Every part perfect, 


nothing slighted—nothing taken for granted Rebuilt for long heavy 
duty service 


Largest complete line in Chicago r 








mediate shipment—no waits—no del 
Write today for our complete catalogu 
Quality and Service Built This Business — syecial May discounts. 


EMPORIUM Quality Will Build Yours. 


UNDERWOODS L. C. SMITHS REMINGTONS 





OLIVERS SMITH PREMIERS A 


30-32 West Lake St. CHICAGO, ILL. 


‘ SOC CC eee pe, 


TYPEWRITER EMPORIUM Useecccecss 


Largest Independent Dealers in the World) 





Established 1892 
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The Question with the Stationer 


is not, ‘ 


those brands which will thor- 
oughly satisfy your customers 
and hence bring you im- 
» profitsand future 


» of trying to 
establisha business 


with inferior 


foundation. 






Our Confidence in You 






y 


ON THE 
APEX, CYCLO, 
SUMMIT BRANDS 
OF RIBBONS AND 


CARBONS you can easily 
build a Pyramid of Prestige and Profit 


which will last as long as your business. 







and in the merit of our products en- 
ables us to make this offer: We will 


‘Shall I sell ribbons and car- 
but, ‘“‘What brands shall I 
The answer is, of course, 









print your name and address on 





our goods and thus help toiden- 


tify you asan up-to-date stationer 






whose every sale means a satis- 





fied customer and a re-order 






If our plan appeals to you as 





Don't make the 





it has to others who are 






making it a big paying 






proposition, drop us a 






You can handle more trade. So can we, 
for we have in our new modern factory and 









line and we shall 
gladly send you 





asSa 





expert workmen the means of manufacturing samples and 










quote term 


Mya 


into large. quantities of unexcelled ribbons and carbons 








the faultless raw materials which we use. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 417 South Dearborn Streets 
Philadelphia, Pa. Chicago, Illinois 
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The Eureka Blotter Bath 
The Eureka Sanitary Copying Cloth 


constitute a perfect sanitary system of letter press copies. The impregnated 
Stone composition bath affords an absolutely even distribution of moist- 
ure to the cloth, atthe same time precluding bad oder, mustiness or mil- 


aew. The wire netin the composition makes the bath practically unbreak- 
able. They are furnished in all sizes from correspondence to waybill. 

The patent chemical surface cloth which we furnish with non-raveling 
edge, insures clean cut copies, 


There are more Eureka baths in use than all others combined 
Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


THE EUREKA BLOTTER BATH CO. 


. 6215-17-19 Wentworth Ave., CHICAGO, ILL., U.S. A. 


o Be oH t 


rt oR YS 
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fs 
Acme Gold Pen Co 
Acme Staple Co 
Adams, H. T.. 
Addressograph Co. 
Adjustable Table Co 
Allen & Co., John 
American Can Co 
American Clip Co . 
American Multigraph Sales Co 
American Writing Machine Co 
Ames & Filstead 


Anchor Loose Leaf Manufacturing Co. 


Annual Business Show Co 
Art Metal Construction Co 
Associated Adv. Clubs 
Ault & Wiborg Co ‘ 
Automatic File & Index Co 
Azora Rubber Co , 


Barler, A. C., Mfg. Co 

Barrett Adding Machine Co 

Barrett Bindery Co 

Beach, E. H..... 

Beaumel Co., D. W. 

Beegee Co. . 

Belden Mfg. Co. 

Bennett, E. W. 

Bentley & Gerwig Furniture Co 

Berger Mfg. Co. 

Billiet & Cia.... 

Black Lithographic Co 

Blickensderfer Manufacturing Co 

Boorum & Pease L. L. Book Co 

Booth, N. E. 

Boston Specialty Corporation 

Bristow, Frederick 
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ld be sold to the same trade Address G ‘or good connection as general sales manage! 
De ( é aget! Ol depar ‘ rey f 
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coods sok o stationers Mm opening o i — = — - _ - = i esiaainamia ae : ; ; — : 
manager in Canada Address A 7 ire Office Tiiks INVENTOR OF AN UP-TO-DATE offic: ay e. Chi a... are H 18, care Office \pp! 
Appliances, Chicago aha ne eet the —- os additiona ae uICagO 
ipital to manufacture. Several of the machines sooth ani eames aie . : = : 
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